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Dear NATCAP Members, 
 

It’s been eight months since I began serving as your president, and 

in my first letter to everyone I stated a quotation: “Growth means 
change and change involves risk, stepping from the known to the  

unknown.” During these eight months, not just NATCAP, but SGMP 
has continued to grow and take steps to provide you, the member, 

with your return on investment (ROI). I am very excited to share 
with you just a few of the actions that NATCAP and SGMP are taking 

to help with your ROI. 
 

The 2012 NATCAP Expo is schedule for October 10–11, 2012, at the Gaylord National 
Hotel and Convention Center. The Expo will offer eighteen breakout sessions with 

great speakers that relate to the government market, contact hours for sessions 
attended, and a reverse tradeshow where you can schedule appointments with 

suppliers, and so much more. 
We are offering scholarships for the 2012 National Education Conference (NEC) in New 

Orleans. What a great way to say “thank you” to our members who have written 

articles, have been active in the organization, served on a committee, and so much 
more. The application deadline is March 16, 2012. For more information 

please visit our website at www.sgmpnatcap.org. 
SGMP will host the very first CGMP Congress scheduled for November 14–16, 2012, in 

Washington, DC. This new annual event has been designed for all those with their 
CGMP certifications and will focus on new and inventive topics with forums and  

discussions for our seasoned professionals—both planners and suppliers. More  
information will become available in time on the SGMP website at www.sgmp.org. 

NATCAP wants you to receive your CGMP certification at no cost to you! We will offer a 
CGMP course in early 2013 for a number of NATCAP members who are active with 

the chapter. By attending the monthly meetings, joining and being active on a 
committee, and writing articles, NATCAP will provide scholarships for a number of 

our members to take the CGMP certification class and exam and receive their 
CGMPs. The deadline for registering for this will be December 10, 2012. More  

information is forthcoming on the NATCAP website. 

 
These are but four ways that SGMP and NATCAP are taking steps to provide our  

members the growth they need. I do hope that you take the time to apply, attend, or 
learn more about these great steps. 
 
 

 
        Quinn Bruster, CGMP  

        2011-13 NATCAP President 
        president@sgmpnatcap.org 

President’s Column 

News & Views 
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2011-13 NATCAP Board 

President 
Quinn Bruster, CGMP  
Manager of Special Events Sched-
uling National Archives  

president@sgmpnatcap.org 

First Vice-President 

Sean Wilkerson, CGMP 

International Program Analyst 
Dept. of Commerce, 

Patent & Trademark Office 
Global Intellectual Property  
Academy  

communications@sgmpnatcap.org  

Second Vice-President 

Brian Chung, CGMP  
National Sales Manager 
Chicago Convention & Tourism 

Bureau  
membership@sgmpnatcap.org  

Secretary 
Ruthie Browning, CGMP, 
CMP  
Director, Conference Services  
The MayaTech Corporation 
secretary@sgmpnatcap.org 

Treasurer 

Bernard C. Howe  
Senior Sales Manager 
Hilton Washington DC /  

Gaithersburg 
 treasurer@sgmpnatcap.org 

Government Planner Director 
Margaret Grant 
Program Assistant 
Department of Homeland Security  

specialevents@sgmpnatcap.org  
 

Director at Large 
Renita Street, CGMP   
Meeting Associate 
Zero to Three  

outreach@sgmpnatcap.org  

Immediate Past President 

Cindy Barner, CGMP 

Meeting Manager 

RGFCC 
Supporting Office of Naval  

Research  
elections@sgmpnatcap.org  
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News & Views 

Special Events is a world of absolute, amazing beauty built on your own imagination. When entering 

this world it can really take your breath away. This article is about my new life, just breaking in, just on 

the cusp of the amazing new world of Special Events. 

 

When I started helping the Special Events Office in the National Archives in the spring of 2011, I 

really had no idea what I was getting into. All I knew was that I would be escorting people to their 

chairs and maybe showing them to the bathroom. I really had no idea what the Special Events Office 

was or what it would even entail, and many people don’t either. They just think that events magically 

happen and you get to eat all day, that it’s so easy that anyone can do it. But until you’re in this world, 

you really have no clue. An event is almost scripted, like a play, and as an event planner, you are the 

director as well as the actor. Your event should have a beginning, a middle, and an end, and it should 

flow so well that the audience should see no change of set or mistakes made as the show—as it must—

goes on. As an event planner, you are responsible for the overall event. If something goes wrong, you 

are the one to whom everyone will look. And you are the one whose job is at stake. 

 

I’ve learned many things since entering the special events field, but here are three things that I believe 

are important to know when thinking about entering into this world. 

 

Poker Face 

The special events world is absolutely crazy at times, and you never know what will happen next. I’m 

learning that you really need that poker face, and as bad as you may want to break down and cry when 

everything in the world is going wrong at that moment, you have to keep going. As the leader, you 

have to keep calm and never let any of your staff know that you are cracking, because they all need you 

to keep it together to get through the event. After the event is over, then and only then may you go to 

the bathroom and lock the door and cry your eyes out. 

 

Prioritize 

To me, special events are first and foremost hard work. But it also is very fun work. You need to be on 

point and be able to manage and multi-task many things going on at once (meetings, walk-through, an-

swering never ending emails, etc.). One of the biggest things that I had a hard time letting go of was 

feeling like I never got anything done in the day; I had to learn how to prioritize my list. After you 

learn what needs to be taken care of first and last, then you can really start checking things off your list 

and feel like you’re accomplishing something that day. 

 

Connect and Connect! 

The hospitality field also is a socializing and networking group. You cannot be successful in this field 

by sitting back. You have to make those connections, and use them! 

 

Special Events is a job that doesn’t feel like a job, and a career that I can see myself in for many years 

to come. I’m very lucky to be able to work for my role model and mentor. She has taught me a lot 

about the special events world and believes that this is where I’m meant to be. And now I believe it, 

too. I’m looking forward to a very long career in Special Events and can’t wait to see where it takes 

me. 

Breaking In 
Erin Furnia, National Archives and Records Administration 
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2012 National Education Conference in New Orleans, LA 

      The 2012 SGMP NEC will be held in New Orleans, LA, on May 16-19, 2012.  
       

      This will be our 30th annual NEC — the biggest annual event in the government meetings  

      industry — where government professionals from across the country come together for  
      one-stop and nonstop education, resources and networking. 

      If you would like information to help you plan and/or budget for your participation, go to the  

      one-page NEC primer on the SGMP homepage under conferences. 
      http://sgmp.org/conference/primer.cfm  

http://sgmp.org/conference/primer.cfm
http://sgmp.org/conference/primer.cfm
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News & Views 

Secrets of a Traveling Saleswoman 
Stephanie M. Soper, CMP, Seattle’s Convention and Visitors Bureau 

“Secrets” is a featured column in the NATCAP News & Views contributed by Stephanie Soper.  

Please feel free to submit your travel tips and suggestions to ssoper@visitseattle.org. 
 

For those of you who read my Twitter Beginner article more than year ago, you know that while 
I am a member of Gen Y (technically), I tend to be a later adopter of technology than most. 
Thus I also did not adopt the use of an iPhone until Apple produced version 4. That said, as one 

who now travels at least once per month for work, I simply adore most  
features of my iPhone and have some favorite apps I would like to share with you that make 

my life altogether easier on the road. 
 
Dropbox 

I absolutely love this app! Consider this a wonderful evolution beyond Google Documents and 
predecessor to “the Cloud.” (I have not adopted that yet so maybe by the next  

article!) For FREE (yes, free and for the record, I am “budget conscious” so I like free apps) you 
can create an account online at www.Dropbox.com, allowing you up to 2GB of online storage 
space. If you choose (and I recommend it), you can download Dropbox to your computer and 

the app to your smartphone. From your computer, Dropbox acts as an extension of your hard 
drive so you can easily save files directly to it, just like you would a removable drive. Presto! 

Your files are now available on any device on which you use  
Dropbox, or anywhere you can log into the online version. As someone who works on a r 

emote server, this is an easy way to move large files without installing it on my work  
computer and I have access to all my important work documents on the go. Phone lists, meet-
ing agendas, financial reports, and even my Seattle Meeting Planners Guide (think very large 

PDF file) are there whenever and wherever I need them! You can also share  
individual Dropbox files or folders with others, such as high-resolution photos and c 

ontracts. Need more space? You can always upgrade your storage size for a minimal fee, 
though I move stuff off as I need to and have yet to reach the 75 percent capacity mark. 
 

TaxiMagic 
Available in Maryland and Virginia right now, this app allows you to summon a taxi without 

placing a call. First it finds which companies service the area where you are, you put in your 
pick-up location and time, and it will dispatch the cab. You then get updates as to which cab 
number was sent, how far away it is, and the estimated arrival time. You can even follow its 

position on the map. For added ease, you can put in your destination to get a final fare esti-
mate and even pay for your trip with a preloaded credit card. (You get an emailed receipt and a 

small service charge applies to pay by card through the app.)  
Certainly, if you have any problems or manage to hail a different cab, you can always call the 
company or cancel your trip from the app. 

 
EmbarkDC 

As a frequent user of the WMATA Trip Planner when I lived in the DC area, I practically swear 
by this app now. Obviously, it offers great route and Metro line maps, but more importantly, 
you can put in your to and from stations and it will quickly tell you the fare time, fare, and 

when the next trains are slated to arrive with pretty reliable accuracy. (And yes, I have clocked 
it!) It also shows station and line advisories, nearby stations, and bookmarked stations. 

http://www.Dropbox.com
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Google Maps 

While a standard on iPhone models, this to me is the main source for walking, driving, and  
public transit directions. This app is great for out-of-towners or if you just do not know the area 

you are visiting. It tells you exactly where to go whether driving or walking (it is particularly 
helpful walking from a Metro stop or in a new city) and can pull addresses from your contacts, 
calendar appointments, Web results, or other apps (see Starbuck’s below). All directions give 

distances, which is particularly helpful so 
you know exactly how far away that res-

taurant that is “five blocks” away truly is. 
 
Starbuck’s 

As a representative for the coffee city, I 
would be outright lying if I told you I do 

not use this app as much as the others. 
That said, what traveler does not like 
knowing the nearest spot to get a coffee 

and free Wi-Fi?! My boss is a health nut 
and does not like hot beverages, but 

loves to get protein shakes on the go at 
Starbuck’s. This app is just downright 

useful—you can search for stores by your 
current location, a particular address or 
intersection, or by store feature (e.g., hot 

food items, Wi-Fi access, drive-thru, etc.). 
You can mark frequent stores as favorites 

and load your Starbuck’s card so you can 
pay with your smartphone. As a  
salesperson, one of my favorite things to 

do is to take special orders to clients. 
With limited time, I can (and do) use this 

app to find a store nearest to a client’s 
office, call in my order so it is ready when 
I arrive, pay with my phone, and I am on 

my way! If you prefer, Panera and Cosí 
also offer coffee and free Wi-Fi, and while 

I am not aware of their apps, a simple 
Google search should help. 
 

* * * 
 

I could write a whole magazine on all the 
apps that make my life easier or just plain fun! These described above are by far the ones I use 
the most on a regular basis and that I have found helpful in my travels. Other notable apps 

worth mentioning include the Per Diem App, Gate Guru, favorite social media sites like  
Facebook, Twitter, LinkedIn, and Foursquare, Open Table, and My TSA. I hope that you learned 

about a new app by reading this article, and that you will share with me some other apps that 
you cannot live without! 



   

Ask the Expert 

News & Views 

Ask the Expert 

Question: An employee recently left us who worked for us almost thirty years. As we went 

through the area where she kept her records, we found several plastic rectangles with a 
metal circle in the middle. What can these be? 

 
Answer: Being from the generation that used “other” forms of storage devises, what you 

are seeing are known as a compact floppy discs. The measure about 4 inches square and are 
made to go into a disc reader. The disc readers are still available and they act very similar to 

a thumb drive that you might use now. They have quite a bit of storage capability and were 
used for nearly twenty years as the best storage device for records or documents. In fact, I 

still have several and continue to use them. 

“Ask the Expert” is a featured column in the NATCAP News & Views contributed by Ted Miller.  Members 

can ask their questions and get the answers they are looking by emailing their questions to: 

communications@sgmpnatcap.org 

Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts Worldwide, Inc. 

Question: We all are so dependent on email today. How did people communicate before 

email? 
 

Answer: Well, besides smoke signals and the Pony Express, believe it or not there was an 
early form of email that existed known as the teletype. It was a large electric typewriter 

that was connected to a phone line.  It had a rotary dial wheel that enabled you to “call” 
someone in another city or part of the world. In earlier models you actually had a telephone 

operator involved in the calls, until the late 1970s. It allowed you to have a two-way con-
versation such as you do now with email. It also had the capability of taking a message and 

recording it on paper tape that would tell the machine which letters to type. Before the late 
1990s, all phone charges were based on the distance called and the amount of time that the 

phone line was engaged. So sending large messages was done by using the taped message, 
which transmitted the message faster than a normal typist could send it. Go and watch one 

of the first couple of Dirty Harry movies and you will see the equipment being used. 
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For years, SGMP has hosted a two-day forum for the presidents and the second vice-

presidents of all chapters called the Joint Leadership Meeting (JLM.) The JLM has developed 
into an effective leadership forum for the thirty-three chapters and the national leadership. At 

the latest meeting, we heard new information about SGMP plans for the 2012 National Educa-
tion Conference (NEC) in New Orleans and important updates on national initiatives. We also 

were provided with comprehensive reviews of national resources and training that are avail-
able for operating and leading the chapters. 

 
This year, Brian Chung and I attended the two-day forum, where we met other chapter lead-

ers and learned how they plan their events, and we came back with so many great ideas for 
the board and for you, our members. We were amazed to discover that half of the SGMP 

chapters that hold an education conference or tradeshow incorporate a reverse tradeshow 
component. This was a great discovery for us, because our October Expo will be NATCAP’s 

first time hosting one. Hearing the feedback from other chapter officials gave us the reassur-
ance that we are moving in the right direction. We were excited to not just network, but build 

some great relationships with our peers. 

 
During the two days, we learned great tools for members’ ROI, ways to make a great educa-

tion conference, how to increase members, and the great ways New Orleans is excited and 
gearing up to have us attend the NEC there. I encourage our members to visit www.sgmp.org 

or www.sgmpnatcap.org to learn more aabout the conference and how we are going to give 
back to the city of New Orleans. This year, for those who arrive early, SGMP will sponsor a 

hands-on activity for the benefit of the city, and I encourage all our members to attend if you 
can. 

 
Each year at the NEC, SGMP holds a contest of some kind in which the various chapters com-

pete. This year’s competition will be to take a shoebox and make a float out of it. Did you 
know that NATCAP has taken first place in this competition on numerous occasions? For those 

who are interested in working together on this project and bringing that win home with us 
one more time, please contact me at president@sgmpnatcap.org. 

Joint Leadership Meeting 
Quinn Bruster, CGMP, 2011–2013 NATCAP President 

 

http://www.sgmp.org
http://www.sgmpnatcap.org
mailto:president@sgmpnatcap.org


  

January Meeting Recap 
Sherry Tiggett, CGMP, CMP, Millennium Services 2000+ Incorporated 
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News & Views 

The January 2012 NATCAP Chapter Meeting presenter had the audience’s rapt attention as she 
navigated us through the orders of precedence when using the U.S. flag in official government 

ceremonies and events. Kathleen Ryan, a longtime NATCAP member, and Assistant Deputy for 
Strategic Diversity Integration, Office of the Assistant Secretary of the Air Force for Manpower and 
Reserve Affairs SAF/MRD, gave a presentation that was engaging, interactive, and elicited plenty of 

questions. 
 
With nearly 150 people in attendance at the Sheraton Crystal City Hotel’s Grand Ballroom, Kath-

leen incorporated some fun into the program by showing photos of various flag displays with state, 
county, and sometimes foreign flags, along with the U.S. flag, and asking the audience to “guess 
what is wrong with this picture.” 

 
Some other interesting facts that every meeting professional who plans government meetings 
should know: 

 
The American flag should only be flown from sunrise to sunset. If flown at night, it must be illu-

minated. 

If you display the American flag next to other flags or pennants, it should be placed on the right 
side of a single flag (on the viewers’ left) or at the center of a group and slightly higher than 
the other flags. 

State flags should be displayed according to the date that each state was admitted to the union. 
(For example, for flags from our local area, Maryland comes first, followed by Virginia, fol-

lowed by the District of Columbia. If all states are involved, Delaware would come first, Ha-
waii last, followed by the District of Columbia.) 

The prescribed precedence of military flags is determined by service birthdays. 

U.S. Army—14 June 1775 
U.S. Marine Corps—10 November 1775 
U.S. Navy—13 October 1775, abolished February 1781, reinstated 7 September 1781 

U.S. Coast Guard—4 August 1790 
U.S. Air Force—18 September 1947 

 

Kathleen closed out her presentation by answering questions and recommending that we all go to 
the U.S. Government Printing Office’s website and purchase a book entitled Our Flag. The cost is 
only $5.00, and the book is an invaluable resource for any meeting professional that plans events 

for the government. 
 

Once the program adjourned, attendees wandered out to the Lobby Atrium on the second floor 

of the Sheraton where the post-meeting reception took place. NATCAP veterans and new 
members mingled and partook of the hors d’oeuvres and enjoyed conversation with one an-
other. It was a great way to start the year off, forge new working relationships, rekindle old 

ones, and rally around our chapter. 
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Photos Courtesy of Don Webb 



  

NATCAP EXPO 2012 
Ruthie Browning, NATCAP Secretary 2012-13, CGMP, CMP 
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News & Views 

 

We are pleased to announce that the 2012 NATCAP Expo at the Gaylord  
Convention Center, National Harbor, MD on October 10-11, 2012. 

 
We will be launching the details for sponsorship and registration by mid-January with the re-

lease of our EXPO Website. 
 

Be sure to make plans now to attend this two day, education filled event.  It is sure to be the 
largest government meeting professional gathering in DC this year! 

Thank You to our Gold Sponsors 

Thank You to our Silver Sponsors 



  



 

 

2011-12 NATCAP Programs 
 

 

March 21, 2012 
Generational Messaging  
Chicago Convention and Tourism Bureau   

at The National Press Club,  
Washington, DC 

 

April 18,2012 
CVB’s: Planners “To Fam or not To Fam”  

Mary M. Gates Learning Center,  
Alexandria, VA 

 
 

For more information on Programs contact  
programs@sgmpnatcap.org    

or visit our website at: www.sgmpnatcap.org 
 

 
Please join us in thanking Rebekah Gallon-Stephenson. 

   

Rebekah has stepped down as the NATCAP Supplier Director.   
 

On behalf of NATCAP, Thank you for serving!   
 

Tamela Blalock, Christine Cecil and Syreeta Jones will  
serve as the point of contacts for the Program Committee 

until the vacancy is filled.  

Photos Courtesy of Chuck Fazio 

News & Views 

mailto:programs@sgmpnatcap.org
http://www.sgmpnatcap.org
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New Member Orientation will be held 30 minutes before each session. 

SGMPNATCAP.org 

 

March 21, 2012 
Generational Messaging 
National Press Club, Washington DC, sponsored by the Chicago Convention and  

Tourism Bureau  
 
Registration 4:30 / Program 5:00 / Reception 6:00 

 
Learn the best way to manage, communicate and market to the four generations involved in the 
workforce today. Our speaker, Lisa Martin, is also a great model of women's leadership. It's fitting 

that March is "Women's Heritage Month and Leadership", as she is the CEO of a woman owned 
small business under the GSA schedule.  

 
 

April 18, 2012 
Generational Messaging 

Mary M. Gates Learning Center, Alexandria, VA 
 
Registration 4:30 / Program 5:00 / Reception 6:00 
 

With all of the regulations placed on government meeting professionals, is it permissible, ethical, 
and appropriate to go on a FAM trip? Please join a panel of several professionals who have  

attended and planned successful FAMs that have been tailored to meet the special considerations 
of the government meeting professional.  



  

NATCAP Frequent Meeting Card 

 
Don’t forget to bring your Frequent Meeting Card to each monthly meeting for your chance 
to win a New Orleans Prize Package, courtesy of the New Orleans Convention and Visitors 
Bureau. 

 
NATCAP Buddy Program 

Do you want to mentor a new member? If so, the Buddy Program is a great way to get  
involved. Email membership@sgmpnatcap.org for information on NATCAP’s Buddy Program. 
 

NATCAP Membership Needs You! 
An organization is only as good as its members and luckily for NATCAP, we have some of the 

best.  Even so, there is always room for more.  Be the Planner or Supplier to refer the most 
new members that join by April 18, 2012 and win a New Orleans Prize Package courtesy 
of the New Orleans Convention and Visitors Bureau! 

Membership Notes 

 

 
 

NATCAP by the Numbers 
57.8% Ratio 

858 Total Members 

Brian Chung, CGMP, NATCAP Second Vice-President, 2011-13 

News & Views 

 

mailto:membership@sgmpnatcap.org


  

Welcome New Members 
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Sara Baeth   Casey Baker  Eddie Baker 

Dotty Beverley  Marcie Blackstone Stephanie Blaine 
Alasdair Bownas  Rachel Bridger  Tyauna Brown 

Amanda Burke  Debra Byrne  Keeley Carl 
Joy Cleveland  Neal De   Elizabeth Dolan 

Takita Dyer   Jeffrey Fawcett  Brody Garner 
Shannon Greco  Duncan Hannigan  Julie Hannigan 

John Hare   Kimberly Harrelson Monique Harrison 
Denise Hoffman  Sarah Hoppe  Anthony Ibarra 

Susan Jones  Katie Kokosinski  Susan Kurdziolek 
Jean-Pierre Lamarre Timothy Lea  Jarrod McLauchlin 

Bethany Miller  Laura Morella  Brittany Paulshock 
Monica Pendergrass Michelle Plaia  Kim Preiss 

Kimberly Prue  Peter Regner  Lesly Rehaut 
Olivia Ricks-Bazemore Norma Rodriguez  Rose Salton 

Nichelle Santos  Robin Shows  Lauren Stewart 

Erin Stolle   Maliek Van Laar  Jon Watson 
Jennifer Winkel  Angel Workeman  Patrick Wozniak 

Stacey Young         Jennifer ZiBerna       

 

It’s okay to take sides. 

Professional Networking Social Interaction & Updates 

Just search for NATCAP 



 

 
You are invited to participate in the Society of Government Meeting Professionals (SGMP), the National Capital 
Chapter’s (NATCAP) Connecting with NATCAP.  We will work with you to create the optimum opportunity for  

exposure to over 800 members of NATCAP.  The Connecting with NATCAP Program exists to provide members an 
active, integrated way to participate in the NATCAP community.  The program combines sponsorship, advertising 

and event benefits into a value-priced package that delivers recognition, premium adverting opportunities and  
outstanding visibility.  
 

Return on Investment:  
· 90% of NATCAP members would prefer to do business with other SGMP members.  
· Your organization can strengthen your strategic positioning in the government meeting industry. 

· You have increased visibility within the national and local meetings industry.  
 

Society of Government Meeting Professionals (SGMP)  
SGMP is the ONLY nonprofit professional organization of persons involved in planning government meetings, either 
on a full or part-time basis, and those individuals who supply services to government planners.  Our objectives are 

to improve the quality and promote the cost effectiveness of government meetings by improving the knowledge 
and expertise of individuals in the planning and management of government meetings through education, training 

and industry relationships. 
 

Connecting with NATCAP 
NATCAP is the largest SGMP Chapter in the U. S. with over 800 members- 55% of which represent the government 

planner community.  NATCAP is the nation’s largest of the 32 chapters.  Members of the NATCAP span the entire 
country, but the geographical center of the chapter is the Washington DC metropolitan area.  
 

Capital Friend $500.00- Only (10) Slots Open 
· Logo & Company name posted at (1) NATCAP Luncheon meetings registration table.* At the luncheon 

you selected ONLY 

· Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP 
luncheons ONLY. * At the luncheon you have selected ONLY 

· Logo in the News & Views Newsletter under “Thank you Sponsors” * During Sept. 2011-June 2012  
· Mention as Capitol Friend at the NATCAP Luncheon meetings  
· (1) Complimentary luncheon pass for ONE meeting – The following dates are: *Nov. 2011, Feb 

2012, or March 2012  
 

Silver Partner $750.00- Only (7) Slots Open  
· Logo & Company name posted at (1) NATCAP Monthly Meetings registration table.  .* At the lunch-

eon you selected ONLY 
· Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP 

luncheons ONLY.* At the luncheon you have selected ONLY 
· Mention as Silver Partner at the NATCAP Luncheon meetings.  

· Logo in the News & Views Newsletter under “Thank you Sponsors” * During Sept. 2011-June 2012  
· (2) Complimentary luncheon passes. The following dates are: *Nov. 2011, Feb, 2012 or March 2012 

o You can receive two passes for one meeting or receive one pass for two meetings e.g. Nov. 2011 
or March 2012 

o (1) NATCAP Member E-Mailing List (Includes an electronic format of names, e-mail address, 
phone number and etc of NATCAP Planners ONLY.) * During July 2011- June 2012 

 

Gold Partner $2,000.00 – Only (2) Slots Open 
· Logo and Company name posted at (3) NATCAP luncheons registration table.  
· Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP 

luncheons ONLY. 
· Logo in the News & Views Newsletter under “Thank you Sponsors” * During Sept. 2011-June 2012  

· Mention as Gold Partner at the NATCAP Luncheon meetings.  
· Website Banner Ad * During (2) Months  
· (3) Complimentary luncheon pass. The following dates are: *Nov. 2011, Feb, 2012 or March 2012 

o You can receive three passes for one meeting or receive one pass for each monthly meetings  
· (2) NATCAP Member E- Mailing List (Includes an electronic format of names, e-mail address, phone 

number and etc of NATCAP Planners ONLY.)  -* During July 2011- June 2012 
· Table (10 seats) at the NATCAP June Awards Gala 

· Property/Company profile in the News & Views Newsletter  

News & Views 

Sponsorship Opportunities 



NATCAP SPONSORSHIP FORM 
Please send your information to president@sgmpnatcap.org 

 
Mailing information: FEDEX or UPS – ONLY 

Attention: Quinn Bruster, CGMP 
National Archives 

700 Pennsylvania Avenue NW, Rm. G9, Washington DC 20408 
Deadline: April 01, 2012 

Checks payable to SGMP NATCAP  
 

 

 Capitol Friend (NATCAP Code: 5014) - $500.00  
I will attend the following lunch.   Please select one:  

 

  Feb. 2012   March 2012 
*Logo and Company information will be posted at the lunch you have selected.  
  
 

 Silver Partner (NATCAP Code: 5014) - $750.00 
I will attend the following lunch.  Please select two:  

  Feb. 2012   March 2012 
 
The following individuals will receive the complimentary passes are: _____________________________ 
 
I will like my Logo & Company information at the following lunch.  Please select one:  

  Feb. 2012   March 2012 
 

*Logo and Company information will be posted at one of the lunches you have selected.  
 

 Gold Partner   (NATCAP Code: 5014 & 3002) - $2,000.00 
I will attend the following lunch.    
 

 Feb. 2012   March 2012 
*Logo and Company information will be posted at ALL NATCAP lunches.  
 
The following individuals will receive the complimentary passes are: _____________________________ 
 
 
Facility/Organization and NATCAP Membership Number:   __________________________________________________________________________ 
 
Address: ___________________________________________________________________________________ 
 
Contact: ___________________________________________________________________________________ 
 

18 23 
SGMPNATCAP.org 



  

Membership FAQ’s 
Rhonda K. Wise, CGMP, 1st Vice President, SGMP National Board 

News & Views 

As a general rule, there are two basic types of membership, planner and supplier, although 

they are broken down into other subcategories—government planner, contract planner, sup-
plier, associate supplier, student, and retired. I will discuss these below. 

 
Each individual who joins SGMP joins either with an individual membership or an organiza-
tional membership. If you pay for your membership with a personal check or personal credit 

card, it is an individual membership and goes with you if you change jobs, as long as you 
remain within the confines of working for the government or working as a supplier with the 

government. If the dues payment comes from a corporate check or a corporate credit card 
or your organization reimburses you, then that membership remains with the organization. 
If you leave that position, you do not take the membership with you. When someone else 

fills the position, the membership can be transferred to that individual. 
 

As a planner, how do I join SGMP? 
You may join at any time by downloading and mailing the planner application to SGMP 

headquarters. Go to http://www.sgmp.org/membership/join_planner.cfm and 

download the membership application. SGMP headquarters does not want you to 
email your credit card information. Give them a call to give them that information. 

Currently a government planner membership is $55 annually and a contract planner is 
$140 annually. 

SGMP has a 30th anniversary special where planners only can join for $30.00. What a 
deal! If you’d like to join by March 30, go to SGMP’s website at http://www.sgmp.org/
membership/membership_apps.cfm and click on “Government Planner 30th Anniver-

sary Special.” You must complete this application to join at the special rate. 
 

What is the difference between a government planner and a contract planner? 
If you are employed by federal, state, or local government and have the responsibility for 

planning or implementing meetings on a full- or part-time basis as part of your official 

duties, you are a government planner. If you operate under contract to, and receive 
payment directly from government agencies to assist in planning or implementing any 

type of meeting, you are a contract planner. As a contract planner, you may not work 
for an organization that receives commission from suppliers. 

 

As a supplier, how do I join SGMP? 
Supplier applicants may join by downloading and mailing the supplier application to 

SGMP headquarters. There are several requirements that must be included with the 
application in order to join: 

The payment for membership must be included with the application. 

The “Name of Planner Match” field on a supplier application must include the name 
of their planner match applicant. To join, a supplier must match with a planner. 

You cannot join without this match. 
 

http://www.sgmp.org/membership/join_planner.cfm
http://www.sgmp.org/membership/membership_apps.cfm
http://www.sgmp.org/membership/membership_apps.cfm
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The supplier application must be to join  the same chapter as the planner on the match application. 

The supplier application must be received at SGMP headquarters during the same calendar month as 

the planner match application. 

As you can see, there are a number of criteria to meet.  Be sure you follow these rules or your application 

will be rejected. The supplier fee is $350 annually, and the associate supplier fee is $250 annually. 

 

What is the difference between a supplier and an associate supplier? 

If your company provides facilities and services to government or contract planners outside of direct assis-

tance in planning and implementing meetings, you are a supplier. Remember that supplier members are 

paid by agencies/planners and that hotels and CVBs are supplier members. If you are being compensated 

through commission from suppliers, then you are an associate supplier. 

 

As a supplier, can I pay for a planner’s membership in order for them to join along with me? 

Under no circumstances can a supplier pay for a planner’s membership in SGMP. Either the planner or the 

planner’s employing agency must pay for the membership. 

 

What is a student membership? 

If you are attending college and working towards a degree in hospitality management, or you are an educator 

in the field, you may join SGMP as a student. You are ineligible for this category if you plan meetings or 

can become a member in another category. The membership fee is $25 annually. 

 

Can I still be a member when I retire? 

Yes. The membership fee is $25 annually. You must apply for retiree status while you have an active planner 

or supplier membership with SGMP. 

 

What if I qualify for multiple categories? 

SGMP policy states that if eligible you must join at the highest rate category. For example, if you plan gov-

ernment meetings on contract and collect commissions from hotels for bookings, you would be eligible 

for the associate supplier membership with SGMP. 

 

For those of you who are not aware, we must keep a planner/supplier ratio of at least one to one. It can be higher, 

but we cannot not fall below 50 percent in planner members. 

 

As you can see, there are a number of rules to be followed to join SGMP and be included in the correct category. 

Consequently, people often have lots of questions. If you have any questions, please call SGMP at (703) 549-

0892, and headquarters staff can go into more detail and help you in any way they can. 
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It’s Miller Tyme 

Yes, You Can Make a Difference—Volunteer! 

Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts 

 

 

People often think that volunteering takes a lot of time, and they wonder, “What am I really go-

ing to get out of it anyway?” Well, we have a number of members who give of their time, and 
there are many ways that you can also donate some time—and have some fun, too. 

 
Several members have told me about how they volunteer their time helping children learn to im-
prove their reading skills. I was struck by the fact that these children simply needed someone to 

help them enjoy reading, which benefited their school work. If you give a child a book on a topic 
that interests him or her, you have given that child a reason to enjoy reading. 

 
If you want to get to know people in your neighborhood, being a sports team coach will make 
you a lot a friends. My sport is soccer, Jeff Clampitt in my office does baseball, Laura Falls from 

my neighborhood did volleyball, and Dan Henneberry did basketball. Now coaching a team takes 
a lot more time and does require a set schedule. In my office, it was understood that when soc-

cer season started in late March, if I had a game, everyone would cover for me. My sales coordi-
nator said she could always tell that I had a game the previous day as my voice was rather 
hoarse. The season is only three months long, but my director was very supportive and never 

had an issue when I had to leave early for a game. 
 

Along many highways you may see signs with company and organization logos emblazoned on 
them. Actually, groups of people from these companies and organizations on a regular basis pick 

up trash and debris from the roadway. Some of these groups also report on the condition of the 
road so repairs can be made and burned out lights can be replaced. 
 

There are several organizations where you can volunteer and have a lot of fun. For example, the 
YMCA runs four programs designed to give you structured time with your child. I was involved in 

two of them, Indian Guides (father-son) and Indian Princesses (father-daughter.) Through the 
sixteen years I was involved in these groups, I was a tribal chief several times, which meant it 
was my year to be in charge (and thank goodness I had my wife to help me with the craft pro-

jects we did). I also was a war chief (better known as a message bearer), which is part of the 
area coordination of the program that, in my case, had me working on the big campouts. If any 

of you have an interest in going camping with your children, come and see me. Over the years I 
have acquired enough stuff to equip a small army. 
 

The whole idea of volunteering is that it can be fun. You can learn many things and also teach 
those who need your knowledge. You may also get to know a lot of people in your neighborhood 

that you otherwise would never meet. And we have not even touched yet on those in our chapter 
who volunteer on our many committees. So if you are not giving something of yourself to help 
right now, I challenge you to take a look around you and find an area where you can make a dif-

ference. If you truly are just too busy, then write a check to an organization trying to help those 
who have far less than we do. Either way, GET INVOLVED! 


