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Dear NATCAP Members, 
 
For the past couple of months, the NATCAP chapter has received many  

requests for us to explain how certain events are affecting the Government 
Meeting Industry or the Meeting Industry.  We have people wondering if 

SGMP will respond to actions or comments in the media or how can  
NATCAP address this matter so they can bring it to their supervisor.  When 
we receive these requests I reflect on the education provided to our  

members who attended the monthly meetings. Those courses have I 
ncluded, “Red, White, Black! Discussing the Government Blacklist,” “Plan and Think Before 

you Ink- Strategic Hotel Contract Negotiations,” “How to Host a Government Meeting in a 
Government Building or GSA Schedule– Round Table Discussion,”  “Muffingate – Ask the  
Experts” and “Educating your Boss/Client on what a Meeting Planner does.”   

 
Our members understand the role of NATCAP and that we are the ONLY nonprofit professional 

organization in the Washington DC Metro Area who provided resources to persons involved in 
planning government meetings and those individuals who supply services to government 
planners.  SGMP National President, Rob Coffman and SGMP Executive Director, Charles 

Sadler sent out a response to all our members in regards to the recent events. There is one 
statement from their response that I feel stands out. 

 
“For 30 years, SGMP has been the number one education resource for government planners 

and our supplier vendors seeking to do business with the government. Our role in this type of 
incident is to solidly stand behind our mission statement and advocate the importance of effi-
cient, cost-effective meetings and provide education and resources to the government em-

ployee responsible for planning travel, meetings & events. This one-time black eye for an 
agency that has a strong and committed culture to federal policies and ethics is a golden op-

portunity for each of us to continue outreach to all government agencies and acknowledge the 
importance of a professionally-trained meetings and events planner.” 
 

Educate yourself by attending our monthly meetings and the National Conference in New Or-
leans. Take advantage of the NATCAP Expo October 10-11, 2012.  Each month NATCAP pro-

vides our members the tools and resources needed in the government meeting industry.  
Benefit from your membership and take the steps to enhance your membership by attending 
monthly meetings and learn more about the challenges and solutions available.  

 
 

 
        Quinn Bruster, CGMP  
        2011-13 NATCAP President 

        president@sgmpnatcap.org 

President’s Column 

News & Views 
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2011-13 NATCAP Board 

President 
Quinn Bruster, CGMP  
Manager of Special Events Sched-
uling National Archives  

president@sgmpnatcap.org 

First Vice-President 

Sean Wilkerson, CGMP 

International Program Analyst 
Dept. of Commerce, 

Patent & Trademark Office 
Global Intellectual Property  
Academy  

communications@sgmpnatcap.org  

Second Vice-President 

Brian Chung, CGMP  
National Sales Manager 
Chicago Convention & Tourism 

Bureau  
membership@sgmpnatcap.org  

Secretary 
Ruthie Browning, CGMP, 
CMP  
Director, Conference Services  
The MayaTech Corporation 
secretary@sgmpnatcap.org 

Treasurer 

Bernard C. Howe  
Senior Sales Manager 
Hilton Washington DC /  

Gaithersburg 
 treasurer@sgmpnatcap.org 

Government Planner Director 
Margaret Grant 
Program Assistant 
Department of Homeland Security  

specialevents@sgmpnatcap.org  
 

Director at Large 
Renita Street, CGMP   
Meeting Associate 
Zero to Three  

outreach@sgmpnatcap.org  

Supplier Director 

Christine Cecil, CMP 

Director of Regional Sales 

Gaylord National Resort &    
Convention Center National 

Harbor 
programs@sgmpnatcap.org  
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Immediate Past President 

Cindy Barner, CGMP 

Meeting Manager 

RGFCC 
Supporting Office of Naval  

Research  
elections@sgmpnatcap.org  
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Society of Government Meeting Professionals  
30th SGMP National Education Conference & Expo  

2012 National Education Conference in New Orleans, LA 
  
The 2012 SGMP NEC will be held in New Orleans, LA, on May 16-19, 2012.  
This will be our 30th annual NEC — the biggest annual event in the government meetings industry — 

where government professionals from across the country come together for one-stop and nonstop 
education, resources and networking.  
 

If you would like information to help you plan and/or budget for your participation, go to the one-page 
NEC primer on the SGMP homepage  

http://www.sgmp.org/conference/primer.cfm 

http://www.sgmp.org/conference/primer.cfm


 

Secrets of a Traveling Saleswoman 
Stephanie M. Soper, CMP, Seattle’s Convention and Visitors Bureau 

“Secrets” is a featured column in the NATCAP News & Views contributed by Stephanie Soper.  

Please feel free to submit your travel tips and suggestions to ssoper@visitseattle.org. 

#1 Tool – Making the Most of Your Smartphone 

 

As frequent business travelers, we all know it is practically key to our survival in busi-
ness to make good use of our Smartphones or tablets on the road.  While not the earli-

est adopter of new technologies myself, I am frequently amazed at how underutilized 
our smartphones and tablets sometimes are, including my own.  When off the road, I 

find it imperative to set strict standards for myself so that my essential tools are as ef-
fective as I know how to make them.  Here are just a few of the standards I try to keep 

in place and how they help me tremendously on travel. 

 
Keep your contacts current.   

For anyone who has ever been stuck in the DC area traffic or rush hour bustle (and 
who hasn’t?!), you know it is critical to be able to contact the party your meeting to let 

them know if you will be a few minutes delayed.  How frustrating to check your smart-
phone contacts and realize you only have their email address or an outdated phone 

number.  Certainly, you can try to Google their main office number, hope the recep-
tionist is available and transfer your call, but life is so much easier if you have kept 

your contacts stored correctly.  I always try to make sure I have my colleagues’ and cli-
ents’ latest information saved in my contacts (which syncs with my smartphone) and I 

include cell numbers when provided.  That way, I can reach them with a quick question 
or update whenever the need arises.  Additionally, this allows me to text a client (if we 

have that relationship and understanding, please be respectful) or coworkers to let 
them know where I am. 

 

Put the details in your calendar. 
I love my Outlook calendar.  Whenever I put in an appointment, I put in the address of 

the location (even if I know where the office or hotel location is and how to get there) 
and usually a phone number.  I also put in any additional details as well including con-

firmation numbers (for flights and hotel stays), items I need to bring, or a note con-
firming times and dates if I am sharing the invitation with a customer.  I even use Mi-

crosoft’s categories to identify calendar items such as “business appointment,” “travel 
required,” “personal,” or “send document” to help see at a glance what type of things 

are on my calendar.  This is super helpful when I am traveling as I can quickly call the 
hotel to confirm late check-in, copy the flight confirmation for online check in, or place 

the right Starbuck’s order for my afternoon visit with a customer.  Additionally, this 
helps my husband keep track of me as I share calendar appointments like flights and 

hotel stays with him so he knows where and when I am traveling in advance.  (And 
knows that he has “dog duty” over those dates!)  Additionally, I can then share this in-

formation on joint appointments with coworkers when we are both trying to book ap-

pointments on the same dates.  Plus on your smartphone, you can usually get direc-
tions via maps or call the contact directly from your appointment when you have input 

this information in advance. 

Society of Government Meeting Professionals  
30th SGMP National Education Conference & Expo  
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Sync your task list – Even if it requires an investment. 

For those of you who have been reading this column, you know I am frugal when it comes to spending money 

on “apps” (or those who just know me well).  With that said, this is one area of time-saving and efficiency 

where I think a small investment is warranted.  The ability to sync a task list between devices, whether Outlook 

and smartphone, laptop and tablet, etc. is worth a small fortune on the road.  It is the best way to keep track of 

those high priority items and recurrent tasks (file monthly expense report).  Not only does it minimize on the 

reminders you will be “dismissing” when you are back in the office, it also makes sure nothing slips through 

the cracks in your race to “dig out.”  So, if you offer to send someone a document or gift, you can place it on 

your task list right from your smartphone and it will pop up when you are back in the office and can act on it.  

 

Use keyboard shortcuts. 

In my previous article on time management on the road, I mentioned the use of pockets of time for email man-

agement.  This is where keyboard shortcuts come in very handy as I can get several emails out in 10-15 min-

utes.  For Outlook, iPhone and Blackberry, you can create short phrases or clusters of letters which will then 

auto-populate longer phrases and sentences.  For example, when I get an RFP while on the road, I know there 

are several questions I will need answered in order to turn it around quickly.  Instead of forwarding this to an-

other colleague (which sometimes is more efficient), I have these quickly so that when I type “other cities” or 

“SMS” the following sentences go into the body of my email: 

 

 “What other cities are being considered for this meeting?” 

“Stephanie Soper, CMP] [National Account Director, Washington DC Office]  

[T 407.877.0089] [C 443.465.8571] [ssoper@visitseattle.org.” 

 

While this takes a little time to set up for each device, it is well worth the time savings later, particularly for 

phrases you type most frequently.  (And you do not need internet access to do it – so those flights without inter-

net are a great time to get them input!) 

*** 

Now, please understand, I have not mastered any of these skills and this is not meant to be a judgment situa-

tion, on others or oneself.  These are simply the goals I set for myself and find when take a little extra time to 

put them in place effectively, they save me a multiple of precious minutes later on the road.   

News & Views 



   

Ask the Expert Sync your task list – Even if it requires an investment. 

For those of you who have been reading this column, you know I am frugal when it comes to spending money 

on “apps” (or those who just know me well).  With that said, this is one area of time-saving and efficiency 

where I think a small investment is warranted.  The ability to sync a task list between devices, whether Outlook 

and smartphone, laptop and tablet, etc. is worth a small fortune on the road.  It is the best way to keep track of 

those high priority items and recurrent tasks (file monthly expense report).  Not only does it minimize on the 

reminders you will be “dismissing” when you are back in the office, it also makes sure nothing slips through 

the cracks in your race to “dig out.”  So, if you offer to send someone a document or gift, you can place it on 

your task list right from your smartphone and it will pop up when you are back in the office and can act on it.  

 

Use keyboard shortcuts. 

In my previous article on time management on the road, I mentioned the use of pockets of time for email man-

agement.  This is where keyboard shortcuts come in very handy as I can get several emails out in 10-15 min-

utes.  For Outlook, iPhone and Blackberry, you can create short phrases or clusters of letters which will then 

auto-populate longer phrases and sentences.  For example, when I get an RFP while on the road, I know there 

are several questions I will need answered in order to turn it around quickly.  Instead of forwarding this to an-

other colleague (which sometimes is more efficient), I have these quickly so that when I type “other cities” or 

“SMS” the following sentences go into the body of my email: 

 

 “What other cities are being considered for this meeting?” 

“Stephanie Soper, CMP] [National Account Director, Washington DC Office]  

[T 407.877.0089] [C 443.465.8571] [ssoper@visitseattle.org.” 

 

While this takes a little time to set up for each device, it is well worth the time savings later, particularly for 

phrases you type most frequently.  (And you do not need internet access to do it – so those flights without inter-

net are a great time to get them input!) 

*** 

Now, please understand, I have not mastered any of these skills and this is not meant to be a judgment situa-

tion, on others or oneself.  These are simply the goals I set for myself and find when take a little extra time to 

put them in place effectively, they save me a multiple of precious minutes later on the road.   

Question: I have a boss that insists on having meetings that always seem to be 5 minutes of organized dis-

cussion and 45 minutes of rambling by him. While he has some good things to say, he never seems to have it 

organized so that it is meaningful to the group. How can I help him better prepare for his meetings? 

 

Answer: By the way you are posing the question I assume he does not have a written agenda nor sends one 

in advance to those in the meeting.  The way to make a meeting meaningful is to have an agenda prepared in 

advance and sent to those who will attend the meeting. Depending on your relationship with your boss I would 

take the content of the last two or three meetings of what issues are still outstanding and prepare a meeting 

agenda for him. Before presenting it to him have those who are involved in the outstanding items update you 

on their progress or frustration with the tasks assigned to them.  Make sure everyone can commit to a deadline 

that meets your organization’s objectives. Not only will this help your boss better use the time in your meet-

ings it will also show your leadership abilities. 

“Ask the Expert” is a featured column in the NATCAP News & Views contributed by Ted Miller.  Members 

can ask their questions and get the answers they are looking by emailing their questions to: 

communications@sgmpnatcap.org 

Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts Worldwide, Inc. 

Question: I am in a business unit that I am frustrated by a lack of leadership. Our Boss does not seem to be able to di-

rect the group and tends to shy away from confrontation. How can I get my group moving forward? 

 

Answer: Regardless of your specific business function, there are times you need to recognize that you have the knowledge to drive a proc-

ess and you need to take command. You may be recognized for your knowledge and abilities by your peers and this is now the time to demon-

strate your leadership skills. Since you do not have the formal designation as the leader, show your knowledge by sharing it with your col-

leagues and make yourself available to them when they have a question. You also may need to push some of your colleagues who may not 

really know the direction they should be pursuing and you need to be able to guide them. This though must be done by demonstrating your 

understanding of the task and what is required for everyone to complete their part. 

5 
SGMPNATCAP.org 

Question: We have a task coming up and I feel my work group does not know how to handle it. How can I get the 

group moving and focused on what we need to accomplish? 

 

Answer: Start with explaining how you view the current task and what steps you have taken to identify what needs to be done, the time line 

you have established and if you have engaged outside help. Depending on the task, you may be able to share some of the work load with an-

other colleague by sharing what you have done with them in exchange for having them share part of their work with you. By building a sense 

of organization between you, now you show your leadership in getting a task done and involving resources that were not previously used. One 

thing in this situation that is important will be showing that you have the vision for the task and you are willing to lead your colleagues by the 

example of your work ethic and organization. 



 

 

 

As the Nominations & Elections (N&E) board liaison, I wanted to provide you with some helpful hints and prepare YOU for the board of 

directors for the NATCAP chapter. 

 

GENERAL: 

 Be passionate about SGMP, have the desire to better our organization 

 It takes patience and team work to be an effective board member.  Not everyone will see eye to eye on every topic, so respecting those  

        differences and making all decisions based on what's best for the chapter is key 

 Speak with members of past/current boards to get a sense of their experience 

 Be able to manage your time well (approximate hours:  10-30 hours a month dedicated to NATCAP responsibilities) 

 Be committed to serve 100% 

 Being a board member requires work, sometimes after normal business hours and weekends etc 

 The success of the chapter depends on the work that you put into your Board position so be prepared to put in some time and work to be      

        successful 

 Monthly board meetings 

 Held 2nd Tuesday of each monthly (evening meetings approx 2-3 hours in length) 

 Reports are due to board each month prior to outline accomplishments, upcoming events/action items and highlights from your  

        committee 

 1st, 2nd VP’s and director positions you are elected to; committees are assigned by the president with your requests in mind 

 Communication with all board members is critical for your success, especially the President 

 Know your fiduciary responsibility as a board member 

 READ the bylaws, policy and procedures, Board receives scholarships to attend NEC 

 

POSITION SPECIFIC 

 President 

 President overseas ALL operations 

 Attends Joint Leadership Meetings with National and HQ 

 1st VP 

 Able to “step” in should the president not be able to fulfill duties 

 2nd VP 

 Represents the “supplier” membership 

 Attends Joint Leadership Meetings with National and HQ 

 Secretary 

 Checks post office box regularly 

 Record/Document keeper 

 

Before you run for Office 
Cindy Barner, CGMP, 2011–2013 NATCAP Immediate Past President 

News & Views 



  

 

 

 Treasurer 

 Must be proficient in excel 

 Financial savvy 

Ability to visit bank on regular basis to make deposits etc 

 

COMMITTEE SPECIFIC 

Delegate as much as possible and surround yourself with committee members that you can rely on and that work well with you 
and others in the chapter.  You cannot do everything yourself, so be sure to have a good supporting cast to make your life 
easier 

 

AFTER  ELECTION:   

  Transition meeting 

 Meeting will be held between you and the outcoming committee board liaison 

 Be sure to receive ALL documents, information, past committee members and ASK LOTS OF QUESTIONS – THIS IS YOUR 

TRAINING SESSION 

 July Planning Meeting 

2 ½ day weekend planning meeting to discuss the upcoming year 

 

QUESTION AND ANSWERS: 

Q:  Do I need to attend all monthly chapter meeting and board meetings? 

A:  It is ideal for you to attend all; however, it’s not realistic based on work requirements etc 

 

Q:  What is my fundraising responsibility? 

A:  Each board member should encourage members to sponsor 
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NATCAP EXPO 2012 
 

We are pleased to announce that the 2012 NATCAP Expo at the 
Gaylord  

Convention Center, National Harbor, MD on October 10-11, 
2012. 

 
Be sure to make plans now to attend this two day, education 

filled event.  It is sure to be the largest government meeting 
professional gathering in DC this year! 

Thank You to our Gold Sponsors 

Thank You to our Silver Sponsors 

News & Views 
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News & Views 

 

In an effort to promote leadership and achievement of women within our industry and capture the  

essence of “Women’s Heritage and History Month”, Lisa Martin, CEO of LeapFrog Solutions – a  
strategic marketing communications firm in the Washington Metropolitan Region – was invited to 

serve as the esteemed keynote speaker of our monthly meeting.   
 
This meeting was sponsored by the Chicago Convention & Tourism Bureau (CCTB) and was held at the 

historic National Press Club in Downtown DC.  The evening began with opening remarks delivered by 
our charismatic NATCAP President, Quinn Bruster; SGMP National President, Robert Coffman; Special 

Events Committee Chair, Margaret Grant; and New Orleans CVB representative, Raquel “Rocky”  
Dufauchard, Senior Convention Sales Manager – who greeted us with her warm, southern hospitality 
and encouraged all to attend the 30th Annual SGMP National Education Conference convening in her 

city, May 16–18, 2012.  Next, Bobbie Palmer of the Program Committee introduced our distinguished 
keynote speaker.  

 
Martin’s message was largely centered on the generational divide within the corporate world,  
particularly the Federal contracting industry. Her insight was invaluable in conveying the benefits of 

cross-generational collaboration when nurtured by flexible leadership, technology, and new modes of 
communication to include the social media phenomenon. She engaged the audience with information 

about the four different generations of the workplace environment and illustrated the differences  
between them.  The breakdown was characterized as follows: 

 

 Veterans/Traditionalists (born 1922-45) approximately 65 and over; Practical/Dedicated 

 Baby Boomers (born 1946-64) ages 47 – 64; Optimistic/Driven 

 Generation X (born 1965-81) ages 31 – 46; Skeptical/Balanced 

Generation Y (1982-2000) approximately 30 and under; Hopeful/Determined 

 
The audience of nearly 200 NATCAPers and guests were very receptive to Martin’s message. She  

contends that there is variance among experts with regard to the defined classification of the  
generational periods.  Even your mood (or the dominant generation populating your social environ-
ment, so I think) could influence your anticipated “generational expression.” With the advancements 

of technology, the consensus is that the next generations could be incrementally defined every 10 
years or less.  In conclusion, diversification is not just beneficial in growing your “nest egg”, but very 

essential in growing your company. In a more relevant translation, meeting professionals and  
suppliers need to become more open and friendly to the dynamics of different generations in order to  

effectively market (in all modes of communication) their ideas, services, and products to their internal 
(colleagues/stakeholders) and external (Federal constituents/customers) clients.  
 

The evening was capped off with closing words from the meeting sponsor representative, Brian Chung 
of CCTB (and NATCAP 2nd Vice-President), and Joshua Funk, Director of Business Development from 

the National Press Club.  This segued into a wonderful reception with a variety of hors d’oeuvres and 
desserts, including a Chicago-influenced pizza station, along with complimentary libations. The  
NATCAPers and guests, including eight representatives of Chicago-based hotel properties partnering 

with the CCTB, socialized and exchanged business cards well into the evening. It was a very enjoyable 
event! 

March Program Review 
Reggie Clyburn, Millennium Services 2000+ Incorporated (MS2K+)  



 

 

April Program Review 

At the April NATCAP program, attendees had an opportunity to review what a FAM is, and find out how 

they have evolved over the years to maximize the ROI for planners and for suppliers as well. 
As the panel began, the moderator, Garland Preddy, CGMP defined a FAM as a familiarization trip, hosted 

and/or organized by a hotel or Convention and Visitors’ Bureau (CVB), designed to introduce a location or 
venue to a group of planners.    Through a series of true and false questions, the panel members, myself, 
Stacey Johnson, CASE (Reno-Tahoe CVA) and Tamela Blalock, MTA, CMP (Team San Jose) established 

that Government employees and Contract Government planners can attend FAMs, provided they work 
with their supervisors and ethics officers to establish the guidelines for their participation.  For example, 

planners should only attend a FAM if the hosting venue is a good fit for their meeting or conference.     
Additionally, some agencies may require that the planner pay a fee to participate to cover any provided 
meals, as well as pay their own travel. 

Stacey Johnson and Tamela Blalock both provided examples of how FAMs have evolved.   Some FAM trips 
are organized in small groups so planners with similar event specs can attend together allowing network-

ing and mind-sharing opportunities which enhance the familiarization trip.     Some venues are adding 
education components to the FAM schedule allowing planners to learn about the latest technology inno-
vations or new ideas in team-building. 

The bottom-line:  FAMs offer a cost-effective way for planners to learn first-hand about locations and 

venues that fit the profile of their meeting and events.   Planners who are able to take advantage of FAMs 

along with the educational and networking components are better equipped to create and manage effi-

cient and effective government meetings. 

Jesse Strauss, CMP, CGMP, Strategic Analysis, Inc. 



  

Congratulations to our grand prize New Orleans Prize Pack winner, Starvel Cato, who 

had all 8 stamps on her Frequent Meeting Card.  Thank you for everyone who par-
ticipated this year and stay tuned for details on next year’s program frequent meet-

ing program. 
 

 

 
March Planner of the Month 
Syreeta Jones, CMP 

 
March Suppliers of the Month 

Tamela Blalock, CMP 
Christine Cecil 
 

April Suppliers of the Month 
Trevor Curtis 

Elizabeth Perrin 
Art Shaw, CMP, CTA 

Membership Notes 
Brian Chung, CGMP, NATCAP Second Vice-President, 2011-13 

 

 
 

NATCAP by the Numbers 
58.5% Ratio 

882 Total Members 

News & Views 



  

Welcome New Members 
Jayna Alexander Cimonetti Ricardo Arrington Shirley Artis 

Jessie Astudillo Vivian Beasley-Anderson Tracey Bonner 

Karen Brand Cheryl Brinkley Jennifer Bumbalo 

Giovanna Buono Suzanne Burke Dorothea Calabrese 

Lachelle Cato Bob Clift Allison Cole 

Allison Creech Hermes Croatto Faith Dates Ogbonna 

Taliah Davis Sandra Elliot Erin Feeney 

Jasmine Fletcher Lisa French Jazmin Gargoum 

Elizabeth Gerleit Ciari Green Kaaren Hamilton 

Allison Hannah Tanja Higgins Brenda Hill 

Ann Hill Isabelle Howes Amanda Hurt 

Jennifer Jones Sonia Kassambara Dan Keyser 

Brenda Littell Carolyn Martin Rene McCoy 

Ashley McMillen Sherifah Munis Mary Ann Navarrete 

Beryl Ngai Teri Patterson Mitch Peck 

Lauren Perez Elizabeth Perrin Linda Persico 

Garland Preddy Andrea Prewitt Mary Rasper 

Philisha Rembert Amita Richmond Daniel Riddle 

Remel Roberts Angela Robinson Lisa Rothman 

April Sawin Jenifer Schimmenti Christine Segal 

Beth Sieloff Annarae Steele J. Keith Stewart 

Arnita Stroud Bianca Terry Tara Turner 

Toya Via Sara Wakeley Padraic Walsh 

Susan Walthall Sonja West Shawnda Williams 

Theresa Wright Linda Yancey Rodney Yarborough 


