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A	Celebration	that	will	Leave	You	“Soaring”
Stephanie Soper, Seattle’s CVB

NATCAP’s Annual Honors & Awards (H&A) Gala is just a little over a month away and 
the H&A Committee is excitedly preparing for a top flight evening of fabulous food, 

fantastic networking, and of course, chapter awards. We hope you are making plans to join 
us to celebrate another successful year, and pay tribute to outstanding volunteers at 6:00 
PM on Wednesday, June 16, at the Westin Alexandria, Alexandria, VA.

Our new format for the event will allow much more networking while still providing a 
great atmosphere. The festivities will begin with a cocktail hour. Afterwards, we’ll move into 
the ballroom for a heavy hors d’ oeuvres reception and the awards presentation. Leading 
us on our flight to success will be our dynamic mistress and master of ceremonies, Carla 
Cannonito, CGMP, and C. B. Wooldridge. 

After the ceremony, there will be more 
time to mix and mingle with NATCAP 
friends and colleagues, and to celebrate 
the night’s award winners, during a 
decadent dessert reception. Now, that’s 
what you call a sweet ending!

Of course, the highlight of the evening 
is the recognition of our Chapter’s shining 
stars. We’ll announce the winners of 
the 2010 Planner and Supplier of the 
Year, as well as the Member’s Choice 
Award, chosen by our Chapter members. 
Additionally, Chapter President Cindy 
Barner, CGMP, will present NATCAP’s 
highest honors, the President’s Award.

(Continued on page 6)

SGMP NATCAP 9th ANNuAl HoNorS & AwArdS GAlA

“Soaring to Success”
wednesday, June 16, 2010

westin Alexandria
400 Courthouse Square • Alexandria, VA 22314

Sponsorship opportunities Form for the Honors & Awards Gala is on page 13.
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President’s	Column

Dear	NATCAP	Member
Cindy Barner, CGMP
ATS Inc., Office of Naval Research

Spring	Is	Here

We have endured the winter storms, 
the March winds, and April 

showers. Finally, spring is here. What FRESH, 
new, innovative ideas have you shared with 
your team? How does it help your everyday 

activities as a meeting planner or a supplier? 
Spring has sprung and YOU should JUMP right in! Here are just 

a few things to jump into! 

• National Education Conference in Kansas City, MO

• NATCAP’s May Webinar

• NATCAP’s Honors & Awards Gala

• NATCAP’s Summer Outing

Clear the clutter with a little spring cleaning. Update those 
files, close out the end of the month reports, and clear the desk. 
FEEL REFRESHED and get a NEW outlook for the spring/summer to 
come! I know I am! 

Let’s finish out this year with a BANG! Go NatCap! n 

Committee	Report

Community	Outreach
Denise Benyak, Wyndham Hotel Group

Chilly	Weather,	Warm	Hearts:	Children’s	Inn	Sunday	
Supper

It was a chilly Sunday 
afternoon with rain 

looming, but the weather 
didn’t deter our mission. 
On March 28, nine eager 
Outreach Committee 
members headed to 
Costco in Silver Spring 
to buy products for our 
evening event. From there, 
we headed to NIH and 
met at the Children’s Inn 
to prepare dinner for the 
children and families at this 
facility. 

As you probably know, NIH is the world’s leading biomedical 
research center. However, t if you have not heard of the Children’s 
Inn, it is a home for the sick children who are admitted to NIH for 
treatment. This facility houses the families, as well, during the time 
the children are at NIH. The facility was built so children from across 
the country and around the world can stay together with their 
families during their time at NIH.

While we didn’t have chef’s hats or aprons, we rapidly moved 
into the Inn’s commercial-like kitchen and began preparing our 
dinner. The menu consisted of hamburgers, hot dogs, potato 
salad, fruit salad, fresh fruit, cookies, potato chips, juice boxes, and 
“Ruthie’s Famous Ice Tea.” While there wasn’t a set agenda as to 
who was to do what, we somehow just knew what to do. Everyone 
jumped in and began preparing, slicing and dicing, and within 
an hour and half we created a buffet-style dinner setting for the 
families we would soon meet for the first time.

While we cleaned and put the kitchen back in order, our 
reward came in the continual compliments from the children and 
their parents. It was truly uplifting to know we made a difference in 
those families’ lives for a few hours as they came together to enjoy 
a hassle-free dinner. In some cases, this night was the first night at 
the facility, and the parents warmed our hearts with their gratitude 
for making their first evening a little easier. 

As we left, the rain began falling. I know each of us drove 
home that night hoping we’d have another opportunity to prepare 
dinner for these wonderful children and their families. n

Deidré Young, CMP, CGMP

Mary elizabeth Greenwood, CMP, CGMP, CMM

Verni James, CGMP

We received several applications 
for  this years’ scholarships. The 

Scholarship Committee reviewed and scored each application and 
we were able to offer three full scholarships to three membership 
categories. This is great! 

Special thanks to tecumseh Deloney, CMP, CGMP, for co-
chairing the committee and our dedicated committee members 
trenna Carter, CGMP, and Sandy haynes. Thank you all for your 
time and every effort. It is GREATLY appreciated! Go NatCap! n

Congratulations	2010	Scholarship	Recipients

Denise Benyak  Kimi laws
ruthie Browning, CGMp, CMp Carina May
Shirley Del Carpio Chastain Smith, CGMp
Fred hill Carissa tessaro

A	Special	Thanks	to	our	Sunday	Supper	Chefs!

Check out the photos on page 4. Photos are courtesy of Kimi Laws.
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The	Children’s	Inn	Photos
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Committee	Report

Membership
LaTonya Jackson, U.S. Department of Commerce

Welcome,	New	Members
Anastasia Alexandridis • General Services Administration
Melissa N. Ashton • DB Consulting Group, Inc.
Catharine Bishop • Baker Botts, LLP
Nancy Canzone • Hyatt Regency Long Beach
Raymond Carney • United States Army
Lesly Connolly • The Mason Inn Conference Center & Hotel
Rafael Cruz • United States Air Force
June Dea • Creative Strategies, LLC
Amanda Denton • Hilton Worldwide
Mary Dyson • Office of Surface Mining, Reclamation & Enforcement
Laura Falacienski • Brookings Institution
Marsha Rae Fernandez, CMP • The Boar’s Head
Yvette Franklin • Designer Events, Inc.
Karen C. Garrett • Kingsmill Conference Center
Sarah Grindrod • International Palms Resort
Joe Heastie • JADA Creative Communications, Inc.
Teresa Kidwell • Strategic Analysis
Ginger Lackey • The Webster Group
Dawn Lopes • Embassy Suites Deerfield Beach Resort & Spa
Jeff Lutzow •  Hilton Omaha
Christina Marmo • Paradigm Technologies, Inc.
Joy D. Muncy • U.S. Army Corps of Engineers
Bonnie Newlin • Albuquerque CVB
Jennafer Ross, CMP • JR Global Events
Dani Rovenger • Technology Forums
Alison Shields • Circle Solutions, Inc.
Sharon L. Sniffen • ICF Macro
Karen M. Staples CMP, CASE • Greater Hartford & Spokane CVB
Michelle Taunton CMP • Westover Consultants, Inc.
Cheryl L. Tishman CMP • Alpha Technology Systems
Joanna Tootill • IHG
Warren Washington • International Palms Resort
Sean Wilson • Department of Labor/Bureau of Labor Statistics

NATCAP is so pleased that these new members chose to 
become a part of this Chapter. NATCAP is a thriving Chapter 

within SGMP, and as such, can provide a significant boost to one’s 
personal and professional success. There are a number of ways that 
you can get connected.

1.		 New	Member	Orientation
 NATCAP offers a New Member Orientation session before each 

monthly Chapter meeting. Experienced NATCAP members 
introduce newcomers to all that NATCAP has to offer and 
answer questions about the organization. All new members 
should make it a point to attend.

2.		 Membership	Buddy	Program
 NATCAP is a large Chapter and some new members may 

find it overwhelming at first. To alleviate that concern, the 
Membership Committee maintains a Buddy System that will 
pair newcomers with a seasoned NATCAP member. NATCAP 
buddy volunteers keep in touch with their new member 
buddies throughout the year, answer questions as they arise, 
and ease transition into the NATCAP fold.

3.		 Monthly	Networking	Events
 Each monthly Chapter meeting ends with a networking 

session. Members can get to know their NATCAP colleagues in 
a comfortable social environment. These sessions provide an 
opportunity to make new friends, as well as potential business 
partners.

4.		 Volunteer	for	a	Committee
 There are six NATCAP committees that are always ready to 

welcome member participation. They are: Communications, 
Community Outreach, Honors & Awards, Membership, 
Nominations and Elections, and Special Events. Whatever 
your interest or the amount of time you have available, there 
is a way to use your skills and experience working with other 
members to achieve NATCAP’s goals. n

Chapter	Membership	as	of	March	=	892

Membership By the Numbers

planners .......... 489
Suppliers ......... 371
other ................. 32
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Programs
Shetal Bhalja, Radisson Hotel Reagan National Airport

Webinar	Session:	Take	Two!	

In December, we kicked off our first 
Webinar with guest speaker, Julia 

Rutherford Silvers, CSEP, author of the 
highly acclaimed books, “Professional Event 
Coordination” and “Risk Management for 
Meetings and Events.” In the first part of our 
Risk Management session, we discussed the 
10 fundamental components of an Emergency 
Action Plan. We are excited to continue 

with a session on “Site Inspection from a Risk Management 
Perspective,” Wednesday, May 12, at 1:00 PM EST. 

Can’t participate in the session that day? By registering for 
the Webinar, you are able to see it on-demand. please store the 
confirmation so you can view it! 

After attending this session, participants will learn the following: 
• How to determine appropriate site selection criteria for 

evaluating potential sites. 
• How to discover an event site’s hazards and vulnerabilities in 

relation to the audience and activities. 
• How to create a comprehensive risk management site inspection 

check list.
• How to conduct site inspections that show due diligence.

The cost for this session is $15, and all participants will receive 
.125 CEUs points through the Gilmer Institute of Learning for 
attending. Don’t forgot to add this session to your (re)certification 
or performance plan! n

Committee	Reports

Even if you don’t take home an award, there’s still a chance to 
be a winner. The Starwood Global Sales office has donated 30,000 
Starpoints, and the Disney Swan and Dophin Hotel in Orlando, FL 
is providing a two-night stay. A drawing will be held for planner 
members the night of the event, so be sure to bring a business 
card! An enormous “Thank you” to NATCAP member Christopher 
robertson, account director, Starwood Global Sales, and the entire 
Starwood family for their generous support. 

Individual ticket reservations and sponsorship information 
is now available online at www.sgmpnatcap.org/html/monthly_
program.html#Honors. Individual tickets are $35 and table 
sponsorships are available, starting at $400. Purchase a ticket by 
May 26 and you’ll be entered to win an overnight stay, courtesy of 
the beautiful Westin Alexandria!

We will continue to keep you informed about the event via 
News & Views, the NATCAP FLASH, and Facebook. If you have any 
questions or need additional information, please contact the 
H&A Committee Board Liaison, tracey Chapman, at tracey@
travelportland.com. n

A Celebration that will Leave You “Soaring”
(Continued from page 1)

Special	Events
Robin Dixon-Jefferson, CGMP, Federal Railroad Administration

  

Spring is in 
the air, the 

birds are singing, and 
everything is right with 
the world. The Special 
Events Committee 
(SEC) is planning an 
exciting year for our 
members. Plans are 
under way for the 2010 
Summer Outing. Mark 

your calendars for July 16-18 and join your NATCAP friends and 
family for a fun-filled weekend in Annapolis, MD. Be sure to check 
the Web site as registration information will be available shortly.

We’d also like to extend a special thanks to Christine Kelly 
and the Lancaster Resort and Conference Center for submitting 
a wonderful proposal to host the Summer Outing. We truly look 
forward to working with you in the future. 

 The SEC also received 12 new members; “Welcome aboard.” 
There is plenty to do and we are always looking for great ideas, 
outstanding planning, and organizational skills. So, if you are 
interested in becoming a part of our team submit an interest form, 
and we will get back to you quickly.  

 Suppliers and planners, it is time to get the ball rolling for 
our next Holiday Celebration & Silent Auction. We are looking for 
major support again this year. Many thanks, again, to those who 
supported our efforts last year. We had an outstanding time–good 
food, great networking, and fantastic auction items. In fact, I will be 
on my way to Boston in July to enjoy the item I won at bid.

 The Winter Meeting & Trade Show (WM&TS) will be here 
before you know it; we would love to have 80% participation from 
our planner members. In order to do so, we have to know what we 
can do to ensure your participation. Please send your questions, 
concerns, and comments to me at specialevents committee.2011@
gmail.com. I promise to read and respond to each and every one 
of them. I want to extend a special thanks to all the suppliers who 
participated in the WM&TS in February. Please know that the SEC 
is doing all that we can to ensure stronger planner attendance and 
ROI for our supplier partners. “Hat’s Off to You All.” Now start your 
engines and let’s do it again!  

 Thanks goes out to my committee members and others who 
volunteered their time, efforts, and most of all talents to make the 
WM&TS a success.

 It has been a wonderful first year for me on the Board, but I 
believe that with every experience there is room to learn and grow; 
this year I must have grown four feet! I look forward to another 
winning year with my committee, my board family, and most of all 
working to support the efforts of the NATCAP family. n

Annapolis, MD

Thank You
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Committee	Reports

Honors	&	Awards
Tracey Chapman, Travel Portland

Congratulations	to	our	April	Planner	and	Suppliers	
and	of	the	Month!

Planner	of	the	Month

Trenna	Carter, CGMP, is no rookie when it comes to giving her 
time and talents to the Chapter. The NATCAP veteran has been 

a member for more than eight years and currently serves on the 
Programs Committee. The Programs Committee can always count 
on Trenna to take the ball and run with it! She helped to edit, proof, 
and assemble NATCAP’s submission for the National Program of 
the Year competition. And, she provided assistance with the high-
level speakers at our January and February monthly meetings, 
including generating questions for the moderator. Congratulations 
to Trenna on being selected as our April Planner of the Month!

Suppliers	of	the	Month
Whether it’s selling 50/50 tickets or 
providing hands-on assistance with 
NATCAP’s different charity projects, 
Shirley	Del	Carpio, CGMP, is an active, 
involved member of the Chapter and the 
Community Outreach Committee (CoC).  
As co-chair of the CoC, Shirley is always 
willing to drop what she’s doing to assist 
with special tasks. In particular, she was 
instrumental in the success of the Sunday 

Supper at the NIH Children’s Inn, sponsored by NATCAP in March.  
She served as the liaison to the venue, developed the menu, 
organized the shopping, and coordinated the onsite logistics and 
the volunteer team. Hats off to Shirley for her outstanding efforts!

Rebecca	Miller, CGMP, is a tireless 
volunteer who’s always willing to step up 
to the plate to support NATCAP. Whether 
she’s writing articles and monthly 
program recaps for News & Views, or 
introducing speakers at our monthly 
meetings, Rebecca is a true team player 
who the Programs Committee is proud to 
call their own. And, as if her plate isn’t full 
enough, Rebecca has even been willing 
to pitch in to assist other committees. We 
salute Rebecca for her selfless service to 
the Chapter! n

The	Value	of	SGMP	Membership
Margo Palmer, The National Conference Center

As a testimony to the power of an SGMP membership, The 
National Conference Center recently hosted the Early 

Head Start - National Orientation. As a member property, we 
really appreciated having the opportunity to work with an SGMP 
member event. When Early Head Start (EHS) learned that their 
fourth orientation dates coincided with a city-wide convention in 
DC, they knew to call NCC. They knew we had the size and scope of 
offerings to host their conference of 500+ people. EHS is a wonderful 
organization with a great mission, and it was our pleasure to 
provide them with the facilities to promote a productive learning 
environment for their conference attendees. EHS met in our new 
National Ballroom, with our Executive Chef collaborating to design 
custom menus specifically for their conference. We enjoyed working 
with the professional staff at EHS, and helping to ensure that the 
conference was a complete success! n

Communications 
Tracey Chapman, Travel Portland

Become a fan of SGMP NATCAP on Facebook and get 
the latest updates, connect with colleagues, weigh in 

on discussions, and more. To join us, click the Facebook icon at      
http://www.sgmpnatcap.org/. n

The	Value	of	SGMP	Membership



Page 8	 												NATCAP News & Views	 MAY 2010

We Heard 
You!

Programs	Feedback

Member	Feedback	from	January,	February,	
and	March	Meetings
Programs Committee Members 

Our members have 
been talking for the 

past couple of months about 
NATCAP events. Let’s pull up 
the sleeves and address your 
concerns and questions in this 

edition of Programs Feedback. 
Working and Collaborating with 

Government Agencies and the White House, 
January program received the largest turnout for 

any SGMP monthly meeting. Most survey respondents, 83%, felt the 
program met the stated objectives, but 16% did not. 

“I was under the impression that attendees would be informed on 
how to collaborate and work with the Government Agencies versus 
having an entertaining in-site on working at the White House.” The 
Programs Committee had two programs in place for the January 
meeting. The goal was to make sure that both topics would cover 
those objectives. We do apologize if you felt the description was 
too vague; however, our goal was to cover both groups in the 
objectives.

“… a lot of guest suppliers who attended had gotten an e-mail blast 
stating who the guest speakers were. I was a little bit embarrassed 
as a NATCAP member to not have a clue. “NATCAP did not send out 
any blasts regarding who the January guest speakers were. The 
Programs Committee did call our NATCAP planners and provide 
them with more information for the upcoming meeting. The 
Programs Committee wanted planners to attend this session and 
by reaching out to them we had over 100 planners attending 
this session. The January Meeting made history with the highest 
planner turnout of any NATCAP meeting. The Programs Committee 
will continue to reach out to our planners in the areas where 
NATCAP meetings are taking place. 

“NATCAP did not state that registration would close early.” NATCAP 
forwarded an e-blast on January 11 stating that registration would 
close early and we also had this information on the Web site. Did 
you know that registration for any NATCAP monthly meeting closes 
three business days before the day of the program? 

98% of the members really enjoyed the January Meeting, the topic 
and venue; however, 2% felt different including how the Board 
handles the committee updates. “Felt as if it was less informative and 
more about the guest speakers’ personal experience.” 

“Too crowded, so I left after 5 minutes!” 

“The guest speakers were so good and there was so much content that 
could have been covered. I think the circumstance permitted skipping 
all the committee updates prior to the program beginning.”

 “All the intros took too much time and the Board members should 
have lined up if they knew they were going to speak on stage.”

“The National Archives is a beautiful place…I never knew.” 

“More interaction, please!” “The interview format was great. I wish 
more planners had asked questions during the Q&A…”

 “I loved the “unique” venue and not a hotel for a NATCAP meeting. 
NATCAP CVBs should do more hosting of the NATCAP meetings in 
unique venues … “ 

“The program was very special and it delivered information.”

“It is next to impossible for me to attend meetings that begin at 4:00 or 
4:30 PM. A luncheon meeting is more realistic, or one that begins after 
5:00 PM.”

“It was hard to find parking…we should have reduced parking.” 

We hope everyone can attend all our meetings; however, 
please understand in the Washington, DC metro area, you will 
always pay for parking. Some hotels do not own their parking 
garages; we provide Metro information for these reasons. We can 
understand that you may want to drive; please understand that in 
the Washington, DC metro area, finding free parking is very unlikely.  

Due to our guest speakers, the Board made a decision to 
state that everyone should be in their seats by 4:30 PM for the 
January meeting. effective January 1, the Board implemented 
a policy that you must arrive by 5:15 pM to receive credit for 
attendance or CeUs. 

The NATCAP Board will make announcements in a more timely 
manner, and the Programs Committee will work to ensure that 
ample time is allowed for Q&A during our programs. We would 
love for our NATCAP CVBs to host monthly meetings and hope 
they collaborate with other venues or reach out to the Programs 
Committee for help at natcapprograms@gmail.com. 

Our members have requested several topics for the 2010-11 
year: Security for VIPs, FedBiz.gov process, information for our 
contract planners, and backup speakers from the January meeting. 
The Programs Committee is working with the January backup 
speakers to come and talk to us regarding, “Hosting a Government 
Meeting/Event in a Government facility.” Please continue to check 
our Web site in the next couple of months to see the outcome for 
the 2010-11 year.

Please note that regarding the 13th Winter & Meeting Trade 
Show (WM&TS), the Programs Committee is responsible for the 
location and the Keynote speaker. In this part of the section, we 
will answer your comments and feedback regarding those two 
sections. 

We received great reviews of the food and location for the 
WM&TS including suggestions on where to host it for next year. We 
would like to thank the Hyatt Regency Crystal City for offering to 
host the 13th WM&TS and hope to work with them again. To learn 
about government specials at the Hyatt, please contact Rachel.
Sultzer@Hyatt.com.

(Continued on page 9)
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So where do you want us to host the next WM&TS? Well, 97% 
stated the Washington, DC area, while 93% felt that Alexandria/
Arlington area was good for you. The majority agreed to have it 
near a Metro. If you are interested in hosting the WM&TS, please 
visit our Web site at www.sgmpnatcap.org and click on the Ads/
Sponsorship tab, and select “Monthly Program Sponsorship.”

Everyone had so much to say about our February 4 keynote 
speaker. Our planners loved her and enjoyed hearing her speak; 
56% felt Laura’s message was relevant to your position, 68% said 
you would recommend this session to your colleague, and 66% 
said you learned something new. That’s what we love to hear! 
When the Programs Committee started their search for a keynote 
speaker, we wanted someone that all planners could relate to and 
learn from. From the 50% that completed this survey, you felt that 
Laura exceeded your expectations! The Programs Committee and 
the NATCAP Board was very pleased with our keynote speaker and 
look forward to working with Laura again! 

Looking at the survey comments, we received different views 
regarding our keynote speaker. Reading the reviews, we couldn’t 
help but wonder if there were two different presentations. We 
considered the source of the comments and discovered that if you 
were a planner, most likely you loved our speaker,but if you were a 
supplier, you probably did not.  

“Great stuff but thought what she had done with her experience was 
probably way over what our government planners could do. I would 
have had her tone that down and expressed more on what you could 
do with a limited budget even if she had to make some of it up. She 
had a limited budget, but still her budget was way more then what 
we see.”

“Not enough depth on the subject, great opportunity to sell her book 
and self.”

“It seemed like just a slideshow of her life, interesting, but not really 
teaching much!”

“Ms. Schwartz was VERY informative on meeting/event planning. She 
gave a great overview of how she got to her position and what she’s 
doing now....but most importantly she tied SGMP NATCAP into her 
presentation by highlighting things she did “differently”!
Loved the line,”We host guests not events!”

“This was the most relevant Keynote Speaker to my position that I 
have heard in a long time! Thank you, Programs Committee.”

“Excellent Speaker - held our interest the entire presentation. We 
should ask her back for a monthly meeting and/or book signing.”

“Great keynote; she really was energetic and easy to talk to 
afterwards. As a planner, this is who I want to hear from! “ 

“Wonderful speaker! Hearing her “war stories” was so interesting!”

“I would like to see more programs like this where planners teach 
planners and suppliers about what it takes to do their job. This 
program is what we should have more of. We should be learning 
about how planners operate in agencies...” 

On March 17, NATCAP’s monthly meeting was, International 
Meetings: How to host an International Meeting/Program.” Our 
planners, again, were very excited about this topic along with 
the fact that it was their peers addressing and educating us on 
International Meetings. 

Our members had a lot to say regarding the topic, speakers 
and the energy of the group. 

“The topic and value of the information was fabulous! I wanted more!” 

“I thought the program was great and that the speakers were full of 
knowledge”. 

“I liked that one speaker defined acronyms and elaborated on the 
process they use.”

“I thought there could have been more information that would be 
relevant to the SGMP or CMP certification. I would have also liked 
more specific logistical information.”

“Synergy among panelists was a little “off”. There was a lot of cutting 
each other short. Prepared questions in advance with more thought 
out answers would improve the program for next time.”

 “It would have been more beneficial if the panelists had spent more 
time on best practices on planning international meetings rather than 
their internal procedures.”

The Programs Committee would like to thank our March 
speakers for taking time to educate us from the government side 
of international meetings. As members, we value your feedback 
and hope that you take the time to ask questions during each 
session and not wait until the session is over. The Programs 
Committee is working on ways to start creating the buzz before 
the meeting and afterwards. Please e-mail natcapprograms@gmail.
com if you have any suggestions. 

The March meeting boasted record attendance and the venue 
did not go unnoticed by our members. In fact, 64% of our planners 
stated that they would love to host a meeting at the Liaison Hotel 
or just stay for a couple days. For more information, please contact 
Meredith Kinnison at kmeredith@affinia.com for  Government 
specials or a weekend retreat. 

“We had a large attendance and the space was perfect for it. The 
staff made sure that everyone was able to sit, the food was great, and 
it didn’t run out.”

(Continued on page 10)

Member Feedback from January, February, and March Meetings
(Continued from page 8)
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Each month we poll and ask if you are attending the next 
NATCAP event. When we asked if you were attending the april 
21, 2010 NATCAP session on “Web 2.0: Facebook, Twitter, why 
your blog is not enough!,” the responses we received were very 
interesting. 

“Not sure; it does not relate to our jobs as we cannot use this for 
government meetings; this is a fluff topic.”

“We are not allowed to use Web programs for DoD.”

“I don’t use Facebook or Twitter.”

Regarding Web 2.0, ALL government agencies are using 
forms of social media. For example, on www.defense.gov, the 
U.S. Department of Defense home page, they ask the public to 
connect to them via DoDLiveBlog, Facebook, Flickr, Twitter, and 
so on. NATCAP’s goal is to provide our members with the tools to 
enhance their skills. Whether or not you have a Twitter or Facebook 
account, we hope that you will take the steps to learn how your 
organization is using Web 2.0, and educate yourself on this topic. 

 Please keep your feedback coming—we can only grow with 
your comments. n

Member Feedback from January, February, and March Meetings
(Continued from page 9)

Experience the “Suite” life at the Hyatt Fair Lakes
The Hyatt Fair Lakes – the ideal choice of Northern Virginia 
hotels for those looking to experience it all. Go to www.fairlakes.
hyatt.com/hyatt/hotels/index.jsp to learn how federal U.S. 
government employees enjoy spectacular savings. Conveniently 
located off Route 66, this AAA Three-Diamond Fairfax hotel 
places you within minutes of premier shopping malls, major 
corporate offices, both Dulles and Reagan National airports, 
and only 18 miles from the landmark sights of Washington, 
DC. Host meeting or a grand celebration in your choice of 
venues, or simply relax in suite-sized guestrooms–complete with 
separate seating areas and wireless Internet. Treat yourself to 
this convenient setting, which sets the standard of full-service 
comfort for hotels in Fairfax, VA. For more information, visit 
www.fairlakes.hyatt.com.

Thank Y  u! 

A special thank you to the Collingwood 
Library & Museum on Americanism, 

Alexandria, VA, for hosting the April 
Chapter meeting. Thanks also to the Hyatt 
Fair Lakes, Fairfax, VA, for hosting our 

April Board Meeting.
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Department	of	Defense	(DoD)	Planners	Hosting	and	Managing	Foreign/National	Meetings

Department	of	Defense	(DoD)	Planners	Hosting	and	Managing	Foreign/National	Meetings
Raymond Herrera CGMP, CMP, Department of Defense (DoD)

Hosting and managing 
a Foreign/National 

meeting can be very 
rewarding, challenging, and 
many times fun; however, 
planning is of the utmost 
importance. The DoD often 
hosts and manages meetings 
for Americans overseas. Our 
presence as a global agency 
sometimes requires us to 
“take our show on the road,” 
so to say. There are many 
things one must take into 
consideration before, during, 
and after the event; here are 
a few processes I use when 
planning.

Is there a need for the 
meeting to be held in an overseas location? Most of us in the 
DoD are directed from senior leadership if our meetings will take 
place at an overseas location. The DoD operates many overseas 
installations that have meeting and lodging facilities that may 
be used, and with some simple research you may contact those 
facilities per the protocols of your organization. If you are using 
a non Government facility, you will more than likely involve a 
Procurement Officer (CO) who will award a Purchase Order (PO) to 
an off installation property. For the most part, cost estimates will 
likely need to be established to justify travel costs, and in most 
cases, market research for venues will need to be done. The in-
theater Procurement Office can assist you with this, since most of 
us do not have the time/funds to perform site visits. Each agency/
service will have their own protocols for processing requests. The 
CO will negotiate the terms of the contract per your requests. 
Therefore, your requests must be very detailed and well defined. 
Remember, COs are not planners!

Suppliers must be currently registered and on the Central 
Contractor Registration (CCR) at the overseas locations. In order 
to register in the CCR, vendors must have a DUNS Number. The 
CCR collects, validates, stores, and disseminates data in support of 
agency acquisition missions. 

Once the PO has been awarded you may contact the vendor 
directly, following agency/locale protocols. In most cases, the 
vendor’s representative or CSM (PCO) will speak English; if not, you 
may request a translator from the local installation to assist you. It 
is best to use a common vocabulary. I use the Convention Industry 
Council (CIC) jargon, and it has been effective in all my experiences. 
Suppliers overseas, like in the U.S., will require either a rooming list 
or that your attendees reserve rooms telephonically/electronically.

In my experience, most hotels will offer delegate packages that 
include meals and refreshments. These packages, for the most part, 
are more cost-effective and lower than the prevailing per diem 

rates. Hotel negotiations 
are done a little differently 
than in the U.S., and the 
“negotiable” may be 
different. For example, 
if you are not including 
breaks, you may want to 
ask the property if water 
is included at no extra 
cost. Even water is not 
a standard table item in 
some countries. I’ve paid 
as much as $500 per day 
for tap water.

If you are near an 
installation, you may use 
Government/Military 
postal system addresses to 
ship materials, granted you 

have a POC in theater. I also use a delivery service like FedEx, DHL, 
etc. For my return shipments, I find it easier to use these contracted 
services and they will generally pick up from the off installation 
property. You will need to ensure all your customs documents and 
shipping labels are complete.

While planning, you must consider the time difference and 
how it will affect your attendees. You would prefer the out of 
theater attendees to be well rested and ready to work; however, 
you must keep in mind Joint Travel Regulations (JTR/JFTR) and 
Defense Travel System (DTS) constraints. Many of your attendees 
will be experienced travelers and they will not need as much 
attention as those who do not travel as often. The attendees, for 
the most part, will be on “Official Orders” which is included in most 
Status of Forces Agreements (SOFA); therefore a Visa is generally 
not needed; however, all agencies have someone who can assist 
with passports and documentation. 

For security purposes most agencies/services have anti-
terrorism and safety-security training. Check with your local Safety 
and Security Office for advice. I tend to use acronyms to identify 
my group and refrain from using “Department of Defense” in any 
public signage. In theater contacts (this may include U.S. State 
Department and Embassy personnel) can assist you with security 
and active threats.

It is a good idea to make contact with your local Protocol 
Office to assist you with customs and courtesies; this includes a 
possible office call or visit to/from your most senior officials to his/
her counterpart in theater. In any event, the more senior the DV the 
more control you lose.

As any of you know who have planned overseas meetings, the 
list could go on, but these are a few tips I have used over the years. 
In closing, I would like to mention that diplomacy, humility, and a 
smile go very far. Be alert, light on your feet, and most of all, try and 
have a good time. n
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April	Program	Recap
Rachel Sultzer, Hyatt Regency Crystal City

I walked into April’s program and thought to 
myself, what more do I need to know about 

Facebook, Twitter, etc.? I am from the generation 
that helped to take social networking to another 
level. I should know everything. Boy was I wrong! 
Jim Spellos, CMP, founder and president of 
Meeting U., introduced myself, along with many 
others, to a whole new world filled with social 
networking, info-sharing, and interactive tools that 
can assist meeting planners and suppliers with 
networking and marketing opportunities. 

As described by Jim himself, “Meeting U. 
provides educational training and consultative 
expertise to meeting professionals, as well as 
technology training for business professionals. 
Through computer application training, meeting 
planning education and meeting planning support, customized to 
the needs of each client. The mission of Meeting U. is to help business 
professionals increase their level of productivity and professionalism, 
while always maintaining the highest ethical standards.” 1

Jim started his presentation by asking everyone, “What is 
Web 2.0?”. This was the first time that I heard the term, so I was 
eager to learn the meaning behind the phrase. Web 2.0, and 2.0 
in particular, pertains to anything that is interactive or involves 
social networking, info-sharing, blogs, etc. Interactive social media 
websites such as; Facebook, Twitter, Delicious.Com, YouTube, and 
even Wikipedia are great resources and tools to not only assist in 
our personal lives, but also in our professional lives. 

While sitting 
in the meeting I 
thought to myself, 
how does this relate 
to the government? 
How can the 
government, the 
most secure entity 
in the world, ever 
consider using 
social media as 
an informational 

tool? Jim explained that a large number of government agencies, 
including the Department of Defense, use social networking as an 
opportunity to blast all kinds of information across the world. Not 
only can you follow these agencies on Facebook or Twitter, but 
they may have live feeds running continually throughout the day, 
updating all of us on the current events pertaining to that agency. 2 

So, how can we use Web 2.0, more specifically Government 2.0, 
to our advantage as meeting planners and suppliers? The ability 
to connect, network, promote, and market not only our events but 
also ourselves through social media networks gives us the ability to 
stay ahead of the ever-changing times. 

April	Program	Recap

As suppliers, we can market and promote 
our hotel or meeting venue on social media 
sites such as Facebook, Twitter or LinkedIn. 
Just having a “fan page” on Facebook can allow 
us to connect with many different types of 
clientele through status updates, Facebook 
Chats, tagging, etc. As meeting planners, social 
media websites can assist with promoting 
meetings and events as well as providing a 
cheap alternative to registration websites. 
It is not only easy, but free to create social 
media networks that enable both suppliers 
and planners to “spread the word” regarding 
business opportunities and current events. 

The best way to make sure we are utilizing 
these social media networks properly is as easy 

as the following steps. 3

R	 We should be creating a presence, by establishing an 
event page;

R	 We should be promoting the event by creating pay per 
click advertisements, such as those on the Google search 
page; 

R	 We should be interacting with the event attendees by 
chatting about or posting about event topics to include 
speakers, things to do in the area around the event, 
transportation, etc; 

R	 We should integrate applications such as polls, RSS social, 
Eventbrite and live streaming to keep our attendees up to 
date and interactive;

R	 And most importantly, we need to make sure to update, 
update, and update! 

Thank you to Jim Spellos, who did a wonderful job of 
introducing and reintegrating many of us to the world of social 
media. There is so much information and power at our fingertips 
and all it takes is an open-mind, some creativity, and a click of the 
mouse. n

1 www..meeting-u.com/mission_statement
2 www.usa.gov/topics/reference_shelf/libraries/rss_libraries.shtml
3 Blogs, Facebook, Twitter, YouTube: Why your Website is Not Enough by 
   Jim Spellos

Photos courtesy of Don Webb and Alonzo Duncan.
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Sponsorship opportunities
for the 9th Annual Honors & Awards Gala

“Soaring to Success”
wednesday, June 16, 2010 • 6:00 - 9:00 PM

westin Alexandria • 400 Courthouse Square • Alexandria, VA 22314

Society of Government
Meeting Professionals

NATCAP

Contact & Payment Information

Name: _________________________________________________

Company: ______________________________________________

Billing Address: __________________________________________

City/State/Zip: ___________________________________________

Phone: _________________________________________________
 
Email: __________________________________________________

Payment must be received by June 9, 2010.

q  I have enclosed a check in the amount of $_________payable to  
       “SGMP NATCAP.” 

Mail to: 
PTF & Associates, Inc. • 159 Jenny Lind Drive

Harpers Ferry, WV 25425 
(Reference H&A Gala)

q Please bill my: 

q Master Card q Visa q American Express

Amount to be charged: $__________________________________

Name on Card: __________________________________________

Card #: _________________________________________________

Exp. Date: ________________ Security Code: __________________

Signature: ______________________________________________

Fax form to: 304-724-3007

please note: 

To be a sponsor you must be a NATCAP member in good standing.

Questions? Call tracey Chapman at 301-681-0025

Sponsorship & Table Reservations
I would like to reserve the following:

q Sponsorship level 1: Cardinal....................................................$400

  H Reserved table for 10

  H Podium Mention

  H Recognition in PowerPoint presentation during the event

q Sponsorship level 2: Hawk .........................................................$500     

  H All of the benefits of Cardinal, plus

  H ¼ page ad in one issue of NATCAP News & Views

q Sponsorship level 3: Falcon ............................................$600     

  H All of the benefits of Cardinal, plus

  H ½ page ad in two issues of NATCAP News & Views 

  H Logo on NATCAP Web site (for two months), with link to 

        sponsor Web site OR a set of NATCAP mailing labels

 

 q Sponsorship level 4: eagle ........................................ $1,500+

  H Up to 5 tickets at VIP table

  H Full page ad in two issues of NATCAP News & Views

  H Podium Time (2-3 minutes)

  H Recognition in PowerPoint presentation during the event

  H Logo on NATCAP Website (for three months) with link to

         company’s Web site OR a set of NATCAP mailing labels

 artwork Submission

All ad copy and graphics for News & Views must be submitted by 

the 12th of the month prior to the newsletter edition. Please email 

graphics in GIF or JPG format to Tracey@travelportland.com.
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News & Views

1/4 page = $125/mo

1/2 page = $200/mo

Full page = $350/mo

WeB Site BaNNer aDS

Monthly rate = $125/mo

3-Month rate = $200/quarter

6-Month rate = $350/half-year
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Honors & Awards Gala 

Sherry Tiggett, CMP, CGMP

Please join us in celebrating the end of our 2008-2009 

program year by attending the NATCAP 8th An-

nual Honors & Awards Gala, Savoring Sweet Success. The 

event is June 10 from 6:00 PM to 9:00 PM at the L’Enfant 

Plaza Hotel in S.W. Washington, DC. Bid the 2007-09 

Board of Directors a fond adieu, and hail the 2009-11 Board 

members as they will be sworn in at the dinner. Building 

upon our educational program-year theme of becoming 

top-chefs, we thought it only appropriate that the dinner’s 

theme serve as our Chapter’s just desserts! 

Come see who will receive the Planner-of-the-Year, 

Supplier-of-the-Year, Members’ Choice, and the coveted 

President’s Award. 

Admission is $35 per person, with a maximum of 5 

sales per individual. Table sponsorships are available for 

$400, $500, or $600 (please see sponsorship form for benefit 

levels and amenities). To register for individual admission 

or to sponsor a table, go to the NATCAP website, www.

sgmpnatcap.org, or to the Honors & Awards page and 

click on the registration link. We are encouraging those 

(Continued on page 6)

e-BlaStS on NatCap FlaSheS
2 E-BLASTS = $350

NatCap FlaSheS are sent to our members 
twice a month. Your e-blast ad will be listed in our 

advertising section on a first-come, first-served basis. 
Please provide the company name, brief statement, 

link, call to action, and contact information.

To	order	Ads	on	the	Web	site	or	Newsletter: 
Contact Renita	Street, CGMP • 202-857-2666 • rstreet@zerotothree.org

To	order	Ads	on	E-mail	Blast: 
Contact LaTonya	Jackson • 202-482-6031 • ljackson@bis.doc.gov 

Reach more than 800 members 
By advertising your services or venues 

Shout
it Out!

SGMP NATCAP 
wants YOU to 
Advertise!

Communications	Ad
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Miller	Tyme

How	to	Generate	an	RFP	That	Will	Get	You	Results
Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts Worldwide, Inc.

Part	III	-	The	Final	Chapter

As you saw from my last article, 
there are many people involved in 

procuring space for conferences, and several 
were having some specific problems. Most 
of the issues revolved around people not 
understanding how to procure hotel or 
conference center space, and communicate 
to the supplier in terms that fit this industry.

If you look at the many postings on the 
Federal Business Opportunities website, you 
will see that the Federal Government on 

average announces nearly 2,000 new items to be purchased every 
business day. There are several very skilled meeting professionals 
posting their needs, and also many who have very little knowledge 
of how to specify what they need using the terms that will get the 
bids they require. Unfortunately for those who are less skilled, they 
generally do not have someone to help them. Some do not have 
a written procedure for procuring hotel space, and others use the 
format for non-perishable items. 

State VerY ClearlY aND FroM the BeGiNNiNG:

• THE CITY OR CITIES REQUIRED

• THE NUMBER OF GUEST ROOMS REQUIRED BY NIGHT

• THE EXPECTED NUMBER OF PEOPLE PER EVENT

Conversation is one of the best tools we all have to accomplish 
the many tasks and duties we handle everyday. When you 
are writing a request for bid, remember that if you consider 
conversation your tool, you should be speaking to them in your 
message and not AT Them. Focus the information on the purchase 
you are going to make as the first information you give. By using 
the RFP form included on page 16, you can give the information in 
a format that suits the purchase.

Understanding what most interests the bidder is going to get 
you a better response, and will give you a better way to compare 
the information supplied. However, when you receive information 
that is confusing, make a point to pick up the phone and call the 
bidder. Despite popular opinion, you cannot have a conversation 
via e-mail. When you have a long e-mail trail, the focus often 
becomes lost, and there is more room for misinterpretation.

Make a point to advise your colleagues that you are 
developing a Standard Operating Procedure (SOP) for purchasing 
hotel space and ask them to not only use what you compiled, but 
to also offer suggestions from their experiences. In addition, be 
willing to make a bold move and request assistance from a Senior 
Supplier.  Ask her/him to make a presentation to the purchasing 
staff on how they do business, and to provide candid feedback 
on the solicitations you have posted. No one likes to have their 
work given less than favorable comments, but in this situation 
you are asking an expert from the industry to help you give better 
information so the bids you receive truly meet your needs.

One of the areas you will note on the RFP (see page 16 for 
RFP) is an area for the FAR clauses that need to be a part of the 
solicitation. It is fine to list the Regulation by number and name. 
Make a point to simply give the FAR Web site address where the 
supplier can look up any of the regulations that are listed. This way, 
you do not have a bid that is 40-60 pages long, and dismissed by a 
supplier because of its length. 

If a supplier has completed the ORCO registration, have them 
acknowledge it and only ask those who have not done this to 
submit the Reps and Certs form. By doing this, you have eliminated 
a lot of work for everyone concerned, and also, it will let you see 
who takes government business more seriously.

Here is the final part—when you make a selection of a facility, 
please not only post the name of the facility by its ownership, but 
include the name of the business. In other words, if ABC Partners 
was awarded the contract, then also list “Doing Business As” using 
the hotel name and the city.

As a member of SGMP or a reader of our News & Views, you are 
always welcome to contact any writer in the publication, and ask 
for additional information on their article or topic. All of the writers 
are here to help you and remember, there is no such thing as a 
dumb question. 

What?
How? Why? Who?

(Continued on page 16)
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How to Generate an RFP That Will Get You Results
(Continued from page 15)

Sample	of	RFP

reQUeSt For propoSal
“organization Name”

Meeting Name

Meeting Contact info
Name: ______________________________________________________________________________
Address: ____________________________________________________________________________
City/State/Zip: _______________________________________________________________________
Phone/Fax: __________________________________________________________________________
Email: ______________________________________________________________________________
Preferred Contact Method:  Email  q     Telephone  q

overview/purpose of Meeting
Include general information about the organization/client, purpose of meeting, who will be attending, etc.

Meeting profile
Meeting Name:  ______________________________________________________________________
Preferred Meeting Dates:  ______________________________________________________________
Alternate Dates: (If applicable.  Otherwise, indicate dates are firm.) _______________________________
City or Cities Under Consideration: ______________________________________________________
Expected Meeting Attendance: _________________________________________________________
Meeting History (If available): ___________________________________________________________

Sleeping room requirements
Include Sleeping Room Rate Requirement,  Method of Payment & Method of Reservations (i.e. individual call-in, master list)

Room Type Date/Day Date/Day Date/Day Date/Day Date/Day Date/Day Date/Day
Singles
Doubles 
Suites 
Staff  

Meeting room requirements
Day/Date Start/End Time Function # People Setup Style AV and Special Needs
Day 1 
Day 2 
Day 3, etc. 

abbreviation index 

G/S General Session  T/S Theater Style S/R Schoolroom RDS Rounds

B/O Breakout Session C/S Conference Style U/S U-Shape H/S Hollow Square

C/O Checkout day C/R Crescent Rounds

Far reGUlatioNS that applY:

hot BUttoNS:
Identify any requirements that hotel/venue must meet in order to be considered.

CoNCeSSioN reQUeStS:
List other requests in order of priority.

aCtioN(S)  reQUireD :
List any items/information that should be included with proposal.
Indicate whether you wish to receive “regrets” or just responses from properties/venues that can meet your requirements.

Bid/proposal Deadline:
Submit your bid via:  Email  q     Fax  q     Mail/Overnight  q     

expected Decision Date: ______________________
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CGMP

The	Road	to	CGMP

CGMP	Recertification
Deidrè M. Young, CMP, CGMP

After earning your Certified 
Government Meeting 

Professional (CGMP) designation, 
you are required to recertify every 
three years. To successfully recertify, 
during the previous three years you must:

t Maintain membership in the Society of Government Meeting 
Professionals with no break or lapse in membership.

 AND

t  Earn 50 points in continuing education for government-related 
meetings in three categories:
P  Work experience in Government Meeting Management 

(23 minimum points; 41 maximum points)
• Work-related functions and responsibilities
• Company/organization conferences/meetings held

P Continuing education in Government Meeting 
Management (24 minimum points; 47 maximum points)

• Non-SGMP training
• Attendance at non-SGMP industry-related programs
• Attendance at local SGMP Chapter Monthly 

Educational Meetings or educational conferences 
 (must attend at least four meetings per calendar year for 

all three years)
• Attendance at SGMP Annual National Education 

Conference (must attend at least one national 
conference)

• Opportunity for Bonus Points – serving as a presenter or 
panel member at a local Chapter Monthly Educational 
Meeting or SGMP Annual National Education 
Conference

P professional Contributions in Government Meeting 
Management (2 minimum points; 6 maximum points)

• Writing published articles for SGMP Advantage 
Magazine, News & Views, or other industry-related 
publications

• Opportunity for Bonus Points – serving on a local 
or national board, serving on a local or national 
committee, recruiting new planner members

You can obtain a copy of the recertification application by 
visiting: www.sgmp.org/documents/CGMPRe-CertificationApplicati
onREV8.3.09MAH.pdf. 

There is a $100 non-refundable recertification fee that 
must accompany your application, along with all supporting 
documentation, by the deadline listed in your recertification notice. 

If you received your CGMP in 2007, you must recertify this year. 
If, like me, you received your CGMP in 2008, you must recertify in 
2011. 

Don’t wait until the last minute to start gathering your 
information!

For more information, please contact the SGMP National Office 
at sgmpheadquarters@sgmp.org or call 703-549-0892. n

The	CASE
Aldith Steer, CGMP

Certified Association Sales Executive (CASE)

The CaSe designation makes the Association Sales 
Executive “stand above 

the rest” as a real professional 
in the industry as they develop 
relations with association 
clients, sell meeting services, 
understand issues involved in interacting with clients, and identify 
trends in the association marketplace.

CASE training is hosted by the Professional Convention 
Management Association (PCMA). Sales associates complete an 
online course that includes eight modules covering topics such as 
cultural diversity, ethics, communication, and relationship selling. 
Each module covers a major function of association management. 
The coursework is self-paced and interactive. The candidate is 
given one year from the registration date to access and complete 
the coursework. At the completion of all the models, the candidate 
earns a certificate with 4.00 CEUs.

To be awarded the CASE designation, applicants must:
R Complete the online coursework
R Complete the self test for each module
R Receive a minimum score of 70% final score on the exam grade

Costs for Training
The cost for the online training includes all course materials 
including textbooks, course, and exam review. 

PCMA Member: $695

PCMA Non-Member: $795

For additional information on the PCMA online training, go to 
www.pcma.org. n

The	Certification	Alphabet	Blocks
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Wedding

Birthday or announcements

promotion

Do you have 
news to share?

Change of Job

 
Let us know. E-mail Tracey at 
tracey@travelportland.com.

April	Board	Report
Renita Street, CGMP, ZERO TO THREE

The NATCAP Board of Directors 
met on April 13 at the at 

the Hyatt Fair Lakes, Fairfax, VA. 
Board members reported on their 
respective area of responsibility 
and participated in discussions 
regarding upcoming programs. 
Individual committee reports, with 
detailed information, can be viewed 
throughout this newsletter.

Special THANKS to the staff of 
the hyatt Fair lakes, Fairfax, Va 
for their support of our April Board 
Meeting. n

Board	Report

On	the	Move.	.	.
Brian Chung, 
CGMP, has 
accepted a 
convention sales 
manager position 
with the Chicago 
Convention & 
Tourism Bureau’s 

Washington, DC office.  In his new 
role, Brian will continue to handle 
the government market, as well 
as the association, corporate, and 
SMERF markets in the D.C. Metro 
area. Congratulations Brian! n

National	Volunteer	Week	Heroes

National	Volunteer	Week	Heroes
Don Webb, MBA

NATCAP members may relate to a recent newspaper 
horoscope “It’s about time someone recognized you 

for all your behind-the-scenes work. You aren’t the type who 
needs or seeks constant affirmation, but a little applause now 
and then goes a long way.”

As I researched ways to note National Volunteer Week, 
I began with the dictionary definition of “volunteer” as a 
person who performs a service willingly and without pay; or 
to offer their self for some service or undertaking.

With respect to the lexicographers, these definitions 
hardly suffice. As a long time member of SGMP, I have been 
involved with developing honor and award recognitions 
at the chapter and national level. I have been privileged to 
work with many SGMP members from around the country. 
I continue to be humbled and amazed by the dedication, 
enthusiasm, and outstanding results demonstrated by this 
diverse group of hospitality professionals. 

SGMP volunteers are important. From planners to 
suppliers, these folks help our NATCAP Chapter be the best 
it can be. These behind the scenes folks work hard to make 
members’ lives better. They may be hospitality professionals 
who stay extra hours at work to make the planner’s 
conference impress the attendees. Heroes may simply be 
the greeters you talk with at monthly meetings. They may 
be Chapter or national officers who are responsible for 
seeing that organizational rules are followed as they strive 
to create easier ways for all members to become involved.

All SGMP Chapters, as well as the National Board, have 
developed criteria to recognize outstanding volunteers at 
many different levels. After being presented the NATCAP 
March Planner of the Month, I departed the meeting 
encouraging our members to continue volunteering their 
unique talents to assist members. 

Working with the Communication Committee, my 
time and photo skills help maintain a sense of history for 
our Chapter. I encourage fellow members to become more 
involved than to just attend monthly programs. Each of us 
can find some time to share our talents and help each other 
become better members, and better meeting planners.

With the calendar year ending soon, don’t forget to 
thank the many Chapter volunteer “heroes”, i.e., persons 
who, in the opinion of others, have valiant qualities or have 
performed a laudable act, and are regarded as a model or 
ideal. I consider all members of NATCAP as potential heroes.

Don Webb has served as a Chapter and National Board 
officer. He is currently working with logistics of international 
meetings. n
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Please join us at the Society of Government Meeting Professionals’
28th National Education Conference and Trade Show!

Experience the value of SGMP’s education resources and networking by
earning up to 2.5 CEUs, gaining insight from renowned speakers, 
and enjoying industry forums and events with your colleagues.

Register at www.sgmp.org.

host hotels
hyatt regency Crown Center    Westin Crown Center
2345 McGee Street     One East Pershing Road 
Kansas City, MO 64108     Kansas City, MO 64108
Tel: 816-421-1234     Tel: 816-474-4400
Fax: 816-435-4190     Fax: 816-391-4438
www.crowncenter.hyatt.com    www.westincrowncenterkansascity.com
  

registration Fees
(fees are subject to change)
Government Planner member $325 Government Planner non-member  $400 
Contract Planner member $410 Contract Planner non-member $575 
Associate Supplier member $550 Associate Supplier non-member $1,115 
Supplier member (non-exhibiting)  $610 Supplier non-member (non-exhibiting) $1,175 
Retiree member $325 Guest  $335
Educator/Student member  $280 Gilmer Awards Banquet  $75

See you in Kansas City…
For updates, go to www.sgmp.org.

For questions, please contact the Meetings Team:
Chris Middleton, CGMP, Director of Conference Services

Mark harvey, CGMP, Program and Events Manager
703-549-0707

SGMP • 908 King Street, Lower Level • Alexandria, VA 22314

Plug into Kansas City
MaY 19-22, 2010

Back by Popular Demand!

CGMP Course & Exam: May 16-19

Supplier Boot Camp: May 18-19

New this Year!
Protocol & the Government 

Meeting Professional: May 18-19

2010	National	Education	Conference

Get CoNNeCteD to SGMp
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Newsletter of the Year; 1999-2003, 2008

2010	Program	Year
“Elevating Education”

NATCAP	Calendar

Board Meetings:
MaY 11
Doubletree Hotel Annapolis
Annapolis, MD

JUNe 8
Hampton Inn National Harbor
Oxon Hill, MD

Chapter Meetings: 
MaY 19-22
National Education Conference
Kansas City, MO

JUNe 16
Honors & Awards Gala • Westin Alexandria
Alexandria, VA

JUlY 16-18
NATCAP Summer Outing • Annapolis, MD

Contact Quinn Bruster, CGMP, at quinn.bruster@nara.gov if you have 
questions about the schedule.

Check the NATCAP Web site, www.sgmpnatcap.org, for updates to 
the Chapter calendar. If you’re interested in attending/observing an 
upcoming NATCAP Board of Directors meeting, please contact Cindy 
Barner, CGMP, at Cindy.Barner.ctr@navy.mil in advance to ensure 
space/seating is available. n

Industry	Calendar

Spring

MAY	16-18
ACTE Global Education Conf.

Chicago, IL 

MAY	19-22	
SGMP National Education Conf.

Kansas City, MO
www.sgmp.org 

MAY	27
ASAE Springtime Expo

Walter E. Washington Convention 
Center

Washington, DC

JuNE	2
ECEF

Washington, DC

JuNE	16-17
HSMAI Affordable Meetings West

Long Beach, CA

JUNe 16-18
FICP Education Forum

St. Louis, MO

JUNe 21-24
HFTP-HITEC
Orlando, FL

JUNe 24
DMAI Destinations Showcase

Rosemont, IL

JUNe 26-29
HCEA Annual Meeting

New Orleans, LA

JuNe 27-30 
ESCA Summer Educational Conf.

Lake Tahoe, CA n


