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Program	Recap	–	January	Meeting
Robin Dorsey, CMP, CGMP, American Institute of Biological Sciences
 

Working	and	
Collaborating	with	
Government	Agencies

January 20 marked the 
anniversary of President 

Obama’s historic inauguration. It 
was also the date of the NaTCaP 

Chapter’s first monthly meeting of 2010. So, how fitting, and 
exciting, it was that the two individuals responsible for planning 
White House events held during President Obama’s first year in 
office were our guest speakers.

Before a record attendance 
of planners and suppliers, Social 
Secretary, Desiree rogers, 
and Deputy Social Secretary, 
Joe reinstein took the stage 
at the National archives. The 
interview-format session was 
conducted by Quinn Bruster, 
Manager of Special Events for 
the National archives and First 
Vice President of the SGMP 
NaTCaP Chapter.

Ms. Rogers and Mr. Reinstein 
provided a very informative overview 
of some of the 300 plus events which 
were planned since the Obama 
administration took office. Having no 
previous background in Government 
events and meetings, Ms. Rogers was 
handed the reins of the Presidential 
move into the White House and the 
inauguration parade immediately 
after the swearing-in ceremony. She 
and her staff had four hours in which 
to move the President and his family 
into the White House while at the same time, juggling the demands 
of the parade and all the parts that it entailed. 

Ms. Rogers talked about the importance of letting go of control 
and realizing that every member of the planning team brings 
valuable skills and insights to the process. When making changes 
to a procedure that has “always been done this way,” it is important 
to retain the parts that definitely work, and to make sure everyone 
is on board with eliminating those which have not worked as well. 
Mr. Reinstein and Ms. Rogers talked about the more memorable 
events that were planned during the year, with Halloween at the 
White House being the one that stood out for both.

Joe Reinstein, Desiree Rogers, 
and Rob Coffman, CGMP

Quinn Bruster,CGMP,  
Desiree Rogers, and Joe Reinstein

(Continued on page 9)

(Photos courtesy of the National Archives and Don Webb)
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President’s	Column

Dear	NATCAP	Member
Cindy Barner, CGMP
ATS Inc., Office of Naval Research

PROACTIVE	vs.	REACTIVE

are you proactive or reactive? 
Webster’s dictionary defines 

“proaCtiVe” as: Acting in anticipation of 
future problems, needs, or changes.

Webster’s dictionary defines “reaCtiVe” 
as: Of, relating to, or marked by reaction or reactance.

Which one are YOU? are you different in your professional life 
vs. your personal life?

SGMP NaTCaP is taking a “proaCtiVe” approach in several 
areas. Future planning is KEy to the organization’s success. We are 
on the right track for building NaTCaP’s future. 

How can you be more “PROACTIVE”?
• Time management: Know your schedule and how you can 

balance your work/personal activities
• Plan in advance
• Prioritize projects
• Delegate items, so you can move to the next action item
• Follow up on “loose” ends

Personally, I tend to lean to the proactive side in all aspects 
of my life. as a meeting professional, I want to “try” to anticipate 
anything that “may” possibly come my way, and that thinking is 
carried over in my personal life. 

In 2010, let’s move to a more “proaCtiVe” approach! GO 
NATCAP! n 

Committee	Report

Community	Outreach
Brian Chung, CGMP, Alexandria Convention & Visitors Association

Help	SGMP-NATCAP	Make	a	Difference	in	2010

after a very successful 2009, the Community Outreach 
Committee is gearing up for 2010 and the charities we’ll be 

supporting over the next couple of months. the Children’s inn at 
the National institutes of health offers children, and their families 
from around the world, a place to stay while receiving treatment 
at the world’s leading biomedical research center. NaTCaP will 
be collecting items on the Inn’s wish list at all of the upcoming 
Chapter meetings and will continue to see who can be SGMP-
NaTCaP’s Biggest Giver! Interested in donating your time instead?  
Volunteer to help serve dinner at the March 28 Sunday Supper! For 
more information, please contact Shirley Del Carpio or me. 

In November, Cancer action was selected as the SGMP 
National Charity for 2010.  as a result, all of the money raised from 
NaTCaP’s 50/50 from September 2009-May 2010 will benefit this 
Kansas City-based charity.  NaTCaP will also be collecting skeins 
of yarn at each monthly meeting along with collecting cans of 
food, and will donate them to a Yarn Drive being held during 
the annual Education Conference. This yarn will be used to help 
the volunteers who knit blankets for each new client that walks 
through the door at Cancer action.  

 

With so many opportunities to get involved, the Community 
Outreach Committee is looking forward to working with all of 
NaTCaP to help make a difference in the lives of those who need 
it most! n

To contact these charities or your SGMP NATCAP Community Outreach representative, please go to one of the following links:

The	Children’s	Inn
http://www.childrensinn.org/site/c.kkI1KiMXIvF/b.2001915/k.9D50/Home_Page_Content.htm

Wish	List	Link
http://www.childrensinn.org/site/c.kkI1KiMXIvF/b.2216863/k.F699/Wish_List.htm 

Sunday	Supper
http://www.childrensinn.org/site/c.kkI1KiMXIvF/b.2213417/k.9765/Get_INNvolved.htm 

Shirley	Del	Carpio
SDelCarpio@westintysonscorner.com

Brian	Chung
Bchung@visitalexva.com 

Cancer	Action
http://www.canceractionkc.org/

Plan now to join your NATCAP friends and colleagues 
for an evening of recognition and celebration!

NATCAP’s Annual 
Honors & Awards Gala

Wednesday, June 16
Westin Alexandria Virginia

Sa
ve

	th
e	D

ate

Save	the	Date
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Committee	Report

Membership
LaTonya Jackson, U.S. Department of Commerce

Welcome,	New	Members
Samantha S. Boyle • Radisson Plaza Warwick Hotel
Carl A. Dudley • Defense Intelligence Agency
Farrah A. Elliott • Doubletree Resort Orlando
Suzanne N. Fuster • Air Force Council for Logistics Research
Mahogany Katrice Hopkins • NOVA Research Company
David S. Horton • DCMA Planning & Budgeting Center
Catherine R. Kelly • InterContinental Hotels Group
H. Melvin Lukens, IV • Showcall, Inc.
Christopher Mahady • The Boston Park Plaza Hotel & Towers
Cindy Mastrella • Spruce Point Inn
Victoria A. Matthews • Fredericksburg Dept. of Economic   
 Development & Tourism
Dorothy L. McDowney • Joint Program Executive Office for    
 Chemical Biological Defense
Lawan G. McFerren • Algonkian Regional Park
Brooke McQuade • ESI
Monica W. Melville • McNeil Technologies
Luke A. Miller • Department of Defense
Kerri E. Moran • MDB, Inc.
Kimberly R. Prue • BLH Technologies, Inc.
Nora G. Rogers • Harlan Lee and Associates
John A. Sadek • Westin Boston Waterfront
Delphine Sims • NW Systems, Inc.
Sharneen Smiley, CMP • Lux Consulting Group
Carissa Tessaro • The Hill Group
Juliadi Two • Hilton Portland & Executive Tower
Teresa D. Valero • Nova Research Company
Erin J. Visco-Chapman • Bear Creek Mountain Resort & Conf. Center
Kathleen Nicole Watson • U.S. Army

NATCAP	KEEPS	ON	GROWING!

NATCAP is always excited to welcome new members, and we 
are thrilled that our membership continues to grow. Since July 

2009 we have added 92 new members. This positive growth attests 
to the value of NATCAP membership. We are grateful to all of our 
members for choosing NATCAP affiliation. 

MEMBERSHIP	DRIVES
SGMP National Headquarters and NATCAP 2009-10 membership 
drives are in full swing. We are urging all NATCAP members to take 
an active role in bringing in new members. The SGMP National 
Board’s Membership Contest will run through March 15, with a 
goal of recruiting new planner members. The winners will receive 
a complimentary registration, hotel, and airfare to the 2010 SGMP 
Annual Education Conference. The NATCAP membership drive 
asks that “each one—reach one.” We ask each NATCAP member to 
invite at least one person to attend a NATCAP event to experience 
the benefits of NATCAP membership. For more information on 
membership and applications, visit www.sgmpnatcap.org.

MEMBERSHIP	PROCESS
Do you know the current procedures for becoming a member 

of SGMP NaTCaP? Some things have changed. Membership 
applications and fees must be sent to SGMP headquarters by 
mail, FaX, or e-mail. This is a change from when Chapters would 
receive and review membership applications. under the revised 
procedures, the National office determines if the application 
package is properly submitted and acceptable. Suppliers are 
requested to apply for membership with a matching new planner. 
In such cases, both the supplier and matching planner must submit 
complete applications that cross-reference each other as matches.

Revised membership applications are now available online. 
Instead of one generic application, three separate applications 
are designated for 1) government planner and contract planner; 
2) supplier and associate supplier; and 3) education/student and 
retiree.

The three distinct applications that fit each member category 
make it easier to apply for SGMP NaTCaP membership. n

Chapter	Membership	as	of	December	=	864

Membership By the Numbers

planners .......... 469
Suppliers ......... 365
other ................. 30

NATCAP needs a Professional 
Photographer to shoot select 
NATCAP monthly meetings and 
special events. In exchange 
for services, complimentary 
advertising will be provided 
on the NATCAP Web site and 
in News & Views newsletter. 
Professional photographic 
equipment is required. NATCAP 
member preferred.

HELP WANTED

Professional 
Photographer

For more information, please contact Tracey	Chapman at 
natcapweb@gmail.com or at 301-681-0025. n
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WINTER, SPRING, SUMMER OR FALL, CRYSTAL CITY IS THE PLACE TO CALL 

NO MATTER THE TIME OF YEAR, WASHINGTON DC IS A GREAT PLACE TO BE 
 
At Hyatt Regency Crystal City, luxuriously renovated rooms and impeccable service provide the perfect setting for 
a first-class conference. Book a conference during January, February, March, July, August, November, or 
December of 2010, and you choose from the following value added benefits: 
 
• 10% rebate off master account 
• 20% discount in food & beverage outlets on breakfast or lunch*  
• One complimentary guestroom for every 40 paid rooms cumulative 
• No attrition fees for up to 20% slippage** 
• 20% audio visual discount† 
• Complimentary morning and afternoon breaks¥ 
• Double Meeting Planner RewardsTM points 
 
Choose one value added benefit for every 75 guestrooms on peak night.  Agreement must be signed by 
November 30, 2010. 
 

For more information, call Rachel Sultzer at 703.418.7232 and mention the 
“2010 Crystal City Stimulus Package“ 

Visit Hyatt Regency Crystal City online at www.crystalcity.hyatt.com. 

* Excludes alcoholic beverages; ** Subject to a minimum of two years of applicable group history; †Provided in-house company is 
sole provider (excluding labor); ¥Chef’s choice of items.  Offer valid for new meetings booked for arrival in January, February, 
March, July, August, November or December of 2010 at Hyatt Regency Crystal City. Offer includes choice of one or more value-add 
options (listed above) dependent on the number of room nights guaranteed. Meeting planners will receive inclusions based on the 
following parameters; one meeting inclusion for 75-149 room nights on peak night, two inclusions for 150-224 room nights on peak 
night, three inclusions for meeting with 225-299 room nights on peak night, four inclusions for meeting with 300-374 room nights on 
peak night, and five inclusions for meeting with 375 or more room nights on peak night.   Value-add options will be provided based 
upon the number of guaranteed rooms on peak meeting night.  Offer not valid in conjunction with previously booked or held 
meetings or any other promotion or offers. Offer must be requested at time of meeting inquiry and subject to availability of function 
space and guestrooms at time of booking. Offer applies to all eligible bookings, including bookings by travel agents and other 
qualifying third parties at a commissionable rate. Qualifying planners who are Hyatt Gold Passport members may also be eligible for 
Hyatt Gold Passport Planner Rewards bonus points. 
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In	Remembrance	of	Carl	C.	Thompson,	CGMP

In	Remembrance	of	Carl	C.	Thompson:	
A	Legacy	of	Service	and	Leadership
Charles S. Sadler, CHSP, CHSC, CGMP
Executive Director & CEO, SGMP Headquarters

Former SGMP Executive Director, 
Carl C. thompson, CGMP, passed 

peacefully from this life on January 11. 
He had been fighting his battle with 
pulmonary fibrosis for the last couple 
of years. His contribution to SGMP was 
absolutely tremendous.

Carl dedicated his entire career 
to the government meetings industry, 
beginning with the u.S. Office of 
Education over 30 years ago. One of 
his job duties was to plan meetings 
for government employees ranging 
from 10 to 3,000 attendees. Carl 

placed the first meeting ever by a civil servant in the White House 
and received a proclamation from President Jimmy Carter in 
recognition of the success of that first meeting.

Carl brought a new level of exposure to the government 
meetings profession within the hotel sector of the hospitality 
industry. after 18 years of working for the federal government 
and planning meetings, he accepted a position as the Executive 
Director of a meeting planning group called Professional Planning, 
Inc. His successes inspired him to form his own business in 1986. 
Camelot Enterprises, Inc. was dedicated to servicing government 
agencies in site selection and meeting placement. 

These career steps helped Carl shape the future of the 
government meetings industry with his involvement in the 
formation of the Society of Government Meeting Professionals 
(SGMP). as a founding member alongside Sam Gilmer in 1981, Carl 
became a proactive volunteer and advocate of our newly-created 
Society’s mission to meet the needs of the government meeting 
planner through education and networking. He served on the 
Society’s National Board of Directors in several offices, but most 
notably as our National President and twice as the National 2nd Vice 
President. Carl’s significant contributions, as a volunteer to SGMP, 
were a key factor that led to his appointment as SGMP’s Managing 
Director in 2000 and then as our first Executive Director in 2001.

Carl, again, brought his endless energy and vision and 
reshaped SGMP for the 21st century by creating the first and only 
government meetings magazine in 2001 and by developing the 
Certified Government Meeting Professional (CGMP) designation 
in 2005. Today, SGMP has over 300 members with their CGMP 
certification.

In 2006, his keen commitment to, and many successes in, 
enhancing the professional development of government planners 
and their industry partners earned Carl the highest honor in 
the entire meetings industry—induction into the Convention 
Industry Council (CIC) Hall of Leaders. This induction, in addition to 
receiving the Sam Gilmer award—SGMP’s highest honor— in 1987, 
is affirmation of the hard work, dedication, and vision that Carl 
brought to SGMP and executed with a passion. 

Carl has touched thousands of SGMP members with his vision 
and encouragement. He lived and worked by his personal favorite 
quote: “If one advances confidently in the direction of his dreams, 
and endeavors to live the life which he has imagined, he will meet 
with a success unexpected in common hours.” Mr. Carl C. Thompson, 
CGMP, certainly met his dreams before retiring as SGMP’s Executive 
Director in april 2008 and before expiring from this life. 

For more information, go to www.sgmp.org. n

So many points of view 
to make your meeting a success.

visitnorfolktoday.com  |  1-800-368-3097

The heart of the Virginia Waterfront.SM

There’s just something about bringing a meeting to the 
Norfolk waterfront. Think affordable accommodations  
and amenities with the convenience only our city can offer.

Walk from hotels to attractions, dining and entertainment. 

For more information visit us online at visitnorfolktoday.com 
or contact the NCVB sales department.

 
Rebecca	Miller 

(Programs 
Committee) 

welcomed Heath 
Russell Miller.

He was born on December 31 at 2:12 PM 
weighing in at 7 pounds 15 ounces.
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Communications 
Tracey Chapman, Travel Portland

Become a fan of SGMP NaTCaP on Facebook and get 
the latest updates, connect with colleagues, weigh in 

on discussions, and more. To join us, click the Facebook icon at           
http://www.sgmpnatcap.org/. n

Committee	Report

How	to	Publicize	Your	Annual	Conference
Agnes Osborne, Turn Key Office Solutions, LLC

In preparation for an upcoming annual conference, meeting, 
or seminar, your responsibilities may include finding a 

location, arranging for a speaker, preparing a press or media kit, 
and publicizing your event. If you have never done this before, 
what steps should you take and what do you need to consider? 
Step 1:  Create a Press/Media Kit. The basic media or press kit 

usually has an information sheet about the company, 
along with a press release describing anything new or 
innovative that the business is doing, a schedule or listing 
of future events, a short version of the annual report, and 
perhaps a sheet of testimonials from people who have 
used the business’s services or products. These documents 
are placed in an attractive, conservative folder, possibly 
with the company logo on the front, and mailed to media 
outlets. The kit should also include contact information for 
any press-related questions.

Step 2:  Send out a Press Release. a month prior to the conference, 
send out an initial press release to the media. This is to 
announce the conference and guest speakers as well 
as a schedule of future meetings and events. Send out 
invitations to selected newspapers and metro area 
reporters to ensure media coverage of the organization 
and the conference.

Step 3: Reserve a Press Room at the Conference Site. Reserve 
a Press Room near the registration area. all invited press 
receive a badge and meet in the Press Room. This gives 
them a briefing area, but does not give them direct access 
to the conference facility. a Public Relations Director 
onboard or our Public Relations Representative that 
is on retainer is the single spokesperson to handle all 
communications and correspondence with the press.

Step 4:  Follow up with press reporters. at the end of the 
conference, follow up with all the press reporters that 
attended the conference to ensure that they can provide 
coverage in their newspapers. Take note that the media 
need a story. The more facts and details provided to 
them, the more they have to write about in their papers. 
Providing media coverage is essential for all meetings. nVisitWilmingtonDE.com/ExhalE

( 8 0 0 )  4 8 9 - 6 6 6 4
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Ahh...6,000 hotel rooms and meeting space 
to accommodate 1,600 attendees

Ahh...Two-hour drive from New York City 
and Washington, DC

Ahh...Daily Amtrak service and only 20-minutes 

from Philadelphia International Airport

Ahh...World-class museums and attractions 
all within a 10-mile radius

Ahh...Immediate ROI with tax-free meeting  
room rental and banquet services

Ahh...$20,000 in transportation assistance available

Feeling
the squeeze?

Tax-Free Greater Wilmington, DE…
Exhale at Last!

How	to	Publicize	Your	Annual	Conference
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Honors & Awards Gala 

Sherry Tiggett, CMP, CGMP

Please join us in celebrating the end of our 2008-2009 

program year by attending the NATCAP 8th An-

nual Honors & Awards Gala, Savoring Sweet Success. The 

event is June 10 from 6:00 PM to 9:00 PM at the L’Enfant 

Plaza Hotel in S.W. Washington, DC. Bid the 2007-09 

Board of Directors a fond adieu, and hail the 2009-11 Board 

members as they will be sworn in at the dinner. Building 

upon our educational program-year theme of becoming 

top-chefs, we thought it only appropriate that the dinner’s 

theme serve as our Chapter’s just desserts! 

Come see who will receive the Planner-of-the-Year, 

Supplier-of-the-Year, Members’ Choice, and the coveted 

President’s Award. 

Admission is $35 per person, with a maximum of 5 

sales per individual. Table sponsorships are available for 

$400, $500, or $600 (please see sponsorship form for benefit 

levels and amenities). To register for individual admission 

or to sponsor a table, go to the NATCAP website, www.

sgmpnatcap.org, or to the Honors & Awards page and 

click on the registration link. We are encouraging those 

(Continued on page 6)

e-BlaStS on NatCap FlaSheS
2 E-BLaSTS = $350

NatCap FlaSheS are sent to our members 
twice a month. your e-blast ad will be listed in our 

advertising section on a first-come, first-served basis. 
Please provide the company name, brief statement, 

link, call to action, and contact information.

To	order	Ads	on	the	Web	site	or	Newsletter: 
Contact Renita	Street, CGMP • 202-857-2666 • rstreet@zerotothree.org

To	order	Ads	on	E-mail	Blast: 
Contact LaTonya	Jackson • 202-482-6031 • ljackson@bis.doc.gov 

Reach more than 800 members 
By advertising your services or venues 

Shout
it Out!

SGMP NATCAP 
wants YOU to 
Advertise!

Communications	Ad
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Honors	&	Awards
Tracey Chapman, Travel Portland

Congratulations	to	Our	December	&	January	
Planner	&	Supplier	Winners
December	2009	Planners	of	the	Month

If you look up the word “volunteer” in the 
dictionary, you’re likely to see a picture of 

the December Planner of the Month. a member 
of NaTCaP for more than four years, Sherry 
tiggett embodies what exemplary service is 
about. When she saw that the Special Events 
Committee needed assistance with the Holiday 
Celebration & Silent auction, she sprung into 

action by stepping up and coordinating volunteers, just weeks 
prior to the event. Sherry previously served on the Membership 
and Honors & awards Committees, and was a Contract Planner 
Director on the 2007-09 NaTCaP Board. 

Passion and persistence are two of the 
qualities that make Deidré Young, CMP, CGMP, 
a deserving recipient of the December Planner 
of the Month award. Most recently, Deidré 
spearheaded “The Road to CGMP” column in 
News & Views, gathering and writing monthly 
articles to help educate members on the 
myriad of industry designations and the criteria, 

process, and benefits of earning them. The NaTCaP veteran is a 
former Chapter Board member (2005-09), and was the liaison to 
the Honors & awards Committee during NaTCaP’s 20th anniversary 
Celebration.

December	2009	Supplier	of	the	Month
Sandy haynes has always been willing to “go the distance” for 

NaTCaP. She travels more than 200 miles round-trip from york, Pa to 
participate in monthly meetings and events. Sandy has contributed 
to the Chapter in a variety of ways, this year, through her active 
involvement on the Special Events Committee and by reviewing 
applications as a member of the Scholarship Committee. In 2008, 
Sandy and her property, Heritage Hills Resort and Conference 
Center, served as gracious hosts for the NaTCaP Board Retreat.

Committee	Report

Program Recap – January Meeting
(Continued from page 1)

a brief Q&a session 
followed with questions from 
the audience. One interesting 
question was the size of the 
budget for White House 
events. Ms. Rogers shared that 
the event budgets are small, 
reason being that the venue is 
free, and most of the vendors 

donate their time and services for the opportunity to collaborate 
with the White House.

after the interview and Q&a session, a reception, hosted by 
the Norfolk CVB, was held in the Rotunda of the National archives. 
We were afforded the opportunity to leisurely view the historic 
documents housed in the Rotunda.

For those of you who were in attendance, thank you for the 
great turnout. n

January	2010	Supplier	of	the	Month
Some volunteers prefer to work 

quietly, but effectively, behind the 
scenes: however, we can’t help but shine 
the spotlight on Verni James, CGMP. 
as one of the co-chairs of the Programs 
Committee, Verni fearlessly led NaTCaP 
into the cyber-world as moderator of 
the Chapter’s first Webinar. She has 
also played a pivotal role in gathering 
member feedback by designing the 
survey boxes used to collect evaluation 

forms each month. and, she helps educate and inform her 
colleagues through regular contributions to News & Views.

January	2010	Planner	of	the	Month
robin Dorsey, CMP, CGMP, is a 

relative newcomer to NaTCaP, but 
her ideas and enthusiasm have been 
invaluable. Her fresh perspective has 
helped changed the way the Programs 
Committee looks at marketing its 
programs, and as a result the committee 
has been more effective in attracting 
planners to the monthly meetings. In 
particular, Robin has provided tools for 
marketing monthly meetings in a way 

that provides justification for planners to leave work early to 
attend. NaTCaP looks forward to more great things from Robin! n

Photos of Robin Dorsey, CMP, CGMP, and Verni James, CGMP, courtesy of  
Alonzo Duncan.

Robin Dorsey, CMP, CGMP 
and Tracey Chapman

Tracey Chapman and 
Verni James, CGMP
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How	to	Keep	Your	New	Year’s	Resolutions

How	to	Keep	Your	New	Year’s	Resolutions
Stephanie Soper, Seattle’s Convention & Visitors Bureau

When researching popular New year’s resolutions, the 
common theme around all is noble—a commitment 

made toward some degree of self-improvement—whether it 
be getting more exercise, reducing stress, or volunteering more. 
and yet, Wikipedia reports that only 12% of resolutions made are 
actually kept. So, what are the secrets or common factors for a 
successful resolution? 

Make	it	attainable
Setting goals is most often the best way to make any type of 

dramatic change in one’s life, both personally and professionally.
Our society (and certainly our industry) is based on setting goals 
and achieving them. However, goals that are not reasonably 
attainable within the time frame proposed will always remain 
elusive, leaving us feeling disappointed. For example, if you are 
resolving to exercise more often and you currently do not exercise 
at least once a week, it would be difficult to expect to immediately 
begin exercising six times a week. a much more attainable goal 
would be twice a week for the first two weeks and then building up 
to six times per week as you become adjusted to your new routine.

Set	intermittent	goals
Most resolutions are focused on big, lofty goals, which is 

perfectly acceptable. However, it makes it much easier to track 
your progress toward the larger goal if you set smaller goals 
intermittently through the process. (I know the project managers 
out there can relate to this idea.) If you are trying to give more 
money or time to charitable organizations this year, that is a 
commendable resolution, but you may not be able to make one 
large-sum donation of money or time right away. However, by 
making small donations of money or time and focusing on one 
effort at a time, you will find at the end of the year that you have 
contributed quite a lot.

Identify	a	reward
While it may sound selfish or unnecessary (especially with the 

previous example where you can argue the reward is part of the 
resolution), it is important to identify a reward for yourself upon 
achieving your goal. We are human, and we are motivated by 
perceived rewards, so even if you tell yourself you can have that 
special dessert after three weeks of following your diet, it will help 
you focus on the long-term goal and resist the urge to break your 
resolve along the way.

Do	it	for	youself
No matter what you resolve to do this year or in the future, 

make sure it is a resolution that comes from your heart. If it is not 
a change you want to make of your own accord, it will be much 
harder to keep and could lead to even deeper disappointment if 
you do drop it, especially if you are doing it for someone else.

Track	your	progress	–	Write	it	down
There is a reason that programs like WeightWatchers® work 

better for improving diet and exercise and losing weight over 
the masses that join the gym in January, only to waste their 
memberships by March. Besides operating under the guidelines 
above, those involved are responsible for tracking their progress—
from what they eat to how much they exercise to when they meet 
an intermittent goal. The simple act of tracking your progress 
toward a goal brings it to life and makes it real and attainable. By 
also seeing the details of your growth, you can see where you may 
have room for improvement. Seeing intermittent successes will 
encourage you even more toward the ultimate goal.

Whatever you resolve to do or not do this year, and even if you 
have already given up your 2010 resolutions, I hope you will try 
using these tips to achieve a goal toward self-improvement with 
success! n
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A	New	Decade,	A	New	Motivation?
Alan L. Kleinfeld, CMP, CMM Advisers

Well, New years has come and gone. So fast 
not even a DC blizzard could touch it. 

The ball came down in Times Square and 2010 was 
upon us. (By the way, is it twenty ten or two thousand 
and ten? Discuss amongst yourselves.)

Is it just me or did the New year spring upon 
us like a lobbyist on a politician? My head is still 
spinning. We’ve already observed MLK and now it’s 
onto President’s Day. Where does the time go? Can 
I save some in my 401K?

It’s also a time to check in on the dreaded New 
years Resolution (NyR). Personally, I have never 
liked the NyR. It makes me feel as if I just spent the 
last 12 months doing everything wrong. and who 
wants to start off the new New year thinking that 
the last year was a complete waste of time, right? 
Now that a month has passed, the question is: Are 
you still resolving to keep your resolutions?

at some point, I began to wonder if the NyR 
shouldn’t be so much about how we look in the 
eyes of others, but how we might make an impact 
in our world. Or even our community. If NyRs have 
more impact are we more apt to keep them? If 
they make a bigger difference to our community, 
does it make a bigger difference to us? 

Instead of committing to sweeping, 
ambiguous resolutions like losing weight or eating 
less chocolate (let’s face it, that just ain’t gonna 
happen!), maybe I should refocus on something 
smaller, more personal, and work up from there. 

A	New	Decade,	A	New	Motivation?

wedding

Birthday or announcements

promotion

Do you have 
news to share?

Change of Job

Once, I promised to keep track of all of my 
TO DO items on my TO DO list. Novel idea, eh? 
I swore I would stay committed to all of my 
appointments and chores. I started by adding 
everything I could think of. Not just work stuff. I 
started jotting down tasks such as getting gas, 
picking up dry cleaning and going to the post 
office. Guess what? It worked!

This year, I didn’t make any concrete NyRs. 
Though, I’m still a bit excited about 2010. The 
first year in a new decade and time left to 
see if the guy in the White House can make a 
difference. It’s only been one year, just one, and 
already the pundits make his Can Do attitude 
seem tired and old. I’m not ready to toss him 
out just yet. I’m even hopeful. There are still new 
possibilities on the horizon—for him and for us.

NyRs or not, I think whatever we do should 
involve trying to make an impact on someone 
or something other than just ourselves. Start 
simple. Maybe something like trying to recycle 
more often or taking the stairs now and again. 
Perhaps something a bit more ambitious such 
as volunteering at a charity or a senior center. 
The possibilities go on and on.

Whatever your NyRs are (or were), I hope 
they are sensible, valuable, and make not only 
you a better person, but our community, too. If 
nothing else, I hope you stick to your NyRs and 
find more meaning in them. n

© 2010 by Alan L. Kleinfeld

 
Let us know. E-mail Tracey at 
tracey@travelportland.com.

January	Board	Report
Renita Street, CGMP, ZERO TO THREE

The NaTCaP Board of Directors met 
on January 12 at the Renaissance 

Harborplace Hotel in Baltimore, MD.  all Board 
members reported on their respective area of 
responsibility and participated in discussions 
regarding upcoming programs. Individual 
committee reports, with detailed information, 
can be viewed throughout this newsletter.

Board	Report

Cindy Barner, CGMP, and 
Maria Herring, Norfolk CVB

Special THaNKS to the 
staff of the renaissance 
harborplace hotel for 
their support of our 
January Board Meeting. 
additional THaNKS to the 
Norfolk CVB for hosting 
our January Chapter 
meeting at the National 
archives in Washington, 
DC. n

(Photo courtesy of Don Webb)
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Certified	Travel	Industry	Specialist	(CTIS)	
Designation

administered by 
american Bus 

association (aBa) and 
Indiana university Purdue 
university Indianapolis 

(IuPuI), the Certified Travel Industry Specialist (CTIS) designation is 
in its 20th year. an aBa member benefit, the CTIS program was the 
first university-administered program in the group travel industry. 
Operators, DMOs, hoteliers, attractions, and associates have 
completed the courses necessary to achieve this designation. 

Correspondence courses are available via mail and the 
Internet, plus the required american Bus Marketplace seminars 
(available via cassette). 

Certification requires successful completion of two 
components: 
• IUPUI Correspondence Courses. Three required courses 

(Customer Service, Promoting Your Business, and Business 
Grammar and Writing) and your choice of two electives (Personal 
Organization and Effectiveness, Sales: Motivation and Skills, 
Effective Advertising, and Using Business Information for Decision 
Making). 

• Eight Marketplace Education Seminars may be attended during 
aBa’s annual Marketplace or listened to on purchased CDs of the 
seminars. 

 
One-time ABA Enrollment Fee: 

• $125 aBa Member 
• $175 Non-aBa Member 
• The IuPuI Course Registration Fee includes all of the 

materials for the IuPuI courses. 
• $252 aBa Member per course
• $267.75 Non-aBa Member per course 
you may enroll in the program at any time during the year. The 

CTIS program is designed to be completed within 12 months. To 
learn more about the CTIS, visit www.buses.org/ctis. n

The	Certification	Alphabet	Blocks

CGMP

The	Road	to	CGMP

Question	of	the	Month:
Do	you	use	the	information	you	
learned	from	the	CGMP	course	
in	your	everyday	work?

CGMP – When It’s Worth Its 
Weight in Gold 
Deidré Young, CMP, CGMP 

Did you know that, while on official government travel, you 
may be eligible to be reimbursed for luggage storage, 

gratuities to bell men and housekeeping, laundry and dry cleaning, 
or sending business-related faxes? This was something I learned 
during the CGMP course, but I never thought I would use. actually, 
it’s not often that I get to use specific information I learned while 
pursuing my meeting certifications. usually, I just store everything 
in the mental Rolodex I call my brain, but a few weeks after 
returning to my office, someone questioned a reimbursement 
request for laundry, I was the only one who knew that this might be 
a legitimate expense. While I was able to swiftly turn to the correct 
page in my CGMP course workbook and show the information to 
the Project Director, I still needed to find the actual Federal Travel 
Regulation (FTR) language. Once again, the course workbook came 
through by providing the FTR Web site so I could quickly locate the 
correct citation and forward it to our accounting office. Needless to 
say, the employee that requested reimbursement for laundry, while 
on travel, was very grateful.

This was just the first of many times I’ve had to refer back to 
the workbook for guidance to properly manage our government 
meetings. Now I’m known as the “Go-to Girl” at work when 
it comes to locating information on government rules and 
regulations, and supplier contacts…and for this reason the CGMP 
course is worth its weight in gold.

How do you use the information you learned from the 
CGMP course in your everyday work? n

??n

Thank You!
 A special thanks to the Renaissance 

Harborplace Hotel, Baltimore, MD, for 
hosting the January Board meeting.

An additional thank you to the 
Norfolk CVB for hosting our 

January Chapter meeting at the 
National Archives, Washington, DC.

The	Bear	Facts.	.	.
News & Views inadvertently omitted the minus sign 
before "20 degrees Celsius" in the Olympic Torch Relay 
article in the January 2010 newsletter. Twenty degrees 
Celsius is actually 68 degrees Fahrenheit, a bit too balmy 
for the polar bears in Manitoba, Canada. n

correction
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Please join us at the Society of Government Meeting Professionals’
28th annual Education Conference and Trade Show!

Experience the value of SGMP’s education resources and networking by
earning up to 2.5 CEus, gaining insight from renowned speakers, 
and enjoying industry forums and events with your colleagues.

Registration opens January 25 at www.sgmp.org.

host hotels
hyatt regency Crown Center    westin Crown Center
2345 McGee Street     One East Pershing Road 
Kansas City, Missouri, 64108    Kansas City, Missouri, 64108
Tel: 816-421-1234     Tel: 816-474-4400
Fax: 816-435-4190     Fax: 816-391-4438
www.crowncenter.hyatt.com    www.westincrowncenterkansascity.com
  

registration Fees
(fees are subject to change)
Government Planner member $325 Government Planner non-member  $400 
Contract Planner member $410 Contract Planner non-member $575 
associate Supplier member $550 associate Supplier non-member $1,115 
Supplier member (non-exhibiting)  $610 Supplier non-member (non-exhibiting) $1,175 
Retiree member $325 Guest  $335
Educator/Student member  $280 Gilmer awards Banquet  $75

See you in Kansas City…
For updates, go to www.sgmp.org.

For questions, please contact the Meetings Team:
Chris Middleton, CGMP, Director of Conference Services

Mark harvey, CGMP, Program and Events Manager
703-549-0707

SGMP • 908 King Street, Lower Level • alexandria, Va 22314

Plug into Kansas City
MaY 19-22, 2010

Back by Popular Demand!

CGMP Course & Exam: May 16-19

Supplier Bootcamp: May 18-19

New this Year!
Protocol & the Government 

Meeting Professional: May 18-19

2010	Annual	Education	Conference

Get CoNNeCteD to SGMp
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Newsletter of the Year; 1999-2003, 2008

2010	Program	Year
“Elevating Education”

NATCAP	Calendar

Board Meetings:
FeBruarY 9
Holiday Inn arlington • arlington, Va

Chapter Meetings: 
FeBruarY 4
Winter Meeting & Trade Show • Hyatt Regency Crystal City, 
arlington, Va

MarCh 17
The Liaison Capitol Hill, an affinia Hotel • Washington, DC

april 13
Collingwood Library & Museum on americanism • alexandria, Va

MaY 19-22
annual Education Conference • Kansas City, MO

JuNe 16
Honors & awards Gala • Westin alexandria • alexandria, Va

Contact Quinn Bruster, CGMP, at quinn.bruster@nara.gov if you 
have questions about the schedule.

Check the NaTCaP Web site, www.sgmpnatcap.org, for updates 
to the Chapter calendar. If you’re interested in attending/
observing an upcoming NaTCaP Board of Directors meeting, 
please contact Cindy Barner, CGMP, at Cindy.Barner.ctr@navy.
mil in advance to ensure space/seating is available. n

Industry	Calendar

Winter

Spring

MAY	19-22	
SGMP Annual Education 

Conference
Kansas City, MO
www.sgmp.org 

MAY	27
ASAE Springtime Expo
Walter E. Washington 

Convention Center
Washington, DC n

FEBRuARY	4 
Winter Meeting & Trade Show

Hyatt Regency Crystal City
Arlington, VA 


