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Dear NATCAP Members, 

 
 

Welcome 2012!  It’s a new year and with any new year resolutions 
will start, whether you are moving towards the goal to lose weight 

or become financial better than last year.  I do hope that one resolution for 2012 
is to become more involved in NATCAP.   How can you get involved?  Joining a 

committee, volunteering your assistance at the registration table, sponsor a 
monthly meeting, introduce us to a great speaker, bring someone new to a  

NATCAP event and the list goes on. As the largest chapter of over 800 members, 
the board’s resolution is to see at least half of those members at an upcoming 

Network event, Monthly meeting, National Education Conference in New Orleans 
or at the 2012 NATCAP Expo at the Gaylord Convention Center, National Harbor, 

MD on October 10-11, 2012.   We are moving there with a breaking numbers of  
members attending our events and for that I say, ―Thank you.‖ 

 

I am very excited to see so many of our members coming to these meetings and 
getting their frequent meeting card stamp. New Orleans CVB and the NATCAP 

Chapter have teamed up to provide two lucky members prizes, one for attending 
monthly meetings and second for bringing in new members.  These steps are to 

get us ready for the National Education Conference which is schedule for New  
Orleans during May 16-19, 2012.   To learn more about the National Education 

Conference please visit our website at www.sgmpnatcap.org or the www.sgmp.org 
for more information.  We hope to see you in New Orleans and if this is your first 

time attending the National Conference or if you just join NATCAP, you can find us 
at the conference by our Red NATCAP t-shirts.  For those who are interested in 

purchasing your NATCAP t-shirt we will provide an opportunity at our monthly 
meetings, next to the Registration Table where you can purchase your NATCAP  

t-shirt. 
 

 
 
 

 
        Quinn Bruster, CGMP  

        2011-13 NATCAP President 
        president@sgmpnatcap.org 

President’s Column 

News & Views 

http://www.sgmpnatcap.org/
http://www.sgmp.org/
mailto:president@sgmpnatcap.org


  

2011-13 NATCAP Board 

President 
Quinn Bruster, CGMP  
Manager of Special Events Sched-
uling National Archives  

president@sgmpnatcap.org 

First Vice-President 

Sean Wilkerson, CGMP 

International Program Analyst 
Dept. of Commerce, 

Patent & Trademark Office 
Global Intellectual Property  
Academy  

communications@sgmpnatcap.org  

Second Vice-President 

Brian Chung, CGMP  
National Sales Manager 
Chicago Convention & Tourism 

Bureau  
membership@sgmpnatcap.org  

Secretary 
Ruthie Browning, CGMP, 
CMP  
Director, Conference Services  
The MayaTech Corporation 
secretary@sgmpnatcap.org 

Treasurer 

Bernard C. Howe  
Senior Sales Manager 
Hilton Washington DC /  

Gaithersburg 
 treasurer@sgmpnatcap.org 

Government Planner Director 
Margaret Grant 
Program Assistant 
Department of Homeland Security  

specialevents@sgmpnatcap.org  
 

Director at Large 
Renita Street, CGMP   
Meeting Associate 
Zero to Three  

outreach@sgmpnatcap.org  

Supplier Director 

Rebekah Gallon-
Stephenson 

Sales Manager 
Hilton Rockville & Executive  
Meeting Center 

programs@sgmpnatcap.org  

Immediate Past President 

Cindy Barner, CGMP 

Meeting Manager 

RGFCC 
Supporting Office of Naval  

Research  
elections@sgmpnatcap.org  
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News & Views 

Membership & Marketing Committee is responsible for both chapter membership  

recruitment and retention goals.  For more information, or to join the committee, please 
contact Brian Chung, CGMP at membership@sgmpnatcap.org with the subject line  

―NATCAP Membership & Marketing.‖ 

  Special Events Committee plans, organizes, and delivers three (3) special events 
  for the year: the Holiday Celebration & Silent Auction (HC&SA), Honors & Awards  

  Gala (HA) and Summer Outing (SO).  For more information or to join the committee, 
  please contact Margaret Grant at specialevents@sgmpnatcap.org with the subject line  

     ―NATCAP Special Events.‖ 

  The Community Outreach Committee develops an outreach incentive program to 

  help strengthen our communities with the support of SGMP NATCAP volunteer work, 
  donations, and monetary assistance.  For more information or to join the committee,  

  please contact Renita Street, CGMP at outreach@sgmpnatcap.org with the  

  subject line  ―NATCAP Community Outreach.‖ 

  The Programs Committee develops the content and formats for each monthly  
  meeting and the Tradeshow by coordinating meeting and F&B requirements, and  

  securing speakers and topics to enhance members’ personal and professional  
  development.  For more information or to join the Programs committee, please  

  contact Rebekah Gallon-Stephenson at programs@sgmpnatcap.org  with the  

  subject line ―NATCAP Programs.‖ 

  The Communications committee is the voice of NATCAP through our newsletter,   

  News and Views and the Website, www.sgmpnatcap.org. Communications reaches  out 
  for articles from the board of directors and members.  For more information or to join 
  the Communications committee please contact Sean Wilkerson, CGMP at  

  communications@sgmpnatcap.org with the subject line ―NATCAP Communications.‖ 

  The Nominations & Elections Committee functions under the guidelines established 
  for SGMP’s National Board of Directors and Chapter elections.  For more information or to 

   join the committee, please contact Cindy Barner, CGMP at elections@sgmpnatcap.org  
   with the subject line ―NATCAP Nominations & Elections.‖ 

Committees  

Getting involved has never been easier.  Members have the opportunity to be part of the 

NATCAP Chapter and contribute their ideas and energy by joining one of our committees.  
Committees offer the chance to increase your leadership skills, network with members and 

become more involved in making chapter decisions. Find out which committee is right for 
you. 

mailto:membership@sgmpnatcap.org
mailto:specialevents@sgmpnatcap.org
mailto:outreach@sgmpnatcap.org
mailto:programs@sgmpnatcap.org
http://www.sgmpnatcap.org/
mailto:communications@sgmpnatcap.org
mailto:elections@sgmpnatcap.org
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2012 National Education Conference in New Orleans, LA 

      The 2012 SGMP NEC will be held in New Orleans, LA, on May 16-19, 2012.  
       

      This will be our 30th annual NEC — the biggest annual event in the government meetings  

      industry — where government professionals from across the country come together for  
      one-stop and nonstop education, resources and networking. 

      If you would like information to help you plan and/or budget for your participation, go to the  

      one-page NEC primer on the SGMP homepage under conferences. 
      http://sgmp.org/conference/primer.cfm  

http://sgmp.org/conference/primer.cfm
http://sgmp.org/conference/primer.cfm
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Secrets of a Traveling Saleswoman 
Stephanie M. Soper, CMP, Seattle’s Convention and Visitors Bureau 

“Secrets” is a featured column in the NATCAP News & Views contributed by Stephanie 

Soper.  Please feel free to submit your travel tips and suggestions to 
ssoper@visitseattle.org. 

 
Packing for business travel is a practical art to find the perfect balance of necessary outfits,  

sufficient reading material, technology needed to stay connected to the office and the perfect carry 

on piece of luggage.  So many of us struggle to determine how long a trip should be to merit a 

checked bag and whether it really is worth the $20-25 fee simply not to have to lug our stuff around 

the airport.  Thus we come to my personal list of suitcase essentials, as always, gleaned from  

personal experience and forgetfulness and helpful tips from my fellow industry travelers. 

 

In My Carry-On 

Business cards – It is common sense but you would be surprised how many people forget to 

pack these, myself included – I always keep an extra stack in my carry-on, just in case. 

Laptop and Smartphone – everyone has different technology needs on the road.  For me, a  

laptop is essential for downtime in the hotel to catch up on business and utilize programs not 

found on my smartphone (i.e. client database or Microsoft Office documents).  For a day of 

appointments, however, I really try to stick with my smartphone and use random breaks to 

stay on top of email while keeping my load lighter.  And of course, I usually keep an extra 

power cord for all my devices in my bag so I don’t forget when packing in a rush. 

Reusable water bottle – we all have one or six and I find simply carrying it empty through  

security allows me to fill up and save precious dollars at Starbuck’s and hotel vending  

machines trying to stay hydrated on the road.  Be sure to look for one with a very good seal 

and preferably a way to secure it to your bag, keeping your hands free. 

Snack bars – Sometimes in our industry it feels like all we do is eat, so please understand, I do 

not always eat the snack bar but in those instances where a reception just did not cut it as a 

dinner substitute or travel delays mean grabbing a meal that much later, it is nice to have 

something on hand to tide me over. 

Metro card/Public transportation pass/Meter money – Especially in cities you frequent, it is  

helpful to have a ―commuter‖ level transportation pass so you can reload when needed and 

move freely around the city.  On the occasions where I drive, I have a fun change purse 

where I stockpile my loose change so I am always ready to snag that perfect meter spot! 

 
In My Rollerboard 

Golf ball and/or tennis ball – Weird, yes but not very space consuming and the perfect aid to 

sore foot and back muscles, respectively.  I learned this from a planner friend and most of us 

have a spare golf ball sitting around (although, the way I play, I really can’t spare more than 

the one).  You simply place the golf ball on the floor and roll your foot around over the top 

after a long day of standing and walking.  With the tennis ball, similar concept except you lay 

on top of the tennis ball, allowing gravity and the ball to massage your back where you need 

it most.  

 

Bathrobe – Fewer and fewer hotels these days provide them and truthfully, I am not sure 

many people feel the need to use them.  I like having my own – specifically one that is  

lightweight and compact, just for modesty around my room. 
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Slippers/Flip-flops – Most of do not want to know what is on hotel carpet, and I find having a pair of 

slippers to walk around in makes me feel more at home and comfortable when on the road.  A 

small item to provide such a comfy return – if your slippers are too bulky, a pair of inexpensive flip 

flops will fit the bill too and aid in those early morning treks to the lobby for coffee or down the 

hall to the vending machine. 

 

Mini lint roller – When trying to carry on, every inch of space is valuable so I find a mini lint roller is 

the perfect solution since I leave it in my suitcase and only use it when I travel.  Oftentimes, it is 

the perfect size to 

tuck in any nook  

between shows or 

empty luggage space. 

 

Emergen-C or Airborne – 

I always pop just a 

couple packs of these 

cold-fighting vitamins 

since frequently we 

can feel more run-

down while traveling 

or just from the 

longer hours of  

morning meetings 

and late night events.  

These powders can 

be packed in a small 

pocket of my luggage 

and added to my  

water when I need a 

boost. 

 

What items are on your  

routine packing list and 

what would you recom-

mend for others?  While I 

could go on and on about 

the things I would like to 

be able to fit in my bag, 

these are truly my  

essentials (obviously, 

clothing and toiletries go 

without saying) that I 

notice when they are 

missing.  Keeping this 

list and making note of 

things you wish you had 

on your future trips 

should help you make 

yours so you always 

have your suitcase  

essentials. 



   

Planner & Supplier of the Month 

News & Views 

November Planners of the Month 

 
Michelle Murray, CMP 

A thoroughly dedicated member, she has provided her expertise in this profession to help 

keep the countless project with the Programs committee on task.  She is full of energy and 
an awesome helpmate. 

 

Cynthia Grant, CGMP 

This super supportive member can always take a page from her book.  She is a great  
partner to the supplier members and great cheerleader to the organization.  Her insight on 

the Program’s committee has proved invaluable for updating the way we approach what we 
do. 
 

November Suppliers of the Month 

 

Kerry Haviland  
Kerry has been an active member of NATCAP for many years.  She has been on the  

Membership Committee for the past 3 years, and stepped in this year to lead the New  
Member Orientation.  Kerry is indeed dedicated to NATCAP and you will always find her  
volunteering for activities.   

 
Holly Rickard 

This supplier has jumped in head first with the Program committee and is willing help with 
what needs to be done.  She always has useful insight and her commitment has been  
invaluable! 

 

Mark Calibo, CGMP 

A member of the Programs Committee, being a moderator I think is his true calling.  Even 

though he’s a new member, his willingness to take on such a task show how talented he 

is.  His gusto and professionalism has set him among NATCAP stars! 

 

 

Thank you for all your contributions to SGMP NATCAP!   

 If you would like to nominate someone for outstanding achievement to the organization, 
contact: memberhsip@sgmpnatcap.org with the name and the reason they should be 

considered. 

mailto:membership@sgmpnatcap.org?subject=Planner%20/%20Supplier%20of%20the%20Month
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Take advantage of me! (No, really!) 

We’re all busy. That’s not news. Keep reading. What IS newsworthy are the tools and  
resources available to meeting planners that are meant to make your lives easier. Let’s face 

it, in this economy; we have more to do and less time to do it. Unless you’ve figured out how 
to be in two places at one time -- and if you have, please let the rest of us know --  you are 

being pulled in several directions.  I am here to tell you the secret to simplifying! When  
planning your meeting, seminar, symposium or conference, in a destination that you are not 

familiar with, or even one that you are, take advantage of the city’s Convention and Visitors 
Bureau, Visitors Association or Destination Management Organization (generally not for profit 

organizations put in place to bring folks to the city they represent). We’ve all heard the 
phrase ―work smarter‖.  You are the planner - now think of the CVB as your own personal 

team and put them to work for you.  The best part is, it won’t cost you a dime. Yes, that’s 
right, most services a CVB offers are complimentary! 

 
CVB’s offer a host of free services that only a few take advantage of, and these are some… 

 

Free RFP Distribution 
Most CVB’s will distribute your RFP to only those venues that meet the specific event  

requirements and budget. Just ask your CVB rep! 
Free Destination Promotion to Attendees 

A CVB can keep your group in the ―know‖ by providing collateral, links, photos and inside 
information on community events that may coincide with the group’s stay. 

Site Inspection Coordination 
A CVB is happy to coordinate and escort clients to preview event venues and to share their 

vast knowledge and enthusiasm of the destination. 
Coordination Assistance with Special Events 

A CVB will assist in coordination of creative pre and post conference activities, team  
building, community service or other special events to enhance free time of attendees. 

Transportation Assistance 
A CVB has connections and can assist in getting your group where they need to  

go - buses, airport shuttles, and even bus parking. 

Meeting Incentives and Value Added Special Promotions 
A CVB has unique relationships with vendors and suppliers and can sometimes offer  

special incentives that can only be received by partnering with the CVB. 
 

CVB’s offer many more services than are listed above. A Convention and Visitors Bureau is a 
great asset and using the tools the CVB offers will save you valuable time and energy,  

increase attendance and add value to your program. So… if your next meeting is in Chicago, 
New Orleans or maybe you’re sticking close to home and are seeking meeting space in  

DC or Alexandria, before you find yourself up to your ears in planning, give the CVB  
a call and let their personalized service reduce your stress! 

Using a CVB 
Melissa Ritchie, Alexandria Convention & Visitors Association  

 

http://www.choosechicago.com/
http://www.neworleanscvb.com/
http://washington.org/planning/
http://meetalexandriava.com/


  

Community Outreach Report 
Renita Street, CGMP, NATCAP Director at Large, and Desiree McCoy, State Plaza Hotel 
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On Thursday, November 17, the Community Outreach Committee participated in WHUR’s Food2Feed at 

the Old Post Office Pavilion. For 32 years, WHUR-FM, Howard University Radio, has hosted an annual 

food drive to feed the needy in the Washington, DC region for Thanksgiving, through a live broadcast in 

November. During the broadcast, the station encourages the community to open their hearts and  

pocketbooks to those less fortunate. One hundred percent of the money and non-perishable food was 

donated to the Capital Area Food Bank, a nonprofit (501c3) organization that helps needy families 

throughout the Washington region. 

 

This was a very rewarding experience for those of us who participated. Despite the on-and-off rain, 

STRONG winds, and COLD temperatures, we did our part to help bring a smile and a meal to those less 

fortunate for the holidays. 

 

We often forget about those who may not have as much as we do for the holidays, but this experience 

certainly helped us put things into perspective. To know that we were donating our time for such a  

worthy cause made the experience that much more rewarding. It was truly something that we certainly 

would like to continue doing every year, it was THAT rewarding. 

 

We not only donated non-perishables, but we stood curbside as the community drove by to make a  

donation to the cause. Taking our efforts beyond the designated areas of 12th Street and Pennsylvania 

Avenue, NW, we walked to the Metro station at Federal Triangle and then walked up one block to 12th 

and F Streets during the lunch hour to get more donations. And guess what we got??? MORE  

DONATIONS!!! We even had people take money out of the ATM for our bright yellow collection buckets, 

and going into the local CVS to purchase food to donate. We took our buckets to be emptied multiple 

times because our efforts were generating that much in monetary donations. 

 

NATCAP assisted WHUR in raising more than $90,000 and filling a tractor trailer with a load of  

non-perishables. WHUR assisted NATCAP’s participating members by providing an experience to be 

treasured for a lifetime, a sense of giving and re-experiencing what we truly have to be thankful for. 

 

The Community Outreach Committee wants to say THANK YOU to each person that donated baskets, 

ribbon, and time towards this charity event. Although the location did not allow us adequate space to put 

together the baskets (the weather was not the best for this either), the baskets were still put together. 

 

THANK YOU, too, to Bernard Howe (Hilton Washington DC North/Gaithersburg Hotel), Cindy Harperee 

and Ashly Wright (Marriott Wardman Park Hotel), and Kim Lee (Melrose Hotel) for braving the wind, 

rain, and frigid temperatures to collect with us from the community. Their  hard work and dedication 

does not go unnoticed. NATCAP members truly are taking  our 2011–2012 

Community Outreach  Committee motto to heart—this event definitely 

―Inspired Others To Give.” 

Photos Courtesy of Renita Street 



  

Annual Holiday & Auction Recap  

SGMPNATCAP.ORG 

 Annual Holiday Celebration & Silent Auction a Resounding Success! 

 

NATCAPers—You really outdid yourselves at the annual Holiday Celebration &  

Silent Auction! You all came through looking festive and brimming with season’s 

greetings, helping to make the event not only enjoyable, but successful in our 

fundraising efforts, too. The event netted nearly $9,800 to support our chapter’s 

Community Outreach projects and provide registration scholarships for deserving 

NATCAP members to attend the SGMP 2012 National Education Conference in 

New Orleans. 

 

Many thanks to our host, the Crowne Plaza Washington DC–Silver Spring Hotel, 

which provided a wonderful venue for the event on December 14. Kudos for a job 

well done! 

 

The atmosphere was festive, filled with holiday music and happy faces as atten-

dees partook in the auction tables filled with so many wonderful donations from 

our different partners. The mood was perfect, with people anxious to bid for the 

various items spread throughout the venue. 

 

The food was a delightful and delicious mix ranging from light hors d’oeuvres to 

hot made-to-order pasta dishes to the delectable dessert station. 

  

As the tables displaying the silent auction items were closed and cleared,  

anticipation grew as we reached the evening’s highlight: the live auction of  

several premium donations. 

  

Our emcees, Karen Staples and Bill Adams, were a great pair! Their bubbly and  

vivacious personalities provided more than their share of entertainment, and they  

motivated folks to bid higher in support of a good cause. 

 

Finally, congratulations to the enthusiastic and deserving Ruthie Browning, whose 

persistence, dedication, and generosity during the live auction netted her the  

biggest prize of the evening: a two-night stay with complimentary breakfast at the 

Hyatt Regency Miami, a trip that also includes roundtrip air travel for two on 

American Airlines. This fabulous donation, valued at $1,500, was provided by 

Sherry Antaya and the Greater Miami CVB. 

 

Thanks to all who attended, and to all who contributed to what was a terrific,  

successful event. 

Margaret Grant NATCAP  Government Planner Director & Don Delauter 

Photos Courtesy of Don Webb 



 

 

 

November Program Recap 
Ruthie Browning, NATCAP Secretary 2012-13, CGMP, CMP 
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NATCAP EXPO 2012 

 

The November Meeting was opened by 2nd Vice President Brian Chung, CGMP, who  
welcomed participants and proceeded to lead the group into an ice breaker.  Everyone was 

asked to move around the room and greet other members -- especially those with whom they 
were unacquainted.  Everyone seemed to enjoy the activity and started the meeting on a 

very high note.   
  

The Program Committee chairman took over from that point and got the group settled 
down.  She introduced the speaker Ted Miller began by talking about revenue streams for  

hotels.  He asked participants what days of the week were best to book hotel rooms, what 
months were the best for getting deep discounts, what pattern gives the more bang for the 

buck for meeting space, and what happens when you go back to the same property over and 
over.  A little past mid-stream of his talk, a "revenue activity" took place.  Each table acted 

as hotel.  The goal was to make a decision whether to accept offers to book hotel rooms, and 
come out on top with the most revenue.  The catch was that no one knew when the offers 

would stop.  This was fun and exciting.  At the end of the activity, the top revenue-producing 

hotel was at $3500, and the lowest at $1800.  He used this example to show how why hotels 
have to weight their options with accepting or declining an offer.  Questions were taken from 

participants; the speaker closed and provided attendees with reference materials.  What a 
great meeting! 

 

We are pleased to announce that the 2012 NATCAP Expo at the Gaylord  
Convention Center, National Harbor, MD on October 10-11, 2012. 

 
We will be launching the details for sponsorship and registration by mid-January 

with the release of our EXPO Website. 
 

Be sure to make plans now to attend this two day, education filled event.  It is 
sure to be the largest government meeting professional gathering in DC this 

year! 



 

 

15 
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Thank You to our Gold Sponsors 

Thank You to our Silver Sponsors 



 

30th Anniversary Cookbook 

 

News & Views 

All attendees at the 30th Annual National Education Conference in New  

Orleans will receive a copy of SGMP's first cookbook. This cookbook will be a 
compilation of recipes and memories from SGMP members and will showcase 

both the culinary skills and the diversity found in SGMP's 33 chapters and over 
3,500 members. All members are encouraged to submit their favorite recipes 
and memories of SGMP by downloading the 30th Anniversary Cookbook Sub-

missions. Forms should be emailed to Lisa Silverman at 
lisa.silverman@sgmp.org by February 15, 2012. Members may submit as 

many recipes as they like. 

Cookbooks will be available for purchase for those who are not able to attend 
the conference in New Orleans or for those members who would like to share 

the books with others. Information about purchasing additional copies of the 

cookbook will be available in spring 2012. 

Feel free to contact any of the cookbook committee members should you have 
questions about the project or would like to be involved with this project. 

Committee members have been assigned to work with the chapters as listed 

below. 

Chair: Carolyn Barrett (Carolyn.Barrett@sheratonmetairie.com) – Lou-

isiana, Tennessee, St. Louis Gateway, Greater Pittsburgh 

Tecumseh Deloney (TDeloney@zerotothree.org) – National Capital, Kentucky 

Bluegrass, Buckeye, Michigan 

Gloria Colvin (Gloria.colvin@vec.virginia.gov) – Old Dominion, North Carolina, 

Crossroads of America 

Jill Megli (jill.megli@hyatt.com) and Cheryl Wierenga 
(cwierenga@portlanddoubletree.com) – Chicago, Heart of Illinois, Heart of 

America, Greater Oregon 

Jim Zukowski, (jzukowski@austin.rr.com) – Wild West Oklahoma, North 

Texas, Houston Gulf Coast, Texas Lone Star Capital, San Antonio Alamo 

Kit Gonzales (kit.gonzales@conservation.ca.gov) – Sacramento, San Francisco 

Bay Area, Southern California, Arizona, Rocky Mountain 

John Sadek (John.Sadek@starwoodhotels.com) – New England, Pacific  

Northwest, Northern Lights, Missouri Capital 

http://www.sgmp.org/nec2012/recipe.doc
http://www.sgmp.org/nec2012/recipe.doc
mailto:lisa.silverman@sgmp.org
mailto:carolyn.barret@sheratonmetairie.com
mailto:tdeloney@zerotothree.org
mailto:gloria.colvin@vec.virginia.gov
mailto:jill.megli@hyatt.com
mailto:jzukowski@austin.rr.com
mailto:kit.gonzales@conservation.ca.gov
mailto:john.sadek@starwoodhotels.com


 

SGMP 30th Anniversary Cookbook Submission Form   
 

Instructions for submission: 

 

Please use a separate form for each recipe. 

 

Please include either your email address or phone number so we have a way of contacting you in case we have  

questions about your recipe. 

 

Send recipes to Lisa Silverman at lisa.silverman@sgmp.org no later than February 15, 2012. 

 

Member Name: 

 

Email Address: 

 

Phone Number: 

 

Year You Joined SGMP or Number of Years as a Member: 

 

Chapter(s): 

 

Use this space to share your favorite story of SGMP starting with: I'll never forget...: 

 

 

 

 

 

 

Name of Dish: 

 

Recipe for (check one): 

 

___ Appetizer/Soup/Salad  ____ Main Dish   ____ Dessert  ____ Other 

 

Prep Time:   Cook Time:   Bake Temperature: 

 

Recipe Ingredients (please list in order of use, using a separate line for each ingredient) 

 

Recipe Instructions (please use numerical steps and not paragraph form) 

 1. 

 2. 

 3. 

 

 

Thank you for submitting your recipe and story to SGMP's 30th Anniversary Cookbook!  Please keep in mind that 

due to the volume of recipes collected, we may not be able to accept all submissions but we will do our best to in-

clude recipes from as many members as possible. 

We look forward to seeing you in New Orleans in May 2012! 
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2011-12 NATCAP Programs 
 

January 18, 2012 
Flag Protocol 

Sheraton Crystal City, VA  
 

February 9, 2012 
NATCAP Networking Event / Lucky Strikes 
Washington, DC 

 

February 15, 2012 
GSA Schedule—Round Table Discussions 

Breakfast Program—Hilton Rockville, MD 
 

March 21, 2012 
Woman’s Heritage Month and Leadership  

Chicago Convention and Tourism Bureau   

at The National Press Club,  
Washington, DC 

 

April 18,2012 
CVB’s: Planners ―To Fam or not To Fam‖  
Mary M. Gates Learning Center,  

Alexandria, VA 

 
 

For more information on Programs contact  

Rebekah Gallon programs@sgmpnatcap.org    
or visit our website at: www.sgmpnatcap.org 

Photos Courtesy of Chuck Fazio 

News & Views 

mailto:programs@sgmpnatcap.org
http://www.sgmpnatcap.org


 

Programs Preview 
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New Member Orientation will be held 30 minutes before each session. 

SGMPNATCAP.org 

 

January 18, 2012 
U.S. Flag Protocol 
Sheraton Crystal City Hotel, 1800 Jefferson Davis Highway, Arlington, VA 22202 

 
Registration 4:30 / Program 5:00 / Reception 6:00 
 

Determine precedence order of US and International flags and also state flags. Gain an  

understanding of the proper display of flags both stand alone or in groups and in vs  

outdoors. Understand when it is appropriate to place one's hand over their heart during the  

National Anthem. Presented by Kathleen Ryan.  
 

 
 

February 15, 2012 
GSA Schedule — Round Table Discussions Breakfast Program 

Hilton Rockville Maryland 
1750 Rockville Pike, Rockville, MD 20852 

 
Registration 7:30 am / Breakfast Served 8:00 am / Session 8:15 am 
 
The New Frontier: Will it be the way to buy meetings? Round  Table Discussions with a panel led 

by GSA, NCC and Dolce  Hotels. $15 Registration Fee. 



  

NATCAP Frequent Meeting Card 

 
Don’t forget to bring your Frequent Meeting Card to each monthly meeting for your chance 
to win a New Orleans Prize Package, courtesy of the New Orleans Convention and Visitors 
Bureau. 

 
NATCAP Buddy Program 

Do you want to mentor a new member? If so, the Buddy Program is a great way to get  
involved. Email membership@sgmpnatcap.org for information on NATCAP’s Buddy Program. 
 

NATCAP Membership Needs You! 
An organization is only as good as its members and luckily for NATCAP, we have some of the 

best.  Even so, there is always room for more.  Be the Planner or Supplier to refer the most 
new members that join by April 18, 2012 and win a New Orleans Prize Package courtesy 
of the New Orleans Convention and Visitors Bureau! 

Membership Notes 

 

 
 

NATCAP by the Numbers 
56.8% Ratio 

838 Total Members 

Brian Chung, CGMP, NATCAP Second Vice-President, 2011-13 

News & Views 

 

mailto:membership@sgmpnatcap.org


  

Welcome New Members 
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Ralph Alderman   Paula Aravelo   Larry Atchison  

Kevin Baker   Erin Bankey   Capris Barnes 
Millissa Bassant   Summer Belman   Gary Bills 

Franklin Bolster   Karole Braunstein   Carolynne Broomhead 
Nancy Brown   Zolitta Brown   Jerome Bruce 

Diane Chinn   Alexa Choi    Alessandra Colia 
Ryan Compton   David Covert   Trevor Curtis   

Aisha Derricott   Nona Fitchett   Kelly Frere 
Mary Gabriel   Angie Gibbs    Duane Gibson 

Vicky Grim    Anthony Guida   Erica Hall   
Diane Hartmann   Mark Harvey   Lourdes Hartman  

Justin Heineman   Linda Higueros   Chantalle Hinton 
Selena Hunn   Ashley Jackson   D. Michele Johnson-Mallett 

Kim Lee    Karin Lehn    John Malixi 
Claire Marble   Sarifah Masten   Jeremy McShan 

Erika Mercer-Epps  Yolanda Moore   Adriana Niepa 

Freddy Moses   Carlton Myers   Leyla Nichols   
Mar’Tina Parker   Gale Peek    Diane Phillips   

Wendy Pringle   Melissa Ritchie   Karen Ritter 
Cheryl Robertson   Elizabeth Settle   Crystal Simmons 

Candiance Smith   Amanda Stewart   Brian Taylor   
Jill Thomas    Nicholas Turrentine  Maggie Woosley 

Morgan Woroner 

 

It’s okay to take sides. 

Professional Networking Social Interaction & Updates 

Just search for NATCAP 



 

 
You are invited to participate in the Society of Government Meeting Professionals (SGMP), the National Capital 
Chapter’s (NATCAP) Connecting with NATCAP.  We will work with you to create the optimum opportunity for  

exposure to over 800 members of NATCAP.  The Connecting with NATCAP Program exists to provide members an 
active, integrated way to participate in the NATCAP community.  The program combines sponsorship, advertising 

and event benefits into a value-priced package that delivers recognition, premium adverting opportunities and  
outstanding visibility.  
 

Return on Investment:  
· 90% of NATCAP members would prefer to do business with other SGMP members.  
· Your organization can strengthen your strategic positioning in the government meeting industry. 

· You have increased visibility within the national and local meetings industry.  
 

Society of Government Meeting Professionals (SGMP)  
SGMP is the ONLY nonprofit professional organization of persons involved in planning government meetings, either 
on a full or part-time basis, and those individuals who supply services to government planners.  Our objectives are 

to improve the quality and promote the cost effectiveness of government meetings by improving the knowledge 
and expertise of individuals in the planning and management of government meetings through education, training 

and industry relationships. 
 

Connecting with NATCAP 
NATCAP is the largest SGMP Chapter in the U. S. with over 800 members- 55% of which represent the government 

planner community.  NATCAP is the nation’s largest of the 32 chapters.  Members of the NATCAP span the entire 
country, but the geographical center of the chapter is the Washington DC metropolitan area.  
 

Capital Friend $500.00- Only (10) Slots Open 
· Logo & Company name posted at (1) NATCAP Luncheon meetings registration table.* At the luncheon 

you selected ONLY 

· Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP 
luncheons ONLY. * At the luncheon you have selected ONLY 

· Logo in the News & Views Newsletter under ―Thank you Sponsors‖ * During Sept. 2011-June 2012  
· Mention as Capitol Friend at the NATCAP Luncheon meetings  
· (1) Complimentary luncheon pass for ONE meeting – The following dates are: *Nov. 2011, Feb 

2012, or March 2012  
 

Silver Partner $750.00- Only (7) Slots Open  
· Logo & Company name posted at (1) NATCAP Monthly Meetings registration table.  .* At the lunch-

eon you selected ONLY 
· Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP 

luncheons ONLY.* At the luncheon you have selected ONLY 
· Mention as Silver Partner at the NATCAP Luncheon meetings.  

· Logo in the News & Views Newsletter under ―Thank you Sponsors‖ * During Sept. 2011-June 2012  
· (2) Complimentary luncheon passes. The following dates are: *Nov. 2011, Feb, 2012 or March 2012 

o You can receive two passes for one meeting or receive one pass for two meetings e.g. Nov. 2011 
or March 2012 

o (1) NATCAP Member E-Mailing List (Includes an electronic format of names, e-mail address, 
phone number and etc of NATCAP Planners ONLY.) * During July 2011- June 2012 

 

Gold Partner $2,000.00 – Only (2) Slots Open 
· Logo and Company name posted at (3) NATCAP luncheons registration table.  
· Literature and business cards will be prominently displayed on a special sponsorship table at NATCAP 

luncheons ONLY. 
· Logo in the News & Views Newsletter under ―Thank you Sponsors” * During Sept. 2011-June 2012  

· Mention as Gold Partner at the NATCAP Luncheon meetings.  
· Website Banner Ad * During (2) Months  
· (3) Complimentary luncheon pass. The following dates are: *Nov. 2011, Feb, 2012 or March 2012 

o You can receive three passes for one meeting or receive one pass for each monthly meetings  
· (2) NATCAP Member E- Mailing List (Includes an electronic format of names, e-mail address, phone 

number and etc of NATCAP Planners ONLY.)  -* During July 2011- June 2012 
· Table (10 seats) at the NATCAP June Awards Gala 

· Property/Company profile in the News & Views Newsletter  

News & Views 

Sponsorship Opportunities 



NATCAP SPONSORSHIP FORM 
Please send your information to president@sgmpnatcap.org 

 
Mailing information: FEDEX or UPS – ONLY 

Attention: Quinn Bruster, CGMP 
National Archives 

700 Pennsylvania Avenue NW, Rm. G9, Washington DC 20408 
Deadline: April 01, 2012 

Checks payable to SGMP NATCAP  
 

 

 Capitol Friend (NATCAP Code: 5014) - $500.00  
I will attend the following lunch.   Please select one:  

 

  Feb. 2012   March 2012 
*Logo and Company information will be posted at the lunch you have selected.  
  
 

 Silver Partner (NATCAP Code: 5014) - $750.00 
I will attend the following lunch.  Please select two:  

  Feb. 2012   March 2012 
 
The following individuals will receive the complimentary passes are: _____________________________ 
 
I will like my Logo & Company information at the following lunch.  Please select one:  

  Feb. 2012   March 2012 
 

*Logo and Company information will be posted at one of the lunches you have selected.  
 

 Gold Partner   (NATCAP Code: 5014 & 3002) - $2,000.00 
I will attend the following lunch.    
 

 Feb. 2012   March 2012 
*Logo and Company information will be posted at ALL NATCAP lunches.  
 
The following individuals will receive the complimentary passes are: _____________________________ 
 
 
Facility/Organization and NATCAP Membership Number:   __________________________________________________________________________ 
 
Address: ___________________________________________________________________________________ 
 
Contact: ___________________________________________________________________________________ 
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It’s Miller Tyme 

Now That There’s a Federal Budget, Review Your Plans and 

Commitments for 2012 
Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts 

 

 

Just before Christmas, Congress finally passed a budget funding the government for the 2012 fiscal 
year, so we should be on our way to moving forward with doing business for the balance of the year. 

For both suppliers and planners, it is now time to go through the contracts and  
commitments that have a contingency related to ―availability of funds‖ and confirm that the  
programs can move forward. 

 
Planners must make a point to determine if the budget approved for your department contains the 
funds required to carry out the programs you have scheduled. It is very important to advise any sup-

plier if your budget does not have the funds and you have to cancel a meeting or event, so they can 
work to replace the business. Also, if your budget contains some, but not all of the funds you need for 
the planned programs, work with your suppliers to modify your commitments to work with the funds 

available and yet meet as many of your  
objectives as possible. You may need to make 
changes to your agenda, and these will affect 

how you work with your supplier and how the 
supplier can meet your needs. 

 
Suppliers must make a point of verifying that 
the programs that have been booked can take 

place as originally planned. If changes need to 
be made to the commitment, remember that 
planners are working with the resources they 

now know have available and are working to  
accomplish their original objective with  
perhaps lower funding than originally antici-

pated. Be prepared to deal with the changes 
to  
available funding in every part of the hotel. 

This may Involve modifying audiovisual, food 
and beverage, and other costs associated with 
the varying parts of the program. You may 

need to change how you configure the  
meeting space, also including suggesting 
changes to the planner’s agenda. 

 
Finding the solution has to be everyone’s  
focus. Understand that through compromise 

we all can make difficult situations an  
opportunity to build new, stronger  
relationships. 


