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Dear NATCAP Members, 
 
In October, I served on a panel that discussed the ethics of conducting government 
meetings. The panel discussed many things that affect government meeting planners 
and vendors. During the conversation, a colleague asked me, “How will I remember 
this information?” It’s very important that we all continue to educate ourselves with 
regard to our professions. Senior management is not familiar with meeting rules from 
the FTR or congressional laws. It is our job to educate them and ourselves so we can 
meet the missions of our agencies. 
The mission of SGMP is to enhance the knowledge and expertise of government meet-
ing professionals. As your president, it’s my job to make sure you have the tools and 
resources to assist with your job. These tools also will educate your senior manage-
ment as well as provide you with the clear understanding for why you joined SGMP. 
Now that the election and inauguration are over, it’s a waiting game to see what’s go-
ing to happen to the meeting industry and how it will affect your job. First off, let’s 
remind everyone of the facts of the meeting industry’s economic impact in the United 
States: 
 

1.7 million direct and 4.6 million additional indirect jobs 
1.8 million meetings and events annually 
205 million delegates, exhibits, organizers, and staff attend meetings and events 

annually 
$907 billion total economic output  
$271 billion federal tax revenue  
$46 billion state and local tax revenue (www.smartmeetings.com) 

 
Now that we have the facts let’s start talking about a couple of things that you need to 
factor in for the next couple of months or down the pike. 

 The Federal Procurement Data System (FPDS) has stated that the federal agencies 
are on track to spend $228 million on hotels this year, 20 percent less than in 
2011 and 26 percent less than in 2012. www.fpds.gov 

 
The Federal Trade Commission (FTC) in November 2012 sent a letter to operators 

of 22 hotels stating that an investigation “found that in at least some in-
stances mandatory resort fees are not included in the reservation rate quoted 
to consumers,” and that “these practices may violate the law by misrepresent-
ing the price consumers can expect to pay for their hotel rooms.” 
www.meetingfocus.com 

 
Federal Travel Regulations, Chapter 301-74 Conference Planning http://

www.gsa.gov/portal/ext/public/site/FTR/file/Chapter301p074.html/
category/21868/ 

 
These are just some of the tools that can provide you with some assistance at your 

next meeting with senior management or for your staff. You can learn more about 

these topics and more every third Wednesday by registering for an upcoming NAT-

CAP meeting at www.sgmpnatcap.org. 

      Quinn Bruster, CGMP  
      2011-13 NATCAP President 
      president@sgmpnatcap.org 
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Membership Updates 
 

 

 

NATCAP by the Numbers: 
59.6% Ratio 
844 Total Members 

NATCAP Buddy Program: 
New members are the life blood of any organization and the best way to keep NATCAP moving for-
ward is to make sure they get involved.  That is where the Buddy Program comes into play.  Joining a 
new organization can be intimidating, especially one as large as ours, but the Buddy Program is de-
signed to help welcome our new members into the NATCAP family. 
 
Do you want to mentor a new member?  If so, the Buddy Program is your answer!  It’s a great way to 
help  
NATCAP’s members see the return on their investment of joining the chapter.   
 
Email membership@sgmpnatcap.org for information on NATCAP’s Buddy Program, and help us make 
a  
difference. 

Sherrita Barkley Shannon Beasley Taitt MaryLee Blackwood 

A.J Bownas Evangeline Campbell Laura Campbell 

Lynn Chesebrough David Fattahian Tahirah Finley-Pringle 

Cheryl Gordon Patt Hall Deana Hentrich 

Mildred Hernandez Tristan Hicks JoAnne Hunsicker 

Sara Kennedy Rachael Kitchens Angela Meadows 

Giavonna Morgan Natalie Ortiz-Ramos Sarah Patton Carrington 

Lindsay Peters Jacque Pitts Emily Prouty 

Renard Roots Patti Sherbondy Sonia Smith 

Michelle Watson Charles Wiemers Robbin Wiggs 

Welcome our New Members  

mailto:membership@sgmpnatcap.org
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NATCAP Calendar of Events 
 

FEBRUARY 20, 2013 
Contracting with a Third Party:  “The Who, Why and What to Watch” 
Please join us for NATCAP’s monthly program on February 20, 2013 which will feature a breakfast at 
the Sheraton Silver Spring covering the topic of Contracting with a Third Party:  “The Who, Why and 
What to Watch.” This program will give an overview of why third parties have become partners of  
government planners and also the areas of concern in terms of being in compliance with government 
contracting rules. There is a nominal fee of $12 for this program.  Registration will begin at 7:30am with 
program at 8am. 
 
March 20, 2013 
Technology for the Government Meeting Planner:  “Tips & Tricks for Webcasting, Hybrid and Virtual 
Meetings.” 
Please join us for NATCAP’s monthly program on March 20, 2013 at the U.S. Patent & Trade Office  
located in Alexandria which will feature a lunch and cover the topic Technology for the Government 
Meeting Planner:  “Tips & Tricks for Webcasting, Hybrid and Virtual Meetings.”  Join us to learn the  
latest in technology trends that you may be able to incorporate into your current programs.  There is a 
nominal cost of $18 for this program.  March’s program is generously sponsored by the Alexandria 
Convention & Visitor’s Association.  Registration will begin at 1pm with program at 1:30pm. 
 

April 17, 2013 
Contract Clauses Every Government Meeting Planner Should Know 
Course Outline:  An attorney with years of experience working with government contracts and a  
seasoned government meeting planner will lead the presentation and outline contract clauses that 
present confusion or concern in government meeting contracts. Venue:   Hampton Inn & Suites,  
Alexandria 
 
 
 
 
 
 

 
Board Meetings for 2013 
Board meetings are open for members to attend.  If you would like to attend please notify the board at 
president@sgmpnatcap.org so we may plan for your arrival. 
 
o   February 12, 2013- Renaissance DC, Washington DC  
o   March 12, 2013-  Holiday Inn Express & Suites  Alexandria, Alexandria, VA 
o   April 9, 2013-  Springhill Suites Alexandria, Alexandria, VA  
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Rise and Become a Leader 
 

 
As far back as I can remember, I was involved in some type of leadership role. If I go all the 
way back to high school, it was being the student body president. In college, I was a national 
vice president of a college business fraternity; also I served as the social chairman in my  
college fraternity. As I progressed in life, or rather my career, I continued to look for leadership 
roles in volunteer organizations. I assumed that it would be good practice for when I became a  
manager or director. With every role I learned the good, the bad, and the ugly of being in 
charge. I learned that there were problems with every organization and that everyone had an 
opinion. I learned that people will place blame and cause problems, and most importantly, I 
learned that no matter what, I was responsible for not just the successes but also the failures 
of my team, even if I was not the person at fault. 
 
At this point you are either shaking your head in agreement or telling yourself you never want 
to be in charge. Well, I hope I can share with you some things that have helped me along the 
way, that can get you motivated and moving along, or improve your situation. I learned from 
observations and situations through the years that taking a slower approach helps you to rise 
above everything else. 
 
Everything? Yes, everything. You first have to understand that there was someone before you 
and there will be someone after you. And you must also realize that you are not without fault. 
Why does this matter? Well, it matters because everything you do brings about change, and 
change will more than likely offend someone. You may have the best intentions and feel like 
you are doing what is needed, but you need to understand your past before you can build on 
your future. 
 
So before you take over, take notes. Listen to the people you are working with. Find out what 
has been done before you and what worked. Learn who you are working with and find out 
what people are good at doing. Find their strengths and build on those abilities. Include peo-
ple in conversations and decisions. If not, you may find you have become dictator of a team of 
one. Engage people, let them get involved. Provide opportunities to learn and grow from 
working with you. Be supportive. You don’t have to be a cheerleader, but be a positive  
influence.  
 
People work better when encouraged in a positive environment. Just remember sharing the 
work helps others to grow so someday they can take your place, which also allows you to grow 
and go further. There is definitely no reason to be a work hog. Some people think it brings 
them attention, or builds security, but it really weighs them down. People are stopped from 
moving forward because they are being held down by the information they won’t let go. 
 

By Sean Wilkerson, CGMP , NATCAP First Vice President 



Leaders can starve and tear down the people they lead faster than they can build them up. It is 
easy to do when you create a negative environment and allow for situations to spiral into 
problems, instead of dealing with the issue directly. Do not avoid or mock the situation. Peo-
ple will quickly become frustrated, and lash out at the leadership and the group they belong to 
and walk away angry if not destroy the group from within. Then you are left with picking up 
the pieces and starting over, only to realize that you should have dealt with challenges directly 
and never in front of your peers. 
 
Always set the tone for your meetings and establish a proper environment for discussion. A 
team follows the tone set by their leader. If a leader is unable to properly interact or manage 
relationships or personal feelings, it can lead to confrontation. If this happens in front of a 
team it can become chaotic and leaders can lose credibility with their peers on the team. So, 
my advice is to take these few examples and learn from them. Rise above the problems by be-
ing able to manage relationships effectively. Set a positive example and avoid gossip. Give eve-
ryone respect and be the leader you want to have lead you. 
 

Rise and Become a Leader—continued 
 By Sean Wilkerson, CGMP , NATCAP First Vice President 



2013 National Education Conference  & Expo 

Welcome to the 2013 National Education Conference & Expo (2013 NEC) information 
and registration website. We are excited to have the Rosen Shingle Creek in  
Orlando, FL as hosts for the 2013 NEC on May 22-24, 2013. 

To the left of this page you will find navigation tabs that will direct you to various  
information you will need for the 2013 NEC. Please read all of the information in  
order to ensure that you have the best access to education, resources, and networking. 

We anticipate another great conference in Orlando, FL and have made some changes to 
our agenda and scheduling based on your feedback. We look forward to educating over 
900 government professionals. 

5 Ways to Make Your New Year’s Resolution Stick in the Meeting Industry 
 
Preparing for the New Year is pretty challenging in the meeting industry. Here are some steps in the 
meeting industry. 
 

Step 1 – Join a local organization (SGMP) 
Step: 2 - Join a committee 
Step 3 -  Attend monthly meetings 
Step 4 – Write newsletter Articles 
Step 5: - Network and Network 
 

The meaning word of “resolution” means a resolve or determination to make a firm resolution to do 
something. For me it brings it to mind to set your goals and get work if you want to work for you, until 
end of the year.  When setting your goals for 2013, make a list of all you want to accomplish in 2013 
such as career, personal & financial goals. Once you complete your goals reward yourself. You never 
know 2013 will be the best year ever. Happy New Year! 

5 Ways to Make Your New Year’s Resolution Stick 
 By Veroniqueca James, CGMP, CHSP ARAMARK at L. William Seidman Training Center 

http://www.rosenshinglecreek.com/


 

SGMP headquarters has moved into new office space in time to begin the new year. An official wel-

coming for members and honored guests was held in December 2012. Rob Bergeron, CGMP, Acting 

Executive Director, along with his staff and hospitality members of the Alexandria Convention & 

Visitors Association, shared the holiday spirit as they opened the new doors for visitors’ inspections 

and a holiday celebration. 

 

The new headquarters is located on the second floor of 908 King Street, Suite 200. Features include 

eight offices, a board room, a full kitchen, and an outdoor patio. Another feature is the inclusion of a 

620 square foot training center. 

 

SGMP HQ is still located in the historic Firehouse Square area of Alexandria, Virginia. (The Friend-

ship Firehouse, as seen through south-facing windows, was established in 1774 as the city’s first fire 

company.) The office building holds a rooftop statue known as the "Spirit of Progress"—an appropri-

ate symbol as SGMP completes nearly 31 years of professional association activities. 

 

The training center development includes new educational initiatives. The staff will be offering ad-

vanced and beginning courses, with durations from an hour to multiple days. The CGMP certification 

course and exam will be offered on a regular basis. To help support these course offerings, the na-

tional board and headquarters staff are developing an adjunct faculty of government meetings subject 

matter experts and instructors. As developments are implemented, information will be provided via 

email messages, chapter newsletters, and on the Web site, www.sgmp.org. 

 

A few photos accompanying this article, including several of the Mayor of Alexan-

dria, William D. “Bill” Euille, show the great space and abundance of windows to 

light the workday. 

 

Staff members and visitors were in a happy holiday mood at the grand opening re-

ception, as if a new present had been opened. As are you, I am looking forward to 

many exciting changes in 2013. 

SGMP New National Headquarters Offices Now Officially Open 
 By Don Webb MBA  
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Sitting on my desk is my company’s RFI response to a government agency for converting their upcoming 1,500 atten-
dee annual meeting into a 100% online/virtual format. Meanwhile, in the Washington Post, there are more high-level 
resignations for conference over-expenditures, and reports that “now-looming spending reductions [are] set to hit the 
Pentagon as well as most domestic programs.” Are these things connected? What does all this mean to YOU? How can 
you get prepared to take advantage of the sea change moving government meetings online? The first step is to get 
educated! Here are 5 questions & answers to get you started. 
 
1. What is a virtual conference? 
A virtual conference is an internet-based event, usually several days long, that implements a conference-like experi-
ence (presentations, networking, discussions) for online participants using a secure, cloud-hosted web site. Virtual con-
ferences commonly include live, interactive, and facilitated online plenary & breakout sessions; social media network-
ing tools; online discussions; and a virtual tradeshow with sponsors and advertisements.  
 
2. What is the difference between a webinar and a virtual conference? 
Both formats are valuable, it all depends on your objectives. Think of webinars as conference sessions. Is a conference 
just a set of sessions? Of course not, a conference includes publications, a tradeshow, places to mingle with peers, and 
opportunities to meet new colleagues. It’s the same with a virtual conference – it creates online settings for profes-
sional learning in which attendee experience interactive presentations, socialize, and share insights during, in between, 
before and after each presentation, workshop, and breakout session.  
 
3. What is the difference between a “hybrid” and “100% virtual” conferences? 
A hybrid conference extends a physical conference for access to online participants over the Internet (or a secure net-
work if required). A 100% virtual conference has no physical meeting location -- all components of the conference, in-
cluding all the presentations and tradeshow, are entirely 
online.   
 
4. What are the costs involved with a virtual confer-
ence? 
A recent analysis that compared a 3-day, 250-person 
physical conference to a 1-week virtual conference 
shows that “direct” meeting expenses are equivalent; 
but when one bundles in room charges, per-diem ex-
penses, and air travel virtual alternatives cost 57% less 
than physical meetings -- $295 per participant for virtual 
attendees versus $680 for those attending the physical 
meeting. 
 
5. What are the main reasons to consider a virtual con-
ference? 
The first reason is to launch a new conference. Agencies 
will find it almost impossible to get approval for a new, 
large in-person conference this year. But a 100% virtual 
conference, or smaller meeting extended virtually, may 
have a better chance of approval. Second, if you find 
yourself struggling to pull your physical meeting to-
gether, you can quickly and efficiently switch to a virtual 
format to significantly reduce costs. Third, if you already 
have recordings and materials from a physical confer-
ence or program series, you can reach a much wider au-
dience by repurposing those materials into a virtual con-
ference event. Budget and approval constraints for 
physical meetings and conferences needn’t interrupt the 
professional learning objectives of your meeting – if you 
go virtual. 

Why Going Virtual Makes Sense For Your Next Conference! 
By Lance A. Simon, CGMP 



Share Your Experience – Be a Buddy  
 By Claire Marble, Conference Direct 
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The SGMP Buddy program is in full swing again this year and we need you!  The Buddy Program was 
designed to help new members feel welcome within the chapter.  We’ve all had the experience of 
walking into our first meeting – a little bit nervous, not sure if we are going to know anyone.  In an 
effort to help our new members become involved and avoid that uncomfortable moment, the  
Membership Committee introduced the Buddy Program.  New Members are paired with a “Mentor” 
Buddy.  The mentor buddy reaches out to the new member, offers to answer any questions,  
encourages the new member to attend an upcoming event and plans to meet with them at that 
event. 
 
This is a wonderful way for existing members to help new members become involved and get the 
most out of their SGMP membership.   We are encouraging existing members to volunteer to be a 
mentor buddy to a new member.  This is a great and very easy way to get more involved with SGMP 
and to get more out of your own membership experience. 
 
If you are looking for even more incentive to become involved, mentor buddies are eligible to receive 
points toward the Supplier of the Year or Planner of the Year Awards.   The Board is also planning to 
begin offering credit and points toward scholarship applications for active participation in the Buddy 
Program. 
 
If you are currently a mentor buddy and you have 
reached out to your new buddy two or three times 
and have not heard back, please let us know.  We 
will contact your buddy and let them know that we 
are going to reassign you and see if they still wish 
to be paired with a buddy. 
 
So, expand your network, share your knowledge 
and experience with a new member and sign up to 
be a buddy today!  You can become a buddy by 
reaching out to any member of the buddy  
committee – Remella  Lewis – 
remella.lewis@starwoodhotels.com ,  
Velvenia Minor  - velvenia.minor@orise.orau.gov   
or Claire Marble – 
Claire.marble@conferencedirect.com.   If you are a 
new member and you have not connected with 
your buddy yet, please reach out to us and let us 
know so we can get you in touch. 

mailto:remella.lewis@starwoodhotels.com
mailto:velvenia.minor@orise.orau.gov
mailto:Claire.marble@conferencedirect.com


 

Annual Holiday Celebration and Silent Auction another NATCAP Success 

  By Starvel Drake, US Treasury 

The saying, “Time flies when you’re having fun,” is not just a cliché—it became a reality for 
me at the 2012 Holiday Celebration and Silent Auction. Last month’s event was hosted in 
Alexandria’s historic district at the Holiday Inn Hotel and Suites with a beautifully decorated 
Christmas tree, oversized ornaments, and a fabulous line of auction items, including hotel 
stays and tickets to various events. I remember wondering where the time went. It seemed 
like only yesterday that I was working my first silent auction in 2011. 
 
As the committee arrived and cataloged the auction items, I saw several things I wanted to 
give, or even receive for that matter, as gifts. The tickets to the ICE winter holiday attraction 
would be a great way to spend some quality time with the family, while the New Year’s Eve 
party package would be a great way to unwind with your closest friends. The bidding wars 
that ensued over the baked goods prepared by our board members made me wonder if we 
should have a bake-off in the near future. I volunteer in advance to be a judge. 
 
The food was one of the highlights of my evening. I visited each station. I sampled the Asian 
dishes, created my own pasta dish, and visited the shrimp and grits station three times. If 
you didn’t get a chance to taste the shrimp and grits, you missed a treat. 
 
The proceeds from this event fund our community outreach project and provide scholar-
ships to the annual education conference. This year we raised more than $8,000 to assist 
deserving individuals in need and to further develop the skills of our NATCAP members. 
Thanks to all of the members who donated items, and thanks to everyone who purchased an 
item from the silent auction. The event was a success because everyone worked together. 
 
As a fairly new member of the chapter and the Special Events Committee, I have thoroughly 
enjoyed my experiences thus far. The next silent auction will be here before you know it. So 
that the next event can be bigger and better, the committee would appreciate your feed-
back. Please share your thoughts about how we can improve your experience by emailing 
them to us at specialevents@sgmpnatcap.org. 

Thank You NATCAP Sponsors 
 

Gold 
 
 
Silver 
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SGMP National Capital Chapter 
P.O. Box 2486 
Washington, DC 20013 
www.sgmpnatcap.org 
 
National Headquarters 
www.sgmp.org 

NATCAP Chapter Information 

NATCAP Board 2011-13 
President 
Quinn Bruster, CGMP  
Manager of Special Events Scheduling 
National Archives  
president@sgmpnatcap.org 

First Vice-President 
Sean Wilkerson, CGMP 

International Program Analyst 
Dept. of Commerce, 
Patent & Trademark Office 
Global Intellectual Property Academy  

Second Vice-President 
Brian Chung, CGMP  
National Sales Manager 
Chicago Convention &  
Tourism Bureau  
membership@sgmpnatcap.org  

Secretary 
Ruthie Browning, CGMP, CMP  
Director, Conference Services  
The MayaTech Corporation 
secretary@sgmpnatcap.org 

Treasurer 
Bernard C. Howe  
Senior Sales Manager 
Hilton Washington DC /  
Gaithersburg 
 treasurer@sgmpnatcap.org 

Government Planner Director 
Margaret Grant 
Program Assistant 
Department of Homeland Security  
specialevents@sgmpnatcap.org  

Director at Large 
Renita Street, CGMP   
Meeting Associate 
Zero to Three  
outreach@sgmpnatcap.org  

Supplier Director 
Christine Cecil, CMP 

Director of Regional Sales 
Gaylord National Resort and  
Convention Center 
programs@sgmpnatcap.org  

http://www.sgmpnatcap.org
http://www.sgmp.org
mailto:president@sgmpnatcap.org
mailto:membership@sgmpnatcap.org
mailto:secretary@sgmpnatcap.org
mailto:treasurer@sgmp.natcap.org
mailto:specialevents@sgmpnatcap.org
mailto:outreach@sgmpnatcap.org
mailto:programs@sgmpnatcap.org
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Silent Auction Photos 
  By Chuck Fazio 
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New Year’s Resolutions—Fact Fear or Myth 
When this topic comes up many people cringe, laugh out loud, or quickly try and change the subject. The 
biggest challenge in making a New Year’s resolution is making one that you can actually achieve. Here are 
few ideas on how to make the process less painful and give you the opportunity to succeed. 
 
First, when you chose the goal, it must contain a plan that allows you to accomplish it over time. The best 
way to imagine this is looking at a staircase. You are at the bottom and you want to go to the top. The 
easiest way is to take one step at a time until you reach the top. While many of us may dream of being 
able to jump all the way to the top in one motion, the chances of it happening are rather slim. 
 
If your goal is to get into better physical shape, a rational plan that can help you is not to run out and join 
a health club; that might be further down in the plan. Start by looking at your daily commute to the office. 
Rather than take the bus or train to the stop right in front of your building, start by getting off two blocks 
early. Now that may not seem like a lot, but two full blocks in the city is about an eighth of a mile. When 
you are ready, add more blocks and more distance as you feel comfortable. 
 
If your goal is to become more computer literate, start by learning the icons on the top of either an Excel 
spreadsheet or in Word. Each of the icons represents a command and as you learn what each of them 
does, you will be surprised how logical the programs are and can start to use them. Start by learning how 
to change font sizes and then move to either cutting and pasting or copying blocks of information. Once 
you begin to understand the basic commands of the program, you are ready to use the help section. This 
has areas where you can either type in a question or look at a list of topics. The help section helps you 
identify the command you are searching for or lets you read a frequently asked question to find the infor-
mation you need. 
 
Now comes the hardest resolution we all try to tackle: weight loss. There are two ways to change your 
looks and you need to recognize that realistically, it will be a process that takes time and commitment. 
Diet is always the first thing that comes to mind on how you are going to drop those pounds, but it is not 
always the solution. Your appearance will change first when you exercise on a regular basis. If you remem-
ber what is written above, you can start the process by doing nothing more than slowly increasing the 
amount that you walk each day. You can add one more thing during the day and that is to use the “one up 
and two down” method rather than taking the elevator. That is, walk one flight of steps up in your build-
ing and two flights down. Once you start and maintain an exercise plan, you will see that you are losing 
weight and toning your muscles. 
 
Let’s move to that dreaded task of promising that you will not only clean out your closet, but your vow 
that it will never again look like an earthquake hit it. The simplest way to deal with your closet is to sepa-
rate the clothes you have by season. Many items hanging there could go into a drawer right away, such as 
shorts or short sleeve shirts. You also need to look at how many pairs of shoes you have and how often do 
you really wear them. A solution that I found works quite well is to add a narrow shelving unit with the 
shelves spaced just enough apart to fit a pair of shoes. Boots or other large style shoes can always go on 
the top shelf. The same area can also be used for gloves and scarves. 
 
The most difficult situation you will face with a New Year’s resolution is finding one that you can commit 
yourself to and see the benefit that will come from it. In each of the cases above, the objective can be 
quite daunting, but if you take the objective and break it down into manageable tasks, it is then possible 
to fulfill your resolution. 
 
If you have a New Year’s resolution you are considering and need a plan to accomplish it, contact us and 
our research staff can give you some options. Anything is possible if you are committed to the task. 
 

By Ted Miller, CHME, CHSP, Starwood Hotels and Resorts 
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“Certification Soup” Another Successful NATCAP Webinar 
 
Just before the holidays, on December 14th 2012, NATCAP sponsored an educational webinar program 
called “Certification Soup: CGMP to Z”. The program presented an overview of various certifications, 
along with information on how to earn your certification. Q&A time followed the presentation. 
The panel of experts was: 
 

Garland Preddy, CGMP -- SGMP’s National Education and Training Director; and 
Kate McCarthy, CMP -- Strategic Account Manager with Courtesy Associates. 
 

This presentation reviewed and discussed the following certifications: 
CGMP 
GMS 
CMP 
CMM 
CEM 
 

Ms. Preddy gave a comprehensive over of the Certified Government Meeting Professional (CGMP)  
certification program including class structure, course materials, re-certification requirements, bringing 
a CGMP class to your chapter, and overall benefits 
of the certification. Garland spoke about the costs 
for the CGMP course and the future of the CGMP 
course, including exciting news of the first-ever  
Training Facility at SGMP headquarters. She also 
discussed the chapter-based Government Meeting 
Specialist (GMS) certificate. 
 
Ms. McCarthy discussed the Certified Meeting  
Professional (CMP) certification, the Certified in 
Meeting Management (CMM) certification, and the 
Certified in Exhibition Management (CEM)  
certification,  including online resources for all of 
these excellent programs. 
 
After the presentations concluded there was a 
lively Q&A discussion time, with over a dozen  
questions and comments from NATCAP members, 
and responses by the presenters. 
 
An archive of this program is available through the 
NATCAP web site http://www.sgmpnatcap.org. 
Thanks to our sponsor iCohere for providing the 

webinar platform and production support for this  

program. Visit them at http://www.icohere.com. 

Webinar Recap 
By Sean Wilkerson, CGMP First Vice President 
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January Monthly Meeting Recap 
SGMP NATCAP held its January Monthly Meeting “Unclassified Meetings: A Guide to Government 
Facilities” on Wednesday, January 23, 2013 at the Hilton Alexandria Mark Center.    This highly-
anticipated and well-attended monthly meeting provided members with tools and information to 
find those elusive government venues.   
 
Why the emphasis on government venues?  As both moderator, Elizabeth Perrin, and panelist, Quinn 
Bruster, pointed out that one of the primary goals of government meeting planners is to locate and 
procure the best-value facility for his/her meeting.  Government venues should always be considered 
as part of that cost comparison process as government facilities often offer a lower cost alternative 
to hotels.   Conducting business and hosting conferences in space controlled by the Federal Govern-
ment is one way to reduce travel and related costs.   
 
Where can you find these government facilities?  The first panelist, Ms. Bruster, President of NATCAP 
and an advocate for networking within our own organization, told the audience to look around the 
room and work within the Association membership to learn more about government facilities.  Using 
herself as an example, Ms. Bruster provided tips for booking the National Archives.  
 
The next panelist, Dori Laack, representing Tampa Bay and Associates directed attendees to utilize 
Convention and Visitors Bureaus (CVBs).  Ms. Laack pointed out that CVBs are a meeting planner’s 
local connection to a destination.  CVB reps like Ms. Laack have the relationships with the govern-
ment venues within their destination.   In addition to connecting the government planner with the 
right point-of-contact at the government facility, CVB reps can also find hotels that will offer lodging 
at government per diem rates within a close proximity of those government facilities.   CVBs provide 
a value-add to the planner, saving them time during the site selection process.     
 
The third and final panelist was Ms. Pathina Fitzgerald from the US General Services Administration 
(GSA).  Ms. Fitzgerald is the program analyst leading the Federal Meetings Facilities database project 
for GSA.    This brand-new online database was created as a central location for sharing information 
about federal meeting facilities.  Each individual agency is responsible for providing and maintaining 
the data regarding that agency’s meeting facilities.  This is what meeting planners have been asking 
for!!! The elusive list!!!  You could sense the excitement in the room.  One attendee shared a positive 
example of how he had used the database to find a venue for a recent meeting.   Other attendees 
provided ideas for improving the database functionality.       
 
Ms. Fitzgerald explained that the database is only as good as the information available in it.  It must 
be kept current and it needs to be expanded.   Ms. Fitzgerald asked our attendees to help her im-
prove the data.    
 
Do you have meeting space in your federal building?  Are you allowed to share it with other federal 
agencies?   Contact Ms. Fitzgerald and request an agency log-in so you can populate the database 
with the details and specifications of your space.   
Where to go for more information? 
Federal Meetings Facilities Database 
http://fedmeetingspace.cfo.gov/  
Ms. Pathina Fitzgerald 
U.S. General Services Administration 
(202) 208-7042 
Email: pathina.fitzgerald@gsa.gov 
 
Find a CVB rep here:  www.cvbreps.com 

By Jesse Strauss CMP, CGMP, Strategic Analysis, Inc 

http://fedmeetingspace.cfo.gov/
http://www.cvbreps.com


January Monthly Meeting Photos 
Photos by Don Webb, MBA 
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NATCAP Says Farewell to Brian Chung 

The NATCAP Board would like to express our appreciation to Brian 
Chung and wish him all the best as he takes a new  

direction in moving to Korea to teach English. 
   

Your contributions to the organization have been  

appreciated and you will be greatly missed. 
 


