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SGMP	NATCAP:	25	Years	and	Going	Strong
Don Webb, MBA

In honor of NATCAP’s 25th Anniversary, I dusted off some old files, and rusty brain 
cells, to show how our Chapter was formed and has grown over the years. Do 

you remember any of these happenings and headlines from 1986?
• Dow Jones stock index tops 1,800
• Oil falls to $11 a barrel
• Platoon earned an Oscar for Best Picture
• Lonesome Dove awarded the Pulitzer Prize for fiction
• Challenger explodes
 Along with those great historical headlines, the SGMP Board of Directors 

deemed that it was time for a Chapter to be organized in the Washington, DC area to provide an opportunity for more members to develop 
leadership skills, and reduce the Board’s growing national workload. In april 1986, the SGMP National Capital Chapter was formed. Election 
of officers, for both the national and chapter levels, was conducted during the annual conference in March. Many members stepped up to 
become officers and committee supporters.

As reported in the May 1986 SGMP newsletter, “Since monthly attendance included Planners, contract Planners, and Suppliers from 
Altoona, PA, to Virginia Beach, VA., it was decided that the Washington, D.C. Chapter would be known as the National Capital Chapter with the 
National SGMP Board being know as the SGMP Board.”

During the April 1986 SGMP monthly meeting, Bob Driscoll, National President, introduced SGMP’s newest Chapter officers: ed 
heitov, President; rance Willis, President Pro-tem; trish orem, Treasurer; Saundra Cox, Vice President; elaine Wilcox, Secretary; Dorothy 
Bondurant, Kathy Fiscus, and eva ring, Members-at-Large. Membership was nearly 300.

Continued on page 17
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Committee Report

NATCAP invites you to attend the 

14th Annual Winter Meeting & Trade Show

Wednesday, February 9
at the Gaylord National Resort & Convention Center.

Education…the Silver Lining to Success
Join meeting industry colleagues from the federal government, 

government contractors, and associations 
for a day of education and networking. 

Planners from all industries are welcome to attend this FREE event!

Visit www.SGMPNATCAP.org for more details and registration!

President’s Column

Ask	the	President	
Cindy Barner, CGMP, RGFCC
Supporting Office of Naval Research

Hello,	SGMP	NATCAPers

During the November monthly meeting, I 
shared that I would answer any question 

that was asked. I received four questions and 
will answer three. The fourth question is not 
relevant to the meetings industry or NATCAP, 

so I do not deem the question to be appropriate. 

Q:		 How	can	members	suggest	topics	for	upcoming	
educational	events?

A:  The NATCAP Programs Board Liaison schedules 
the topics at least a year out. Ways you can submit 
suggestions: 
1.  We collect suggestions monthly via Survey 

Monkey. 
2.  Provide ideas directly to the Programs Board 

Liaison via e-mail or phone call. 
3.  Typically, at the end of the year, we send a general 

survey to all members asking for their feedback. 
4.  Contact ANY Board member.

Q:		 Are	members	allowed	to	attend	the	Board	
Meetings	each	month	to	contribute	ideas	to	the	
Board,	and	learn	what	the	Board	is	doing,	and	
what	it	means	to	be	an	officer?

A:  Yes. A member in good standing is able to attend 
Board meetings. Keep in mind, the Board meetings 
are business meetings, and sensitive topics and 
voting are discussed. During those times, it is an 
executive session and closed to the public. If you 
are interested in attending the Board meeting, it is 
necessary that you provide notice to the President, 
as a professional courtesy, to adjust the agenda if 
needed. 

Q:		 Will	a	list	of	the	attendees	be	mailed	out	for	
monthly	meetings?

A:  No. Attendee lists are not published and sent via mail 
for our monthly meetings. 

Keep the questions coming! GO NATCAP!	n 

Nominations	&	Elections
Tecumseh Deloney, CMP, CGMP, ZERO TO THREE

2011-13	Chapter	Nominations

The following information must be completed when 
submitting a nominee for NATCAP’s Board of Directors:

 
Nominee Information

Name
Employer
E-mail address
Phone 
Fax
 

Chapter Board Positions
President {Government Planner or Contract Planner}

1st Vice President {Government Planner or Contract Planner} 

2nd Vice President {Supplier or Associate Supplier} 

Secretary {Government Planner or Contract Planner}

Treasurer {Contract Planner, Supplier, or Associate Supplier}

Director [3] {Government Planner, Contract Planner, Supplier, 
 or Associate Supplier} 
 
Any individual who accepts a nomination is subject to 

SGMP approval of eligibility to serve, and must be a member in 
good standing for at least six months prior to nomination in the 
appropriate member category.

Call for nominations opens February 2011. Check NATCAP Web 
site for nomination updates., and e-mail nomination forms and 
questions to me at tdeloney@zerotothree.org. n



JANUARY/FEBRUARY 2011	 												NATCAP News & Views	 Page 4

Committee Report

Membership
LaTonya Jackson
U.S. Dept. of Commerce

Welcome	New	Members!
November
Katherine Kneeland Accommodations Unlimited
Jackie Kelly Lee Association of Old Crows
Carmen Lopez Farm Credit Administration
Meghan McGarvey Marine Corps Marathon
Kenneth W. Mincey Capitol Skyline Hotel
Valentine Neira Palladian Partners, Inc.
Stephanie Otto U.S. Africa Command
Lynn Peniston AFYA, Inc.
Reeshemiah Deshawn Schuler Administrative Office of the Courts
Frances N. Sewell National Credit Union
 Administration
Jennifer E. Sprinkel Professional & Scientific Associates
Melissa Trout Pal Technologies, Inc.
Dion James Zanfordino Greater Fort Lauderdale CVB

December
Andrea Bauerfeind AetherQuest Solutions, Inc.
Anita Bedrosian U.S. Department of Energy
Polly Bradsher Great Wolf Lodge
Donna L. Cook System Planning Corporation
Tayhler Ann Davis Pal Technologies, Inc.
Stanley O. Eisenhower U.S. Army Acquisition Support  
  Center
Shelley C. Johnson Drug Enforcement Administration
Syreeta Tate Jones American Institute of Biological 
 Sciences
Jessica Pelenberg Burke Consortium, Inc.
Ashlee Virginia Singleton System Planning Corporation
Dahlia Thomas Defense Security Service
Johnny Tisdale Navy FRC Mid-Atlantic
Janice Williams U.S. Army Corps of Engineers

NATCAP’s	25th	Anniversary	
Membership	Goals

This year marks the 25th 
Anniversary of SGMP’s 

National Capital (NATCAP) 
Chapter. We are so excited to be 
marking this significant milestone 
in NATCAP’s history, as the road to 
this point has been challenging. 
Through the years, NATCAP has 
conducted hundreds of programs 
and events and seen thousands 
of members come and go. But, the 
hard work and dedication of so 
many members has paid off. We 
are gratified to arrive at this point 
as the largest SGMP Chapter, with 
more than 900 members.

NATCAP will never be content 
to rest on its laurels. Last year, 
the Chapter adopted the theme of “Elevating Education,” through 
which it raised the skill and knowledge level of information 
imparted through its educational programs. The Chapter also 
sharpened its multimedia communication platform by enhancing 
its Web site, upgrading its newsletter, and enlisting Webinars to 
reach wider audiences.

In this 25th anniversary year, NATCAP looks forward to reaching 
new heights in its membership base. Wouldn’t it be fitting that in 
celebrating NATCAP’s silver anniversary, we also could celebrate a 
NATCAP Chapter that is 1,000 members strong? It is a goal that can 
be reached if we all work together.

What can you do? Make sure that all of your meeting 
professional colleagues and clients know about NATCAP and all 
of the benefits that it has to offer—education, communication, 
networking, professional resources, and CGMP certification. If you 
know a former NATCAP member whose membership has lapsed, let 
them know that we miss them and want them to come back. Most 
importantly, invite a potential new member to accompany you to 
the next NATCAP meeting or event so that they can explore first-
hand the value of NATCAP membership. n

Chapter	Membership	as	of	Dec.	31	=	926

planners .......... 525
Suppliers ......... 372
other ................. 29

Membership	By	the	Numbers
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Committee Reports

Programs
Quinn Bruster, CGMP, National Archives

The	A	Team

It’s the new year and everyone has goals and objectives to 
meet this year—from losing weight to quitting smoking to 

becoming financially responsible. For the past couple of months, 
the Committee has taken the goals and vision of NATCAP and the 
Programs Committee very seriously. 

As the Programs Chair, I am very excited to say this committee 
has exceeded its goals. Here’s a status update:

Connecting with NatCap is a sponsorship program 
that allows Supplier members to actively participate in the 
NATCAP community. Sponsorships range from $250- $1,000. 
Congratulations to the Programs Committee—at press time, the 
Committee has secured five sponsorships. To learn how you can 
Connect with NatCap, please visit www.sgmpnatcap.org and click 
on the Sponsorship tab or ask one of the Programs Committee 
members. 

location, location, location. Anyone who handles meetings 
knows that people want to know where the upcoming location is 
so they can put this into their schedules. The Programs Committee 
goal was to have all 2011 locations completed before the end of 
the year. Congratulations again to the Programs Committee for 
meeting this task, and having all upcoming locations selected 
except for the 2011 Holiday & Silent Auction. 

engage our members! The Programs Committee used a 
number of strategies to achieve this goal. First, the Committee 
changed the format of the monthly programs to foster dialogue 
throughout the entire sessions. They worked to develop interactive 
sessions to get members and visitors on stage and participating 
in demonstrations. The Programs Committee also helped engage 
members by watching for “side conversations,” and encouraging 
those with comments to bring them to the main platform so that 
their colleagues could weigh in on the issue. Finally, the Committee 
enlisted  speakers to promote conversations with our members, 
from writing articles for News & Views to promoting their sessions 
on the Web site, and via our Facebook page.

increase attendance at monthly meetings! Congratulations 
to our Programs Committee members who worked to provide us 
with some great speakers and topics for these sessions. Did you 
know that our attendance for the September- December 2010 has 
increased by 10% from last year with 8% of those being Planners! 

It’s only January; however, with the way this team is working, 
our goals will be completed by April! Great job, team! n

Communications
Tracey Chapman, Travel Portland

The Communications Committee is in full swing! This 
dedicated group is responsible for producing News & Views, 

updating and maintaining the Web site, and engaging NATCAP 
members through our Facebook page. 

Some recent initiatives include Freebie Fridays, a monthly 
contest for NATCAP Facebook fans. The second Friday of each 
month, NATCAP fans get a chance to win a gift card, hotel stay, or 
donation from one of our Supplier members. Many thanks to Travel 
Portland for donating a $25 gift card to McCormick and Schmick’s 
in December, and to the San Diego Convention & Visitors Bureau 
for generously providing two $25 Visa gift cards for the January 
contest. The next Freebie Friday will be Friday, February 11.

If you haven’t already signed up to be a fan of NATCAP 
on Facebook, what are you waiting for?! The Communications 
Committee is working to make the page more interactive through 
discussions, exclusive offers, and contests. In February, we're 
beginning an “Ask the Expert” where you’ll be able to get answers 
to burning questions from experts in our industry. If you have any 
ideas for the Facebook page, please contact our administrator, 
rené McCoy, at rmccoy@gaylordhotels.com. 

In celebration of 
NATCAP’s 25th Anniversary, 
the Communications 
Committee has also launched 
a photo contest. We’re asking 
members to “Hit Us with Their 
Best Shot” by submitting 
photos of NATCAP members 

from past and recent monthly 
meetings, National Education 
conferences, and other events. 
Congratulations to contest 
winner for the quarter, Brett 
Sterenson (see samples of 
Brett’s photos). If you have 

a photo to submit, please 
e-mail it to Don Webb 
at dwebbusa@netscape.
net, or alonzo Duncan at 
duncantravel@earthlink.net.

If you’d like to put your 
writing, editing, or social 
media skills to work for the 
Communications Committee, 
please contact me at 
natcapweb@gmail.com. n
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Committee Report

Programs Chair Response: 
After the Maryland meeting that had 90% Planner attendance, 

an e-mail blast went out directly to our Maryland Suppliers to 
host a NATCAP meeting along with our members request to host 
meetings in Maryland. as of press time, we had not heard from 
our Maryland locations; however, we had heard from our Virginia, 
District, and other suppliers interested in hosting NATCAP meetings. 
the deadline to submit a request for the 2011 locations was 
December 31, 2010. We hope our Maryland Suppliers take the time 
to submit for any opening spots when the RFP goes out during the 
Summer/Fall of 2011.

NovEMBER	luNCH	MEETiNG – “uncommon	Practice	
leadership	-	it	Doesn’t	Come	With	a	Title,” was held at the Holiday 
Inn Alexandria in Alexandria, VA. Our members loved our guest 
speaker, Nan	Russell; however, there was a much different feel on 
how NATCAP should host future lunch programs, from menu to 
layout of the room.

Other comments included the following: 
• I feel the speaker spoke far too long and really needed to tighten 

up her presentation. She seemed to be trying to cover all things 
and none particularly well.

• I think it was great. It was my first meeting. I was sitting in the back 
of the room, so I would have appreciated the speaker being on a 
podium, so I could see her.

• Someone should have referred to the October meeting and 
introduced some WOW into the November meeting. The speaker 
and screen should have been on a small stage, and the audio was 
very poor.

• The speaker needs to have a set amount of time up to 30 minutes. 
There needs to be networking time prior to the lunch being 
served, and at the end. Our table didn’t even get a chance to 
introduce ourselves to each other before the presentation began.

• Was a great program. I personally would have liked having it other 
than lunch. I wanted to take notes and was hard between the meal 
and other’s at the table eating and not enough room.

• Lunch meetings are great to have suggestion is to have it at 
least 2-3 times a year. Lunch should have been box lunch/ to go 
lunch—something quick and easy.

Programs Chair Response: 
These comments were raised for discussion at the December 

Board meeting. We will be using this feedback as we finalize plans 
for our next luncheon in March. 

Regarding networking opportunities at our lunch program, we 
do provide members with this opportunity. The lunch program does 
not begin until noon, with registration opening at 11:15 AM. n

We 
Hear 
You!

Programs	Committee

As we start the new year, we would 
like to respond to the latest 

comments received from the October, November, 
and December NATCAP Monthly meetings. 

oCToBER	MoNTHlY	MEETiNG	– “Maximize	your	Return	
on	Your	Event/Meeting:	Eliminate	Distractions	for	Effective	
Meeting/Event,” was held at the Hilton North Gaithersburg DC in 
Gaithersburg, MD. Ninety percent of you enjoyed the topic and our 
energetic speaker, Jolene Jang. To host your upcoming meeting 
at the Hilton North Gaithersburg DC, please contact bhowe@
hiltongaithersburg.com. 

Other comments included: 
• I think this topic could be combined into a series of “logistical 

tracks” that members can earn a certificate (of some sort).
• I enjoyed that the speaker offered suggestions to Suppliers, 

although most attendees are meeting Planners.
• It was very Planner specific, great, but valuable for Suppliers as 

well...two audiences.
• Best reception we have had in a long time.
• Disliked the end involving audience—put people on the spot 

without notes—I personally would have been embarrassed if I 
was up on stage! 

Programs Committee Response: 
We are not sure what type of certificate that you are 

suggesting. Could you please contact natcapprograms@gmail.com 
and provide us with more details on your request?

Regarding the audience participation, NATCAP receives 
comments from our members for more Question and Answer time, 
for more interaction with the speaker. However, when we offer 
this, only the same people speak up. To encourage our members 
to interact, the Programs Committee has done the following: 

Reached out to members when they arrive by obtaining 
business cards so we can provoke participation from our members. 
the members who participated in the September and october 
meetings were new members, visitors, or planners. 

 Programs Committee members are now in the audience with 
microphones to encourage members who are having those side 
conversations to share their two cents with everyone by handing 
them the microphone. 

Our goal is plain and simple, to have our members engage and 
interact during the session. We want to hear your comments, and 
to do this we may give certain people a nudge to speak up and not 
just only on the surveys. 
• Have more meetings in Maryland.
 I’m a hotelier and would be glad to host an upcoming NATCAP 

meeting.
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Honors	&	Awards
Tracey Chapman, Trael Portland

Congratulations	to	our	December	Planners	&	Suppliers	of	the	Month

Volunteers are the lifeblood of any organization, 
and NATCAP was no exception. In December, 

we recognized five outstanding volunteers for their 
contributions to their committees and to our Chapter. 
Congratulations to December Planners of the Month 
Michelle Murray, CMP, NOVA Research Company, Sean 
Wilkerson, CGMP, U.S. Patent and Trademark Office, and 
alonzo Duncan, ACC, DS, Omega World Travel. 

Michelle was recognized for her efforts on the Special Events Committee, in 
particular her role in making the Holiday Celebration & Silent Auction a success. Sean 
is actively involved on both the Programs and Communications Committees, where 
he introduces speakers, writes newsletter articles, and facilitates questions during our 
monthly programs. Alonzo is a contributor to News & Views and serves as one of NATCAP’s official photographers, driving several hours to 
attend our monthly meetings and events.

We also acknowledged two Supplier partners, rebecca Miller, Visit Fairfax, and Bethany Miller, CGMP, Crowne Plaza and Holiday Inn 
Hotels Alexandria. Bethany is a member of the Community Outreach Committee and has done amazing work on the Angel Tree project. An 
active member of the Programs Committee, Rebecca has written newsletter articles, introduced speakers, and secured more than $3,000 in 
sponsorship for NATCAP. Thanks and kudos to all of our outstanding volunteers. n

NATCAP	Scholarships
Beverly Kuhn, CGMP, Office of Naval Research

2011 Scholarship applications to the National 
education Conference

Looking for an opportunity to network while having fun, 
develop friendships, earn CEU credits, and learn from 

the best in the business? Then you don’t want to miss the 2011 
National Education Conference, June 8-11 in beautiful Norfolk, 
Virginia, where the Chesapeake Bay meets the Atlantic ocean. No 
money in the budget this year? Put your worries aside. The NATCAP 
Chapter will be offering scholarship opportunities. So…stay 
tuned…application information and more details will be coming in 
or around February. n

Thank Y  u!  

A special thank you to the Washington Marriott 
for hosting our January Chapter meeting. 

Thanks also to Hilton Rockville, Rockville, 
MD, for hosting the December Board Meeting 
and to the Marriott Baltimore Inner Harbor at 
Camden Yards, Baltimore, MD, for hosting the 

January Board Meeting.

 

A new job opportunity could be just a click away.  

 Check out the NATCAP job board at 

  http://www.sgmpnatcap.org/html/job_board.html

New	Year	.	.	.	New	opportunities!
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Getting on the GSA Schedule

Getting	on	the	GSA	Schedule	
Maria Agnes Osborne, Turn Key Office Solutions, LLC	

I wish there were a button I could just press and poof, I am 
on the GSA Schedule. There is no single application that a 

company can fill out to obtain a GSA Schedule or get on the GSA 
list. Companies interested in getting on the GSA Schedule must 
undergo a lengthy and time-consuming proposal process. One 
thing to note is that getting on the schedule with a GSA Contract is 
an investment. 

The following details the steps involved in getting a GSA 
Schedule Contract:
• Offer goods or services that help a government agency 

accomplish its mission. 
• Be in business for one to three years. 
• Have an approved accounting system. 
• Have a favorable financial situation. 
• Have at least 10 past performance references. 
• Have sales of at least $100K per year. 
• Have favorable past performance. 
• Have a Web site. 

 

identify	the	Appropriate	GSA	Schedule	
There are currently more thanb 111 million products 

and services available through nearly 50 GSA Schedules. It is 
important you pick the appropriate Schedule for your product/
service offerings. Depending upon your offerings, the appropriate 
Schedule may be immediately obvious, or may require an in-depth 
analysis of your products/services in comparison with the scope of 
various Schedules. If the correct Schedule is not identified before 
beginning the proposal process, you can risk wasting months’ 
worth of work preparing a proposal that will be rejected. For this 
specific article, I would suggest the GSA AIMS Schedule 541D. 
Below shows the description under the specialized marketing 
services for Conference, Events, and Trade Show Planning Services 
(Small Business Set-Aside): 

541 aDVertiSiNG & iNteGrateD MarKetiNG 
SolUtioNS (aiMS) 
GSA establishes long-term government-wide 
contracts that allow customers to acquire a vast 
array of supplies (products) and services directly 
from commercial Suppliers. 

541  ADVERTISING & INTEGRATED 
MARKETING SOLUTIONS
  (AIMS) 

 541 4  SPECIALIZED MARKETING SERVICES
 Category    Description

541 44D  Conference, Events, and Trade Show Planning Services 
(Small Business Set-Aside) Services include the making of 
all necessary arrangements for conferences, seminars, and 
trade shows. Event-marketing services may include, but 
are not limited to, the following services for a show, event, 
and/or both: 

• Project Management 

• Coordination and implementation of 3rd party participation 
• Collection management of 3rd party payment for participation 
• Liaison support with venue 
• Audiovisual and information technology support 
• Topic and speaker identification 
• Site location research 
• Reservation of facilities 
• On-site meeting and registration support 
• Editorial services 
• Automation and telecommunications support 
• Design and editing productions 
• Mailing and other communication with attendees including 

pre-post meeting mailings/travel support, and computer 
database creation

 
In order to fully understand the process involved in “Getting on 

the Schedule,” GSA recommends that all vendors take the Center 
for Acquisition Excellence online, self-paced training course, “How 
to Become a Contractor—GSA Schedules Program.” The course 
describes: 

• Various features of the GSA Schedules Program; 
• How to submit an offer; 
• The evaluation and contract award process; 
• How to successfully market supplies and services; and 
• Sources of information related to Schedule contract 

administration. 
 
• You can also attend one of the GSA-approved conferences. The 

“Pathway to Success” seminar is provided for vendor training, 
and offers potential vendors a variety of useful information to 
prepare for becoming a GSA vendor. 

• Research the competition, within the bounds of the GSA 
vendor rules. Obviously, there are ethical and unethical means 
of acquiring information about the competing companies. 
Pay close attention to the legitimate means of researching the 
details of the competition, and you will better provide for your 
own proposal. 

• Review the information that the GSA provides about drafting 
what the GSA considers a “quality offer.” Since the GSA 
recommends all of the information that you need, there is no 
reason not to consult their resources. The GSA has the goal of 
removing the mystery from submitting an offer, so take the 
time to read through their information and apply it to your own 
situation. 

• Draft an effective proposal. The GSA stresses that a valid 
proposal is essential, and this proposal is what will catch the eye 
of the GSA. The goal is to provide an offer that is low enough to 
outbid competitors, but still high enough to be of useful profit 
for your business. 

• Get on the GSA schedule. To do this, you will need to consult the 
Schedules E-Library site, download the appropriate information, 
and complete the appropriate solicitation. The proposal itself 
must be submitted within the GSA schedule, so you will have to 
take the time to research the schedule, and time your proposal 
with it. Fortunately, the GSA provides ample resources and 
useful help, so if you have any trouble completing the form or 
providing the necessary information you can contact the GSA 
directly—noting the contacts provided within the pages of the 
solicitation—and acquire the information that you need. n
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Working with the Government

Working	with	the	Government
Raymond Herrera, CMP, CGMP, Department of Defense

Throughout my career with the 
Department of Defense (DoD), 

many Suppliers inquire “How do I get 
a Government contract? “or “How can I 
win your business?”. I am not the expert 
with the Government procurement 
(contracting) process; however, I am 
familiar, as should you be, with the 
basics.

There are a couple of Web sites 
you may want to familiarize yourself 
with including www.fedbizopps.gov, 
the DoD and Federal contracting 
Web site where most requirements 
and awards over $25,000 are posted, and Suppliers can view 
information many different ways. Most full and open competitive 
contracts can be located here. You may also want to become 
acquainted with the General Services Administration (GSA) and 
their Web site www.gsa.gov. 

Regulations are a way of life in the Government, and there 
is no shortage of them in the contracting world. Government 
contracting is regulated by the Federal Acquisition Regulation 
(FAR) along with Agency Supplemental Regulations, for example: 
the Defense Acquisition Regulation Supplement (DFARS) the 
supplement that pertains to the DoD. There are also a number 
of contract types. Most Suppliers I interact with will be awarded 
one of two contract types: a “Fixed-price Contract (FP)” where 
the Supplier promises to perform at a fixed-price, and bears the 
responsibility for increased costs to the performance of the effort; 
or a “Firm Fixed-price Contract” (FFP), where the Supplier is not 
subject to any adjustment on the basis of the quote, and provides 
for the maximum incentive for the Supplier to control costs. This 
is usually appropriate when acquiring commercial items. In the 
case of meeting space, costs associated with the meeting space 
rental, lodging, and F/B, etc. FFP contracts are awarded after there 
are reasonable price comparisons and realistic estimates of the 
probable costs of the performance. I only mention these two, but 
really, there are a number of contracts including Small Business 
Program types.

 All Suppliers or vendors will need to have a few items before 
engaging in business with the Government. You will need a 
North American Industry Classification System (NAICS) code for 
products or services, and a Data Universal Number System (DUNS) 
Number, which is a unique nine-character identification that can 
be obtained through Dun and Bradstreet. You should also be 
registered on the Central Contractor Registration (CCR). This is a 
database designed to hold information relevant to procurement 
and financial transactions. Any Government Procurement Office 
or Agency can assist you with this, and most information can be 
found on their Web sites. 

In most Government Agencies, 
Planners are required to perform market 
research to locate the most cost-effective 
venues to hold meetings. This can be a 
two-part process; you may be requested 
to find a city (and in some cases country) 
and then potential properties within 
that city. When you are shopping for 
cities, you must take into consideration 
associated costs to the meeting. This 
would generally include travel cost 
estimates, lodging, airport transfers, and 
in many cases, additional labor variables, 
i.e., amount of travel time, number of 

flight connections, etc. Since Planners perform market research, 
this is a one of the most important times for Suppliers to 
develop relationships and connect with Planners. Government 
Procurement (Contracting) Officers (CO/KO) are not Planners, 
and do not always think in our terms; however, they do rely 
on Planners for their expertise and opinions. If the Planner is 
writing the Performance Work Statement. it is imperative that 
your requirements be as exact and inclusive as possible. Try 
not to use jargon and acronyms, as this may need to be further 
explained in common terminology, and delay your solicitation. 

Once a contract is awarded, in most cases, Planners will 
become the Contracting Officer’s Representative (COR). The COR 
is the direct POC for the event, though they cannot make any 
changes to the contract, nor can they make any fiscal obligation 
to the contract. In most cases, they will have the ability to gather 
the needed data to have modifications made to an existing 
contract, granted the needs are valid and funds are available. 
The COR may also complete a Performance Assessment Report 
(PAR) at the completion of the contract, if requested by the CO 
(KO). That may be included in a Past Performance Information 
(PPI) database, that can be made available Government-wide to 
be used in future source selections. This also includes ensuring 
that vendors have the opportunity to comment on adverse PPI 
on report cards, as well as other PPI gathered under less formal 
collection methods. 

Working with the Government can be a long and mutually 
beneficial relationship, especially in a city like Washington. 
Once you become familiar with the process, it will become less 
burdensome. One thing about the Government, we are always 
meeting and always looking for partners to help us make these 
meetings successful. n
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•	 AAA 3 DIAMOND HOTEL
•	 10 FLOORS, 490 ROOMS, 34 SUITES
•	 18 MEETING ROOMS, 15,600 SQ FEET OF TOTAL MEETING SPACE IS AVAILABLE AT 

OUR BALTIMORE CONVENTION CENTER HOTEL
•	 CAFÉ PROMENADE, THE YARD LOUNGE, AND THE RE:STORE 
•	 NEWLY APPOINTED LOBBY, HEALTH CLUB, SLEEPING ROOMS, AND YARD LOUNGE
•	 THE DOWNTOWN HOTEL IS NEAR THE BALTIMORE CONVENTION CENTER, BWI, 

AMTRAK, I-95 AND I-695
•	 EXCEPTIONAL EVENT MENUS THAT WILL INSPIRE YOUR BALTIMORE INNER HARBOR 

GOVERNMENT MEETINGS
•	 FEMA APPROVED, ADA COMPLIANT, CCR REGISTERED, 

GOVERNMENT MEETING PROMOTIONS FOR 2011 *SUBJECT TO AVAILABILITY

Minimum of 50 Room Nights/Night:
*AM/PM Coffee Breaks included in room rental

*2% rebate to the Master Account
*10% off AV

 
Day Meetings:

*AM/PM Coffee Breaks included in room rental
*2% rebate to the Master Account

*10% off AV
TDY & PCS 
 
For BRAC and other long-term housing, our purpose-built Extended Stay brands offer comfort and value. 
Marriott ExecuStay is the first approved corporate housing provider ON GSA schedule.

    
RECOGNIZED INDUSTRY LEADER FOR LOYALTY PROGRAM FOR TRAVEL AND MEETINGS
Marriott Rewards provides exclusive privileges and the chance to earn valuable benefits for each night you stay 
or meetings you hold at any Marriott brand hotel worldwide. Stays at participating Ritz-Carlton locations are 
also eligible. Go to www.marriott.com/rewards/rewards-program.mi for more information.

INSPIRING THE WORLD THORUGH GREEN MEETINGS

Marriott International aspires to be the global leader that demonstrates how responsible hospitality 
management can be a positive force for the environment and create economic opportunities around 
the world in the communities where we work and live! Learn more by visiting www.marriott.com/
environment.

Contact: Leigh Kennedy; Account Executive; Government: Marriott International @ 410-215-3055 or 
e-mail: leigh.kennedy@marriott.com
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The ABCs of Meeting Planning

is for l/C, lagniappe, lCD, and lumiline

l/C – Document issued by a bank per instructions from a buyer 
of goods, authorizing the seller to draw a specified sum of money 
under specified terms. 

lagniappe – Creole term for giving something extra or 
unexpected. 

lCD – Liquid Crystal Display. Display composed of mobile crystals 
in liquid suspension which align themselves and polarize light in 
response to a small electric charge. The crystals are manufactured 
in pockets within the display which correspond to areas of dark on 
light background. 

lumiline – Slim, cylindrical, incandescent lamp; used as a 
substitute for fluorescent lamps where dimming is required.

is for Ma Form, Marshalling Yard, Mid office, and 
Multiplexer

Ma Form – Document required by Canadian Customs identifying 
shipper, seller, consignee, terms, date of shipment, material being 
sold/shipped, classification code, quantity, unit, and total prices. 
Additional information required on the invoice depends on shipper 
and consignee arrangements. 

Marshalling Yard – A holding area where trucks or buses check in 
and wait for instructions before delivering or picking up freight or 
passengers. 

Mid office – A record finishing and quality control processing that 
occurs after the initial receipt in the front office. This processing is 
usually accomplished using software-based office products and 
MIS.

Multiplexer – Unit designed for selective projection of 16mm 
film, 2-by-2 inch (5-by-5 centimeter) slides, or filmstrips into one 
television program.

is for National electrical Code, National event, 
Near-plant, and Nomenclature of the Customs 
Cooperation Council 

it’s	as	Easy	as	1,	2,	3:	
The	ABCs	of	Meeting	Planning
Deidré M. Young, CMP, CGMP

National electrical Code – A code issued by the U.S. National Fire 
Protection Association describing minimum wiring requirements 
on electrical installations. It includes sections on temporary 
installations (e.g. construction sites and trade shows), theatrical 
installations, as well as office, kitchen, and storage areas. The code 
does not carry the force of law unless adopted by the authority 
having jurisdiction.

National event – An event that draws a national audience. 
Typically more than 40% of attendees reside outside of a 400 mile 
(640 km) radius of the event city.

Near-Plant – A situation where a company’s travel reservations 
occur at a travel agency or within the company, and ticketing 
occurs at the travel agency branch by travel agency personnel.

Nomenclature	of	the	Customs	Cooperation	Council	– The 
customs tariff used by many countries worldwide, including most 
European nations, but not the United States. It is also known as the 

Brussels Tariff Nomenclature.

is for 5	Diamond and	501c	

5	Diamond – A rating of the American Automobile Association 
(AAA). “These establishments reflect the characteristics of the 
ultimate in luxury and sophistication. Accommodations are first 
class. The physical attributes are extraordinary in every manner. The 
fundamental hallmarks at this level are to meticulously serve and 
exceed all guest expectations while maintaining an impeccable 
standard of excellence. Many personalized services and amenities 
enhance an unmatched level of comfort.” 

501c–A section of the IRS code that defines, and governs the 
actions of various types of tax-exempt organizations. For example, 
501c(3) organizations are non-profit, educational, charitable, and 
scientific organizations. 

* All definitions provided by the Convention Industry Council’s APEX 
Glossary. For more definitions, visit www.conventionindustry.org/
StandardsPractices/APEX/glossary.aspx. n

This month, the ABCs of Meeting Planning are brought to you by the letters L, M, N, and the number 5.

L 

M

N
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December and January Monthly Meeting Recaps

Webinar	Recap:	Résumé	RX
Veroniqueca James, CGMP
L. William Seidman Training Center at FDIC/Aramark

If you were not able to join us on Tuesday, 
December 7, you missed a great Webinar 

conducted by Sheryl Sookman, CMP, Principal 
the Meeting Connection; and the author of 

“Who’s in Charge of your Career?” Creating a Strategy for Success. 
On November 1, President Barack Obama directed all hiring 

agencies to improve the Federal Recruitment and Hiring Process. 
The Federal Government must recruit and hire highly qualified 
employees, and public service should be a career of 
choice for the most talented Americans. 

There are four important changes in hiring reform 
for a U.S. government job: 

1) Application process is simplified
2)  KSAs are now an optional part of the 

screening process
3) Elimination of the “rule of 3” 
4) Reducing the hiring process overall–“No 

more 80 Day waiting on a response”

KSAs...Knowledge, Skills and Abilities...a list of 
special qualifications and personal attributes that 
you need to have for a particular job. KSAs are defined as the 
factors that identify the better candidates from a group of persons 
basically qualified for a position.

Hiring “Rule of 3” is the category by ranking:
1) Best Qualified
2) Well Qualified
3) Qualified 

Key things you should know about your résumé:
• Your résumé is your primary marketing piece
• Put on your résumé detailed work history and key words
• Your résumé should follow the C’s rule (clean & concise)

Additional information you should put on your résumé:
• Your skills, accomplishments, achievements, and identify 

your computer skills
• Number of years’ membership in a professional 

association(s)
• Number of articles you wrote, committees you were on, and 

community involvement (Outreach)
• Number of events you managed or hosted 
• List industry certification(s) and the year earned; i.e., CGMP, 

CMP, and others
• Highlight the key responsibilities of your job

Individuals can apply for Federal employment through USAJOBS, 
an OPM-approved Federal Web-based employment search.

• How to key word search for a Federal government job type in 
your skills and many more key words off your résumé.  

• Other ways to job search is in the social media, i.e., LinkedIn.
• You can search by agency or institutions, identify your potential 

connections, and review profiles of new hires.

Key things before you post your résumé on social media Web 
sites: 

•   Think before you post!
•   Your social-media profile can impact your ability to get hired
•   Your profile is a professional image of you
•   Review all of your photos on your profile
•   Be careful who you “friend” or post on your profile page

***Keep a tab on your image, i.e., Google your name***

At the end of the Webinar, Sheryl answered a 
great question, “If we list all the information above, 
will that make our résumé too long?’’ Sheryl replied, 
“If you submit your résumé online, the answer is 
no, because proving more information can get you 
qualified for the job. However, paper résumés should 
not exceed two pages.” For more information, 
Sheryl has a great book on the SGMP NATCAP 
Web site at a special discounted price of $11 
(includes shipping). Go to www.sgmpnatcap.org 
and download the order form. n

Hosting	a	Meeting/Event	
in	a	Government	and	
Classified	Building
Veroniqueca James, CGMP, L. William Seidman 
Training Center at FDIC/ Aramark

If you were not able to join us 
on Wednesday, January 19, you 

missed a great session. The topic was 
“Uncle Sam Wants You! Hosting a 

Meeting/Event in a Government & Classified Building.” On the 
panel were (3) three government facilities and (1) classified facility.

We opened the session by asking what everyone expected to 
get out of the session.

There were a lot of things that were discussed:
•  Understand the rules and regulations on hosting a meeting in a 

government building and classified location
•  How to submit your request to the following venues (*RFPs or 

*RFQs)
•  Why Classified space is important to government agencies
•  Learning NEW risk management tools in hosting your meeting 

in the venues on the panel
•  Rules on what is prohibited in Uncle Sam’s House
•  Security Protocol and Security Role
•  Understanding the cancellation policy and government closing
•  Understanding the rules on exchanging currency in government 

buildings
Our session was getting so good, we could have continued for a 
couple more hours.

A Good Résumé

Makes YOU Stand Out!

december

january

Continued on page 17
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R Loose Weight

R Exercise More

R Get Organized

R Manage Money Better

R Track Calories

R Computer Files Organization

R Track Your Route & Mileage

New Year’s Resolutions 2011:
There’s an App for That
Stephanie M. Soper, Seattle’s Convention & Visitors Bureau

Keeping New Year’s resolutions can be very difficult over 
the long term, especially after the initial enthusiasm of 

the New Year has died down. But wouldn’t you know it—
there’s an app for that. In fact, there are tons of applications 
for your Smartphone to help you keep just about any New 
Year’s resolution your heart desires. There are more apps 
available for iPhone, so do some research if you have a different 
Smartphone. Many iPhone apps are compatible with the iPod 
Touch and/or iPad, as well. Additionally, the apps I recommend 
are free, but if you are willing to spend more, you can usually 
get upgraded versions. Below are a few of the most popular 
New Year’s resolutions and some of the apps available to help 
get you on track and keep you there for 2011!

Resolution:	lose	Weight
App: Calorie Counter & Diet Tracker by MyFitnessPal 
Available for: Android, Blackberry and iPhone
Web site: www.myfitnesspal.com/mobile 
This application has a great variety of packaged foods and other 
items, and is very easy to use. By entering your current weight, 
age, and desired pound loss, it calculates your target daily 
calorie intake, and allows you to track what you eat each day. 
It even saves previous meals and snacks, so if you have regular 
favorites, entry is quick. You can also add exercise to earn more 
calories. As with many apps, it does require you to create a 
free account. It will also send e-mail reminders if you have not 
updated your diary in a while to keep you encouraged.

App: Lose It!
Available for: iPhone only • In development for Android
Web site: www.loseit.com/index
Similar to the above, this app includes more organic and whole 
food products; however, it is more limited for iPhone users. 

Resolution:	Exercise	More/Get	Fit
App:	Workout	Trainer	by	Skimble
Available for: iPad, iPhone and iPod Touch
Web site: www.skimble.com/workouts 
This app includes electronic voice coaching along with 
coordinated instructions for workouts. The only downside are 
the frequent prompts to upgrade to the paid version.

App:	RunKeeper
Available for: Android and iPhone
Web site: http://runkeeper.com
Similar to the weight loss apps, this one requires you to create 
a free account and syncs back your mobile uses and updates to 
the Web site, allowing you to track your route and mileage. For 
the month of January, you can download RunKeeper Pro (a $10 
value) for FREE, with more features. (This is a one-time charge, 
and there is no charge for using the app after you install it.) 

For those who, like me, prefer a slightly slower pace, or 
just want to track their daily steps, there are plenty of free 
pedometer apps for Android, Blackberry, and iPhone—simply 
refer to your app store and search “pedometer.”

Resolution:	Get	(More)	organized
App:	Dropbox
Available for: Android, Blackberry, iPad, iPhone, Linux, Mac, and 
Windows
Web site: www.Dropbox.com
Dropbox is an online account where you can save files and 
pictures. It’s also available for download in app form or on 
your computer so you can access select files anywhere. This is 
fantastic for anyone who travels or works on a remote server. 
You can either upload the files to the Web site box or simply 
move them to your “Dropbox” folder if you download the 
software on your computer. Then, open your Dropbox folder on 
your phone (or via internet on another computer) and voila!—
there are your files. Then, you can simply “share” a Dropbox file 
if you want to send it to someone else and it sends them a Web 
site to download the files you shared. Say goodbye to your 
thumb drive or trying to e-mail extra large files. The free version 
offers 2GB of space, and you can pay for up to 100GB if you 
really want to back up everything. 

(Continued on page 14)
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NATCAP	Photo	Contest
Don Webb, MBA

The Communications Committee is excited to announce 
the first-ever Photo Contest for members. Each month, 

members should share their photos electronically, to help support 
our newsletter. In addition to seeing your photos published, we 
will be awarding a quarterly certificate of appreciation for the best 
ones chosen. Our first winner is Brett Sterenson. Some of Brett’s 
photos appear on page 5, and the remainder can be seen on our 
NATCAP Facebook page.

As an added incentive, each person submitting will be 
included in any recognition given by the Communications 
Committee. All winning photos will be included in the Chapter’s 
25th anniversary publication. Gift certificates will be presented 
during the Annual Honors & Awards Gala, 1st - $50, 2nd - $25, and 
3rd - $10.

Now for the details. Photos must be submitted via e-mail to 
the Communications Committee by the 12th of the month. Each 
photo should include the date, location, and personal identification 
of each member included. A short write-up about the event or any 
interesting details will increase the value of each photo. Photos 
can be of people, places, or things that relate to the ongoing 
educational goals of our Chapter.

For any questions or suggestions, please contact me at 
dwebbusa@netscape.net; alonzo Duncan, duncantravel@
earthlink.net; or tracey Chapman, tracey@travelportland.com.

Good luck and good shooting! n

Hit Us 
With 

Your Best 
Shot!

R Loose Weight

R Exercise More

R Get Organized

R Manage Money

R Track Calories

R Computer Files 

R Mileage Count

App: Evernote
Available for: Android, Blackberry, iPad, iPhone, iPod Touch, Mac, 
Palm Pre/Pixi, Windows and Windows Mobile
Web site: www.evernote.com
Evernote is an online note-taking device that stores mobile 
photos, scanned images, PDF files, Web sites, or Web copied 
information. Similar to Dropbox, it will store them via the 
app, the downloaded software file on your computer, and the 
Web site. It will also allow you to search for a particular word 
and categorize your ideas for different projects. The premium 
version ($5/month or $45/year) allows for Word and Excel 
documents, as well as more space. 

Resolution:	Manage	Money	(Better)
App:	Mint.com
Available for: Android and iPhone
Web site: www.mint.com
Mint.com is an Intuit company that offers a free 
conglomeration of all your financial accounts, including 
credit cards. It offers one place online through secure login 
to manage and categorize all your transactions, and you can 
input cash purchases for budgeting purposes. You can run 
reports and analyze how and where you spend your money. 
Those who are afraid of Big Brother, this is probably not for 
you.

App:	Pageonce	Bills
Available for: iPhone and Online account
Web site: www.pageonce.com/bills
Similar to Mint.com, Pageonce Bills is an account that will 
consolidate all your bills in one place and allow you track, set 
reminders, and pay them from one location. 

There are also bank-specific apps for almost every bank out 
there—Bank of America, Capital One, Chase, Navy Federal, 
PNC, ING Direct, SunTrust, USAA and TD—just to name a few. If 
you wish to bank, pay bills, or just manage your account from 
your Smartphone, check their Web site to find the app that 
works for your device.

Aside from recommendations, another great way to find apps 
that will help you achieve your goals is to search your current 
favorite online resources. Many have developed, or are in the 
process of developing, apps for their users, and many are free 
or inexpensive. Cheers to making great resolutions for 2011 
and using technology to keep them! n

Social Media
Continued from page 13
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let	it	Snow,	let	it	Snow,	let	it	Snow...
And that it did. On Thursday, December 16, 2010, 

the Washington D.C. metro area received its first 
blanket of snow for the holiday season! Though the 
weather was a bit blustery, our SGMP members braved 
the cold to show their support for the Salvation Army’s 
Angel Tree program and the NATCAP Chapter’s Holiday 
Celebration & Silent Auction. 

The Sheraton National Hotel set the bar extremely 
high for all holiday celebrations to come. The winter 
wonderland theme, together with a delicious feast, 
set the mood for a night of fun with friends! Our 
co-masters of ceremony. rachel Sultzer and Sean 
Wilkerson, were a dynamic duo that kept the fun 
going throughout the evening with their fantastic 
humor. 

Thank you to all who came out to support 
NATCAP! We look forward to seeing you Wednesday, 
February 9, at the Gaylord National Resort & 
Convention Center for the 14th Annual Winter Meeting 
& Trade Show!

Photos courtesy of Don Webb.

Recap of the Holiday Celebration & Silent Auction
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or etiquette?
ethics

Miller Tyme

is	it	a	Matter	of	Ethics	or	Etiquette?
Ted Miller, CHME, CHSP, CGTP, Starwood Hotels and Resorts Worldwide, Inc.

The requirements for submitting a bid 
for a Government business opportunity 

involves far more than what is usually expected 
in the private sector. Contracting Officers may 
request information to be presented in varying 
ways, and in certain situations, bids must be 
submitted through specific bidding channels. 
A bidder can very easily be disqualified if all of 
the information required is not attached and 
submitted by the due date.

Since the different branches of 
government do not use a standard solicitation form, it can be very 
difficult for bidders to be sure that they know what is required. To resolve this problem, 
bidders should contact the Contracting Officer for each job. There are also inconsistencies 
in terms of obtaining information. In some cases, interested parties are directed to 
submit a question by e-mail; on occasion, they may have the opportunity to speak with 
the Contracting Officer. One of the most difficult ways in which to communicate is by 
e-mail. While it does allow for a trail of communication, it is almost impossible to have a 
conversation by e-mail. 

E-mail is great tool if it is used in the way for which it was designed. It is very easy for 
someone to misunderstand the reason for a question or the way in which questions are 
worded. On the other hand, voice communication allows for true conversations, which 
generally leads to either more specific questions or better ways in which to understand 
answers. It becomes difficult when someone insists on e-mail communication only. In 
some instances, the reason for this involves ethical issues; the person requesting e-mail 
communication may want to ensure that all of the questions are available to all bidders, 
including the answers given.

It is clear that treating every bidder equally is the right way to do business, but many 
qualified bidders just give up trying to deal with the government when the Contracting 
Officer will not speak to them on the phone. This is where we come to the question of ethics 
or etiquette. 

I think we all know or at least 
understand the basic rules of the FAR and 
know that, of course, once a bid closes, 
the Contracting Officer will not accept 
any communication from bidders until 
the award has been made. However, 
the Contracting Officer is allowed to 
communicate with any of the bidders to 
request additional information related 
to their bids. I think that people become 
confused when they know that an award 
has been made, but they do not understand 
why the Contracting Officer does not make 
the selection of the successful bidder 
known in a timely fashion, or at all.

As the business climate continues to 
improve, communication is going to be the 
key to motivating vendors to actively seek 
government solicitations. n

The lines between the National Board and NATCAP Chapter 
were blurred for several years before a complete separation took 
place. Many NATCAP members volunteered to serve on National 
Committees, and even the Summer Outing was referred to as the 
national picnic for several more summers.

A top priority for the newly developed Chapter was the 
Membership Committee, which enlisted volunteers to call 
prospective members prior to the monthly meetings. The 
Communications Committee researched government newsletters 
that would permit SGMP to advertise in them. As a unified Board, 
Chapter officers volunteered to write or telephone the newest 
members before they attended a monthly meeting.

As the years have passed, technology has changed, and 
the Chapter membership has more than tripled. The spirit of 
sharing and welcoming, however, has not changed. So, if you see 
a new member or visitor at a Chapter meeting, please share your 
knowledge about our organization and tell them what you like 
about being a member of the best Chapter in SGMP! n

SGMP	NATCAP:	25	Years	and	Going	Strong
Continued from page 1

Definitions:
*rFp – request for proposal is a document that stipulates what 

services the organization wants from an outside contractor, and 
requests a bid to perform such services.

*rFQ – request for Quote/Quotation often includes the 
specifications of the items/services, to make sure all contractors 
and suppliers are bidding on the same item/service. Logically, 
the more detailed the specifications, the more accurate the 
quote will be, and comparable across all bidders. Another reason 
for a detailed RFQ is that the specifications could be used as 
legally binding documentation for the bidders.

The Programs Committee would like to “Thank” the (4) four 
CVBs that responded to the request for a listing of Government 
and Classified facilities. n

January	Monthly	Meeting	Recap
Continued from page 12
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After you’ve conquered the conference rooms, take in the sensational sights that surround Fairfax County, 

Virginia. Explore the outer-limits of space at the Smithsonian’s National Air and Space Museum. Enjoy the 

incredible vistas at Mount Vernon. Witness the grandeur of our Nation’s Capital. Discover everything Fairfax 

County has to offer quickly and easily with access to three major airports and several major highways.

To learn more and connect with 
the ultimate conference venue, 
Visit FXVA.com

more than meetingsmore than meetings
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Newsletter of the Year; 1999-2003, 2008-2009

2011	Program	Year
“Elevating Education”

NATCAP Calendar

Board Meetings:

FeBrUarY 8
Crowne Plaza Washington DC
Silver Spring, MD

MarCh 8
Hamilton Crowne Plaza Hotel
Arlington, VA

april 12
Morrison Clark Hotel
Washington, DC

MaY 10
Hilton Washington DC
Washington, DC

JUNe 14
Crowne Plaza Hotel Dulles Airport
Herndon, VA

Chapter Meetings:

FEBRuARY	9
Winter Meeting & Trade Show
Gaylord National Resort and Convention Center

MARCH	16
Plan and Think Before You Ink – Strategic Hotel Contract Negotiations
Holiday Inn Arlington at Ballston

APRil	20
Educating Your Client or Boss on What the Heck a Meeting Planner Does
Westin Tysons Corner

MAY	18
Red, White, Black! Discussing the Government Blacklist
Renaissance Washington DC Dupont Hotel

Contact Quinn Bruster, CGMP, at 
natcapprograms@gmail.com if you have 
questions about the schedule.

Check the NATCAP Web site, www.
sgmpnatcap.org, for updates to the 
Chapter calendar. If you’re interested 
in attending/observing an upcoming 
NATCAP Board of Directors meeting, 
please contact Cindy Barner, CGMP, at 
Cindy.Barner.ctr@navy.mil in advance to 
ensure space/seating is available. n

Winter
FEBRuARY	2-3

International Meetings & 
Incentives Conference

Athens, Greece

FEBRuARY	20-23
GMIC Sustainable Meetings 

Conference
Portland, OR

FEBRuARY	23-24
DMAI Destinations Showcase

Washington, DC

MARCH	6-13
Philadelphia International 

Flower Show
Philadelphia, PA

MARCH	30	-	APRil	1
USTA Travelcom

Las Vegas, NV

Wedding

Birthday or 
announcements

promotionChange of Job

Let us know. E-mail Tracey at 
tracey@travelportland.com.

Do you have news to share?

Industry Calendar

Congratulations and best wishes to pete Goodlatte, who is retiring in 
February after 37 years in the Federal Government. As meeting Planner for 

the Bureau of Labor Statistics, he has been a member of NATCAP for 10 years. 
In the future, he may be reached at 202-679-5750 and on e-mail at goodlatte@
earthlink.net. Pete says, “I’d like to wish all of you a fond farewell after many years 
of working together. I will always cherish the great memories of the times that 
we’ve shared together. Many blessings to you all!” n

Retiring • A Fond Farewell


