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News & Views is the official newsletter of 
the National Capital Chapter of the Society 
of Government Meeting Professionals. 
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The publication is distributed by email 
to more than 800 local members and is 
viewed online by more than 2,500 SGMP 
members from across the country.

Newsletter ad sizes in inches and standard rates:

• Quarter Page: 3.333 x 4.583 ($125 per issue)
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on our website, www.sgmpnatcap.org, viewed 
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of various event sponsorship packages. 
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PRESIDENT’S MESSAGE

On July 1, 2013, the newly elected officers of the National Capital (NATCAP) Chapter 
of the Society of Government Meeting Professionals (SGMP) officially took the reins of 
leadership for the organization. This transition began at a time when so much within 
government meeting planning was changing.

It is important for each NATCAP 
member to understand these 
changes, and as the Board met for 
our retreat July 12–14, 2013, we kept 
these changes in the forefront of our 
minds. We began our planning and 
our commitment to the membership 
over those three days, during 
which the Board worked to develop 
programs, opportunities, and a 
budget to serve NATCAP members.

Over the next few months, members 
will see changes to chapter 
communications as we begin working 
with a new contractor to update our 
website and refine our newsletter. 
The communications team will 
also be adding to our social media 
presence with the use of Twitter.

The communications changes will be 
important, as each of our committees 
will be announcing their goals for 
the year and the opportunities that 
lie ahead. I encourage all of you to 
review each committee and see 
where you can get involved this year. 

We currently have more than 700 
members in our chapter, and last 
year, only 46 members in total served 
across our six committees. These 
committees are an opportunity for 
members to begin their leadership 
experience with the chapter and to 
develop skills that are applicable 
in and outside of our careers. For 

more information on how you can 
be involved, contact the Board 
Committee Liaison listed on page 17.

I ask each of you to begin 
planning your training for the 
year and schedule to attend the 
monthly meetings that occur 
the third Wednesday of each 
month. At the monthly meetings, 
members learn about changes 
to government and industry that 
can benefit you in your career. 

While planning your education 
opportunities for the year, be sure 
to include the NATCAP Expo. Our 
members will be able to register and 
obtain their Certified Government 
Meeting Professional (CGMP) 
designation, and others will be 
part of the largest government 
industry tradeshow and education 
conference in the area. There will 
be networking opportunities, 
keynote speakers, and a reverse 
tradeshow where our supplier 
members can meet with our planner 
members. For more information 
about programs and the NATCAP 
Expo, visit www.sgmpnatcap.org.

Make the most of your membership 
by taking advantage of all 
these opportunities, and help 
improve our chapter with your 
ideas and enthusiasm.

I will see you all at the NATCAP 
Expo, October 29–30, 2013, 
at the Hilton Baltimore. 

2013-15 NATCAP Board 
Sherry Tiggett, CMP 
First Vice President

Bernard Howe 
Second Vice President

Ruthie Browning, CMP 
Secretary

Chris McLaughlin CGMP, CGTP, COR 
Treasurer

Noble Jenkins, CGMP, CMP 
Director

Erika Noyes, CGMP, CMP, CGSP 
Director

Karen Staples, CGMP 
Director

Quinn Bruster, CGMP 
Immediate Past President

Sean Wilkerson, CGMP
2013-15  NATCAP President

www.sgmpnatcap.org
www.sgmpnatcap.org
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As we begin a new 
program year, I am excited 
about the changes 
the Communications 
Committee has in store 
for the chapter!

First off, the newsletter has a new 
design thanks to our supplier, 
Protocol & Meetings By Design, 
Inc. (PMBDI), who won the bid for 
providing support on producing 
News & Views, and maintaining 
and updating the website.

Secondly, the committee is being 
re-structured to ensure that all 
facets of communications are 
thoroughly covered, and that 
committee members can commit 

their time and effort to their areas 
of interest. Within the committee, 
there are three sub-committees:

• The Advertising Team, whose 
focus is to solicit ads, ensure 
placement in appropriate 
issues, and carryout invoicing. 
Members are needed.

• The Editorial Team, which is 
responsible for editing text for 
consistency; contributing articles, 
and providing graphics and 
photographs from NATCAP events. 
Don Delauter, CGMP; co-chair of 
the Communications Committee, 
Mark Brown, CMP; and Kathleen 
Ryan, CGMP are providing 
editing services, while Ted Miller, 
CHME, CHSP, CGTP, CGMP is a 

contributing writer, and Don 
Webb is an event photographer.

• The Social Media Team is 
responsible for increasing 
NATCAP’s social media presence 
on the NATCAP website, 
Facebook, LinkedIn, and Twitter. 
Veroniqueca (Verni) James, CGMP, 
will be working with PMBDI on 
maintaining and updating the 
NATCAP website and Facebook, 
and Amanda Denton is tweeting, 
via our Twitter account.

We are aiming to incorporate more 
information on industry standards 
and trends in our articles and tweets. 

The committee is pretty well staffed 
with Baby Boomers on the Editorial 
Team. However, we would like to 

RESTRUCTURED COMMUNICATIONS COMMITTEE 
BRINGS NEW LOOK TO NEWS & VIEWS 
By Sherry Tiggett, CMP, NATCAP First Vice President

 VLADGRIN/Shutterstock
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bridge the generation gap in our 
communications efforts by having 
more Gen Xers and Millennials 
join our committee. Fresh voices, 
innovative ideas, and new graphics 
and photos are welcome, and we 
could use more assistance on the 
Advertising and Social Media Teams.

If you are interested in joining 
the committee, or have a story 
idea but don’t quite know how to 
put it together, please email us at 
communications@sgmpnatcap.org. 

If you would like to submit a link on 
an article, or start a discussion on 
the NATCAP LinkedIn or Facebook 

accounts, please contact us at the 
communications email address.

Finally, if you are submitting an 
article for News & Views, please 
include your industry designation 
(CGMP, CMP, etc.) and either your 
SGMP membership category 
(government planner, contract 
planner, or supplier), or your 
affiliation (company, agency, etc.).

It’s going to be a great year, 
and we’re looking forward to 
your input and feedback!

Hold for thank you to our sponsors

www.sgmpnatcap.org
mailto:communications@sgmpnatcap.org
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NATCAP EXPO HEADED IN THE RIGHT DIRECTION

By Quinn Bruster, CGMP, NATCAP Immediate Past President
and Sean Wilkerson, CGMP, NATCAP President 

The NATCAP Expo will take place 
October 29–30, 2013, in Baltimore 
at the Hilton Baltimore, 401 West 
Pratt Street, Baltimore, MD. With 
so much opportunity, you are 
sure to find something that will 
benefit you professionally. 

There is a course for those 
interested in getting their Certified 
Government Meeting Professional 
(CGMP) designation, educational 
sessions related to change in 
government meetings, keynote 
sessions to motivate you and let 
you network with your peers, and 
a reverse trade show to introduce 
you to the suppliers who can 
help you achieve success.

There will be a preconference session, 
“The Government Town Hall,” for 

planners to attend and have a 
daylong discussion on sequestration, 
ethics, and new rules and regulations 
affecting the government meeting 
industry. Attendance at this session 
is limited and there will be a fee of 
$50 per planner to attend, or it is free 
to any planner scheduled to meet 
with suppliers during the reverse 
tradeshow. Participation in the 
reverse tradeshow is not required. For 
those planners who schedule but do 
not keep their appointments, a $75 
charge will be levied to make up the 
difference in your registration fees.

If you are not already scheduled 
to attend, we encourage you to 
start planning today. You will 
find a justification letter on the 
NATCAP website for you to submit 
to your supervisor, which explains 

the benefits of your attendance 
and the education you will be 
receiving. The NATCAP Expo is 
the biggest conference of the 
year for government meeting 
professionals in the DC area. If you 
can’t attend the SGMP National 
Educational Conference, then this 
is the next best thing for meeting 
professionals to gain valuable 
insight and make important 
connections for your career.

There are still opportunities for 
being a NATCAP Expo sponsor as 
well. More information about the 
NATCAP Expo can be found by 
clicking the link on the website, 
www.sgmpnatcap.org. You can get 
the latest agenda, register to attend, 
and complete your “matchmaking” 
for the reverse tradeshow.

Last year started the rebuilding of the former NATCAP Winter Meeting and Tradeshow 
into what we now know as the “NATCAP Expo.” As with any first time event, there 
were some glitches. The board took all the comments into consideration that came 
in through email, discussion, and phone calls. With that knowledge the program 
was redesigned to address your concerns and improve your experience.

www.sgmpnatcap.org
https://www.etouches.com/ehome/67493/130390/%3F%26
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GOVERNMENTWIDE TRAVEL ADVISORY COMMITTEE: 
WORKING IN A NEW BUSINESS ENVIRONMENT

By Quinn Bruster, CGMP,  NATCAP Immediate Past President 

The General Services Administration (GSA) continues to take steps to provide 
resources and tools to government individuals with regard to travel. Have you 
heard of the Governmentwide Travel Advisory Committee (GTAC)? The GTAC was 
established to review existing travel policies, processes, and procedures that are 
accountable and transparent, beginning with the per diem methodology.

and Ted Miller, CHME, CHSP, CGTP, CGMP, Starwood Hotels and Resorts

Photo: Mohd Hasmi Hamidi/Shutterstock

www.sgmpnatcap.org
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A primary goal is to help agencies 
meet their missions in an effective 
and efficient manner, at the lowest 
logical travel cost. GTAC’s 15 members 
represent all facets of the travel 
industry and include representatives 
from the Department of Health and 
Human Services, Department of the 
Treasury, Department of Defense, 
U.S. Travel Association, and Society 
of Government Travel Professionals.

Many industry articles are reporting 
on the need to limit spending and 
to control what are considered 
“Obvious Cost Reduction Measures.” 
The legislation that affects us most is 
House Resolution 313, known as the 
Government Spending Accountability 
Act of 2013. This legislation 
addresses conference and travel 
spending. The GTAC will address 
current industry and federal travel 
trends and will provide advice and 
recommendations to increase travel 
efficiency and effectiveness, reduce 
costs, promote sustainability, and 
incorporate industry best practices.

This year is the first that GSA invited 
members of the private sector to 
take part in the per diem-setting 
process. GSA had resisted this 
process for many years, fearing 
that suppliers just wanted the rates 
higher—while that may be partially 
true—suppliers wanted to make the 
point that the data being used by 
GSA did not accurately reflect the 
real costs at various locations. Now, 
GSA is willing to see how public and 

private collaboration will work.

One of the best examples of why 
per diem reform is important is the 
process used to set the per diem for 
Baltimore. There is now a rate for the 
downtown area and a separate rate 
for the surrounding area that is still 
part of Baltimore County. Previously, 
Baltimore County was evaluated as 
one area inclusive of both downtown 
and lower-cost suburban areas, 
which diluted the rate. This same 
process was requested for other 
cities and was never reviewed by 
GSA using the same format.

Cities such as New York and 
Washington are unique in that 
the immediate area surrounding 
the city commands rates at the 
same level as the city based on 
the demand and limited number 
of hotels. Boston does not have 
a true suburban component 
within its city limits because of the 
way that it was incorporated. 

Cities such as Chicago, Los Angeles, 
and San Francisco need attention 
because these cities are all part of a 
large respective county. Reviewing 
the rates for each city to ensure 
that the downtown and suburban 
areas are rated correctly requires 
additional guidance. This calculation 
is where GSA needs more input 
from convention and visitors 
bureaus to help them set rates 
based on the areas frequented by 
travelers on government business.

Those of us who serve the 
government travel community are 
optimistic that the GTAC will seek 
additional guidance to better serve 
travelers on government business. 
While it may take an additional 
year for this process to occur, the 
initial collaboration of government 
and the private sector shows the 
government’s willingness to seek 
guidance from industry professionals.

To learn more about the GTAC 
and upcoming industry news, 
plan to attend the NATCAP Expo, 
Government Planner Town Hall.

Any planner who schedules 
appointments at the NATCAP Expo 
can attend the Government Planner 
Town Hall for free. Please note any 
planner who decides to not secure 
appointments at the Expo and 
would like to attend the Government 
Town Hall will be charged a fee.

The Government Planner Town Hall 
is a pre-con before the NATCAP Expo 
and is only open to Planners. For 
more information and to register for 
the NATCAP Expo, please visit 
 www.sgmpnatcap.org.

FIND AND FOLLOW NATCAP

To learn more about becoming a member visit www.sgmpnatcap.org/membership

www.sgmpnatcap.org
www.sgmpnatcap.org
http://www.linkedin.com/groups/SGMP-NATCAP-4043132/about
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
http://twitter.com/SGMP_NATCAP
http://www.sgmpnatcap.org/membership.html
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GIVING BACK: BECOME MORE 
ACTIVE IN NATCAP
By Yolanda Moore, CGMP, Contract Planner

Are you an active member of 
NATCAP? Do you attend meetings 
and conferences? Belong to any 
committees? Attend any classes? 
Are you certified? I can’t stress 
enough how important it is to be 
actively involved in NATCAP. There 
are a multitude of reasons. I will 
highlight three reasons here.

1. NATCAP provides support: Even 
though I’m not as actively involved 
in NATCAP as I should be. I am 
committed and inspired to give back 
to NATCAP because my NATCAP 
family has been so supportive 
during these trying times in my 
life. With the slowdown or almost 
screeching halt of government 
events that I planned for my previous 
employer, I am in between career 
successes. My NATCAP family has 
rallied around me in many ways. 
For example, they invite me to 
events, check on me often, mentor 
me, and send me job leads.

2. NATCAP provides resources: As a 
NATCAP member, attend meetings 
and join committees. It’s also 

important to have a “buddy” within 
the organization that can serve as 
a mentor to you. NATCAP affords 
you the opportunity to meet and 
establish relationships with your 
colleagues and key players in your 
industry. The people you meet will 
be a resource to you at some point in 
your career. It’s so important to know 
people in your industry that you can 
turn to when you need advice or a 
referral to resources you may need 
to be successful in your profession. 
It’s also fulfilling when you are 
able to be a resource to others.

3. NATCAP provides professional 
development: NATCAP offers 
certification and training classes. 
Obtaining your CGMP and attending 
classes can help you become a 
subject matter expert. Professional 
development adds value to the 
return on investment you can 
contribute to your organization.

I hope the three reasons mentioned 
above will inspire you to become 
involved and give back to NATCAP.

www.sgmpnatcap.org


9 www.sgmpnatcap.org

MEMBERSHIP COMMITTEE OUTLINES GOALS FOR 
UPCOMING YEAR
By Bernard Howe,  NATCAP Second Vice President

During our first committee meeting, 
we brainstormed and came up 
with some suggestions, ideas, 
and goals for the upcoming year, 
some of which are listed here:

• Create a social media campaign 
on LinkedIn, inviting people 
to join NATCAP by posting 
our information in the event 

planner groups, of which 
there are at least 100.

• Investigate offering contact hours, 
or some kind of incentive, for 
members who bring a friend or 
two to a monthly meeting, and 
the guest(s) become a member.

• Suggest special promotion where 
new Suppliers can sponsor one-

year membership dues for a 
new Contract Planner in hopes 
of increasing membership.

• Make 50/50 raffle tickets available.

I am looking forward to serving as the Board Liaison for a NATCAP committee again. 
As a three-term Board member, I led the Community Outreach Committee during the 
2007–2009 term and served as Treasurer for the two ensuing terms. I now have the 
pleasure of serving a fourth term as Liaison for the Membership Committee, and am 
happy to introduce our 2013–2014 SGMP NATCAP Membership Committee members:

Summer Belman
Fairfax Embassy Row

Malla K. Wedberg, CMP
Groupacme Management

Monica Washington, CGMP
NASA Research and Education Support Service

Renee Atkins
NASA Research and Education Support Service

Jodi Maze
Millennium Services 2000+, Inc.

Channet Williams
American Institutes For Research

Art Shaw, CMP, CTA
Fort Worth Convention & Visitors Bureau

Chat M. Macasaet, CGMP
Doubletree by Hilton Crystal City

Remella Lewis, CGMP
Sheraton Premier at Tysons Corner

Denise C. Benyak, CGMP
Wyndham Hotel Group

2013–2014 SGMP NATCAP Membership Committee Members:

www.sgmpnatcap.org


10 www.sgmpnatcap.org

COMMUNITY OUTREACH COMMITTEE 
ANNOUNCES “IT ONLY TAKES $8.00” CAMPAIGN
By Karen Staples, CMP, CASE, NATCAP Director

Community is part of life. We form 
community throughout life, in our 
work, in our neighborhoods, and 
during our free time. The harsh reality 
of life is that some communities 
lack basic necessities and are 
waiting for another community to 
reach out and help. That is why our 
Community Outreach Committee is 
so important. In DC, an education 
is one of those basic needs, 
helping to set one up to achieve 
greater accomplishments in life.

To become better citizens of the 
National Capital area, NATCAP 
endeavors to give back in a 
unique way for our 2013–2014 
season. This year, the Community 
Outreach Committee proposes 
we work with the Hospitality High 
School of Washington, DC.

We are still working on some dates 
for hands-on events at the school. 

In the meantime, we 
would like you to grab 
hold of our “It Only Takes 
$8.00” Campaign. If 
each NATCAP member 
donates just $8.00—
that’s just two lattes—we 
can reach our goal!

Together, we can achieve great 
things for this school so that one 
day, its students can achieve 
great things for our industry.

Consider this: “The primary mission 
of the Hospitality High School is to 
ensure that students have access to 
education and career opportunities in 
the hospitality industry.”  The student 
needs are basic, but the need is great 
and the list is long. A list is included 
at the end of this article. Let’s all 
work together to meet the goal—
Remember: “IT ONLY TAKES $8.00.”

I will include dates for upcoming 
Community Outreach Events 
in the next issue. We are 
hoping to nail down some 
dates soon for the following 
Community Outreach Events:

• November Monthly Meeting—
Angel Tree Donations Drive

• Visit to National Institutes of 
Health children’s center—TBD

• Volunteers to wash the 
Vietnam Wall—TBD

• Clean, organize, and help at 
Hospitality High School—
combined with a book drive

Please be on the lookout for 
ways to get involved!

We are looking for new members! 
Check your heart and see if it 
beats for those in need. Should 
you desire to give back and get 
involved with Community Outreach, 
contact me, Karen Staples, at 
outreach@sgmpnatcap.org.

Here are just a few ways our 
“It Only Takes $8.00” Campaign 
and the Community Outreach 
Committee can help benefit the 
students at the Hospitality High 
School of Washington, DC:

• Metro passes for students 
to reach school

• Lunch money

• Books

• School supplies

• Computer equipment

• School uniforms

• iPads for foreign 
language courses

• Gym equipment

• Picnic tables

• Student chairs with 
desk attached

• Mounted television (space 
issues at new school so need 
to mount equipment)

Fotofermer/Shutterstock

www.sgmpnatcap.org
mailto:outreach@sgmpnatcap.org
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PROGRAMS COMMITTEE LINES UP NEW 
PROFESSIONAL DEVELOPMENT CONTENT 
AND EDUCATION SPONSOR
By Erika Noyes, CMP, CGMP, CGSP, NATCAP Director

Happy fall everyone! Can you believe 
the summer has come to a close? 
With the new season comes the start 
of a new NATCAP year! As a new 
Board member, and the Board Liaison 
of the Programs Committee, I look 
forward to an exciting year ahead. I 
believe we will be able to offer you 
some excellent programs this year. 
We are working to make sure that 
we focus on both the Planner and 
Supplier to cover everyone’s needs.

As government planners and 
suppliers we are facing some 
challenging times. The Programs 
Committee is focused on tackling 
the topics that will help you 
navigate these new waters. The 
Programs Committee will be 
offering educational content on: 
Understanding the New Office of 
Management and Budget Protocols, 
Ethics, Technology, and How to Work 
with the Government and Contract 
Planner among others.

We also hope to offer a panel, 
in partnership with our sister 
organizations, to see how the 
changes in government policies 
are affecting the corporate and 
association markets as well.

We are also excited to have Hyatt 
Hotels on board as the Education 
Sponsor for the year. This sponsorship 
is a new offering from NATCAP, 
designed to enhance our ability to 

bring in industry subject matter 
experts from around the country. We 
hope that their sponsorship will allow 
us to expand our pool of speakers 
and panelists.

Jesse Strauss, CGMP, Strategic 
Analysis, Inc. has agreed to be the 
committee co-chair. I look forward 
to working with her and all the 
committee members as we create 
your programs for the year.

The September chapter meeting is 
on Leadership, with guest speaker 
Danny White, retired Marine Corps 
Lieutenant Colonel, and founder of 
Lead with Liberty, LLC.  And don’t 
forget to sign up for the October 29–
30, 2013 NATCAP Expo and Reverse 
Tradeshow at the Hilton Baltimore. 

The registration link can be found on 
the home page of the SGMP NATCAP 
website, www.sgmpnatcap.org. A 
pre-expo Government Town Hall is 
being offered on October 28 to our 
Planner community. Be sure to check 
it out on the website. It promises to 
be a great event.

Finally, we are still seeking locations 
to host some of our chapter meetings 
in the spring. If you are a hotel or 
venue and are interested in hosting 
a NATCAP chapter meeting, please 
find the RFP on the main page of the 
SGMP NATCAP website  at 
www.sgmpnatcap.org.

If you have other great ideas, points 
of contact on topics, or would like 
to participate in the planning of our 
programs, please join our committee. 
You can contact us at programs@
sgmpnatcap.com.

We hope to offer you an excellent 
educational year and see you all at 
the chapter meetings!

11
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SPECIAL EVENTS COMMITTEE REQUESTS 
DONATIONS FOR ANNUAL HOLIDAY 
CELEBRATION AND SILENT AUCTION
By Noble Jenkins, CGMP, CMP, NATCAP Director

The NATCAP Annual Holiday Celebration and Silent Auction (HC&SA) is right 
around the corner, December 11, 2013, at the Marriott Wardman Park Hotel 
in Washington, DC. We ask you again to help make this event a success!.

The HC&SA is the chapter’s biggest fundraising event. The monies 
raised help to fund NATCAP Scholarships for our chapter members 
to attend the SGMP National Education Conference, as well as 
contributions to NATCAP’s and National SGMP’s charitable projects.

We appreciate your continued support!

AD

Please take the time to fill out a 
donation form included on the next 

page and submit it to 
specialevents@sgmpnatcap.org.

www.sgmpnatcap.org
mailto:specialevents@sgmpnatcap.org
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DÉJÀ “VIEW”: COMMUNICATIONS COMMITTEE 
MEMBER REFLECTS 
By Mark Brown, CMP, Contract Planner

Ever heard the expression, 
“What’s old is new again?” The 
current version says: “Everything 
that is old is new again.”

For NATCAP, and specifically for 
News & Views, what’s old and new 
is the need to have more members 
contribute to the newsletter. That 
was a challenge for me when I served 
as editor of News & Views back in the 
day—I believe the Flintstones were 
members then. I recently came across 
a report I had submitted when I was 
NATCAP Director and Board Liaison 
for the Communications Committee.

One of my top goals was to recruit 
more contributors from among our 
members so that the newsletter 
would benefit from their diverse 
perspectives and diverse levels of 
experience. I wrote: “Have more 
members contribute pieces…(1) 
they will see their name in print 
and increase their visibility, (2) they 
will contribute to our members’ 
education and enjoyment of the 
newsletter, and (3) they can get 
points on the CMP application 
for having contributed to the 
newsletter.” The same is true today. 
Oh, did I mention that I wrote that 
in 1999.

Some members enjoy writing 
and are skilled wordsmiths with 
excellent knowledge of grammar, 
construction, punctuation, and 
so forth. Other members would 
rather be probed by aliens than 
write an article. Don’t worry, we 
offer something for everyone.

If you don’t care to write, you can 
provide content for the writers or 
perform non-writing services that 
will help us to publish valuable 
newsletters. For example, you 
can research industry news and 
trends, upcoming industry events 
of interest to our members, and 
websites and publications from 
which our members would benefit.

You can contribute ideas for new 
features, topics for articles, and 
graphic design concepts. You 
can also interview planners and 
suppliers about their favorite 
mottos, philosophies, and war 

stories. You can even submit 
recipes or information on personal 
milestones (e.g., marriage, 
promotion, job change, new 
certification, relocation, newborn).

Please help keep News & Views 
educational, relevant, and fun for 
our members. The Communications 
Committee looks forward to 
adding your talent to the team.

To find out how you can 
contribute, please contact Sherry 
Tiggett, Board Liaison for the 
Communications Committee, at 
communications@sgmpnatcap.org.

www.sgmpnatcap.org
mailto:communications@sgmpnatcap.org
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Melody Kebe, CGMP, CMP, immediate 
past president of the Society of 
Government Meeting Professionals 
(SGMP), assumed the role of Chair for 
the 2013–2014 leadership of the CMP 
Board. Made up of representatives 
from the Convention Industry 
Council’s member organizations, 
and international and academic 
liaisons, the CMP Board represents 
the profession’s diversity and serves 
as a voice for stakeholders who 
have an interest in maintaining 
high professional standards, and 
advancing the art and science of 
professional meeting management.

Kebe, a NATCAP member, is Chief 
of the Management Support 
Division within the Network Services 
Directorate, Defense Information 

Systems Agency. With more than 40 
years of experience working for the 
federal government, she serves as the 
Directorate’s Conference Liaison for 
the Agency-wide Annual Customer 
and Industry Forum, attended by 
more than 3,000 representatives from 
the Military Services, Government 
Agencies, and Private Industry, where 
she supervises 25 staff members who 
provide day-to-day management 
and operational support services 
across the directorate.

Currently she serves as National 
Immediate Past President of SGMP, 
where she created a leadership 
development training course and 
has been a member since 1993. Kebe 
also served as a committee member 
charged with creating the Certified 

Government Meeting Professional 
(CGMP) certification program. She 
has received a number of awards and 
honors for her contributions to the 
industry, among them, SGMP Sam 
Gilmer Planner of the Year, SGMP 
National President’s Award of Merit, 
and the SGMP Chapter Presidents’ 
Roundtable Leadership Award.

Kebe said that her goal is to 
continue the work and forward 
thinking of the CMP Program, 
and to focus on increasing the 
visibility of the CMP Board inside 
the organizations that the Board 
represents, creating stronger 
collaboration and resource sharing.

Information in this article is based on 
a press release from the Convention 

MEMBER SPOTLIGHT: MELODY KEBE, CGMP, CMP

Compiled by Sherry Tiggett, CMP, NATCAP First Vice President

NATCAP WELCOMES 
JULY–AUGUST 2013 NEW MEMBERS

Government Planners

Linda Guba
Jeffrey Price

Veronica Ross
Cynthia Swift

Tammera Wright

Contract Planners

Janet Andrews
Dayana Byrnes
Jennifer Davis

Lana Dover
Shayla Edmons 

Katina Lancaster, CMP
Carolina McGlothilin, CMP, CGMP

Kimberly O’Neil
Amy Shinko

Suppliers

Bridgette Barksdale
 Danielle Brown

Denise Evans 
Cheryl Gordon
 Alden Jackson

 Thelma Lim
 Kireem Swinton
 Lance Wheeler

Susie Wilson
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NEW NATCAP BOARD CONVENES ITS FIRST 
RETREAT TO PLAN THE YEAR AHEAD
By Sherry Tiggett, CMP, NATCAP First Vice President

The 2013–2015 NATCAP 
Board of the Society of 
Government Meeting 
Professionals (SGMP) 
convened for its first Board 
Retreat July 12–14, 2013, 
at the Hyatt Regency 
Chesapeake Bay Resort 
and Spa in Cambridge, 
Maryland. And believe 
me, despite the name of 
the facility, our days were 
anything but a weekend 
of rest and relaxation.

Filled with meetings from 8:30 a.m.–
5:00 p.m. on Friday and Saturday, and 
from 8:30 a.m.–12:30 p.m. on Sunday, 
this three-day period consisted of 
reviewing our current programs, 
contracts, membership information, 
communications, community 
outreach, and special events. We 
also used that time to develop our 
annual budget for chapter activities.

Day one of the meeting could have 
been a major catastrophe given the 
torrential rains blanketing the area 
that Friday. But the eight NATCAP 
Board members; NATCAP Immediate 
Past President; and SGMP President 
Rob Coffman, CGMP; all braved the 
inclement weather—some driving 
for up to four hours—to participate 
in this important gathering. 

Coffman provided the board with an 
overview of SGMP, responsibilities 
of the chapters, and the roles that 
chapter presidents and second 
vice presidents play in regional 
meetings and on the national level.

Day two began with board members 
giving presentations on how they 
planned to build their respective 
committees; how they would work 
with their committee; requirements 
of committee members; how the 
committee would raise funds for its 
activities; estimates of how much 
money would need to be raised 
to cover committee activities; how 
committees would work to raise 
those funds throughout the year; 
and identifying respective goals of 
the committee they would lead.

After adjourning at 5:00 p.m. on 
Saturday, the group reluctantly 
reconvened at 7:00 p.m. to 
participate in a 90-minute scavenger 
hunt. Yes, there were some stragglers, 
so the first four to arrive decided that 
they would be Team One, composed 
of Bernard Howe; Chris McLaughlin, 
CGMP; Erika Noyes, CGMP, CMP, 
CGSP; and Sean Wilkerson, CGMP. 
Team Two consisted of Karen Staples, 
CGMP; Quinn Bruster, CGMP; Noble 
Jenkins, CGMP, CMP; and Sherry 
Tiggett, CMP. Ruthie Browning, 
CMP had departed earlier in the 
day for a previous commitment. 

With a list of about 100 items to 
find, the two teams were off in 
search of everything from golf 
balls with the hotel’s insignia, 
and a pine cone, to blue tape and 
unbroken seashells, before the 
sun set. Of course, my team—I 
mean—Team Two was victorious 
winning by a mere one item. We 
had dinner and then reconvened 
on Sunday morning to begin the 
arduous task of setting a budget. 

As I packed up to leave that 
afternoon, I remember thinking 
how I had been dreading this 
retreat. I was not looking forward 
to the thought, energy, and time 
this weekend would require. But in 
working with my colleagues, I was 
pleased to see that this group is 
committed to working hard for our 
chapter, and playing hard when we 
can; and that we all are of the same 
accord. Volunteering is more than a 
9-5 job, and NATCAP’s Board does 
not run the chapter, its members do. 
NATCAP can only be as successful 
as our members’ involvement. This 
board is committed to ensuring that 
members’ voices are heard and that 
committee liaisons are accountable 
to their committee members. 
Are you up for the challenge?

To get more information on how to 
become involved on a committee, 
please email the respective 
board liaison at the addresses 
listed on the following page.

www.sgmpnatcap.org


17 www.sgmpnatcap.org

FORMER NATCAP TREASURER’S STATE OF THE 
CHAPTER REPORT FOR FY 2012–2013
By Bernard Howe, NATCAP Second Vice President and Former Treasurer

Over the past four years, as a three-
term SGMP NATCAP Treasurer, 
I have had the highest respect 
for our members, NATCAP’s 
Board of Directors, and SGMP 
Headquarters. Learning is growing, 
and with a strong support system 
I can walk away with my head 
held high because of my growth 
and the experience gained.

I now pass the torch to our new 
treasurer, Chris McLaughlin, CGMP, 
who will do an amazing job. But 
before I bid my farewells, I would like 
to leave you with an overview on how 
we ended the 2012–2013 fiscal year.

• Our chapter’s projected income 
for FY 2012–2013 was $152,200.00.

• Our chapter’s projected expenses 
for FY 2012–2013 were $147,659.59.

Our first NATCAP Expo and reverse 
tradeshow held in October 2012 
generated total revenue of $76,880.00 
against a budget of $34,500.00, 

which is 222.84 percent more than 
the total amount budgeted. Many 
thanks to all our members for making 
the first Expo a huge success!

FY 2012–2013 began July 1, 2012, and 
ended June 30, 2013. In July 2012, we 
started the year in good standing 
with positive cash flow of $36,716.75. 
We ended June 2013 with positive 
cash flow of $30,426.26. I have said it 
before and will continue to say it—
we continue to hold a little reserve 
cash toward a rainy day, which is very 
important in today’s economy as we 
face budget cuts and sequestration.

As the largest SGMP chapter with 
700 plus members, our budget also 
continues to be one of SGMP largest. 
With continued support from our 
planners and suppliers, let’s be all 
we can be and do all we can do to 
exceed future expectations and 
achieve our financial requirements as 
a chapter—because—we are brilliant!

Communications Committee: 
Sherry Tiggett, CMP, NATCAP First 
Vice President 
communications@sgmpnatcap.org

Community Outreach Committee: 
Karen Staples, CGMP, NATCAP 
Director  
outreach@sgmpnatcap.org

Membership Committee: 
Bernard Howe, NATCAP Second Vice 
President 
membership@sgmpnatcap.org

Nominations & Elections Committee: 
Quinn Bruster, CGMP, NATCAP 
Immediate Past President 
elections@sgmpnatcap.org

Programs Committee: 
Erika Noyes, CGMP, CMP, CGSP, 
NATCAP Director 
programs@sgmpnatcap.org

Special Events Committee: 
Noble Jenkins, CGMP, CMP NATCAP 
Director 
specialevents@sgmpnatcap.org

2013-2015 Board Committee Liaisons

www.sgmpnatcap.org
mailto:communications@sgmpnatcap.org
mailto:outreach@sgmpnatcap.org
mailto:membership@sgmpnatcap.org
mailto:elections@sgmpnatcap.org
mailto:programs@sgmpnatcap.org
mailto:specialevents@sgmpnatcap.org
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A NEW YEAR WITH A NEW CHALLENGE: 
TWO SIDES OF GOVERNMENT BUSINESS
By Ted Miller, CHME, CHSP, CGTP, CGMP, Starwood Hotels and Resorts

Members of SGMP are 
accustomed to challenges, 
and with each year it seems 
we have new rules. So, 
what are we facing for FY 
2014? Let’s look at how 
two sides of government 
business will cope with it.

On the planner side, there are new 
reporting guidelines that may cause 
changes in the size of conferences 
and in how they will be perceived 
by those reviewing them. It is 
extremely important to understand 
the following: why a conference is 
needed, its learning objectives, and 
the ability to measure the event’s 
effectiveness at a later date. You 
also need to be ready for follow-up 
sessions, in many cases, depending 
on the results of the previous training 
and how they affected your goals.

When preparing the RFP, make sure 
you emphasize the changes in your 
requirements from previous years 
and any new restrictions. Many times, 
the best way to get the responses 
you require is to design a response 
form listing specific items you need 
for each day of your conference. 
Make a point to request reduced 
pricing based on using the same 
equipment each day where minimal 
labor is required to maintain your 
setup. These completed forms can 
be useful when comparing actual 
costs to estimated costs. This kind 
of itemization further shows how 
costs were calculated and how you 
managed the expenses incurred. 

Never be afraid to ask your supplier 
for help designing the form. You may 
need several versions based on the 
type of conferences you’re planning.

Be specific about the time it will 
take for all offers to be evaluated 
and factor in the multiple levels of 
approval that may be required. Make 
those who are involved in approving 
the conference aware of the decision 
deadline, after which they risk 

losing the space to another group.

On the supplier community, 
be prepared to produce further 
documentation for a planner on 
events that they book with you. 
The post-accounting is now much 
more rigorous and detailed records 
of proposals, contracts, and post-
event billings will be essential.

When submitting your proposal, ask 

Christian Carollo/Shutterstock
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G R O U P S  &  M E E T I N G S

Start the conversation at 757.345.7123 
or williamsburgsalesteam@greatwolf.com.    
greatwolf.com/meetings 
549 East Rochambeau Drive • Williamsburg, VA 23188

Our only success is yours.
At Great Wolf Lodge® and Conference Center, you’ll always 
find competitive room rates, full-service catering options, 
and configurable meeting space with integrated audio visual 
solutions.  
 
But our true difference is that with us, you’ll partner with 
a team that will collaborate with you on every detail.  A team 
fully vested in the complete success of your meeting or event.

• Conveniently located off I-64, just minutes from historic 
 Colonial Williamsburg
• 8,622 sq. ft. of flexible meeting space
• Five separate and configurable meeting rooms  
• Full-service catering options 
• 405 spacious guest suites

how the conference location will 
be determined and what pricing 
advantages should be offered to 
earn the business. While friendship 
and good relations are important, 
you must always assume that 
your first offer is your final offer. 
In today’s business climate, the 
opportunity to further negotiate 
an offer usually only happens 
when the RFP has been modified 
because of new requirements.

One thing you need to make clear is 
the option date on which your offer 
will be withdrawn. Many decision-
makers are not aware of all the 
pre-work required, not only by the 
planner and the convention services 

manager, but also by the traveler.

A final thought for all. Business is 
projected to be on the upswing in 
2014 for the hospitality community, 
so there will be fewer available dates 
120 days out or closer for events. As 
a planner, you want to survey some 
of your most frequent venues for 
available space. For suppliers, advise 
your most frequent clients of your 
open dates from 90 to 180 days out. 

Make a point in your communications 
to advise when there are no 
rooms available for government 
travelers. Frequent mutual 
communication is going to be 
essential during the next 24 months.

www.sgmpnatcap.org
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Congratulations
 to the 

2013 NATCAP 
Honors and 

Awards
Recipients 

Planner of the Year 
Elizabeth Perrin 

Supplier of the Year
Kerry Haviland

Member’s Choice Winner 
Dori Laack , CGMP

Partnership Award Winners
Visit Tampa Bay

iCohere

President’s Award Winners 
Rhonda Wise, CGMP 

Cynthia M. Grant, CMP 
Chris Cecil, CMP

NATCAP Members at the 2013 Honors and 
Awards Banquet held June 6, 2013 at the 
L’Enfant Plaza Hotel. To view more photos 
from the event visit the NATCAP Facebook 
page at Facebook/SGMP-NATCAP . 
(Photos courtesy of Chuck Fazio)
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This year’s Honors and Awards Banquet on June 6, 2013, was awash in 
white, from the outfits adorned by the guests to the couches provided by 
Showtime Events, the table centerpieces designed by DBI Events, and even 
the desserts. As our members arrived at the L’Enfant Plaza Hotel, it was clear 
they were ready to celebrate and have a good time. The weather was just 
right, with the exception of brief showers during some of the committee 
photos. But not even that could put a damper on the night. Thanks to the 
quick thinking of photographer Chuck Fazio, who was determined to have 
the photos outside to take advantage of the natural light, we found the one 
spot on the patio that allowed us to take beautiful, dry photos. Speaking of 
photos, the photo booth was a big hit. People paraded in and out, deciding 
what props they wanted to use and who they wanted to be. BoothLove, MD 
was there to capture the hilarious moments and creativity of our members.

The cocktail hour came to an end and we entered the ballroom, where 
Miami chic and DC sophistication met. The chic was represented in the 
decor and the electric blue lights courtesy of Showtime Lighting; the 
guests provided the sophistication. DJ Chuck Money introduced outgoing 
NATCAP President Quinn Bruster, CGMP, who made an entrance that won’t 
soon be forgotten, and the Honors and Awards Banquet was officially 
underway. The presenters seemed to enjoy dancing their way across the 
floor to the stage to introduce the winners. Congratulations to Elizabeth 
Perrin (Planner of the Year); Kerry Haviland (Supplier of the Year); Dori 
Laack, CGMP (Member’s Choice); Visit Tampa Bay and iCohere (Partnership 
Award); Rhonda Wise, CGMP; Cynthia M. Grant, CMP; and Chris Cecil, CMP 
(President’s Award). Your commitment and dedication to the chapter is 
exemplary and inspires us to find ways to be winners in our own right.

Thank you to our opal and pearl table sponsors: Sheraton Reston; 
Gaylord Hotels; iCohere; PSAV; Hyatt; DoubleTree Crystal City; Marriott 
International; Carlson Rezidor; NATCAP 2011–2013 President Quinn Bruster; 
New York CVB; and Travel Portland. Your generosity and continued 
support during these challenging economic times are appreciated.

To Pat Edwards and the students from the Marshall Hospitality School, thank 
you for assisting throughout the night. You greeted our guests, staffed the 
registration table, and filled in wherever you were needed. It was a pleasure 
to watch the next generation of hospitality professionals in action.

NATCAP 2013 HONORS AND 
AWARDS BANQUET RECAP
By Starvel Drake, Co-chair, NATCAP 2013 Honors and Awards Banquet

The Special Events Committee did 
an amazing job. You handled the 
tasks and tended to the details 
that led to the success of this 
event. Thank you for your sacrifice 
of time and energy. 

This year’s committee included:
Renee Atkins, CGMP
Ruthie Browning, CMP 
Quinn Bruster, CGMP
Judith Davis, CGMP
Shirley Del Carpio, CGMP 
Tecumseh Deloney, CGMP, CMP 
Erin Furnia
Veroniqueca James, CGMP
Noble Jenkins, CGMP, CMP 
Dori Laack, CGMP
Christina Moore
Jacque Pitts, CGMP 
Carlos Salas
Adja Toure
Monica Washington, CGMP
Tasha Williams 

Great leaders are easy to follow. 
To Margaret Grant, the committee 
Board Liaison, thank you for your 
leadership and guidance.

www.sgmpnatcap.org
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ICOHERE—A TRUSTED NAME IN GOVERNMENT VIRTUAL 
MEETINGS AND PROFESSIONAL DEVELOPMENT

iCohere is a GSA certified small 
business offering a full suite of 
integrated products and services 
to support government virtual 
meetings and trainings of all 
sizes. From webinars and hybrid 
meetings, to pure virtual meetings 
and conferences, iCohere’s virtual 
meeting system connects your 
attendees anytime, anywhere, 
within your budget (or less).

We understand that designing and 
implementing virtual meetings, 
hybrid conferences, and professional 
training is complex—there are 
many elements to coordinate and 
sophisticated systems to manage. 
With 14 years of experience iCohere 
is ready with the technology, 
experience, infrastructure, staff, 
and GSA preapproved products 
and services you need, and has 
been the go-to company for 
virtual support to agencies such 
as The Library of Congress and 
the National Institute for Health.

Capabilities and Services: Proud 
to be the recipient of the prestigious 
NATCAP Partnership Award for 
2012-2013, our virtual conference 
methodology has helped turn the 
entire planet into a customizable 
virtual venue. Tailored to meet 

a broad range of learning and 
collaboration needs for government 
agencies, iCohere’s solution provides:

• Interactive presentations

• Live text & video chat

• Section 508 accessibility 

• Mobile device support

• On GSA schedule

• Live on-site webcasting

• Discussion boards

• Social media integration

• Assessments & certificates

• Custom site branding

• Registration & payments

• Project management

• Detailed reports & analysis

Please visit www.iCohere.com for 
more information.

Gov Meetings Go Virtual On-line 
Training Course: In addition to our 
suite of virtual technology offerings, 
iCohere is also passionate about 
educating agency professionals 
and meeting planners about 
how to produce virtual events 
and chose the right vendor to 
satisfy their agency needs. 

In our six-week online course, 
“Gov Meetings Go Virtual,” offered 
quarterly, government agency 
meeting professionals learn the 
basics about how to produce 
Webinars and virtual conferences. 

Attendees earn their Government 
Virtual Events Producer™(GVEP) 
certificate as wells as CAE hours, 
and become part of a dynamic 
learning community dedicated to 
professional government virtual 
meetings as they learn to:

• Understand the concepts and 
terms of virtual meetings.

• Make the business case 
for implementing hybrid 
and virtual meetings.

• Select the virtual software system 
that is best for their organization.

• Form a project team and train 
them on best practices.

• Produce highly effective webinars 
or hybrid and virtual meetings.

• Evaluate the ROI of virtual 
meetings for training, 
communications and 
collaboration.

Although iCohere is a virtual 
events software vendor and we 
strive to expand our government 
business, we also maintain a firewall 
between our educational and 
promotional programs. Participants 
find our course material valuable 
regardless of what software vendor 
they use for virtual events. 

To learn more visit 
www.GovMeetingsGoVirtual.com. 
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