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PRESIDENT’S MESSAGE
As Chapter President, I frequently get the question from potential members, “What 
value is there in being a member of NATCAP?” My immediate answer is, “Education!” 
With the training provided at monthly meetings and conferences, I have been able 
to increase my understanding of contracts and help educate co-workers on time and 
cost saving measures, changes in policies, and best practices. 
With the training provided at 
monthly meetings and conferences, 
I have been able to increase my 
understanding of contracts and 
help educate co-workers on time 
and cost saving measures, changes 
in policies, and best practices. 

Next, I would say networking. Our 
members range in experience from 
new to retired, meeting professional 
to suppliers and CVBs. Chapter 
meetings allow me to interact and 
build relationships that I would not 
otherwise have in our industry.

In any meeting, I can talk to 
representatives from multiple 
agencies, hotels, and service 
providers. If that is not enough, 
I close with the Certified 
Government Meeting Professional 
(CGMP) designation. 

The CGMP is what I have found to be 
the biggest value of my personal and 
professional membership. The ability 
to learn about the procurement 
guidelines, protocol, terminology, 
and best practices of the government 
meeting industry has prepared me 
beyond what I could have expected.

My education from SGMP and 
NATCAP has allowed me to gain 
recognition in my agency for being 
able to lead international programs, 
Secretary-level meetings, and White 
House initiatives. My experiences are 
not unique. Many other members 

who have incredible experiences 
credit their training in SGMP NATCAP 
in helping them achieve success.

Moving into 2014, there are 
opportunities that lie ahead for each 
of you. There is the NATCAP EXPO, 
February 24-25, 2014. There is the 
CGMP Course in Alexandria, March 12-
15, 2014. There are also our monthly 
chapter meetings, which are held the 
third Wednesday of each month, and 
the National Education Conference 
(NEC) in Portland, Oregon, May 6-8, 
2014. The NEC is a great opportunity 
for education and networking.

NATCAP offers members the 
opportunity to apply for a scholarship 
to help cover your expenses for 
attending the NEC. The application 
can be found in this issue of the 
newsletter, as well as on the website.

All of these are great places to 
get a start on finding your value 
in membership and gaining real 
experience and knowledge about 
our industry. If you are a supplier and 
want to help provide educational 
opportunities, we are always 
looking for venues to showcase 
and hold our monthly meetings. 

We are currently looking for 
evening meeting locations for 
upcoming chapter and board 
meetings. As a member, you have 
the opportunity to share with us 
your ideas and serve on a panel to 

help educate our membership or 
join the Programs Committee.

Please be sure to reach out to me 
or any of the Board members to 
learn about your opportunities 
and the value SGMP NATCAP 
holds for you. The Board is 
committed to helping you make 
the most of your membership.

Sean Wilkerson, CGMP
2013-15  NATCAP President

2013-15 NATCAP Board 
Sherry Tiggett, CMP 
First Vice President

Bernard Howe 
Second Vice President

Ruthie Browning, CMP 
Secretary

Chris McLaughlin CGMP, CGTP, COR 
Treasurer

Erika Noyes, CGMP, CMP, CGSP 
Director

Karen Staples, CGMP 
Director

Quinn Bruster, CGMP 
Immediate Past President

www.sgmpnatcap.org
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WELCOME TO THE WORLD OF PORTLAND

By Tracey Chapman, CGMP, Travel Portland 

FIND AND FOLLOW NATCAP

To learn more about becoming a member visit www.sgmpnatcap.org/membership

If you haven’t been to 
Portland, Oregon, visions 
of comfortable sandals 
and tie-dye may come to 
mind. However, the host 
city for the 2014 Society 
of Government Meeting 
Professionals National 
Education Conference 
(SGMP NEC) isn’t just 
a haven for hippies.

Whether you’re a foodie, a nature 
lover, or a culture vulture; Portland 
offers endless opportunities for 
entertainment and adventure.

Portland blends a scenic waterfront 
and spectacular mountain views 
with a vibrant downtown, and cool 
and quirky neighborhoods. The 
convenient MAX light rail system 
and short, walkable, blocks make 
getting around a breeze. And, thanks 
to tax-free shopping and dining, it’s 
hard not to pack away a few extra 
souvenirs (not to mention pounds).

Planning to come early or stay a 
few days after the NEC? Check 
out these must sees and dos:

Enjoy Amazing Eats

Portland is renowned for restaurants 
that emphasize fresh, local 
ingredients and inspired menus. 
In fact, the Food Network voted 

the city “America’s Most Delicious 
Destination.” No need to make 
reservations though. Some of 
Portland’s most creative chefs can 
be found whipping up delicious 

Kris/Wikimedia Commons

www.sgmpnatcap.org
http://www.linkedin.com/groups/SGMP-NATCAP-4043132/about
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
http://twitter.com/SGMP_NATCAP
http://www.sgmpnatcap.org/membership.html
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street eats. Whether you crave 
Belgian fries or Peruvian pork 
loin, there is a food cart that’s 
sure to tickle your taste buds.

Portland also offers an array of coffee 
shops, brewpubs (more than any 
other city in the world) and micro-
distilleries. And, just a short drive 
away, world-class wineries produce 
award-winning Pinots. Of course, 
no trip to Portland is complete 
without a visit to the city’s 24-hour 
sweet spot, Voodoo Doughnuts. 
Eclectic flavors include Captain 
Crunch, Oreo cookies and the 
mouth watering maple bacon bar.

Stop and Smell the Roses

Nicknamed the “City of Roses,” 
Portland’s mild year-round weather 
provides the perfect climate for the 
finicky flower. At the International 
Rose Test Garden you can see, and 
smell, more than 550 different rose 
species. The Rose Garden is nestled 
in Washington Park, which is home 
to the Oregon Zoo, the Portland 

Children’s Museum, and the Portland 
Japanese Garden. Less than an 
hour away is the scenic Columbia 
Gorge and Multnomah Falls.

You don’t have to leave downtown, 
however, to experience Portland’s 
green spaces. Set along the 
Willamette River, Tom McCall 
Waterfront Park features miles of 
jogging and biking trails. The Lan 
Su Chinese Garden—the most 
authentic Chinese Garden outside of 
China—also offers a tranquil escape.

Shop ‘Til You Drop

Portland’s creative, do-it-yourself 
culture affords unique shopping 
experiences. Located in historic Old 
Town, Portland Saturday Market is 
the largest continuously operated 
outdoor arts and crafts market in 
the country. Fabulous finds are also 
available in the trendy boutiques and 
specialty stores along 23rd Avenue 
in Portland’s Nob Hill neighborhood. 
More traditional shoppers can search 
for deals at major apparel companies 

headquartered in Portland, including 
Nike and Columbia Sportswear.

Read Rare Editions

It’s possible to get lost for hours 
browsing the shelves at Powell’s 
City of Books. It occupies a full 
city block! Thankfully, the world’s 
largest new and used independent 
bookstore provides maps to help 
book lovers find their way.

If you prefer paintings and 
performances to the “art of reading,” 
Portland won’t disappoint you. 
Cultural offerings include galleries, 
museums, theater, dance and plenty 
of live music performances. Catch a 
rock band at the McMenamins Crystal 
Ballroom, complete with a “floating” 
dance floor. Or, listen to a jazz trio at 
the legendary Jimmy Mak’s jazz bar.

An adventure awaits you in Portland! 
So pack your bags NATCAP, and 
make plans to attend the 2014 
NEC. Be sure to leave some space 
in your suitcase. And, oh yeah, you 
can ditch the comfy sandals.

www.sgmpnatcap.org
http://www.sgmp.org/conference/portland.cfm
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CREDIT IS KING

By Yolanda Moore, CGMP, Synergy Enterprises 

One line of thinking regarding 
employment credit checks is that, if 
an applicant has financial struggles, 
that person could be susceptible to 
accepting bribes after becoming an 
employee. Another thought is that an 
employee who is behind on paying 
bills may steal from the company.

You may also be seeking to increase 
your credit score to increase your 
buying power. The higher your credit 
score, the better your interest rate on 
houses, cars, and consumer goods. 

You will also get better rates on 
credit cards. Don’t fret; be optimistic. 
I always say that your credit score 

is like a report card. Maybe as a 
freshman, your grades were Cs and 
Ds because you were not serious 
about school. As you matured, you 
became more serious about your 
grades and started making As and 
Bs, which raised your GPA. It’s the 
same with credit. Even though 
your score may be low, there are 
simple ways by which you can 
boost your score to the 800s.

As a former credit analyst, I 
want to give you two tips to 
increase your credit score.

• Surprisingly enough, you have to 
use credit to increase your score. 
Don’t get too excited, because I 

mean to say you have to use credit 
responsibly. If you don’t have any 
credit cards, start out slowly and 
get one card from your bank (not 
a department store card). Use 
your credit card to make small 
purchases and pay the card off in 
full every month. This will increase 
your score. The key is to pay the 
balance off in full every month.

• Another more obvious tip is to 
make sure you are paying your 
credit card bills on time every 
month. Late payments will lower 
your credit score and eventually 
increase the interest rates on all of 
your cards.

I hope these tips will assist 
you in your financial planning 
for the New Year.

Are you currently seeking employment? Have you noticed that nine out of 
10 job applications indicate that they will complete a credit check? Credit 
is king, meaning it has become a measure of your worth to society.

www.sgmpnatcap.org
https://www.etouches.com/ehome/index.php?eventid=67493&
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CONNECTING WITH NATCAP PROGRAM 
PROVIDES PARTNERSHIP OPPORTUNITIES
By Quinn Bruster, CGMP, NATCAP Immediate Past President

For the past two years, 
we have invited our 
suppliers and vendors to 
participate in the Society 
of Government Meeting 
Professionals (SGMP) 
National Capital Chapter’s 
(NATCAP) Connecting with 
NATCAP Program. 

We will work with you to create the 
optimum opportunity for exposure 
to more than 700 members of 
NATCAP. The program provides 
members with an active, integrated 
way to participate in the NATCAP 
community, combining sponsorship, 
advertising, and event benefits into 
a value-priced package that delivers 
recognition, premium adverting 
opportunities, and outstanding 
visibility year around.

We have three levels to meet 
your budget. If you need more 
information please contact Quinn 
Bruster at Quinn@sgmpnatcap.org. 

Capital Friend, at the $300 Level, 
entitles you to: 

• Your logo and company 
name posted at the reg-
istration table at one 
(1) NATCAP Breakfast or 
Luncheon Meeting of your 
choice. (February 2014 or 
March 2014)

•  Your logo will appear in News 
& Views under the “Thank-you 
Sponsors” section during the 
program year. (September 

2013–July 2014)

• Your company’s name men-
tioned as Capital Friend at 
the NATCAP Breakfast or 
Luncheon meeting selected.

• One (1) complimentary pass 
for the Breakfast or Luncheon 
Meeting selected. (February 
2014 or March 2014)

Capital Friend

Silver Partner, at the $500 Level, 
entitles you to:

• Your logo and company 
name posted at the registra-
tion table at one (1) NATCAP 
Breakfast or Luncheon 
Meeting of your choice. 
(February 2014 or March 2014)

• Your logo will appear in News 
& Views under the “Thank-you 
Sponsors” section during the 
program year. (September 
2013–July2014)

• Your company’s name 
mentioned as Silver Partner 
at the NATCAP Breakfast or 
Luncheon meeting selected.

• Two (2) complimentary passes 
for the Breakfast or Luncheon 
Meeting selected. (February 
2014 or March 2014)—You 
can receive two passes for 
one meeting or receive one 
pass for two meetings. 

• One (1) NATCAP Member 
Emailing List (Includes an 
electronic format of names, 
email address, and phone 
number of NATCAP Planners 
ONLY. (During September 
2013–July 2014 program year)

Silver Partner

www.sgmpnatcap.org
mailto:Quinn%40sgmpnatcap.org?subject=
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G R O U P S  &  M E E T I N G S

Start the conversation at 757.345.7123 
or williamsburgsalesteam@greatwolf.com.    
greatwolf.com/meetings 
549 East Rochambeau Drive • Williamsburg, VA 23188

Our only success is yours.
At Great Wolf Lodge® and Conference Center, you’ll always 
find competitive room rates, full-service catering options, 
and configurable meeting space with integrated audio visual 
solutions.  
 
But our true difference is that with us, you’ll partner with 
a team that will collaborate with you on every detail.  A team 
fully vested in the complete success of your meeting or event.

• Conveniently located off I-64, just minutes from historic 
 Colonial Williamsburg
• 8,622 sq. ft. of flexible meeting space
• Five separate and configurable meeting rooms  
• Full-service catering options 
• 405 spacious guest suites

Gold Partner, at the $1,200 Level, 
entitles you to: 

• Your logo and company name 
posted at the registration table 
at two (2) NATCAP meetings—
a Breakfast and Luncheon 
Meeting. 

• Your logo will appear in News 
& Views under the “Thank-you 
Sponsors” section during the 
program year. (September 
2013–July 2014)

• Your company’s name 
mentioned as Gold Partner 
at the NATCAP Breakfast and 
Luncheon meetings selected.

• Website Banner Ad (During One 
Month)

• Three (3) complimentary 
passes to be used at either the 
Breakfast or Luncheon Meeting, 
or a combination of both. 
(February 2014 and March 2014)

• You can receive three passes 
for one meeting or receive two 
passes for one meeting, and the 
third pass for the other meeting

• Two (2) NATCAP Member 
Emailing List (Includes an elec-
tronic format of names, email 
address, and phone number of 
NATCAP Planners ONLY. (During 

September 2013–July 2014 
program year)

• One (1) table (10 seats) at the 
NATCAP 2014 Awards Gala.

• Your company’s profile appears 
in one issue of News & Views. 
(During the September 2013–
July 2014 program year)

Gold Partner

www.sgmpnatcap.org
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ATTENDANCE AT MONTHLY PROGRAMS IS KEY 
TO PROFESSIONAL GROWTH
By Erika Noyes, CMP, CGMP, NATCAP Director-at-Large

I once had a professor who said “If you’re green you 
grow; if you sit you rot.” What he was really trying to 
tell us was that it’s important to keep learning and keep 
yourself fresh in the industry you are working. Continuing 
education is a great way to do that and I could not agree 
more. As the Board Liaison of the Programs Committee, 
it is my goal to offer educational opportunities that are 
timely, relevant and of interest to our membership.

The goal of SGMP is educating its membership. NATCAP 
and the Programs Committee has a responsibility to 
help them meet this goal. We offer monthly educational 
sessions that range from Ethics to Understanding the 
Impact of the Sequestration to Working with the White 
House. We strive to provide our membership with 
information that can be used not only in their place 
of employment, but that may also convey to life in 
general. We survey our membership after each session 
and take the feedback very seriously. We also ask for 
suggestions of future topics and add those to the list 
as options as we plan each year’s calendar. If you have 
specific ideas, please be sure to share them when you 
complete the evaluation for the event program.

If you are a CGMP or interested in pursuing your CGMP 
designation, each monthly program provides an 
opportunity to earn one CEU toward your certification 
or recertification. Attendance is key! By attending the 
monthly education sessions, you also have a great 
opportunity to network with other professionals in your 
field on both sides of the meeting aisle. We do our best 
to cater our sessions to both the supplier and the planner 
to draw a strong attendance from both at our meetings.

As with any organization, we are only as strong as 
our members and the ideas that come from you. If 
you are interested in assisting with creating ideas for 
future programs, I invite you to join the Programs 
Committee. We are always looking from new members 
and fresh ideas. Please send an email to programs@
sgmpnatcap.org if interested in joining the committee.

NEWS
VIEWS

&

NATCAP advertising opportunities 
are available in each issue.

Are you getting the 
visibility you need?

1/4 page $125 per issue

1/2 page $250 per issue

Full page $500 per issue

Rates for Newsletter Ads:

To learn more contact communications@sgmpnatcap.org.

www.sgmpnatcap.org
www.sgmpnatcap.org
mailto:communications@sgmpnatcap.org
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GREAT EDUCATION OPPORTUNITIES AT THE 2014 
NATIONAL EDUCATION CONFERENCE

By Ted Miller, CHME, CHSP, CGTP, CGMP, Starwood Hotels and Resorts

If you have not had a chance to review the educational opportunities at this year’s 
SGMP National Education Conference (NEC), I suggest you take a few minutes to look 
over what is being offered. There are 16 different presentations covering topics ranging 
from contracts, managing your staff and those above you, to personal development. 
One of the topics that most interests 
me is, “What to Do When You 
Screw Up in Matters of Protocol.” 
While I don’t think it is cause 
for being put in front of a firing 
squad, the preparation provided 
should be an opportunity to 
learn why things can go wrong 
even with advance planning.

There are two technology sessions on 
meeting applications and LinkedIn. 
I learned a lot in a LinkedIn session 
that I attended, and not just about 
its site. It is amazing how far some 
of these applications have come 
and the ways in which they can 
be used—especially for people 
who are more tech-savvy and are 
glued to their hand-held devices.

Another important aspect of the 
NEC is the opportunity to speak 
with your peers about current 
issues on topics being offered. 
You can discuss situations you 
are encountering and speak with 
those who have experienced the 
same or similar situations. You also 

can seek advice from someone 
on the opposite membership side 
as to how they perceive the issue 
and their suggested remedy.

Here is what is important for you 
to know and do right now. Identify 
the topics that you know will be 
useful to you. Rank them in order 
of importance so you can plan your 
schedule during the conference. 
Also consider that you may need to 
choose between sessions, as you may 
not be able to attend all your top 
choices due to scheduling conflicts.

Your selected courses can be 
used also as your justification to 
your employer for attending the 
conference. If you are a CGMP or 
hold other professional designations, 
the recertification process requires 
a certain number of education 
credit hours. Many agencies and 
organizations are very interested 
in having staff with professional 
designations, as it shows your level 
of commitment to your career and 
their commitment to their staff.

There is one last point to consider. 
As you review the course options, 
are there ones you wish were being 
offered? Is there a topic you would 
like to present either alone or with 
some of your colleagues? We all learn 
from each other, and whether you 
make a presentation at the NEC or at 
your local chapter, we can enhance 
the value of our membership 
by being actively involved.

& FIND AND FOLLOW NATCAP

To learn more about becoming a member visit www.sgmpnatcap.org/membership

www.sgmpnatcap.org
http://www.linkedin.com/groups/SGMP-NATCAP-4043132/about
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
http://twitter.com/SGMP_NATCAP
http://www.sgmpnatcap.org/membership.html
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COMMITTEE

What does New Member 
Orientation Mean to You?

November Program Recap

Holiday Celebration and Silent 
Auction Recap

Planner and Supplier of the 
Month

NEWS

WHAT DOES NEW MEMBER 
ORIENTATION MEAN TO YOU?

By Kerry Haviland, Membership Committee Co-Chair

NATCAP monthly meeting agenda 
an event called New Member 
Orientation that precedes the 
monthly program. What does this 
mean to you?

As a part of the membership 
committee, we are charged with 
Three Rs this year. Our motto is 
Retention, Recruitment, Reward, and 
you will hear the chant often. 

Part of our mission is to keep loyal 
members in our chapter, bring in new 
members, and make sure that you 
reap the benefits popularly known as 
“Return on Investment.”

New Member Orientation is an 
informal gathering of incoming 
members, visitors, and guests. It 
is not limited to new members. 
Whether you’re a veteran to the 
organization or have gone missing, 
I encourage you to hear what is going 
on today with our chapter and with 
SGMP as an organization. Learn how 
you can benefit from the time you 
invest in attending the programs.

Education is our top priority. 
Relationships develop. Friendships 
are forged. And lo and behold, you 

might find the perfect location for 
your next conference, book some 
business for your company, or 
uncover a referral. 

Topics of conversation include 
methods of communication from the 
NATCAP Chapter, committee activities 
and how to become involved, as well 
as the National Education Conference 
and Trade Show taking place in 
Oregon in May 2014, to name a few.

Meet the Chapter President and 
some of the Board Members. Take 
a few extra minutes before the 
monthly program begins, join us in 
conversation, and make sure you get 
the most of your membership this 
year.

The next orientation is January15, 
2014, at DoubleTree Hotel in 
Bethesda, Maryland. Due to the 
NATCAP Expo and Reverse Trade 
Show in Baltimore February 24–26, 
2014, if you miss January’s new 
member orientation, the next one 
will be held in March 2014. Ask at 
the meeting registration desk for the 
location and become an active part 
of NATCAP today.

Communications Committee: 
Sherry Tiggett, CMP, NATCAP First 
Vice President 
communications@sgmpnatcap.org

Community Outreach Committee: 
Karen Staples, CGMP, NATCAP 
Director  
outreach@sgmpnatcap.org

Membership Committee: 
Bernard Howe, NATCAP Second Vice 
President 
membership@sgmpnatcap.org

Nominations & Elections Committee: 
Quinn Bruster, CGMP, NATCAP 
Immediate Past President 
elections@sgmpnatcap.org

Programs Committee: 
Erika Noyes, CGMP, CMP, CGSP, 
NATCAP Director 
programs@sgmpnatcap.org

2013-2015 Board 
Committee Liaisons

www.sgmpnatcap.org
mailto:communications@sgmpnatcap.org
mailto:outreach@sgmpnatcap.org
mailto:membership@sgmpnatcap.org
mailto:elections@sgmpnatcap.org
mailto:programs@sgmpnatcap.org
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By Reggie Clyburn, CGMP, Millennium Services 2000+, Inc.

The setting was within 
the spacious, but cozy, 
Magnolia Ballroom at 
the host venue, the 
Sheraton Silver Spring 
Sheraton hotel, filled 
with a substantial group 
of professionally poised 
NATCAPers eagerly 
awaiting the topic of the 
month: “How to Work 
with the Contract and 
Government Planner.”

The breakfast program was 
showcased by a knowledgeable 
panel representing each facet of our 
industry: Stan Eisenhower, PMP, the 
Government Planner serving the U.S. 
Army Acquisition Support Center; 
Deidré Young, CMP, CGMP, the 
Contract Planner supporting various 
Federal agencies; Maria Herring, 
CGMP, the CVB Supplier managing 
Government sales for VisitNorfolk; 
and Kathleen Ryan, CGMP, the 
Senior Meeting Professional who 
has encompassed the roles of both 
Government (U.S. Department 
of the Air Force) and Contract 
(The Boeing Company) Planner 
through her nearly 30 years of event 
management experience. I served as 
the moderator.

The Sheraton provided a scrumptious 
breakfast buffet to kick off the 
morning. The panel was preceded 
by welcoming remarks from NATCAP 

President, Sean Wilkerson, CGMP; 
committee updates from Bernard 
Howe (Membership Committee) 
and Noble Jenkins, CGMP, CMP 
(Special Events Committee); and 
the announcement of Planner and 
Supplier of the Month.

Then Director of Sales and Marketing, 
Lawrence Jones, gave us a welcome 
address.

The panelists were excellent! All 
parties were knowledgeable of their 
perspective roles, and the discussions 
that ensued were very engaging to 
an audience of nearly 100 NATCAPers 
and guests.

Young spoke of her nearly 20 years 
as a contract planner and shared 
that her successes are directly linked 
to her active membership in SGMP 
NATCAP, and her investigative 
nature that leads to a multitude of 
questions. Eisenhower acknowledged 
that he manages a variety of 
operational duties aside from event/
conference support—and that in 
previous years he had the benefit 
of working with contract planners, 
which made his job much easier. 
His acknowledgement provided a 
glimpse into the differences between 
Contract and Government Planners—
specialized expertise vs. versatile 
jack-of-all-trades.

Herring, the CVB representative, 
shared her belief that there’s power 
in partnerships when it comes to 

planning a successful meeting. 
Whenever possible, the unification 
of suppliers, Government planners, 
and Contract planners is such a 
valuable asset—especially with 
Government meetings experiencing 
economic and political challenges 
(e.g., sequestration, “muffin-gate”-
driven moratoriums, and a recent 
Federal shutdown). Ryan shared 
insight into her nearly 30 years of 
experiences as both a Government 
and Contract Planner, and echoed 
that though expertise may reside 
with the Contract Planner, many 
Federal agencies only consult with 
Government Planner in compliance 
with prohibitive 3rd-party 
participation policies.

Lastly, the panel examined the 
viability of the planner—whether 
directly in the Government or with 
one of its contractors. Even with the 
tremendous push toward virtual 
meetings and webinars, overall 
performance and productivity will 
forever be linked to the element 
of human/social connections—the 
essence of all face-to-face meetings. 
Clearly, the resonating message 
was that the longevity of our 
industry will be predicated upon the 
legislative direction of Capitol Hill, 
the influential voice of our industry 
leadership (SGMP), and the alliance 
and preservation of our Government/
Contract Planners and Suppliers. It 
was certainly a very informative and 
well-received event!

NOVEMBER PROGRAM RECAP

www.sgmpnatcap.org


The 2013 NATCAP Holiday Celebration and 
Silent Auction lit up the Marriott Wardman 
Park Hotel and raised funds for the chapter 
charity . To view more photos visit the 
NATCAP Facebook page at Facebook/
SGMP-NATCAP . 

(Photos courtesy of Don Webb)

• Art Shaw

• Bernard Howe

• Capital Skyline Hotel

• Carlos Salas

• Carlson Rezidor Hotel Group

• Courtyard by Marriott-Chevy Chase

• Crowne Plaza Olde Town Alexandria

• Dallas CVB

• Doubletree by Hilton 
Washington DC-Crystal City

• Gaylord National Resort 
and Convention Center

• Grand Sierra Resort Reno

• Hilton McLean

• Hilton Virginia Beach

• Holiday Inn Arlington at Ballston

• Holiday Inn Capitol Hill

• Holiday Inn Georgetown

• Holiday Inn Inner Harbor

• Hotel Palomar

• Kimpton Hotels & Restaurants

• Kingsmill Resort

• Lance Simon

• Remel Roberts

• Sheraton Baltimore

• Visit Baltimore

• Visit Tampa Bay

• Visit Spokane

• Washington Marriott 
Wardman Park Hotel

• Wyndham Costa Mesa

• Wyndham San Diego Bay

A Special Thank You

https://www.facebook.com/pages/SGMP-NATCAP/133888408761
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HOLIDAY CELEBRATION AND SILENT AUCTION 
RECAP
By Sean Wilkerson, CGMP, NATCAP President

I would like to congratulate the 
members of the Special Events 
Committee for their hard work in 
putting together the 2013 NATCAP 
Holiday Celebration and Silent 
Auction.

Each year NATCAP raises money with 
donated items from our members, 
and this year was even more exciting 
with the addition of BW Unlimited 
for bringing in an array of additional 
items for auction from jewelry to a 
signed Eric Clapton guitar.

The evening was hosted by the 
Marriott Wardman Park Hotel who 
provided a fantastic atmosphere 
with lighting, staging and food 
for our members. We were able to 

raise $7,787.83 from registration and 
auctions sales. That money will be 
used for our chapter charity and to 
help cover the cost of scholarships 
for our NATCAP chapter members to 
attend the SGMP National Education 
Conference (NEC).

As with every event, there are a 
few people who go above and 
beyond the call of duty. I would like 
to recognize Starvel Drake, Lance 
Wheeler, Sherry Tiggett, CMP and 
Ruthie Browning, CMP for the hours 
and dedication in helping make this 
event possible. 

Thank you to C.B. Wooldridge for 
wrapping Mystery gifts, and donating 
wrapping paper.  Thanks to LaTonya 

(Toni) Jackson and Don Delauter, 
CGMP for arriving early to assist in 
setup and wrapping mystery gifts; 
Kerri Haviland, Tracey Chapman, 
CGMP, Denise Benyak, CGMP and 
Seniet Tegbaru for helping with 
setup, registration and manning the 
silent auction items tables; and to 
Melody Kebe, CGMP, CMP for arriving 
early, setting up and taking the lead 
where needed, and, Art Shaw for 
donating the homemade eggnog 
to help ensure a successful event. 
And a very special thank-you to our 
supplier members whose individual 
and company donations made all the 
difference.

Planner of the Month: Deidre Young, CGMP, CMP 
Young, a member of the Community Outreach 
Committee, took time out of her work day to meet with 
Karen Staples and members of the Hospitality High 
School (HHS) Administration Team in DC last month. She 
has volunteered to be the lead NATCAP representative at 
the spring HHS Career Day. The high school is one of the 
Chapters’ ongoing charities, and Young wants students to 
comprehend the entire scope of the industry, not just the 
service side. In addition, she was able to donate a large 
copier through her company to the school—a nearly a 
$500 in-kind donation. 

Young also has signed on to be a News & Views 
contributing writer.  She had two articles featured in 
the November-December 2013 issue and more are in 
the works .And, if you missed the November Chapter 
Meeting, held at the Sheraton Silver Spring, Young served 
as a panelist, providing insight  from a contract planner’s 
perspective on doing business with the Government. 
Young is leading the chapters’ efforts by example.

Supplier of the Month: Art Shaw 
Art Shaw…the most easy going and willing “TO DO” 
person on NATCAP’s Membership Committee. For the 
past two years at almost every monthly meeting, the 
first face you see is none other than Shaw’s.  Unlike 
many of us, he practices good time management and 
will arrive 15-30 minutes early to a meeting.  Upon his 
arrival, he makes sure all name badges are strategically 
placed alphabetically and  color coded by Planners and 
Suppliers. He also makes certain that meeting agenda 
information, on-site registration forms, credit card 
authorization forms, pens, and other supplies are on hand 
at the desk.  Not only does Shaw manage the registration 
desk very well, he is always available for every committee 
conference call and volunteers his support and time to 
other committees.  Shaw continues to look for ways to 
improve service for our members. 

CONGRATULATIONS TO THE PLANNER AND SUPPLIER OF THE MONTH

www.sgmpnatcap.org
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Hello, Colleagues! As a Gilmer 
Institute of Learning (GIL) Trustee, 
I want to share an update of what 
we’re doing, and a recap of our 
responsibilities and some of the 
activities being performed by the 
three GIL committees.

The mission of the Gilmer Institute of 
Learning (formally the Rance R. Willis 
Education Foundation) is to enhance 
the Society by providing support 
to SGMP’s members and chapters 
through educational opportunities, 
certifications, training, resources, 
scholarships, and endowment 
funding. 

Governed by six trustees, an advisory 
chair, and an operations chair, the 
trustees are elected every two years 
by their member peers and comprise 
the membership of the Institute’s 
three committees outlined below.

Fundraising

I think you all have seen the 
solicitation for donors for this 
year’s silent auction at the National 
Education Conference. Auction 
committee co-chairs Kristi Griffith, 
CGMP, CHSP and Kimberly Forte, 
CGMP have taken this year’s 
fundraising and auctions to a new 
level for SGMP—WOW—an online 
auction! Griffith and Forte definitely 
are on point in organizing and 
promoting both the live and silent 
auctions. Other responsibilities of the 
committee are:

• Assist with solicitation for spon-
sorships for national SGMP events 
and training

• Consult with national treasurer 
to develop new national revenue 
streams

• Consult and advise the chapter 
fundraising chairs and share best 
practices

Committee Contacts:
• Kimberly Forte, CGMP
• Kristi Griffith, CGMP, CHSP

Scholarship & Certification

Scholarships to attend the National 
Education Conference and 
Certification are another important 
objective of the GIL. Announcements 
will soon be made regarding who 
received a national scholarship to 
attend this year’s NEC in Portland. 
The SGMP certification course was 
completely revamped and rolled out 
this year. In addition, more courses 
are offered as five new instructors are 
now on board! Other responsibilities 
of the committee are:

• Develop and recommend policies 
for national scholarships to the 
NEC

• Review and recommend appli-
cants for national scholarships to 
the NEC

• Review and provide updates to 
CGMP program, as needed

• Assist HQ staff on policies for the 
CGMP certification and recertifica-
tion process

• Manage national NEC scholarship 
recipients with onsite duties and 
requirements

• Advise chapter boards on policies 
and best practices for chapter 
scholarships to the NEC

Committee Contacts:
• Carolyn Barrett, CGMP, CHSP, 

CHSC
• Ann Koralweski, CGMP, CMP

Education & Programming

The committee, along with the entire 
GIL and SGMP Education Director, 
Garland Preddy, selected over 25 
breakout topics in addition to plenary 
sessions for the 2014 NEC in Portland. 
The topics cover every one of our 
core competencies. The committee 
is also reviewing and vetting Subject 
Matter Experts (SME) as an additional 
resource for chapters and members. 
Other responsibilities of the 
committee are:

• Provide support to HQ staff for 
managing chapter monthly 
program submissions

• Provide input on determining 
education core competencies

• Provide input on determining 
education content/speakers at 
NEC

• Assist with developing annual HQ 
Training Center schedule

• Advise chapters on providing 
solid government meeting 
professional content for monthly 
programs

• Advise chapter leaders on imple-
mentation of the Government 
Meeting Specialist (GMS) program

Committee Contacts:
• Debbie Kopkau, MBA, CMP, GMS
• Kathleen Ryan, CGMP

What else can I say but please be 
sure to check out the on-line auction 
site and SGMP for details on the 
NEC. I look forward to seeing you in 
Portland!

By Kathleen Ryan, CGMP, Contract Planner

THE GILMER INSTITUTE OF LEARNING IS 
WORKING FOR YOU
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