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The 2012 SGMP NEC will be held in New Orleans, LA, on May 16-19, 2012.
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industry — where government professionals from across the country come together for
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President’s Column
Dear NATCAP Members,
It is an honor and a privilege to serve as the NATCAP Chapter President. I
am very excited to work with the eight talented and hard-working Board
Members and the many dedicated and committed volunteers who have
made our many events and programs truly inspiring. I am very
enthusiastic to see the potential of our future leaders as more and more
creative minds add their mark to our committees and this organization.
With a new year and a new board we will begin to see new ideas emerge.
I am reminded of this quote, ―Growth means change and change involves
risk, stepping from the known to the unknown.‖
NATCAP has started a couple of things new for the 2011-2013 year that I am so excited
about; however, you might not be aware of them.
1. The Tradeshow has MOVED! The 2009-2011 NATCAP Board heard your comments
regarding the Tradeshow. The board voted and agreed to move the Tradeshow to
October 2012 and the 2011-2013 NATCAP Board has agreed to do a reverse
tradeshow. Please be on the lookout for more information regarding the Tradeshow in
the Nov/Dec Newsletter.
2. Reducing the Newsletter issues from 10 to 6. The 2011-2013 Board wants to provide
the members with articles, information and resources that you need. We hope that you
take the initiative to contribute articles for our News & Views. Please email
communications@sgmpnatcap.org to submit your article and to find out when the next
article submission is due.
3. Networking! We have heard from our members calling for more networking events in
additional to the Monthly Meetings. We are happy to provide you with three
networking opportunities, Washington DC, Maryland and Virginia. Please visit our
website at www.sgmpnatcap.org to learn more about these upcoming events.
4. New Website! Last year NATCAP won 1st place at the Sam Gilmer Award for the
Website of the Year and we are looking forward to having that award stay at home. The
Communications team is launching our new look. Please visit our site
www.sgmpnatcap.org and learn about our next meeting, adverting and sponsorship
opportunities, along with so much more.
5. Treasurer Report, our very own Treasurer will provide 3 reports or a pie chart
regarding NATCAP funds for 2011-12.
We are all here to serve our members. Please feel free to let us know if you have any
ideas you would like to see the chapter implement, or improvements to what we are
doing as we value your input and contribution.
Quinn Bruster, CGMP
2011-13 NATCAP President
president@sgmpnatcap.org
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2011-13 NATCAP Board
Photo Courtesy of Chuck Fazio

*Rebekah Gallon-Stephenson not shown in photo

President
Quinn Bruster, CGMP

First Vice-President
Sean Wilkerson, CGMP

Second Vice-President
Brian Chung, CGMP

Secretary
Ruthie Browning, CGMP,
CMP

Treasurer
Bernard C. Howe

Government Planner Director
Margaret Grant

Supplier Director
Rebekah GallonStephenson

Immediate Past President
Cindy Barner, CGMP

Manager of Special Events Scheduling National Archives
president@sgmpnatcap.org

Director, Conference Services
The MayaTech Corporation
secretary@sgmpnatcap.org

Director at Large
Renita Street, CGMP

Meeting Associate
Zero to Three
outreach@sgmpnatcap.org
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International Program Analyst
Dept. of Commerce,
Patent & Trademark Office
Global Intellectual Property
Academy
communications@sgmpnatcap.org

Senior Sales Manager
Hilton Washington DC /
Gaithersburg
treasurer@sgmpnatcap.org

Sales Manager
Hilton Rockville & Executive
Meeting Center
programs@sgmpnatcap.org

National Sales Manager
Chicago Convention & Tourism
Bureau
membership@sgmpnatcap.org

Program Assistant
Department of Homeland Security
specialevents@sgmpnatcap.org

Meeting Manager
RGFCC
Supporting Office of Naval
Research
elections@sgmpnatcap.org
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Committees
Getting involved has never been easier. Members have the opportunity to be part of the
NATCAP Chapter and contribute their ideas and energy by joining one of our committees.
Committees offer the chance to increase your leadership skills, network with members and
become more involved in making chapter decisions. Find out which committee is right for
you.
Membership & Marketing Committee is responsible for both chapter membership
recruitment and retention goals. For more information, or to join the committee, please
contact Brian Chung, CGMP at membership@sgmpnatcap.org with the subject line
―NATCAP Membership & Marketing.‖
Special Events Committee plans, organizes, and delivers three (3) special events
for the year: the Holiday Celebration & Silent Auction (HC&SA), Honors & Awards
Gala (HA) and Summer Outing (SO). For more information or to join the committee,
please contact Margaret Grant at specialevents@sgmpnatcap.org with the subject line
―NATCAP Special Events.‖
The Community Outreach Committee develops an outreach incentive program to
help strengthen our communities with the support of SGMP NATCAP volunteer work,
donations, and monetary assistance. For more information or to join the committee,
please contact Renita Street, CGMP at outreach@sgmpnatcap.org with the
subject line ―NATCAP Community Outreach.‖
The Programs Committee develops the content and formats for each monthly
meeting and the Tradeshow by coordinating meeting and F&B requirements, and
securing speakers and topics to enhance members’ personal and professional
development. For more information or to join the Programs committee, please
contact Rebekah Gallon-Stephenson at programs@sgmpnatcap.org with the
subject line ―NATCAP Programs.‖
The Communications committee is the voice of NATCAP through our newsletter,
News and Views and the Website, www.sgmpnatcap.org. Communications reaches out
for articles from the board of directors and members. For more information or to join
the Communications committee please contact Sean Wilkerson, CGMP at
communications@sgmpnatcap.org with the subject line ―NATCAP Communications.‖
The Nominations & Elections Committee functions under the guidelines established
for SGMP’s National Board of Directors and Chapter elections. For more information or to
join the committee, please contact Cindy Barner, CGMP at elections@sgmpnatcap.org
with the subject line ―NATCAP Nominations & Elections.‖
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2011-13 National Board
President
Rob Coffman, CGMP
U.S. Department of
Treasury
Washington, DC
robert.coffman@treasury.go
v

First Vice President
Rhonda Wise, CGMP
U.S. Department of Labor
Dallas, TX
wise.rhonda@dol.gov

Second Vice President
Shelley Mann, CGMP
Hilton Worldwide
Dallas, TX
shelley.mann@hilton.com

Secretary
Debra Kilpatrick, CGMP
Attorney General's Office
Richmond, VA
dkilpatrick@oag.state.va.us

Treasurer
James Lynton, CHSP
SpringHill Suites Sacramento/Natomas
Sacramento, CA
james.lynton@springhillsac
ramento.com

Director
Maggie McGowan, CGMP,
CMP
University of Oklahoma
Norman, OK
mmcgowan@ou.edu

Director
Beth Miller-Tipton, CGMP,
CMP
University of Florida
Gainesville, FL
bmt@ufl.edu

Director
Kelly Roche, CGMP
Irving CVB
Irving, TX
kroche@irvingtexas.com

Immediate Past President
Melody Kebe, CMP, CGMP
Defense Information Systems
Agency
Ft. Meade, MD
melody.kebe@disa.mil

Executive Director & CEO
Charles Sadler, CGMP, CHSP,
CHSC
SGMP
Alexandria, VA
charles.sadler@sgmp.org

Region I Board Liaison
Hi! My name is Rhonda Wise, and I am the National Board Liaison for Region I, which includes the following
chapters – National Capital, North Carolina, New England, Greater Pittsburgh, and Old Dominion. Some of you may
not know what your regional liaison is supposed to do. If not, I’ll review my role and update you on what’s going on
nationally.
As a regional liaison, I’m here to listen and assist your chapters to be successful. If your chapter has challenges, I
will be available to help in any way I can. I am available to attend chapter meetings and board meetings when my
schedule permits and as funds are available. Your chapter liaison is also responsible for keeping your Chapter
President and 2nd Vice President informed regarding what is going on within the organization as a whole.
In the fall, SGMP will be rolling out our Online Education System (OES) program. This is very exciting for our members. All members in the organization will be able to go on line to complete training. Upon completion of the
training, members will receive contact hours, which will help maintain your CGMP and CMP designations. This is in
addition to the contact hours you will receive by attending chapter meetings.
In the near future, you will receive an email from SGMP national asking for volunteers to participate in national
committees that are going to be formed. Please give this some thought and volunteer for the committee you
feel best suits your abilities.
If any of you have any ideas for improving our organization or issues you would like to discuss,
please feel free to send me an email at wise.rhonda@dol.gov. I’m always willing to work with
each of you to better serve SGMP!

SGMPNATCAP.org
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USFS Extends Event Through Online “Hybrid” Meeting
By Lance A. Simon, iCohere
One of the directives in the Obama’s administration’s 2011 budget is to make use of
technology to reduce travel requirements, increase collaboration and create more inclusive
meetings.
The U.S. Forest Service had exactly these challenges with their 2010 Sustainable Operations
Summit. The actual physical event was held over three days in Atlanta at USFS
headquarters, but many hundreds of employees were unable to be there in person due to
travel and work restrictions. The solution was a GSA-approved hybrid conference produced
by iCohere.
Conference Result: A savings of $400,000 in travel and facilities expenses, and 300 metric
tons of CO2.
―We were limited in our video teleconferencing sites to just 25 sites without crashing our
internal network systems,‖ says Jim McGinnis, USFS Sustainability Conference coordinator.
So USFS took a hybrid approach, mixing their internal systems with secure Internet-based
broadcasting, to enable all U.S. Forest Service personnel to take part in the event.
Participants were able to:










Watch every presentation live, either by themselves or in office groups.
Access live Closed Captioning if needed.
Interact live by posing questions and comments via chat and over phone.
Take part in online discussion forums on specific interest topics.
Post their own case studies and presentations.
Evaluate the conference through an online survey.
View archives of presentations within one hour after the end of each session.
Download slide files for future use

Organizing the event in this way enabled the U.S. Forest Service to leverage their secure
internal video system but also get hundreds more people involved in the
conference.
“The sweet spot was to use our internal systems and augment what we didn’t have
with these virtual conference services,” says Jim McGinnis.
Learn more about how USFS leverages GSA- approved online conference services:
http://www.youtube.com/watch?v=krSAt0zAstY

SGMPNATCAP.org
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Ask the Expert
Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts Worldwide, Inc.
―Ask the Expert‖ is a featured column in the NATCAP News & Views contributed by Ted Miller. Members
can ask their questions and get the answers they are looking by emailing their questions to:
communications@sgmpnatcap.org

Question This year we have been trying to book our meetings about 30 to 45 days out and cannot get the
dates we want. Last year we were always able to get a Tuesday arrival and a Thursday departure. We are
either being told no or we are being told if we want space we need to either arrive on a Monday and leave on
Wednesday or we must arrive on a Wednesday and depart of Friday. What is going on?
Answer Not knowing the city you were trying to book, let me give you the answer based on current market
conditions. First you may have read that corporate business is coming back very quickly. Usually in a recovery
you can tell when business is improving based on how many corporate travelers are back on the road.
The busiest day for any city hotel is always Tuesday night and the second is Wednesday night. Right now
what you are seeing are hotels managing their inventory and requiring you to take a less busy night if you
want a high demand night. Just so you know, in the corporate travel world, which does the majority of
business in hotels, a Monday arrival with a Wednesday departure or a Wednesday arrival and a Friday
departure are considered ―Normal Business‖ patterns. So depending on the city where you want to place your
conference you will need to shift the days of the week when you have your conference. The current business
model for the hotel industry sees their business continuing to improve for the next several years, so plan your
events based on what is available to get the best facility.

Question Why are hotels not holding our room blocks open after the cut off date? My people never reserve by
the cut off date and I am now constantly having to find alternate hotels for my people.
Answer If a hotel is not forecasting to sell out during your conference they of course will keep your block open
and available to capture as many of your people as possible. However, if they are going to fill they have the right
to enforce the cut off date so they can fill all their rooms. The only way around this is to guarantee payment for
the rooms in your block whether they are filled by your people or not. That means you could be paying for
several nights of rooms with none of your people in them.

Question My group only picked up 60% of our room block and now the hotel is telling us
they will not give the refreshment breaks they promised in our contract. They are not honoring our agreement!
Answer Without seeing your contract let me tell you what I think is happening. More than
likely there is a clause in your agreement that states that you must meet a minimum number of room nights in order to qualify for the refreshment breaks. What I normally see are
agreements requiring you to pick up 80% or more of your block. Now to be fair, if you only
gave the hotel 60% of the block it is not fair for you to ask the hotel to supply the breaks
when you did not deliver the revenue to them.
What I suggest you do is tell your people that if they want a room in the conference hotel
they need to make their reservation by the cut of date or they themselves are then responsible for finding their own accommodations.
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New Communications
Sean Wilkerson, CGMP, NATCAP First Vice-President, 2011-13

This year the NATCAP Communications team is working to build on our past success
with new methods of Communications for you the member.
You may already know about finding us on “Facebook,” but now you can also find us on
“Linkedin.”
With Linkedin our members have the opportunity to connect on-line, recommend
services and contacts, and build a larger network of available resources. We
encourage you to “link” with us as we will also be taking our “Ask the Expert” column
online with “Linkedin.” Our members will be able to get answers to tough questions
about the industry and discuss with each other shared experiences and best practices.
There are many new changes that can be found on our website with the new layout
and design that will enhance your user experience. We are in the process now of
completing the updates and will be fully up and running this September 15th.
I encourage you to “log on” and connect with your SGMP NATCAP chapter!

It’s okay to take sides.
Just search for NATCAP

Professional Networking

Social Interaction & Updates

Something old made new
NATCAP is revamping the “Jobs Board” for our members. Be sure to
click on our new “Jobs Board” thumbnail to submit your listings or post
your resume.
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Website Update
Updated NATCAP website launching this September

SGMPNATCAP.org
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Annual Holiday Celebration and Silent Auction
Greetings Fellow NATCAP Members.
We are preparing for NATCAP’s Annual Holiday Celebration and Silent Auction this year but in order to
accomplish that lofty goal, we will need the help of each and everyone.
As always, it is crucial to stress that our Silent Auction is the chapter’s biggest fundraising event – the
monies raised at the event will help us sponsor our Community Outreach project and scholarships to the
SGMP 2012 National Education Conference.
But we can’t bid on wonderful prizes unless we have wonderful prizes. We are asking for your unparalleled
generosity and donations again this year for our auction.
As SGMP’s largest chapter, we are committed to providing unique and exciting events to our members
throughout the year. The Special Events Committee, chaired this year by Margaret Grant, is excited to be
planning an enjoyable event for you, and we are confident that both our planner and supplier members will
contribute as best as they can to make the effort a SUCCESS.
And so I challenge you—make a donation to the auction. Anyone may contribute. Donations may be items
or services that will stimulate bidding. Donations may come from you or your organization, and may also
be from your colleagues or friends, so please don’t be afraid of asking for donations on NATCAP’s behalf.
(Or let the Special Events Committee know of prospects and possibilities, and we’ll do the asking!) Auction
items can be:
*Hotel Stays/Packages
*Jewelry, Watches
*Gift Baskets
*House Cleaning
*Dinner for 2

*Airline Tickets
*Time Share Use
*Wine and Spirits
*Home/Office Furnishings
*Amusement Park Tickets

*Arts, Crafts, Antiques
*Sports or Theatre Tickets
*Gift Cards
*Massages/Personal Wellness Packages
*And Much, Much More!

Don’t be afraid to think outside the box! Homemade items are the key to our auction’s charm. Donate
one of your unique, handcrafted creations. Think about combining items or services with your friends and
colleagues to create a tantalizing package, such as a resort stay with spa visit or round of golf. Suppliers—
do you represent a regional or national hotel chain? Consider asking your headquarters to donate a hotel
stay at a sister property in another city. Let your imagination be your guide.
And remember, there is no better way to promote your venue or your craft than to have it on display before our many eager bidders!
The process is simple. With your donated item, please complete and attach the donation form accompanying this letter. Use one form for each item being donated. Then submit your donation
by Wednesday, November 16, 2011 to:
Cindy Barner, CGMP
SGMP NATCAP
4075 MARVIN DRIVE
INDIAN HEAD MD 20640
There’s no need to wait - send your donations today! And thank you for your support and interest in helping SGMP NATCAP continue with another exciting year of programming for you, our valued members. If
you have any questions about this year’s Silent Auction, please feel free to contact Margaret Grant at 571227-1287/Margaret.Grant@dhs.gov or Cindy Barner, CGMP at 703.696.2009/cindy.barner.ctr@navy.mil.
Sincerely,
Quinn Bruster, CGMP
SGMP NATCAP President

Photocopy me for multiple donations.
If submitting a gift certificate, please enclose a rack brochure!

2011 SILENT AUCTION DONATION FORM
CONTACT PERSON
COMPANY NAME
ADDRESS

TELEPHONE #
FAX #
E-MAIL
Description of Donation: (Please Print) __________________________________________________________________
___________________________________________________________________________________________________
___________________________________________________________________________________________________
___________________________________________________________________________________________________
Auction Catalog Listing (please specify): _______________________________________________________________
___________________________________________________________________________________________________
Restrictions/Expiration Date (if any): ___________________________________________________________________
(Please set any expiration date for at least 9 months following the silent auction date.)

IMPORTANT—Estimated Dollar Value (including tax, if applicable): $___________
____ Sorry, we are not able to participate in SGMP NATCAP’s 2011 Silent Auction. However, we are enclosing a financial donation
in the amount of $___________ for the educational and professional programming held throughout the year.
Payment Information:

❑Check (made payable to SGMP NATCAP)

❑MasterCard

❑ Visa

❑ American Express

❑ Discover

Card Number: ___________________________________ Expiration Date: ______________ CVV2/Security Code: ______
Cardholder Signature: ________________________________________________ Date: ___________________________
Cardholder Name (please print):_____________________________________ Title: _______________________________
PLEASE SUBMIT THIS FORM ALONG WITH YOUR DONATION ITEM BY NOVEMBER 16, 2011 TO ENSURE INCLUSION IN THE SILENT AUCTION CATALOG.
MAIL* THIS FORM WITH YOUR DONATION TO:
Cindy Barner, CGMP
SGMP NATCAP

4075 Marvin Drive
Indian Head MD 20640

Donation commitment should be sent via email to cindy.barner.ctr@navy.mil
THANK YOU for your support of the Society of Government Meeting Professionals National Capital Chapter!
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Summer Splash Recap
Margaret Grant, NATCAP Government Planner Director, 2011-13

No fear of the Hurricane! The Summer Splash continued on.
Members gathered at the Hilton Gaithersburg to celebrate and have some summer fun. The
party may have moved indoors but there was still fund to be had. There were kids splashing in
the indoor pool, a hula hoop contest, cards games and board games and a DJ spinning tunes.
Members took the opportunity to mix, mingle and line dance the storm blues away. The raffles
were fabulous with a grand prize drawing for a 5 day trip to Hawaii! There were ribs, chicken,
hot dogs, hamburgers, macaroni salad and potato salad and much more delicious food to be
had. Even through the storm we found the ―silver lining‖ for members to network and have fun.
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Photos Courtesy of Bernard Howe

We would like to thank all of our sponsors:
Leanne Mounts - Lowes Annapolis,
Holly Richards - Westin Alexandria,
Gina Hodges & Towanna Thompson - Washington Suites,
Catherine Brown - USDA,
Hyatt Regency Milwaukee, Trish Brewer - Historic Inns of Annapolis,
Christine Ceceil - Gaylord National, Chesapeake Beach Resort and Spa,
Sara Torrence-Sara Torrence & Associates,
Laura Barber - Courtyard by Marriott Chevy Chase,
The Churchill Hotel,
Crowne Plaza Washington DC Silver Spring,
Doubletree by Hilton Annapolis,
Darnell Belford- Philadelphia,
Lucy Pearson-Williamsburg Hospitality House,
Erica Gordon Hyman-Hilton Waikoloa
Village
Cindy Harperee-Marriott Wardman Park,
June Campola-Baywood Hotels.
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My Introduction to SGMP NATCAP...
Rebekah Gallon-Stephenson, NATCAP Supplier Director 2011-2013
Four years ago, on a typical muggy September afternoon, I arrived at 3:20 pm to the Hotel
Washington Hotel (now The W Hotel) for my first SGMP NATCAP meeting.
As I arrived on the top floor I was immediately greeted by a very sophisticated woman with striking
grey hair wearing a fedora and trench coat. To my surprise I got the warmest and friendliest hello
I'd ever received at an industry event. She indicated that I was a little early but if I needed
anything to just let her know. I then stepped aside and just watched; as one by one people were
greeted like it was a family reunion and seeing their long lost Cousin Ed or Auntie Bea! ―Very
peculiar,‖ I thought but still I watched.
Right before the meeting began I was standing in the doorway of the meeting when a very stylish,
petite woman asked me if I was okay. She checked that I had all the information they were handing
out and then showed me to a seat and said, ―I will check on you later.‖ I thanked her with a very
dubious "okay. "Who checks back with people at industry events?!!
This meeting happened to be an introduction to the NATCAP board and its committees to send out a
call for members to participate. One by one each chairperson made a presentation to get us involved in their Mission Possible and I was hooked. As I watched the very stylish petit woman that
checked on me take the stage to welcome us I learned that she was the president of the board and
thought WOW she was interested enough to reach out! And I found that to be the case with each
Board Liaison (remember that sophisticated woman I mentioned earlier). Now I was convinced that
I was in the right place and I couldn't wait to get involved!!
So four years later on what I am sure will be a typical muggy September afternoon in DC I think
that lightning will strike again. That some new member will look around and be amazed by our
NATCAP spirit and that they too will be hooked!
So I know that each of us will greet a few new members like long lost cousins and get them excited
about what we do best at NATCAP, great education and our commitment to service!!!
Are you ready? Let's go!!!!!!!!!

SGMP NATCAP would like to thank our Gold Sponsor
―iCohere‖ for their contributions to the opportunities
of our members.

Thank You!
SGMPNATCAP.org
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2011-12 NATCAP Programs
September 21, 2011
Open House / Member Scrambler
Liaison Hotel, Washington DC

October 19, 2011
Sam Gilmer / Ask the Expert Series
Marriott Metro Center, Washington DC

November 16, 2011
Why Hotels Say No to Business
(Revenue Management and Event Placement)
Doubletree Crystal City, VA

January 18, 2012
Flag Protocol
Sheraton Crystal City, VA

February 15, 2012
GSA Schedule—Round Table Discussions
Hilton Rockville, MD

March 21, 2012
Woman’s Heritage Month and Leadership
Top of the Hill Banquet and Conference Center
Washington, DC

April 18,2012
CVB’s: Planners ―To Fam or not To Fam‖
Hotel Monaco, Alexandria, VA
For more information on Programs contact
Rebekah Gallon programs@sgmpnatcap.org
or visit our website at: www.sgmpnatcap.org
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Programs Preview

September 21, 2011
Open House / Member Scrambler
Liaison Hotel, 415 New Jersey Avenue, Washington DC
Registration 4:30 / Session 5:00 / Reception to follow
Come find out about ―Who we are, what we do and why we need you,‖ as the
Board members reintroduce you to SGMP NATCAP. Members will have the opportunity to discuss and learn from board members about the opportunities
and goals of our chapter.

October 19, 2011
Sam Gilmer / Ask the Expert Series
Marriott Metro Center, 775 12th St. NW, Washington DC
Registration 4:30 / Session 5:00 / Reception to follow
Sam Gilmer Month-Building the future on the foundation of SGMP: What is this
organization about? Come and be educated on the past, present and future of
SGMP. Find your place in SGMP/NATCAP’s history yet to be written.

November 16, 2011—Luncheon
Why Hotels Say No to Business
(Revenue Management and Event Placement)
Doubletree Crystal City, 300 Army Navy Drive, Arlington, VA
Registration 10:45 / Lunch 11:30 / Session 12:00
An interactive session to learn more about the value of your meeting to hotels.
Why booking on a Sunday can be your best bet! Come and enjoy lunch provided by the wonderful Doubletree Hotel Crystal City and walk away with the
knowledge you need to get your best deals.

New Member Orientation will be held 30 minutes before each session.

SGMPNATCAP.org
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Membership Notes
Brian Chung, CGMP, NATCAP Second Vice-President, 2011-13
Get Involved with the NATCAP Buddy Program
SGMP NATCAP has re-launched its Buddy Program and needs your help! The program’s
goal is to welcome new members into the NATCAP family and inform them of upcoming
events, how to join a committee, how to get their CGMP designation, information about
the National Education Conference and helping them get acquainted at their first NATCAP
event or monthly meeting.
This is a great way to get involved, mentor a new member and show them the benefits of
joining such a great organization. For more information on how to become a Buddy,
please contact Shirley Del Carpio - Shirley.DelCaprio@sheratonnational.com or
Remella Lewis - Remella.Lewis@Westin.com.
Attend, Learn and Win!
The Membership and Marketing committee is thrilled to announce a couple of new initiatives this year to encourage attendance at monthly meetings. The Frequent Meeting
Card will be available each month for NATCAP members to pick up at the registration
table. The game is simple…Bring the card to each monthly meeting and receive a stamp.
Get stamped at a minimum of six monthly meetings and your card will be entered to win
a New Orleans’s Prize Package courtesy of the New Orleans Convention and Visitors
Bureau!
The Thank you for Attending program will be rolled out at the September meeting and
will continue throughout the year. Two lucky members who pre-register and attend each
monthly will receive a $10 gift card at varying locations around the D.C. area. No-shows
at events are inevitable given the type of work that we do but this is a way for NATCAP
to say thank you for honoring your RSVP!
NATCAP Membership Needs You!
An organization is only as good as its members and luckily for NATCAP, we have some of
the best. Even so, there is always room for more. Be the Planner or Supplier to refer
the most new members that join by April 18, 2012 and win a New Orleans Prize
Package courtesy of the New Orleans Convention and Visitors Bureau!

NATCAP by the Numbers
843 Total Members
58.4% Ratio

News & Views

Welcome New Members
Welcome our new members!
Alyson Brannon
Wayne Callis
Mary Anna Christiansen
Valerie Esty
Heidi Fam
Patricia Habecker
Tracey Holley-Sharp
Shameka McGee
Darlene Olsen
Angela Smart
Natalie Stubbs
Gwendy Ampig
Adriene Brown
Erika Celmer
Genova Clemons
Reggie Clyburn
Denise Davis

Amy Fisher
Marlene Goldman
Lainey Goss
Lucy Hall
Leslie Hastings
Kristin Holland
Karen Holsendorff
Tammy Kicker
Gene Lee
Gloria Mari
Madeline Mitchell
Doreen Morrisey
Chantelle Murat
Therese Palermino
Carlos Salas
Bryan Sterling
Necoya Tyson

NATCAP Members at the NEC in Norfolk Virginia June 2011—Courtesy of Don Webb
SGMPNATCAP.org
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Sponsorship Opportunities
You are invited to participate in the Society of Government Meeting Professionals (SGMP), the National Capital
Chapter’s (NATCAP) Connecting with NATCAP. We will work with you to create the optimum opportunity for
exposure to over 800 members of NATCAP. The Connecting with NATCAP Program exists to provide members an
active, integrated way to participate in the NATCAP community. The program combines sponsorship, advertising
and event benefits into a value-priced package that delivers recognition, premium adverting opportunities and
outstanding visibility.

Return on Investment:
·
·
·

90% of NATCAP members would prefer to do business with other SGMP members.
Your organization can strengthen your strategic positioning in the government meeting industry.
You have increased visibility within the national and local meetings industry.

Society of Government Meeting Professionals (SGMP)
SGMP is the ONLY nonprofit professional organization of persons involved in planning government meetings, either
on a full or part-time basis, and those individuals who supply services to government planners. Our objectives are
to improve the quality and promote the cost effectiveness of government meetings by improving the knowledge
and expertise of individuals in the planning and management of government meetings through education, training
and industry relationships.

Connecting with NATCAP
NATCAP is the largest SGMP Chapter in the U. S. with over 800 members- 55% of which represent the government
planner community. NATCAP is the nation’s largest of the 32 chapters. Members of the NATCAP span the entire
country, but the geographical center of the chapter is the Washington DC metropolitan area.

Capital Friend $500.00- Only (10) Slots Open
·
·
·
·
·

Logo & Company name posted at (1) NATCAP Luncheon meetings registration table.* At the luncheon
you selected ONLY
Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP
luncheons ONLY. * At the luncheon you have selected ONLY
Logo in the News & Views Newsletter under ―Thank you Sponsors‖ * During Sept. 2011-June 2012
Mention as Capitol Friend at the NATCAP Luncheon meetings
(1) Complimentary luncheon pass for ONE meeting – The following dates are: *Nov. 2011, Feb
2012, or March 2012

Silver Partner $750.00- Only (7) Slots Open
·
·
·
·
·

Logo & Company name posted at (1) NATCAP Monthly Meetings registration table. .* At the luncheon you selected ONLY
Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP
luncheons ONLY.* At the luncheon you have selected ONLY
Mention as Silver Partner at the NATCAP Luncheon meetings.
Logo in the News & Views Newsletter under ―Thank you Sponsors‖ * During Sept. 2011-June 2012
(2) Complimentary luncheon passes. The following dates are: *Nov. 2011, Feb, 2012 or March 2012
o You can receive two passes for one meeting or receive one pass for two meetings e.g. Nov. 2011
or March 2012
o (1) NATCAP Member E-Mailing List (Includes an electronic format of names, e-mail address,
phone number and etc of NATCAP Planners ONLY.) * During July 2011- June 2012

Gold Partner $2,000.00 – Only (4) Slots Open
·
·
·
·
·
·
·
·
·

Logo and Company name posted at (3) NATCAP luncheons registration table.
Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP
luncheons ONLY.
Logo in the News & Views Newsletter under ―Thank you Sponsors” * During Sept. 2011-June 2012
Mention as Gold Partner at the NATCAP Luncheon meetings.
Website Banner Ad * During (2) Months
(3) Complimentary luncheon pass. The following dates are: *Nov. 2011, Feb, 2012 or March 2012
o You can receive three passes for one meeting or receive one pass for each monthly meetings
(2) NATCAP Member E- Mailing List (Includes an electronic format of names, e-mail address, phone
number and etc of NATCAP Planners ONLY.) -* During July 2011- June 2012
Table (10 seats) at the NATCAP June Awards Gala
Property/Company profile in the News & Views Newsletter

News & Views

NATCAP SPONSORSHIP FORM
Please send your information to president@sgmpnatcap.org
Mailing information: FEDEX or UPS – ONLY
Attention: Quinn Bruster, CGMP
National Archives
700 Pennsylvania Avenue NW, Rm. G9, Washington DC 20408
Deadline: April 01, 2012
Checks payable to SGMP NATCAP
 Capitol Friend (NATCAP Code: 5014) - $500.00
I will attend the following lunch. Please select one:
 November 2011  Feb. 2012  March 2012
*Logo and Company information will be posted at the lunch you have selected.
 Silver Partner (NATCAP Code: 5014) - $750.00
I will attend the following lunch. Please select two:
 November 2011  Feb. 2012  March 2012
The following individuals will receive the complimentary passes are: _____________________________
I will like my Logo & Company information at the following lunch. Please select one:
 November 2011  Feb. 2012  March 2012
*Logo and Company information will be posted at one of the lunches you have selected.
 Gold Partner (NATCAP Code: 5014 & 3002) - $2,000.00
I will attend the following lunch.
 November 2011  Feb. 2012  March 2012
*Logo and Company information will be posted at ALL NATCAP lunches.
The following individuals will receive the complimentary passes are: _____________________________
Facility/Organization and NATCAP Membership Number: __________________________________________________________________________
Address: ___________________________________________________________________________________
Contact: ___________________________________________________________________________________

SGMPNATCAP.org
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Industry Update
Fiscal Year 2012 Federal Per Diem Rates Announced
Article from SGMP.org
The new government per diem rates, effective October 1, 2011, have been released by GSA and are
now available on the Per Diem section of GSA's website. Select "2012" from the dropdown box
above the map of the United States in order to see FY 12 rates.
For FY 2012, ADR data indicate that the lodging industry has not returned to the ADR peaks realized
prior to 2008. While some NSAs are showing signs of recovery, others have remained flat or continued to decrease below FY 2011 levels. Overall, the NSA rates are similar to FY 2011 as most rates
did not increase or decrease more than $5. The six M&IE tiers will remain the same for FY 2012.
GSA establishes the per diem rates for the lower 48 continental United States (CONUS), which are
the maximum allowances that federal employees are reimbursed for expenses incurred while on
official travel. Direct contact information to ask questions to GSA is below.
The CONUS per diem rate for an area is actually three allowances: the lodging allowance, the meals
allowance and the incidental expense allowance. Most of the CONUS (approximately 2600 counties)
are covered by the standard CONUS per diem rate of $123 ($77 lodging, $46 meals and incidental
expenses). In fiscal year (FY) 2012, there continue to be about 400 Non-Standard Areas (NSAs)
that have per diem rates higher than the standard CONUS rate.
Since FY 2005, NSA rates have been based on Average Daily Rate (ADR) data from the lodging industry, which GSA obtains through a contract with a leading provider of lodging industry data. For
more about how per diem rates are determined, visit Factors Influencing Lodging Rates. The ADR is
a widely accepted lodging-industry measure based upon a property's room rental revenue divided
by the number of rooms rented as reported by the hotel property to the contractor. This calculation
provides us with the average rate that rooms rent in a given area.
As in previous years, GSA still uses:



Only "fire safe" properties; GSA is required by law to use only properties that are certified
being in compliance with the Hotel & Motel Fire Safety Act of 1990.



Properties that fall within the mid-price range; this range includes all properties from the lowest
to the highest of the mid-price, upper and upper-upscale properties in an area.



Data from the prior 12-month period; for FY 2012, this is from April 2010 through March 2011.



Business travel week data (Monday through Thursday).

Agencies are reminded that the Federal Travel Regulation allows for actual expense reimbursement when
per diem rates are insufficient to meet necessary expenses. Please see FTR §301-11.300 through 306 for
more information. Is your agency or organization interested in learning how GSA sets per diem
rates? Contact GSA at (202) 208-7642 or jill.denning@gsa.gov for more information.

News & Views

It’s Miller Tyme
Continuing Education now includes new ADA Rules
By Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts
The rules pertaining to the Americans with Disabilities Act that went into effect in 1990 are
being updated. It most instances every building owner or conference organizer has been
aware of their basic responsibilities and both have relied on each other to make sure they
are compliant. As these new refinements in the standards go into effect in 2012 there is
one important piece of information you always remember – Know Your Group.
Registration materials for an event should always have an area where a person’s specific
needs can be identified. One of the most common terms still used is where you ask those
who will attend ―Do You Require Accommodation?‖ If someone has a specific need they will
then be required to advise you as to the degree of accommodation they require. Make a
point and be proactive with this individual and speak to them on the phone. Discuss the
event, the venue where it will be held and how the individual plans on arriving at your
event. Make a point to flag their registration information so that when they arrive you can
personally walk them to perhaps a seating required they need and make sure it meets their
needs. This extra step can serve to eliminate any issue by using personal care.
However, something that we may all have taken for granted is now being elevated in the
revised regulations and that is the accessible guest room. It was generally thought that hotels sold these rooms at the end as they were not generally the most desirable as areas
such as the bathroom are configured differently. Now the revised requirements make a hotel specifically hold these rooms for a guest requiring this type of accommodation. Where
you and your hotel partner need to be very clear in your communications is that when you
identify an attendee who will require these accommodations, you specifically must have the
hotel hold those rooms for these guests. You will both need to be aware of the number of
accessible rooms and the number of potential attendees requiring them.
Where you and the hotels do get relief is when it comes to using a housing company or the
Convention Bureau in booking your attendees into hotel rooms. In this case as a third party
is involved you are not held to quite the same standard, but nonetheless you must be proactive in dealing with this potential need. Make sure that you add this type of accommodation to your housing materials so that you can show this type of accommodation is available. You will both need to be aware of the number of accessible rooms per hotel and have
a running inventory of those rooms available until your arrival date.
In certain instances you may need to revise the transportation options so this individual
can fully participate in the event. This goes back to a common point of our industry, know
your group and know your members. If you have further questions concerning this new
regulation contact the US Department of Justice.
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Washington Marriott at Metro Center
775 12th Street NW Washington, District Of Columbia 20005 USA
Phone: 1-202-737-2200

