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Making	a	Difference.	.	.One	Member	at	a	Time
Brian Chung, CGMP, Chicago Convention & Tourism Bureau

Buy a 50/50 raffle ticket or bring a can of food to the next 
Chapter meeting if you just want to dip your toe into the ocean of 
giving. Adopt an Angel through the Salvation Army, or volunteer 
to serve a Sunday Supper at the Children’s Inn at NIH if you want to 
dive in headfirst. Rest assured that whichever approach you take, 
you’ll feel refreshed after you’re done!

October 23 is national “Make a Difference Day.” What better 
way to get connected to the Chapter and to 
contribute to the community than by getting 
involved in one of NATCAP’s designated 
charities?

There are no limits to what you can do 
or how much you can give. Just remember: It 
only takes ONE person to make a difference 
and that one person is YOU. n

How many people does it take to make a difference? Less 
than you would think, actually. The journey starts with 

ONE person, and the idea can be as contagious as poison ivy. Each 
of us has the obligation to make a difference in the communities 
in which we live, sleep, eat, and work. The beauty of it all is that 
you don’t need much to make it happen. All you need is the spark 
within you and inspiration to see the idea through. 

The Washington, DC area has a wealth 
of volunteer opportunities, and NATCAP’s 
Community Outreach Committee is here to 
help you find your inspiration. The Salvation 
Army’s Angel Tree Program, Food Drive, Cell 
Phones for Soldiers, and the Children’s Inn at 
NIH are just a few options for you to consider. 
All are a great way to start making a difference 
in your community and our nation’s capital.
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President’s	Column

Hello,	SGMP	NATCAPers
Cindy Barner, CGMP, RGF Consulting Corp. 
supporting Office of Naval Research

Did	You	Know	This	About	SGMP	or	
NATCAP?	-	PART	I	

SGMP National and Headquarters,  along 
with NATCAP, has several policies and 

procedures that we follow. There is rhyme 
and reason for our efforts. 

We have found that several members may not know or 
understand the procedures we have set forth. This year I have 
challenged myself to present you with information you may or may 
not know about how we operate. 

Who is at the TOP of the organization?
SGMP’s National board of Directors oversees the entire 
organization. 

Are the Chapter Board of Directors bonded?
Two members of the Chapter board of Directors are 
bonded—the President and the Treasurer

How is the Chapter budget determined? 
each board member submits his or her requested 
budget prior to the July planning meeting. It is 
discussed in GreAT detail until we have a balanced 
budget and a vote to approve it. 

How is the Board of Directors selected for office?
each board member is elected by the membership at 
the beginning of each term. Should a board member 
step down (other than the President or Immediate Past 
President) the “new” board member is appointed by 
the President. 

How are the committees assigned to the Board 
of Directors?
each board member (excluding the Treasurer and 
the Secretary) provides three choices of preferred 
committees. The president assigns a committee to 
each. 

25	Ways	SGMP	NATCAP	has	Helped	Me
We are celebrating 25 years and I wanted to share 25 reasons 
SGMP NATCAP is near and dear to my heart. 

NATCAP has helped me...
1. To build my circle of contacts

2. Learn new techniques to enhance my career

3. Learn new concepts to enhance my career

4. Enhance my professional growth

5. Enhance my personal growth

6. Secure job opportunities

7. Have a sense of accomplishment

8. Have a sense of belonging to something bigger than me

9. Financially through scholarships to attend the National 
Educational Conferences

10. Market to the government planners to show ROI for my 
membership as a supplier

11. Build relationships 

12. Feel satisfaction of a job well done when projects are 
completed

13. To be accountable 

14. To enhance my leadership skills

15. To speak in public (considering I have two speech 
impediments) 

16. To have more confidence 

17. To mentor others

18. To seek advice 

19. To be mentored 

20. To be a part of change within the organization

21. To be charitable 

22. To listen for understanding

23. To be open minded

24. To be a mediator 

25. To see the bigger picture 

How has SGMP NATCAP helped you? GO NATCAP!	n 

Thank Y  u! 

A special thank you to the Holiday Inn 
Hotel & Suites Alexandria-Historic 

District, for hosting our Chapter 
Meeting. Thanks also to the Westin 

National Harbor, Oxon Hill, MD, for 
hosting the September Board meeting.
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Committee	Reports

Special	Events	
Michelle L. Murray, CMP, NOVA Research

Greetings,	NATCAP	Members:

Hear ye; hear ye! Come one; come all to the most exciting, 
entertaining event of all time…the NATCAP Annual 

Holiday Celebration & Silent Auction! This year’s event is being held 
at the beautiful Sheraton National Hotel, in Arlington, Virginia, on 
Thursday, December 16, from 4:30-6:00 PM.

As many of you already know, NATCAP hosts this monumental 
event annually to raise money to support the Chapter’s 
programming, educational mission, and charitable organizations.  
This year, we’ll be raising funds to support the Salvation Army’s 
Angel Tree Program. Which means, in order to make this event a 
huge success, NATCAP needs your support. 

How can you support this noteworthy cause? It’s simple. 
Donate an item or service for the silent auction. That means, 
NATCAP members, family, friends, and colleagues, we’re asking 
for your creativity and generosity to ensure that the auction has 
numerous prizes ready for the taking to the highest bidder. 

In the past, our members and suppliers have donated hotel 
stays and packages, spa visits, romantic weekends with dinner 
for two, arts and crafts, wine and spirits, theater tickets, and much 
more.  There is no limit to what you can do once you put some 
thought into it. We’re asking for your heartfelt donations.

To make a donation, please complete the donation form on 
page 5. Please use one form for each item being donated.  Submit 
your donation no later than Friday, November 12, to me at: 

NOVA Research Company
4600 East-West Highway, Suite 700
Bethesda, MD 20814

If you have any questions about the Silent Auction, please 
contact June Campola, CGMP, Special Events Committee Liaison at 
j_campola@team-psa.com or me at michellem@novaresearch.com. 

Thank you for your support. We look forward to what’s sure to 
be another electrifying event. n

Honors	&	Awards 
Tecumseh Deloney, CMP, CGMP, Zero to Three

Congratulations	to	our	
September	Supplier	of	
the	Month

2010 Summer Outing 
Chair Sherry tiggett, 

CMP, CGMP, has one word 
to describe Special Events 
Committee member trish 
Brewer, CMP. . . amazing. Trish’s 
extraordinary efforts are part of 
the reason the Summer Outing 
in Annapolis was so successful, 

Programs
Sean Wilkerson, CGMP, U.S. Patent & Trademark Office, 
Office of External Affairs

Maximize	Your	Return	on	Your	Event:	Eliminate	
Distractions	for	Effective	Meetings

Are you reaching 
your audience? 

Are they getting your 
message? These are 
common questions among 
conference and event 
professionals trying to 
make the most of their 
educational sessions. When 
you are competing with all 
of the technology available 
in today’s fast-paced world, 
you are in for a challenge. 

Join us at the October Monthly Meeting to learn what you can do 
to help prevent distractions from disrupting your valuable meeting 
time.

Our speaker, Jolene Jang, is the President of Jolene the Fun 
Specialist LLC, and will be sharing her knowledge of what clients 
value and how to deliver their message. You will learn how to 
use the “Distraction prevention Check list” and identify time 
wasters and learn solutions. Jolene will also talk about the aspects 
of room space planning and room layout, and how to maximize the 
connection between the speaker and the audience.

We look forward to seeing you on Wednesday, October 20, at 
Hilton Washington DC North/Gaithersburg. Participants will receive 
.125 CEUs for attending the session and will need to be present for 
the full program for credit.

For more information, please visit our Web site at www.
sgmpnatcap.org. n

and why she was fittingly honored as our September Supplier 
of the Month. Whether it was reaching out to local vendors and 
fellow suppliers to get them involved as co-sponsors, proofing 
the registration and promotional information, or participating 
in late-night conference calls to iron out the program of events, 
Trish was willing to do whatever it took to ensure that the event 
was a success. She and the Historic Inns of Annapolis also served 
as gracious hosts for several of the guests who stayed overnight. 
Hats off to Trish for her contributions to a smooth sailing Summer 
Outing! n
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2010 SileNt aUCtioN DoNatioN ForM 

Contact Person: _____________________________________________________________________________________________

Company Name: _____________________________________________________________________________________________

Address:  _____________________________________________________________________________________________

  _____________________________________________________________________________________________

Telephone #: _____________________________________________________________________________________________

Fax:  _____________________________________________________________________________________________
Description of Donation (Please print)

  _____________________________________________________________________________________________

  _____________________________________________________________________________________________

  _____________________________________________________________________________________________
auction Catalog listing (Please specify)

  _____________________________________________________________________________________________

  _____________________________________________________________________________________________

  _____________________________________________________________________________________________
restrictions/expiration Date (if any):

  _____________________________________________________________________________________________

  _____________________________________________________________________________________________
  (Please set any expiration date for at least 9 months following the silent auction date.)

iMportaNt—estimated Dollar Value (including tax, if applicable): $   

Sorry, we are not able to participate in SGMP NATCAP’s 2010 Silent Auction. However, we are enclosing a financial donation in the 
amount of $   for the educational and professional programming held throughout the year.

Payment Information: q Check (made payable to SGMP NATCAP)

   q MasterCard     q Visa     q American Express     q Discover

Card Number: _______________________________________ Exp. Date:  ______________ CVV2/Security Code: ________________

Cardholder Signature: ________________________________________________________ Date: ____________________________

Cardholder Name (please print): ________________________________________________ Title: ____________________________

PLEASE SUBMIT THIS FORM ALONG WITH YOUR DONATION ITEM BY NOVEMBER 1 TO ENSURE INCLUSION IN THE SILENT AUCTION 
CATALOG. MAIL THIS FORM WITH YOUR DONATION TO:

Michelle l. Murray, CMP
NOVA Research Company

4600 East-West Highway, Suite 700
Bethesda, MD 20814

301-986-4931 Fax
michellem@2010 

THANK YOU for your support of the Society for Government Meeting Professionals National Capital Chapter! n
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Nominations	&	Elections
Deidré M. Young, CMP, CGMP 

The year 2011 holds several 
exciting occasions for 

NATCAP.  We will celebrate our 25th 
anniversary as an SGMP Chapter.  We 
will also elect a new Board to guide 
us over the next two years.  Spear-
heading this effort are four dynamic 
members of NATCAP’s Nominations 
& Elections Committee: Chair, 

tecumseh Deloney, CGMP, CMP; Natalie Fielman, CGMP, CMP; Don 
Webb; and Deidré M. Young, CMP, CGMP.  

The Committee is actively seeking NATCAP members to 
serve as: President, 1st Vice President, 2nd Vice President, Secretary, 
Treasurer, Supplier Director, Government Planner Director, 
and Director-At-Large. Feel free to contact any member of the 
Committee if you have any questions about the process or serving 
on the NATCAP Board.

Being a part of NATCAP’s leadership team is an awesome 
responsibility and a worthwhile opportunity.  Make sure to look for 
additional information in the News & Views about the nominations 
and election process and positions on the NATCAP Board.  Are you 
ready to STEP-UP and be a part of the new team? n 

Are	you	ready	to	STEP	UP?

Every two years, 
NATCAP members 

elect the NATCAP Board: 
President, First Vice President, 
Second Vice President, 
Secretary, Treasurer, Director – 
Government Planner, Director 
– Supplier, and Director-at-
Large. At least five of these 
positions must be held by 

a planner, and at least two (but no more than four) must be held 
by a supplier. Any SGMP/NATCAP member, in good standing in a 
member category for at least six months, is eligible to run for office 
and serve on the Chapter Board.

President – Government Planner or Contract Planner
1st Vice President – Government Planner or Contract Planner
2nd Vice President – Supplier or Associate Supplier
Secretary – Government Planner or Contract Planner
Treasurer – Supplier, Associate Supplier, or Contract Planner
Director – Government Planner
Director – Supplier or Associate Supplier
Director-at-Large – Government Planner, Contract Planner, 
  Supplier, or Associate Supplier

NATCAP Board members may serve on a national SGMP 
committee, but may not serve as chair or co-chair. Retiree members 
are not eligible to serve on the Chapter Board.

Are you ready to STEP UP? n

Committee	Report

Bedbugs:	No	Longer	Just	a	1950s	Epidemic
Stephanie Soper, Seattle’s Convention & Visitors Bureau

An	overview

For those as ignorant about bedbugs 
as I was, Wikipedia’s  definition is as 

follows: “Adult bedbugs are reddish-brown, 
flattened, oval, and wingless. Bedbugs have 
microscopic hairs that give them a banded 
appearance. Adults grow to 4-5 mm in length 
and 1.5-3 mm wide.” 

As bedbugs are sustained by human 
blood, they are similar to mosquitoes and tend to be active at night, 
unnoticed by their victims. They die within seven minutes at 115˚F, 
which is why heat is one method of detection and extermination. 
While carbon dioxide in higher concentration is lethal to bedbugs, 
chemical pesticides like DDT which worked on infestations in the 
1940s and 1950s are useless against bedbugs that now have a built 
up resistance.

How	to	spot	or	prevent	them
In order to spot these nocturnal insects, you should look for 

fecal matter, fabric or sheets bearing blood stains, molted skins of 
mature bugs, or worst case, actual bites.

Check the mattress, mattress seams, and underneath the 
mattress when staying outside of your own home. As described 
above, you should be able to see adult bugs, as they are not 
microscopic or too small for the naked eye. However, they nest in 
dark crevices so look for the previously mentioned symptoms.

Check furniture and clothing that is newly entering your home.
Do your best to check pets regularly for insects, as they too can 

bring bedbugs into the home.
When staying in hotels, be sure not to place your luggage or 

clothing, which could transport bedbugs, on the bed or furniture 
where they could be nested.

A	current	epidemic
Last month, a conference sponsored by the Bedbug Central 

Company was held in the Chicago-area for attendees from 
entomology to pest control, to discuss the return of these bugs and 
how best to deal with them. 

Many people associate bedbugs with a stigma of a dirty 
location. Bedbugs have nothing to do with the cleanliness of a 
space as they are resistant to even many synthetic pesticides and 
cleaning chemicals. As a result of this stigma, common side effects 
besides bug bites include psychological symptoms, which can have 
long-term effects on victims, including isolation and negative self-
perception.

While the infestation or epidemic is not a new concept to 
North America, the experts do not yet agree on one “sure-fire” fix 
to ridding one’s home of bedbugs, and the debate continues with 
regard to chemical or heat-based solutions. 

For more information, please check out the sources for this 
article and Web sites that are dedicated to informing us all on 
bedbugs and their extermination:

www.bedbuginfo.com   •   www.bedbugcentral.com
http://en.wikipedia.org/wiki/bedbug n

Bedbugs:	No	Longer	Just	a	1950s	Epidemic
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Membership
LaTonya Jackson, U.S. Department of Commerce

Welcome,	August	New	Members
Monica bumbray • General Services Administration
Lori L. burke, CMP • Triumph enterprises, Inc.
Connie Cole, CGMP • General Services Administration
Shayna evet Daniel • National Science Foundation
Cindy DeSales, CMP
Michael A. Dunston • Administrative Office of the U.S. Courts
Jeanne eury • Lodestar Group/Defense Tradeshows
Heather evanson • Social Solutions International, Inc.
robyn Hulvey, CMP • Henry M. Jackson Foundation for the 

Advancement of Military Medicine
Mariana Marko • The Armstrong Group
Kelly Mayor • National Coalition of STD Directors
Judie Millado • booz Allen Hamilton
Stephen D. Porter, CMP • Stephen Dixon Productions
Kathy ragsdale • Anadurko Industries, LLC/Air Force Office of 

Scientific research n

Chapter	Membership	as	of	Aug.	31	=	906

Membership By the Numbers

planners .......... 507
Suppliers ......... 370
other ................. 29

Committee	Reports

Have you ever been in an unfamiliar place or gathering 
surrounded by lots of people who seemed to know 

each other, but you didn’t know anyone? That can leave some of 
us feeling alone and uncomfortable. It can be that way for new 
members in any large organization, and NATCAP is no exception. 
That’s why the NATCAP Buddy Program was instituted to help new 
members get acquainted. The Buddy Program pairs experienced 
NATCAP members with new members to make them feel welcome, 
answer questions about SGMP NATCAP membership, introduce 
them to colleagues with similar interests, and build camaraderie 
within the Chapter.

The Buddy Program promotes the sharing of information 
among members and helps everyone who participates to acquire 
new contacts and develop meaningful relationships. Many buddies 
have found lasting personal relationships and new friends in the 
industry. The only requirements for serving as a buddy are that you 
have a sincere desire to welcome new members and a willingness 
to spend a few hours reaching out to them. New member buddies 
are assigned once a month, and the commitment to keep in touch 
with a buddy lasts for 6 months.

As we begin our 2010-11 program year, we are grateful to the 
following veterans who have signed up to be a buddy to a new 
member:

Gwendy ampig
Shetal Bhaija

trish Brewer, CMP
Shirley Del Carpio, CGMP 

Christine Cecil
alonzo Duncan

rebekah Gallon-Stephenson 
Yolanda Jackson

Veroniqueca James, CGMP
Vanessa lemme

remella lewis
rene McCoy

penny robinson
Stephanie Soper n

SGMP	NATCAP	
Buddy	Program

SGMP	NATCAP	Buddy	Program

Communications 
Tracey Chapman, Travel Portland

Become a fan of SGMP NATCAP on Facebook and get 
the latest updates, connect with colleagues, weigh in 

on discussions, and more. To join us, click the Facebook icon at 
www.sgmpnatcap.org/. n
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ABC,	It’s	as	Easy	as	1,	2,	3:	The	ABCs	of	Meeting	Planning

is for	Date	Draft, Destination	Control	Statement, 
and Duvetyne

Date	Draft – A draft document, such as a contract, which matures 
a specified number of days after the date it is issued, without 
regard to the date of acceptance.

Destination	Control Statement – Any of various statements 
which the U.S. Government requires to be displayed on export 
shipments and which specify the destinations for which the 
shipment has been authorized. Also called ANTIDIVerSION 
CLAUSe.

Duvetyne – A woven fabric with a nap, similar to Commando 
Cloth, but lighter and with a finer nap. A substitute for velour, 
most often used for masking drapes. Often misspelled as 
duvatyne, duventyne, and duvetine.

is for	E&O	Insurance, Echo	Buss, e-Key, and 
English	Service

E&O	Insurance or Errors	and	Omissions	Insurance – A form of 
insurance that indemnifies the insured for any loss sustained 
because of an error or oversight on his part.

Echo	Buss – Typically, a dedicated audio channel within an audio 
mixing console, through which a signal intended to be sent 
or received to or from an echo or reverberation device (e.g. an 
echo chamber) is routed.

e-Key – Key used to prevent a guest from entering his/her room.
English	Service – Food is brought to the table on a tray, presented 

to the host, who either cuts the food him/herself or chooses to 
have it done by the server away from the table. Vegetables are 
placed in bowls on the table for guests to serve themselves.

It’s	as	Easy	as	1,	2,	3:	
The	ABCs	of	Meeting	Planning
Deidré M. Young, CMP, CGMP

is for Farci, Featherrock,	FHC, and Four	Hour	Call

Farci – Stuffed, e.g. stuffed meat.
Featherrock – Material cut from volcanic lava in rough and varying 

sizes, or synthetic materials that looks exactly like heavy rock but 
is lightweight; useful for decorative stone, venues and dioramas.

FHC – Notation on floor plans indicating the location of fire hose 
cabinets.	

Four	Hour	Call – Minimum work period for which union labor must 
be paid in special circumstances (generally, a minimum call is one 
hour.). Not to be confused with minimum charges to exhibitors 
applied by contractors that service events.

is for 1	Star, 100%	Star	Billing, and 110/60

1	Star – A Mobil Travel Guide rating. “A Mobil One-Star Lodging 
establishment is a limited service Hotel/Motel/Inn that is 
considered a clean, comfortable and reliable establishment.”

100%	Star	Billing	–	requirement by artist that his/her name appear 
in a type style and size equal to or greater than other names in 
advertising and promotional materials and media.

110/60	–	Common term describing normally available current in 
North American Continent. The full expression is 110 volt/60 
cycle.  Many european and South American areas have 220 
volt/50 cycle power only.

* All definitions provided by the Convention Industry Council’s APEX 
Glossary. n

This month, the AbCs of Meeting Planning are brought to you by the letters D, e, and F and the number 1.
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September	Program	Recap

Food	Feasts:	Dealing	with	
Diversity	in	Meeting	Menus
Sean Wilkerson, CGMP
U.S. Patent & Trademark Office

We kicked off NATCAP’s new 
program year on Wednesday, 

September 15, at the Holiday Inn Hotel 
& Suites Alexandria - Historic District. As 

soon as NATCAP Chapter President Cindy Barner, CGMP, took the 
stage to open the meeting the power went out, and did not come 
back on until the meeting was over, and we were adjourning to 
the reception area. In true NATCAP fashion, the meeting went off 
without a hitch. I really have to hand it to Chef Mark, who didn’t 
miss a step in reorganizing his presentation to work with the lack 
of electricity. Way to go, Chef Mark!

Chef Mark created some amazing food, such as Roasted Red 
Pepper Grits with Shrimp, Lettuce Wraps, and Crab Cakes. Chef 
Mark gave us some great tips on how not to overcook seafood. 
He prefers to cook seafood medium rare, that way, it maintains its 
entire flavor. Chef Mark recommends using less butter rather than a 
butter substitute. You can get better results with the same calories 
by limiting the amount of butter you use, while maintaining the 
great flavor that butter brings out. Another great tip was to always 
buy food that is barely handled. They practice this at his hotel as 
well, because then it is the freshest possible product. 

In closing, Chef Mark really emphasized that Meeting Planners 
should partner with Chefs more. When contracting your groups, 
ask to see if the Banquet Chef can sit in on your conversation if you 
are trying to design menus. If this isn’t possible, try and be sure to 
give the Chef all of the details of your group (e.g., ages, ethnicities, 
genders, and occupations) Also, be sure to identify the specific 
background of the group (e.g., cancer survivors or marathon 
runners). This will enable the Chef to build a customized menu that 
will satisfy your entire group. Customer satisfaction is as important 
to Chefs as it is to you, so, let them help you make your next event 
a success. n

(Photos continued on next page)

Photos courtesy of Alonzo Duncan.
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Honors & Awards Gala 

Sherry Tiggett, CMP, CGMP

Please join us in celebrating the end of our 2008-2009 

program year by attending the NATCAP 8th An-

nual Honors & Awards Gala, Savoring Sweet Success. The 

event is June 10 from 6:00 PM to 9:00 PM at the L’Enfant 

Plaza Hotel in S.W. Washington, DC. Bid the 2007-09 

Board of Directors a fond adieu, and hail the 2009-11 Board 

members as they will be sworn in at the dinner. Building 

upon our educational program-year theme of becoming 

top-chefs, we thought it only appropriate that the dinner’s 

theme serve as our Chapter’s just desserts! 

Come see who will receive the Planner-of-the-Year, 

Supplier-of-the-Year, Members’ Choice, and the coveted 

President’s Award. 

Admission is $35 per person, with a maximum of 5 

sales per individual. Table sponsorships are available for 

$400, $500, or $600 (please see sponsorship form for benefit 

levels and amenities). To register for individual admission 

or to sponsor a table, go to the NATCAP website, www.

sgmpnatcap.org, or to the Honors & Awards page and 

click on the registration link. We are encouraging those 

(Continued on page 6)

e-BlaStS on NatCap FlaSheS
2 E-BLASTS = $350

NatCap FlaSheS are sent to our members 
twice a month. Your e-blast ad will be listed in our 

advertising section on a first-come, first-served basis. 
Please provide the company name, brief statement, 

link, call to action, and contact information.

To	order	Ads	on	the	Web	site	or	Newsletter: 
Contact Renita	Street, CGMP • 202-857-2666 • rstreet@zerotothree.org

To	order	Ads	on	E-mail	Blast: 
Contact LaTonya	Jackson • 202-482-6031 • ljackson@bis.doc.gov 

Reach more than 900 members 
By advertising your services or venues 

Shout
it Out!

SGMP NATCAP 
wants YOU to 
Advertise!

Communications	Ad
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Hats	Off	to	Co-Workers!

Hats	Off	to	Co-Workers!
Rene McCoy, Gaylord National Resort & Convention Center

If we truly dare to 
appreciate one thing 

about our jobs, outside of the 
paycheck we receive for services 
rendered, it’s the fact that some 
of us are fortunate to work with 
some amazing people. I’ve been 
in the hospitality industry for 
more than 17 years, and I can say, 
without a shadow of a doubt, 
I’ve come across co-workers, 
clients, and guests that I will 
never forget. 

A mentor once told me 
that this industry is not a job, 
not even a career, but a lifestyle. 
It is a choice one must make 

sometime after your second or third year into the madness. Much 
like a soldier, we re-enlist when we take a promotion, leave one 
company for another, or often a combination of both. We resign 
ourselves to a lifestyle of being accessible around the clock; 
incorporating our personal styles into the fabric of everything we 
do at work. Nothing is too good for customers, clients, internal 

clients, boards, and leadership. We entertain them, are an advocate 
for them, and look after them...all while being an ambassador to 
our respective businesses and organizations. We thrive and survive 
in an environment where “No” is never an option! 

None of this could be done with any reasonable degree of 
sanity if it weren’t for the people we call our co-workers. These 
are the friends that you cannot choose, but they end up being 
the friends that know how you take your coffee in the morning, 
bring you leftovers from their kitchen for lunch, inquire about your 
weekend, and ask about your family and loved ones. They even 
know the name of your dog or cat, if you have one. Co-workers 
will celebrate with you on your birthday, toast to your success, and 
sulk with you when you’ve had a setback. They often cover for you 
when you need to head out of the office just a tad early to pick up 
your child, head to a game, or go to the doctor’s office. Co-workers 
don’t hesitate to give you a pat on the back when you need 
encouragement…or convince you to go to “happy hour” when the 
pat on the back isn’t going to do the trick. They’ll rescue you when 
you get a flat on the way to work, tell you when you’ve done all you 
can do, and give you the quiet reassurance that all that you do is 
not in vain. 

So, for all of us that have chosen this industry as a lifestyle, hats 
off to our friends that bear the title of co-worker. We’d only be half 
as successful without you! Cheers. n

AD NO SJH-003-10

STONEWALL JACKSON HOTEL & CONFERENCE CENTER

STAUNTON, VA

ONE HALF PAGE FULL COLOR

SGMP NEWSLETTER 2010

Lawrence-Park

Virginia Beach, VA

757-439-7700

Job #1833

Discover the recently revitalized
Stonewall Jackson Hotel & Conference Center.

2 hours from DC / 90 minutes from Richmond. 

Historic Downtown Staunton
in Virginia’s beautiful Shenandoah Valley.

8,500 square feet of elegant meeting space.

On-site event planning professionals.

124 guest rooms & suites. Wireless Internet.
Pool & Fitness Center.

Lowest published per diem rate in the state:
$70 per night

Holly Boggs, Director of Sales & Marketing
540-885-4848  866-880-0024  www.stonewalljacksonhotel.com

STONEWALL JACKSON
HOTEL & CONFERENCE CENTER

Staunton  VA

Historic Charm.
Modern Conveniences.
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Miller	Tyme

FY2011	Per	Diem	Rates:	New	Year,	Same	Challenge
Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts Worldwide, Inc.

When the new rates for fiscal year 
(FY) 2011 were published, I am 

sure quite a few of you were shocked at 
some of the drastic changes that took place. 
This same situation occurred in 2002 so let 
me give both suppliers and planners a look 
at what the reality is and what to expect-- 
and also what you can do.

First, for the suppliers: While you may not 
like some of the new pricing, suppliers alone 
cannot mount an effort to have the rates 
revised. The General Services Administration 
(GSA) has a process that requires Federal 

Government employees to request a review of per diem rates for a 
city indicating that they are “inadequate for them to find suitable 
lodging.” To have the pricing reviewed, you must have a “Federal 
Champion” work with you through the process. One of the places 
to find your Champion is at the Federal Executive Board (FEB) 
that oversees your city. The FEB works with all the other Federal 
Agencies when policies are being discussed or situations arise that 
affect their Federal Community (and lodging rates do affect their 
community).

When a large number of federal planners indicate that the per 
diem rate for a given city does not allow them access to the quality 
of lodging they require, the GSA does react and will review the 
rates set. Remember that lodging rates are set for general business 
travel which accounts for 90% of the travel coming into a city. On 
average, only 10% of the travel to any city is related to conferences. 
Before you start your campaign, you need to have the Convention 
& Visitors Bureau or Chamber of Commerce work with you on 
assembling a true picture of the lodging options for your city and 
the average rates and occupancy. This should not only cover the 
last three years, but also include the forecast for the next two years.

The information that GSA used to set the rates for FY2011 is 
based, in part, on information supplied to them by Smith Travel 
covering the period April 1, 2009 to March 31, 2010. Since the 
statistical information they use is always a year behind, it does not 
give them an accurate look at the coming year. Periodically, this 
creates situations as we have now with rates being lowered when 

they should have either been frozen or further reviewed for 
business climate changes.

As a supplier, one option you can use is to offer the 
“Conference Provision” to government planners during peak 
periods. This provision allows a government planner to book a 
hotel at Up To 25% over the per diem rate for that city. Everyone 
attending a conference- using this option- must be from the 
same Federal agency and the rate must be approved at the 
appropriate level. It takes more work to have this provision 
accepted, as there is much more work on the Federal side to get 
this level of approval. It does, however, give the Federal planner 
the ability to use cities that are far more cost effective even with 
the higher room rate. Not every planner will accept this additional 
cost, so if you plan to offer a higher rate, be prepared for some 
opposition.

As a planner faced with lower per diem rates in an improving 
business environment, be prepared for changes in the offers 
you receive. Some incentives provided in the past, such as 
complimentary beverage breaks or waived meeting room rental, 
may not be offered. You need to remember that lower per diem 
rates means hotels receive less revenue for your business. In fact, 
in some cities the rates dropped nearly 20%. With less revenue 
for the hotel, you can see why many properties will not have the 
option to offer incentives that were given most recently. 

A planner should also consider how his or her business can 
make a positive impact on the hotel based on the dates and 
the days of the week for the meeting. Talk with the hotel about 
your meeting and be willing to compromise on your pattern 
and program agenda. It can be as easy as shifting an arrival day 
or concluding a meeting early, if feasible. Working with a sales 
manager to determine the best arrival/departure pattern for the 
hotel will generate more interest for your business and provide 
you with better options. 

Finally, when you face an unfamiliar situation, do not hesitate 
to seek the council of a experienced SGMP colleague. The 
knowledge and perspective she or he can offer will provide you 
with solutions that work.

Have questions or comments about this article? E-mail 
natcapweb@gmail.com.  n
 

SGMP



Page 15	 												NATCAP News & Views	 OCTOber 2010

VisitWilmingtonDE.com/ExhalE
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Ahh...6,000 hotel rooms and meeting space 
to accommodate 1,600 attendees

Ahh...Two-hour drive from New York City 
and Washington, DC

Ahh...Daily Amtrak service and only 20-minutes 

from Philadelphia International Airport

Ahh...World-class museums and attractions 
all within a 10-mile radius

Ahh...Immediate ROI with tax-free meeting  
room rental and banquet services

Ahh...$20,000 in transportation assistance available

Feeling
the squeeze?

Tax-Free Greater Wilmington, DE…
Exhale at Last!

Industry	Calendar

Fall
oCtoBer 11-14

HFTP Annual Convention
San Diego, CA

oCtoBer 12-14
The Motivation Show

Chicago, IL 

oCtoBer 23-27
ICCA Congress & Exhibition

Hyderabad, India

oCtoBer 24-27
MILI

Orlando, FL

Wedding

Birthday or announcements

promotion

Do you have news to share?

Change of Job

 
Let us know. E-mail Tracey at 
tracey@travelportland.com.
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Newsletter of the Year; 1999-2003, 2008-2009

2010-11	Program	Year
“Elevating Education”

NATCAP	Calendar

Board Meetings:

oCtoBer 12
Radisson Plaza Lord Baltimore
Baltimore, MD

NoVeMBer 9
Embassy Suites Hotel
Washington, DC

DeCeMBer 14
Hilton Rockville
Rockville, MD

JaNUarY 11
Marriott Baltimore Inner Harbor
at Camden Yards
Baltimore, MD

FeBrUarY 8
Crowne Plaza Washington DC-
Silver Spring, MD

MarCh 8
Hamilton Crowne Plaza Hotel
Arlington, VA

april 12
Morrison Clark Hotel
Washington, DC

MaY 10
Hilton Washington DC
Washington, DC

JUNe 14
Crowne Plaza Hotel
Dulles Airport
Herndon, VA

Chapter Meetings:

oCtoBer 20
Maximize Your Return on Your Event: Eliminate Distractions for Effective Meetings
Hilton Washington DC North/Gaithersburg

NoVeMBer 17
It Doesn’t Come with a Title: Uncommon Practice Leadership
Crowne Plaza Old Town Alexandria

DECEMBER	7
Resume RX • Webinar

JANUARY	19
How to Host a Government Meeting in a Government Building
Washington Marriott

MARCH	16
Plan and Think Before You Ink – Strategic Hotel Contract Negotiations
Holiday Inn Arlington at ballston

APRIL	20
Educating Your Client or Boss on What the Heck a Meeting Planner Does
Westin Tysons Corner

MAY	18
Red, White, Black! Discussing the Government Blacklist
renaissance Washington DC Dupont Hotel

Contact Quinn Bruster, CGMP, at natcapprograms@gmail.com if you have questions 
about the schedule.

Check the NATCAP Web site, www.sgmpnatcap.org, for updates to the Chapter 
calendar. If you’re interested in attending/observing an upcoming NATCAP Board of 
Directors meeting, please contact Cindy Barner, CGMP, at Cindy.Barner.ctr@navy.mil in 
advance to ensure space/seating is available. n


