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PRESIDENT’S MESSAGE
NATCAP is going through a change. Since joining NATCAP in 2008 and serving on 
various committees and the Board, I have been given an opportunity to learn about the 
leadership, practices, history, successes, and failures of our Chapter.It is so important to 
have that background as we work through this membership year. It should be known 
that this year is going to be a defining point for NATCAP.  

Like every organization that has an elected leadership, we have inherited 
obligations that must be fulfilled, and we are reviewing and reinstituting some 
of the practices that were abandoned in recent years.

As this Board moves forward, we are going to implement actions to carry the 
chapter forward. With that being said, change is not always accepted, but it 
is always needed to improve, and we will do so with the best interest of the 
chapter in mind.

We started the year with a much lower membership due to a number of 
issues, from sequestration and budget changes to a furlough and job loss for a 
number of contract planners.

This situation has affected the members, our Board, and our other fellow 
SGMP chapters. It has affected communications, programs, and activities for 
NATCAP and for all chapters.

As a Board, we work to provide you with opportunities and experiences that 
will help you professionally. It is important for us to hear from you about 
what you want to see, what you would like improved, and how we can work 
together during this period of transition into a new chapter in government 
meetings.

With the completion of the NATCAP EXPO, we will begin preparing for the 
SGMP National Education Conference in Portland, and then we will quickly 
approach the end of the year with our Honors and Awards Banquet. 

This banquet is when we as a chapter celebrate achievements and end our 
membership year. As the celebration ends, the Board will begin planning out 
our activities and opportunities for the 2014-15 membership year.

We want to hear your ideas. Join us and other members on committees and in 
programs that will help prepare a new generation of leadership for moving us 
forward. 

2013-15 NATCAP Board 
Sherry Tiggett, CMP 
First Vice President

Bernard Howe 
Second Vice President

Ruthie Browning, CMP 
Secretary

Chris McLaughlin CGMP, CGTP, COR 
Treasurer

Erika Noyes, CGMP, CMP, CGSP 
Director

Karen Staples, CGMP 
Director

Quinn Bruster, CGMP 
Immediate Past President

Sean Wilkerson, CGMP
2013-15  NATCAP President
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SAVE THE DATES: MONTHLY CHAPTER MEETINGS 

NATCAP welcomes visitors 
to our monthly meetings. 
Meetings are typically held 
the third Wednesday of 
each month. Registration 
opens at 4:00 p.m. New 
member orientation is from 
4:30 p.m.–5:00 p.m. and 
the educational program 
begins at 5:00 p.m.

March 19, 2014 Breakfast Meeting 
“Working with Industry to 
Understand a Culture of Change”

Where: Holiday Inn Capitol (one block 
from L’Enfant Plaza Metro Station) 
550 C Street SW, Washington, DC

Registration Fee: $12

Registration: 7:30 a.m.

New Member Orientation: 8:00 a.m.

Program and Breakfast: 8:30 a.m.

Join the discussion that will show 
members how government and the 
meeting industry are all connected. 
We will be joined by leadership 
from the Convention Industry 
Council, International Special Events 

Society, Association of Meeting 
Professionals, Potomac Meeting 
Planners International, the Society of 
Government Travel Professionals, and 
the Society of Government Meeting 
Professionals.

We will be discussing:

• How have Government and Private 
Industry regulations changed the 
way we do meetings?

• What additional work is being 
created for their members to plan 
meetings and events?

• How are they overcoming percep-
tions of wasteful spending?

• What practices are they finding 
beneficial as they readjust to the 
new environment of meetings?

April 16, 2014 
“Building a Statement of Work to Get 
What You Want”

Where: Hilton Springfield 
6550 Loisdale Road, Springfield, VA 
Complimentary Self-Parking

Come find out from Garland 
Preddy, CGMP, how to identify all 

your needs and protect yourself 
against bid protests after the award. 
You will learn the importance of 
relationships between the Statement 
of Work (SOW), and Fed Biz Ops, the 
importance of a strong SOW, and why 
you should say what you want up 
front.

May 21, 2014—Contracts 
“What You Don’t Know Can Hurt 
You!”

Where: DoubleTree Silver Spring 
(3 blocks from Silver Spring Metro) 
8727 Colesville Road, Silver Spring, 
MD

Come find out the importance of 
understanding your contract and 
how not knowing what it contains 
can cost you. Members will learn 
the importance of planning for your 
contract, understanding the contract, 
and finding hidden meanings. 

MEMBER SPOTLIGHT: AMANDA DENTON HENDERSON 
After a recent promotion, NATCAP Supplier, Amanda 
Denton Henderson, now serves as Sales Director of 
Government Group Sales, Worldwide Accounts at Hilton 
Worldwide. She is also recently married.

Henderson began her career in Dallas with Hilton Direct 
in January of 2007. After working alongside many of the 
Mid-Atlantic Association team, she joined the Account 
Management Team and worked exclusively with the 
national accounts that comprise the government vertical 
market.

She worked closely with Shelley Mann, CGMP in 
developing the internal focus of the government market 
for government meeting planners and clientele.

Since Hilton Worldwide fully transitioned over to a 
vertically aligned sales force, Henderson has continued 
to be an active leader in the government segment. She 
also has been an active member of SGMP since 2008, and 
currently serves on the Communications Committee. 

2 www.sgmpnatcap.org
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ASK THE EXPERT: INCLEMENT WEATHER

By Ted Miller, CHME, CHSP, CGTP, CGMP, Starwood Hotels and Resorts 

Anne Trenolone

Question: We recently 
went through some 
rather severe weather. 
How should we manage 
our operations when it is 
not safe for people to be 
outside and travel to work?

Answer: First let me suggest that you 
verify with your staff that they have 
a computer at home with Internet 
access. Your Internal Systems should 
have the ability for remote access, 
even if it is to partial data. This access 
allows staff to log-in to their company 
email and some of the operating 
systems so they can work from home.

Next let me suggest that you have 
designated staff that will be in the 
office to manage daily operations. 
One thing they may need to do is 
forward the phones of your staff 
to their cell phones. Many times 
these situations come up rather 
suddenly and if you are prepared 
in advance you should be able to 
keep relatively normal operations.

FIND AND FOLLOW NATCAP

To learn more about becoming a member visit www.sgmpnatcap.org/membership

www.sgmpnatcap.org
http://www.sgmpnatcap.org/membership.html
http://www.linkedin.com/groups/SGMP-NATCAP-4043132/about
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
http://twitter.com/SGMP_NATCAP
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Question: Does it make sense 
with severe weather to situate 
someone in the office overnight?

Answer: There may be times in 
the year when you cannot afford 
to have your operations close. 
Depending on the location of your 
office, consider having some staff 
stay at a hotel that is close by and 
be the dedicated on site operations 
team. While this may cost a few 
dollars, keeping the appearance to 
your members or clients that your 
operations are running normally 
can make a huge impact.

Question: We have some staff that 
seem to look for any excuse not to 
work. Many times they will indicate 
that there is impending bad weather 
and they should either leave early 
or be allowed a free day off. How 
do you suggest we handle this?

Answer: It is very simple, and you 
need to be forceful and blunt. Tell 
them if you are able to make it in 
you expect them to do the same. If 
they indicate they do not feel safe 
driving, then offer to pick them up 
and drive them. Some people may 
have legitimate issues, but for those 

who are known to abuse the system, 
then deal with them accordingly.

Question: We are doing some severe 
weather planning and wonder how 
you suggest we handle a situation 
of a fast-moving storm that limits 
our staff’s ability to get home?

Answer: It can be very easy to have a 
storm sneak up on you when you are 
focused on work and not listening to 
the radio. If it becomes necessary for 
people to stay in your office, let me 
suggest a couple of things. First, send 
someone to get food that does not 
require preparation. Also, I strongly 
suggest you not include alcohol 
in what you purchase. Sometimes 
things can get out of hand when 
people are forced to stay together. 
Next, look for something you can 
do as a group that will be fun. There 
are usually things in your office that 
can be used to play games that can 
include anyone in your office.

If you have someone who would 
rather work than participate in 
games, let that person work. Some 
people are not as social as others, 
and if they prefer to avoid the fun, 
let them do so. Last, have a plan 
on when you plan to have people 
leave and go home even if it is in 
the middle of the next day. You 
may need to consider providing 
transportation depending on 
the aftermath of the storm. 

©2012 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Sheraton and its logo are the trademarks of Starwood 
Hotels & Resorts Worldwide, Inc., or its affiliates. 

Book you next meeting at the new Sheraton Silver Spring Hotel. With over 16,000 sq. feet of flexible 
meeting space, our hotel is ideal for your government meeting needs. Our all new meeting space 
features faster wifi speeds, a customized lighting system, and state-of-the-art A/V equipment.

Book your next meeting at Sheraton Silver Spring where you will receive:

Government Meetings made simple
at Sheraton Silver Spring Hotel

•	 Government per diem rates on all guest rooms
•	 Per diem food pricing compatibility for attendees
•	 Customized meeting rental packages
•	 Complimentary wireless HSIA in meeting space
•	 Flexible meeting space holds

Contact Bernard Howe, Government Sales Manager at (301) 563-3722 
8777 Georgia Avenue · Silver Spring, MD 20910

www.sgmpnatcap.org
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NATCAP EXPO HIGHLIGHTS BEST PRACTICES IN 
GOVERNMENT MEETINGS INDUSTRY 
By Donald Delauter, CGMP, Institute of Museum and Library Services

The SGMP NATCAP Annual EXPO, 
which took place at the Hilton 
Baltimore on February 24–25, 2014, 
provided attendees with multiple 
opportunities to gain professional 
insight into government meetings 
at a time of uncertainty within 
our industry. Leading industry 
professionals from a variety of fields 
presented a plethora of workshops 
designed to enhance the skills of 
attendees and get them to think 
beyond the status quo. These are 
some that I attended.

Elizabeth Perrin, founder of Federal 
Hospitality Solutions, presented 
a session on ethics geared to the 
hospitality industry, “E3—Education, 
Ethics, and Economics of Working 
with the Federal Government.” She 
warned attendees of the continuing 
uncertainty surrounding government 
planning and spending, and that 
moving forward government 
travel would be strictly regulated 
to “mission essential” travel, that 

scrutiny would be given to spending 
and attendance limits, and that the 
government would be requiring 
stringent reporting on all meetings 
in the future. She further cautioned 
suppliers to beware of conflicts of 
interest, and she recommended the 
avoidance of using meeting planner 
points to attract business, which 
federal government planners are 
prohibited from accepting.

Veteran motivational speaker Gregg 
Gregory, CSP, of Teams Rock, offered a 
lively session on building an effective 
team called “People, Personalities, 
and the Plague.” In it he stressed 
that an effective team is a group 
who trusts, supports, and respects 
each other. He stated that successful 
teams possess harmonizing skills; 
are committed to a unified mission; 
pursue performance objectives via 
an agreed upon course; and have 
members who hold each other 
accountable (which only happens if 
there is leadership accountability, as 

well). Under these circumstances, he 
said, negativity in the workplace can 
be avoided and organizations can be 
positioned to thrive.

Hotel Lobbyists president Brett 
Sterenson presided over a session 
entitled “Unlocking the Secrets 
of Why Hotels Are Rejecting My 
Business,” a guide to the decision-
making process of hotels on when 
to accept or reject government 
business. In the session he explained 
the difference between the average 
daily rate (ADR) of revenue and the 
revenue per available room (REVPAR) 
rate that hotels use to calculate 
profitability. He also offered planners 
tips on how to make their groups 
more attractive to hotels and how 
to better frame their meetings to 
increase the likelihood that hotels 
would accept their business.

Rick Singer, CGTP, CTC, executive 
director of the Society of Government 
Travel Professionals, presented a 

www.sgmpnatcap.org
http://www.sgmp.org/conference/portland.cfm
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(Photos courtesy of Ruthie Browning, CMP)

To all of our presenters and luncheon 

keynote speakers for thought 

provoking, knowledge-enhancing 

presentations and speeches.

• Gregg Gregory, CSP, Teams Rock

• James Brixius, Cvent

• Valerie Sparks, Hospitality 

Social Selling

• Chris Young, International 

Protocol Officer Association

• Brett Sterenson, Hotel Lobbyists

• Tamara Kleinberg, TheShuuk.com

A Special Thank You

session called “What’s Behind the 
Government Travel Dashboard—
Making Government Travel Work.” In 
it he explored the policies, programs, 
and agencies that drive government 
travel, covering the GSA Office of 
Governmentwide Policy and its 
responsibilities, the GSA Federal 
Acquisition Service and its role in 
government travel, and the Defense 
Travel Management Office and its 
role in setting policy for Defense 
Department travel.

In “Decoding Audio/Visual,” 
Prentice Pollard, CMP, CGMP, CPCE, 

Washington-area director of sales for 
PSAV, presented a session designed 
to ensure planners that they have 
the right tools necessary to execute 
a productive event. He stressed 
the importance of full disclosure in 
preparing the RFP/RFQ, including 
providing group demographics 
and event history and background, 
and setting current and future 
expectations as ways to building 
the necessary trust in any planner-
supplier partnership.

Rounding out the EXPO, NATCAP 
again produced a two-session reverse 

tradeshow, whereby suppliers met 
with planners at designated times 
to network and discuss potential 
business opportunities.

Despite the threatening weather, all 
in all, the EXPO seems to have been 
a great success, with planners and 
suppliers coming together to make 
new connections, learn from each 
other and industry professionals, and 
create lasting benefit for both the 
attendees and the organizations they 
represent. 

To view more photos visit the NATCAP 
Facebook page at Facebook/SGMP-
NATCAP . 

Kudos to PMBDI, our supplier partner, 
for providing exceptional conference 
management services. 

www.sgmpnatcap.org
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
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“NO SHOWS” IN A CLIMATE OF CHANGE: 
A SUPPLIER’S PERSPECTIVE

By Dori Laack, CGMP, Visit Tampa Bay

The Hilton Baltimore Convention 
Center hotel was a great host to all of 
us during the SGMP NATCAP EXPO! 
Due to the “climate” of government 
meetings, the committee wanted 
to make sure everyone knew the 
“happenings” of the EXPO and 
the “reasons” behind no shows 
and cancellations of speakers and 
meeting planners.

As we all learned during the 
education portion of the EXPO, 
government employees are under 
more scrutiny now than ever before. 
Seeking travel approval is a lengthy 
process, and sometimes government 
entities are not made aware that their 
travel has or has not been approved 

until the last minute. This situation 
is exactly what happened to several 
of our government speakers for 
our EXPO, as well as our planners. 
The days of quick travel approvals 
are unfortunately gone. While it 
is unfortunate that several of our 
government speakers and meeting 
planners were not able to attend 
our EXPO, it was not out of malicious 
intent.

Simply, they were not granted travel 
approval and were not able to 
attend. In many cases, several of our 
government planners took personal 
leave to attend our EXPO and could 
only come for one day instead of 
two days. If planners did not have 

personal leave available, they were 
not able to attend.

The “climate” of government 
meetings has changed over the past 
few years, and through education 
and understanding, we all will get 
through these challenging times.

We need to align together and 
continue to collaborate with each 
other and stay strong. For all of you 
who experienced “no shows” during 
the reverse tradeshow and education 
sessions, we humbly apologize… 
though please understand it was 
beyond anyone’s control. 

As one of the NATCAP Community 
Outreach efforts, members volunteered 
to make and serve dinner for 40 guests at 
The Children’s Inn at the National Institutes 
of Health.  Read the full story on page 13. 
To view more photos visit the NATCAP 
Facebook page at Facebook/SGMP-
NATCAP . 

(Photos courtesy of Ruthie Browning, CMP )

www.sgmpnatcap.org
www.sgmpnatcap.org
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
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TECHNOLOGY FOR THE MEETING TRAVELER

By Sean Wilkerson, CGMP, NATCAP President

If you are anything like me, there is 
always something you can use to 
make your life just a little easier. That 
tool for me is the Jawbone Jambox. 

The Jambox is a wireless speaker 
that works with Bluetooth, making 
it simple for you to use with your 
smart phone, PC, or Mac. Now 
when I travel, I no longer ask for a 
conference phone or for a speaker in 
the boardroom for presentations. I 
carry my Jambox. 

This device is small enough to fit in 
my carryon bag and loud enough 
to fill up a ballroom with sound. The 
built-in microphone and the clear 
sound speaker allow me to use the 
device with any conference call, 
Skype call, and even Face Time.

When I am not using it for my 
professional needs, I am using it for 
the entertainment value of increasing 
the sound of a movie on my laptop 
or creating a concert with the music 

library on my phone. Depending 
on your needs, there are two model 
sizes at a price starting around $160 
for the smaller unit and $260 for the 
larger unit. It is a savings that has 
paid for itself when I travel, as I no 
longer have to pay speaker phone 
fees or wait for tech support. The 
rechargeable unit has a battery 
life that has lasted through 4-hour 
meetings and 8 hours of radio play.

The other technology travel advice I 
have pertains to making calls. When 
you are on travel overseas, it can get 
lonely. When I travel, I need to reach 
my family, friends, and co-workers to 
stay connected, update them with 
my status, or simply let them know 
that I arrived safely. Those charges 
can add up if you are paying for those 
fees, and sometimes you don’t get 
reimbursed.

Instead, I use Skype. Most people 
know they can use Skype to video 
chat, but they don’t know that, for 

a small fee, you can call land lines 
and cell phones while in the U.S. or 
overseas. I pay $2.99 a month plus 
tax to call anywhere in the U.S. and 
Canada from my computer, smart 
phone, or tablet device using Skype 
software, the Skype App, and a Wi-Fi 
connection. It is incredibly cheap 
and reliable. I have the option of 
calling with video, or just a voice call 
whenever I want. So, if you like to stay 
connected, consider this option. 

There are free services out there, 
and other video chat functions 
through email providers, but I have 
found those to be problematic when 
traveling and have found stability in 
using Skype.

Now get out there and use 
technology to make the most of your 
money and time—on the road or at 
home. 

www.sgmpnatcap.org
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THE BENEFITS OF BEING PUNCTUAL 

By Renee Atkins, CGMP, Government Planner

Our employers demand 
it, it is a respected quality 
in everyday life, and it 
demonstrates a level of 
commitment. What is it? 
Punctuality. Notice the 
narration that follows:

Bernard: Renee, I want to extend 
this invitation and hope you’re able 
to join us for the upcoming SGMP 
event. I think you’ll appreciate and 
greatly benefit from the subject 
matter being discussed. SGMP is 
trying to offer more topics related 
to the situation you mentioned in a 
previous conversation about hotel 
contracts.

Renee: Thank you for the invitation. 
I’ve been trying to broaden my 
knowledge and skill sets on being 
more effective with contract 
negotiations and understanding 
the terms and stipulations involved. 
While I interact with hotel associates 
on a daily basis, I never fully grasp 
the clauses mentioned. I would like 
to attend and will register soon—I 
just have a hard time adjusting my 
schedule. Sometimes I arrive at work 
a little later than scheduled, which 
impacts my whole day, but I’ll try to 
make it.

Bernard: I understand the situation, 
but also want to strongly encourage 
you to do what you can to be there. 
As a member, you deserve to receive 
any rewarding experience that will 
nurture your professional growth.

Renee: Very true, and I’ll try my best. 
I’ll see how the workday goes and 
play it by ear.

Is Renee procrastinating? Will 
she prioritize and adjust her 
responsibilities? Will she set realistic 
deadlines and complete them in a 
timely manner? Will her tardiness 
delay or keep her from being 
present at the educational session? 
Regardless of these circumstances, an 
opportunity awaits her.

While many opportunities can be 
gained or missed, the practice of 

punctuality enables a person to take 
full advantage of opportunities. For 
example, SGMP provides valuable 
educational sessions that assist 
planners and suppliers in their day-
to-day responsibilities. Arriving on 
time to these events is a reflection 
of respect for the educator, the 
networking opportunities, and 
yourself. While the stresses of the 
workday can make it difficult to leave 
in time to attend, the reward of doing 
so is worth it. Your presence leaves 
a trademark of interest and a willing 
spirit to grow and connect within and 
beyond the industry. 

 IdeaGU /shutterstock

www.sgmpnatcap.org
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See narration below, this 
conversation takes place days after 
the event:

Renee: Hi, Bernard. I just wanted to 
call and thank you for the invitation 
and your strong encouragement to 
be present. I made it just in time to 
hear everything. After the session, 
I was able to meet the speaker, and 
she gave me a wealth of information 
on the subject in greater detail. I am 
now able to better negotiate with 
hotels using my enhanced level of 
education. I can’t thank you enough.

Bernard: So glad to hear you were 
able to attend and reap the benefits 
of being present. I’m happy to assist 
where I can on the subject, as well, 
but nothing beats the personal touch 
of the “in-person conversation” you 
received at the event. The next one is 
in three weeks.

Renee: I’m marking my calendar now 
and will make arrangements to be 
there. Many thanks once again.

As lateness can lead to missed 
opportunities, we can renew our 

efforts to be on time. Punctuality is a 
form of communication through our 
actions. It speaks to many positive 
levels that capture the attention of 
working professionals and, of course, 
management. Yes—Punctuality is 
powerful. Make it a practice! 

FIND AND FOLLOW NATCAP

To learn more about becoming a member visit www.sgmpnatcap.org/membership

G R O U P S  &  M E E T I N G S

Start the conversation at 757.345.7123 
or williamsburgsalesteam@greatwolf.com.    
greatwolf.com/meetings 
549 East Rochambeau Drive • Williamsburg, VA 23188

Our only success is yours.
At Great Wolf Lodge® and Conference Center, you’ll always 
find competitive room rates, full-service catering options, 
and configurable meeting space with integrated audio visual 
solutions.  
 
But our true difference is that with us, you’ll partner with 
a team that will collaborate with you on every detail.  A team 
fully vested in the complete success of your meeting or event.

• Conveniently located off I-64, just minutes from historic 
 Colonial Williamsburg
• 8,622 sq. ft. of flexible meeting space
• Five separate and configurable meeting rooms  
• Full-service catering options 
• 405 spacious guest suites

www.sgmpnatcap.org
http://www.linkedin.com/groups/SGMP-NATCAP-4043132/about
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
http://twitter.com/SGMP_NATCAP
http://www.sgmpnatcap.org/membership.html
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NATCAP PRESIDENT WOWS 
MEMBERS AT EXPO
By Ruthie Browning, CMP, NATCAP Secretary

No NATCAP event would be complete 
without having the Community 
Outreach Committee hawking 50/50 
raffle tickets. Committee members 
were in place as early as 7:00 a.m. 
Monday morning at a table where 
raffle tickets were displayed and all 
could see and participate. Everyone 
was gracious on day one, raising a 
little over $100.

However, NATCAP President Sean 
Wilkerson challenged members 
during the luncheon, promising to 
sing the National Anthem on day two 
if we could raise at least $200 on day 
two. Needless to say, everyone was 

zealous in assuring that he would lose 
the challenge, and of course NATCAP 
Members stepped up.The goal was 
met, and Wilkerson sang a fantastic 
rendition of the National Anthem.

And for all of you who didn’t know, 
Wilkerson actually loves to sing, and 
it just so happens that he’s very good 
at it. Thank you all for your support 
of these activities. We look forward 
to more activities that will provide 
opportunities for participation.

To see Wilkerson’s performance, 
please visit the NATCAP Facebook 
page at Facebook/SGMP-NATCAP. 

Communications Committee: 
Sherry Tiggett, CMP, NATCAP First 
Vice President 
communications@sgmpnatcap.org

Community Outreach Committee: 
Karen Staples, CGMP, NATCAP 
Director  
outreach@sgmpnatcap.org

Membership Committee: 
Bernard Howe, NATCAP Second Vice 
President 
membership@sgmpnatcap.org

Nominations & Elections Committee: 
Quinn Bruster, CGMP, NATCAP 
Immediate Past President 
elections@sgmpnatcap.org

Programs Committee: 
Erika Noyes, CGMP, CMP, CGSP, 
NATCAP Director 
programs@sgmpnatcap.org

2013-2015 Board 
Committee Liaisons

CONTRACT PLANNER 
SUPPLIER 
GOVERNMENT PLANNER 
RETIREE 
ASSOCIATE SUPPLIER 
EDUCATOR&STUDENT&HONORARY

(Source: Membership Committee)

NATCAP
NUMBERS

by the 700
MEMBERS

Total

12

www.sgmpnatcap.org
https://www.facebook.com/pages/SGMP-NATCAP/133888408761
mailto:communications@sgmpnatcap.org
mailto:outreach@sgmpnatcap.org
mailto:membership@sgmpnatcap.org
mailto:elections@sgmpnatcap.org
mailto:programs@sgmpnatcap.org
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By Ruthie Browning, CMP, NATCAP Secretary

The cars started rolling through the 
security checkpoint around 3:30 in 
the afternoon. There were 12 of us 
in 11 cars, and we were advised to 
“arrive early because the checkpoint 
could be crowded even on a Sunday 
afternoon.” After each car was 
thoroughly searched, and each 
person was dutifully scanned, we 
were issued passes to proceed onto 
the campus of the National Institutes 
of Health (NIH) headed for the Inn.

According to its website, “ The 
Children’s Inn at NIH opened its 
doors to pediatric patients and their 
families in 1990. Children and families 
travel from all over the world to NIH 
because conventional treatments 
have failed to have sufficient impact 
on their illnesses. At the Inn, children 
receive treatment for illnesses such as 
cancer, heart, lung, blood, bone and 
growth disorders, mental illnesses, 
and HIV infection.”

As one of the NATCAP Community 
Outreach efforts, members 
volunteered to make and serve 
dinner for 40 guests at The Children’s 
Inn. After weeks of planning the 
menu, delegating specific tasks, and 
making sure all bases were covered, 
we were ready to go.

However, just one week prior to the 
event, the committee felt that there 
were not enough funds to purchase 
all of the food and decorations. 
NATCAP members came to the 
rescue. A donor link was put on the 
website, and enough money was 
raised to cover the outstanding food 
costs.

After adorning the tables with green, 
purple, and gold umbrellas, and 
of course, beads, beads, and more 
beads, dinner was heated and ready 
to serve within an hour of our arrival. 
Roasted chicken, mashed potatoes, 

corn, salad, soup, rolls, and butter 
were laid out for our guests. And 
what is dinner without cake—a huge 
chocolate and vanilla cake was served 
for dessert.

Committee members worked 
harmoniously through the evening 
and left with a great sense of pride. 
We were graciously thanked by the 
family members as they took their 
leave, many of whom carried plates of 
food to those children too ill to come 
to the café. Leftovers were labeled 
and refrigerated for those who would 
come later.

This effort was a great Chapter 
endeavor. Thanks to Peggy Thomas, 
CGMP, CMP for leading this effort on 
behalf of the committee, and to the 
committee and volunteers for all of 
their hard work. 

COMMUNITY OUTREACH COMMITTEE TOUCHES 
LIVES AT THE CHILDREN’S INN

On February 23rd, as part of the NATCAP 
Community Outreach efforts, members 
volunteered to make and serve dinner  for 
40 guests at The Children’s Inn. To view 
more photos, visit the NATCAP Facebook 
page at Facebook/SGMP-NATCAP . 

(Photo courtesy of Ruthie Browning, CMP)

MEMBERS

www.sgmpnatcap.org
https://www.facebook.com/pages/SGMP-NATCAP/133888408761


The January 15th monthly meeting 
spurned lively discussion and audience 
engagement. To view more photos, visit 
the NATCAP Facebook page at Facebook/
SGMP-NATCAP . 

Note: As part of our programs, we attempt 
to raise funds for our community outreach 
endeavors through our 50/50 Raffle 
Program. Raffle tickets are $1 each, or six 
tickets for $5. Please consider bringing cash 
to the meetings so that you can participate 
in this effort.

(Photos courtesy of Don Webb)

https://www.facebook.com/pages/SGMP-NATCAP/133888408761
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JANUARY MONTHLY MEETING RECAP

By Erika Noyes, CGMP, CMP, NATCAP Director

On January 15th, a good crowd of NATCAP members joined together for a delicious 
breakfast at the DoubleTree Bethesda and to learn more about our industry ethics. 
Jesse Strauss, CMP, CGMP gave a lively presentation “An Insight to Ethics”.

Strauss started the presentation 
by asking the group a few simple 
questions:

• What do we mean by 
the word ethics?

• How does it apply to your job?

• What resources are out there?

• What sticky ethics situations can 
planners and suppliers encounter?

• When it comes to ethics 
guidelines, does it matter if 
you are a government planner 
versus a contract planner?

• What role does the supplier have 
in supporting ethical meetings?

She used these questions as a 
springboard into group discussions. 
Breaking from the usual presentation 
format, Strauss separated the 
attendees into groups, ensuring that 
there was an equal distribution of 
planners and suppliers at each table. 

She then provided them each with an 
ethics question.

The groups were asked to work 
together as a team to determine the 
answer and report out to the rest of 
the attendees. Some of the questions 
included:

• Define ethics and why we need 
ethics to conduct business?

• What are examples of 
consequences for failure to 
comply with ethics regulations?

• You are a government planner 
planning a meeting at a hotel. 
The hotel offers you several 
concessions in the hotel contract. 
Which ones do you accept? 
Does the answer change if you 
are a contract planner, and who 
governs ethics compliance?

After reviewing the questions and 
providing answers to the group as a 
whole, Strauss was able to walk the 

group through the details needed to 
understand the ethical issues we are 
facing in the industry.

The program was very well received 
and generated comments such as:

“I loved that this was an interactive 
program. It gave participants 
an opportunity to not have 
to be ‘talked to’ but to be an 
integral part of the program.”

“The facilitator did a good 
job of mixing up the 
planners and suppliers.”

As a good working knowledge 
of industry ethics is key, look 
for continued education on the 
topic during the program year. 
Strauss’ presentation is available 
at www.sgmpnatcap.org. 

Planner of the Month: Kim Nikitas, CGMP, Battelle 
Nikitas is a member of the Community Outreach 
Committee. She does all the meeting minutes and 
submits articles for the committee on a regular basis. 
Also, she drove an hour to attend a committee meeting 
in-person.

Supplier of the Month: Lance Wheeler 
Wheeler has worked to promote and support the Special 
Events Committee during a period of transition in 
leadership and is a problem solver that has worked to 
enhance and improve the member experience through 
this committee. He is outspoken with ideas, shows 
support for fellow members, and provides motivation and 
energy to get things moving.

CONGRATULATIONS TO THE PLANNER AND SUPPLIER OF THE MONTH

www.sgmpnatcap.org


NATCAP WELCOMES 
JANUARY–FEBRUARY 2014 NEW MEMBERS

Government Planners

Kelsey Brantley

Mendy Frank

Anastasia Peace

Coral Torres

Contract Planners

Karen Ale

Peggy Cusack

Kelly Frere, CGMP

Bharati Umarji

Channet Williams

Suppliers

Sherrita Barkley
Leslie Bauman

Candy Chen
Lori Dobbins

Bill Gibson
Carolyn Hortan

Cat Iheacho
Chris Lannan
Blake Lynch

Nicole Majorczyk
Sandy Minskoff

Jeffrey Rabak
Susan Randolph

Jim Rizzo
Aldo Rodriguez

Kelsey Soukup, CMP, CTA
Angela Tirado-Pierre

NEWS
VIEWS

&

NATCAP advertising opportunities 
are available in each issue.

Are you getting the 
visibility you need?

1/4 page $125 per issue

1/2 page $250 per issue

Full page $500 per issue

Rates for Newsletter Ads:

To learn more contact communications@sgmpnatcap.org.

Join a Committee

• Programs

• Fundraising

• Membership

• Communications

• Community Outreach

For more information email 

communications@sgmpnatcap.org

mailto:communications@sgmpnatcap.org

